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Structure for Three - Year
B.Com. Degree course (Choice Based Credit System)
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Preamble:-

Commerce education is that area of education, whelelops the required knowledge,

skills and attitudes for the handling of Trade, @oence and Industry. Commerce education
is entirely different from other disciplines. Hendemust charter Course routes to service
the aspirations of the nation. To meet the growegds of the business society, there is
greater demand for sound development of commengeagidn. The relevance of commerce

education has become more imperative, this meanarked change in the way commerce
and management education is perceived in India.Jdramerce education is dedicated to

developing tomorrow's leaders, managers, and [sioies!s.

The existing education system of imparting commebecation needs to be more dynamic
to incorporate all local and global changes in fieéd of trade and commerce. The
curriculum needs to be restructured accordinglye Barning inputs are required to be more
update, skill based and with appropriate applicetio This will be achieved through the
introduction of Choice based Credit System at ugp@eiluate level.

The choice based credit system offers a cafetgmmoach where the students have the
liberty to choose courses of their own choice. €reglit system allows students to opt for
additional courses where he /she can score morettigarequired credits. The system will
focus on student centric learning methods, whicblusle use of Information and
Communication Technology, innovative methods o€béag and learning and emphasis on
industry interaction to enable the learners to talge professional challenges more
effectively.

1. INTRODUCTION
The B.Com Degree Course (2019 pattern) will beoohiiced in the following order:-

a. First Year B.Com. 2019-2020
b. Second Year B.Com. 2020-2021
c. Third Year B.Com. 2021-2022
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The B.Com. Degree Course will consist of six sesrsddivided into three Years.

The first year (Semester | and Il) choice baseditsystem examination will be held at the
end of the each semester.

The Second Year (Semester Il and IV) and Thirdr{& mester V and VI) choice based
credit system examination will be held at the ehdaxh semester.

2. ELIGIBILITY

a) No Candidates shall be admitted to the First Ydathe B.Com. Degree Course
(2019 pattern unless he/she has passed the Higher SecondaoplSChrtificate
Examination of the Maharashtra State Board of Higbecondary Education Board
or equivalent or University with English as a pagsCourse.

b) No candidate shall be admitted to the Third Semest@mination of the second year
unless he/ she has cleared first two semestersfegatirily for the course at the
college affiliated to this University.

c) No candidate shall be admitted to the Third YeaZdsn. (Fifth semester) Degree
Course 2019 pattern unless he/she has cleared all the papers ofdidtsecond
semester Examination of F.Y. B.Com. and has satsfdy kept terms for the
second year (Third and Fourth Semester) and dtbosemester for the third year of
B.Com) satisfactorily in a college affiliated taghuniversity.

3. A.T.K.T.Rules:

» If a candidate fails in all the courses (subject headspsdipgof semester |
shall be allowed to proceed semester Il. However, a stwdsm fails in four
theory courses and two practical courses at semestet Il éaken together
may be admitted to semester Il & IV.

« If a candidate fails in all the courses (subject heads) ssipg of semester Il
shall be allowed to proceed to semester IV.

« If a candidate fails in all the courses (subject headsasdipg of semester V
shall be allowed to proceed to semester VI. However, a&stugho fails in
four theory courses and two practical courses at semdélsterd IV taken
together may be admitted to semester V & VI.

* No candidate shall be allowed to proceed to semester Vsutilescandidate
has cleared semester | & Il in all courses (Subjects).

e ATKT rules are applicable fom2and 4r semester.
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4. COURSES CARRYING PRACTICALS

a)
b)

c)

d)

Each practical course will be of one credit.

There will be practical and practical examinatiar semester | and 1l of the
F.Y.B.Com. For the Course Financial Accounting.

There will be practical and practical examinatiémsthe special Courses (Discipline
Special Elective) 086.Y.B.Com. (Semester IIl and 1V) and of T.Y.B.Cof8emester
V & VI)

There will be Practical for the S.Y.B.Com level Qmuisory Course Business
Communication (Semester Il and 1IV) & for T.Y.B.CoAuditing and Taxation
(Semester V) & (Semester VI)

A Student must offer the same Special Course atBIGOm. (Semester V & VI)
which he / she has offered at S.Y.B.Com. (Seméi$tand 1V)

In an exceptional case, a student may change thes€ahosen by him at third and
fourth semester of second year during the firstesten of the third year provided he
keeps the additional terms of the Course at S.XoB\.C

Course having practical examination:-

Semester Type of Course Name of Practical Course oCGrse Code
I Core Course Financial Accounting — | PR -112
Il Core Course Financial Accounting — Il PR — 122
1l Core Course Business Communication — | PRZX 23
1l Discipline Specific Special Course Papefl) PR- 236
Elective a) Business Administration

b) Banking and Finance

c) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

]) Defence Budgeting, Finance and
Management

k) Insurance, Transport and Tourism

l) Computer Programming and

Application
v Core Course Business Communication — Il PR- 241
\V Discipline Specific Special Course Pape(l) PR- 246
Elective a) Business Administration

b) Banking and Finance

c) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics
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Business Entrepreneurship

Marketing Management

Agricultural and Industrial

Economics

Defence Budgeting, Finance and

Management

Insurance, Transport and Tourism

Computer Programming and
Application

Core Course

Auditing & Taxation — |

PR- 354

Discipline Specific
Elective

a)
b)

c)
d)

)
K)
1)

Special Course Pape(ll)
Business Administration
Banking and Finance
Business Law and practices
Cooperation and Rural
Development
Cost and Works Accounting
Business Statistics
Business Entrepreneurship
Marketing Management
Agricultural and Industrial
Economics
Defence Budgeting, Finance and
Management
Insurance, Transport and Tourism
Computer Programming and
Application

PR- 355

Discipline Specific
Elective

K)
1)

Special Course Pape(lll)
Business Administration
Banking and Finance
Business Law and practices
Cooperation and Rural
Development
Cost and Works Accounting
Business Statistics
Business Entrepreneurship
Marketing Management
Agricultural and Industrial
Economics
Defence Budgeting, Finance and
Management
Insurance, Transport and Tourism
Computer Programming and
Application

PR- 356

\i

Core Course

Auditing & Taxation — Il

PR- 364

\

Discipline Specific
Elective

a)
b)
c)
d)

Special Course Pape(ll)
Business Administration
Banking and Finance
Business Law and practices
Cooperation and Rural

Development

PR- 365
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9)
h)

)
)
K)
1)

Cost and Works Accounting
Business Statistics

Business Entrepreneurship
Marketing Management
Agricultural and Industrial
Economics

Defence Budgeting, Finance and
Management

Insurance, Transport and Tourism
Computer Programming and
Application

Vi Discipline Specific
Elective

a)
b)

d)

f)
)]
h)

)
)
K)
1)

Special Course Pape(lll)
Business Administration
Banking and Finance
Business Law and practices
Cooperation and Rural
Development
Cost and Works Accounting
Business Statistics
Business Entrepreneurship
Marketing Management
Agricultural and Industrial
Economics
Defence Budgeting, Finance and
Management
Insurance, Transport and Tourism
Computer Programming and

Application

PR- 366

5. MEDIUM OF INSTRUCTION

The medium of instruction for B.Com. Degree couskall be either Marathi or English
except languages. The Medium of instructions fosiBess Communication (S.Y.B.Com)

shall be English only.

6. UNIVERSITY TERMS

The dates for the commencement and conclusioredirgt and the second terms shall be as
determined by the University Authorities. Only dagimitted students can keep the terms.

The present relevant ordinances pertaining to grbtgrms will be applicable.

7. VERIFICATION AND REVALUATION

The candidate may apply for verification and rewa#itbn or result through Principal of the
College which will be done by the University as patinance framed in that behalf.
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8. RESTRUCTURING OF COURSES

This revised course structure shaké made applicable to the colleges implementing
‘Restructured Programme at the undergraduate fexel June, 2019. The Colleges under
the Restructured Programme which has revised 8taicture in the light of the “2019
Pattern” shall be introduced with effect from agadeyear 2019-20.

9. STANDARD OF PASSING.

A candidate is required to obtain 40% marks inrimié Assessment, Practical Examination
and Semester End University Examination.

It means that passing separately at internal as®eds practical examination and semester
end university examination is compulsory

10.METHODS OF EVALUATION, PASSING, AND EVALUATION CRIT ERIA:-
The evaluation of students will be done on threampaters:-

a. Internal assessment
b. Practical Examination (list of Courses having picadtis given in note No. 4)

c. University examination

For university examination, question papers wil et for seventy marks (three hours
duration)

Evaluation will be done on a continuous basiseghtimes during each semesterternal
assessment will be of 30 marks. The colleges neextiopt any three out of the following
methods for internal assessment:-

a. Written examination
b. Quiz
Presentations

Projects

Assignments

- o o o

Tutorials

Oral examination

«©«
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11. STRUCTURE OF TRANSCRIPT:

Conversion of percentage into credit(s) and grade(s):The following Hlustrations could be
taken as an example for computing SGPA and CGPA from percentage to credits for
Honours courses in all disciplines, degree Program courses In Science subjects and degree
Propgrum courses in Homanities, Social Sclences nnil Commerce subjects:

1.Percentage to Grades nnd Grade Points

The following formula may be used to convert marks (%) into letter grodes.
Let £ = meon of % age marks ol all student appeared in the paper.

¢ = Stundard deviation

m = % of marks oblnined

Letter grade Numerieal grade Formula
O (outstanding) 10 mz=2X+250
A+ (Excellent) 9 X+200csmecX+250
A (Very Good) 8 T+t1S5c<m<X+200
B+ (Good) 7 f+100sm<K+150
B (Above average) 6 Xsm<X+a
C (Average) 5 ¥-05o0<mekX
D (Pass) 4 X-o<sm<X=050
F (Fail) ] m<X-—-o
Ab (Absant) 0 —

* Minor variations may be adjusted by the individual instirution.

| A student obtaining Grade F shall be considered failed and will be required 1o reappear in the
examination. _ .

2 For non credit courses *Satisfactory' ar “Unsatisfactory” shall be indicated instead of the letter
grade and this will not be counted for the computation of SGPA/CGPA. _

3 The Universities can decide on the grade or percentage of marks required to pass in a course
and also the CGPA required lo qualify [or a degree faking into consideration the
recommendations of the slatutory professional councils such as AICTE, MCI, BCI, NCTE
ctc" ' ¥ i

4 The statutory requirement for eligibility lo enter as assistani prqff:ssnr in colleges and
universitics in the disciplines of arts, science, commerce etc., is a minimum average mark of
50% and 55% in relevant posigraduate degree respectively for reserved and general category.
Hence, it is recommended that the cut-ofT marks lor grade B shall not be less than 50% and
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12.RESTRUCTURING OF COURSES

PROVISION:

The University will conduct examination of old cear (2013 Pattern) for next three
academic years from the date of implementatioroafse

The candidate of old course will be given threencles to clear his/her Courses as per the
old course (2013 Pattern) and thereafter he/sHehewle to appear for the Courses as per

EQUIVALENCE AND TRANSITORY

the equivalence given to old course (2013 Pattern).

13.SCHEMES OF CREDITS -
Total credits for three year integrated B.Com. Couse is as follows:-

Sr. Semester| No. of Lecture | Credit Credit Add Lectures +
No. No courses | Hours per [ on Practical +
course | Practical | coyrse|  add on
COUrSES | credit | courses=
*) Total
Credits
1 | 7 48 3 1 21 +2 =23
2 I 7 48 3 1 21 +2 =23
3 11l 6 48 3 0 18+2 =20
4 v 6 48 3 2 18+2+2 =22
5 V 6 48 3 0 18+3=21
6 VI 6 48 3 2 18+3+2 =23
Total No. of credits 132
Suggested Add On courses (*)
Sr. No. Add on course Class Semester Credit
1. Value added course - | F.Y.B.Com. [ 1
2. Value added course — lI F.Y.B.Com. 1 1
3. Environment Awareness S.Y.B.Com. AV} 2
4. Specific Add - on Course T.Y.B.Com. Vi 2
related to specialized
Course/ Internship
Total 6
*kkk
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Revised structure of Choice Based Credit System Caae

First Year B. Com. Semester — | w.e.f. 2019- 20

University
No. of Assessment Duration of
C(l)\lurse Course / Title of Paper Course lectures CNO d(')tf Alnternal ¢ I\-/II-OtEI Theory
0. (Per Week) | “TedIS ssessment|  ynjy, | Practical | MarkS | £yamination
Exam Exam
Compulsory English- | Ability 4 3 30 70 100 3 Hours
Enhancement
111 -
Compulsory
Course
112 Financial Accounting - | Core Course 4 4 30 50 20 100 3 Hours
) ] Core Course 4 3 30 70 100 3 Hours
113 Business Economics- | --
114 (A) | Business Mathematics and | Core Course 4 3 30 70 100 3 Hours
Statistics - |
OR -
114 (B) Com'putt'er Concepts and
Application- |
115 Optional Group. (A) (Any Generic 4 3 30 70 - 100 3 Hours
one of the Following) Elective Course
a) Organization Skill
Development
b) Banking and finance
c) Commercial Geography
d) Defence Organization and
Management in India
e) Cooperation
f) Managerial Economics
Page 9
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Course No.

Course / Title of Paper

Course

No. of
lectures
(Per Week)

No of
Credits

Internal
Assessment|

University
Assessment

Practical
Exam

Univ.
Exam

Total
Marks

Duration of
Theory
Examination

116

Optional Group. (B) (Any
one of the Following)

a) Essentials of E-
Commerce

b) Insurance & Transport

c) Marketing &
Salesmanship

d) Consumer Protection anc
Business Ethics

e) Business Environment &
Entrepreneurship

f) Foundation Course in
Commerce

)

Generic Elective

Course

30

70 -

100

3 Hours

117

Any one of the following
Language

Additional English/ Marathi/
Hindi/ Guajarati/ Sindhi/
Persian/ Urdu/ French/

German / Sanskrit / Arabic

Ability
Enhancement
Course

30

70 -

100

3 Hours
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First Year B. Com. Structure of the Syllabus w.e.f.2019- 20
Semester — I

Course
No.

Course / Title of Paper

Course

No. of lectures
(Per Week)

No. of
Credits

Internal

University
Assessment

Assessment

Practical
Exam

Univ.
Exam

Total
Marks

Duration of
Theory
Examination

121

Compulsory English- II

Ability Enhancemen
Compulsory Course

30

70 -

100

3 Hours

122

Financial Accounting - Il

Core Course

30

50 20

100

3 Hours

123

Business Economics- Il

Core Course

30

100

3 Hours

124(A)

124(B)

Business Mathematics andCore Course

Statistics - Il
OR

Computer Concepts and
Application- Il

30

100

3 Hours

125

Optional Group. — (A)
(Any one of the
Following)

a) Organization Skill
Development

b) Banking and finance

¢) Commercial
Geography

d) Defence Organization
and Management in
India

e) Cooperation

f) Managerial Economics

Generic Elective

Course

30

100

3 Hours
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Course
No.

Course / Title of Paper

Course

No. of
lectures
(Per Week)

No. of
Credits

Internal

University
Assessment

Assessment

Univ.
Exam.

Practical
Exam.

Total
Marks

Duration of
Theory
Examination

126

Optional Group. (B) (Any one
of the Following)

a) Essentials of E- Commerg

b) Insurance & Transport

c) Marketing & Salesmanshi

d) Consumer Protection and
Business Ethics

e) Business Environment &
Entrepreneurship

f) Foundation Course in
Commerce

Generic Elective

e

Course

30

70

100

3 Hours

127

Any one of the following
Language- Il

Additional English/ Marathi/
Hindi/ Guajarati/ Sindhi/
Persian/ Urdu/ French/ Germa

/ Sanskrit / Arabic

n

Ability
Enhancement
Course

30

70

100

3 Hours
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Second Year B. Com. w.e.f. 2020- 21.
Semester — Il

Course
No.

Course / Title of Paper

Course

No. of
lectures
(Per Week)

Total No. of
Credits

Internal
Assessment

University
Assessment

Practical
Exam

Univ.
Exam

Total
Marks

Duration of
Theory
Examination

231

Business Communication- |

Core Cours

4

30

50 20

100

3 Hours

232

Corporate Accounting- |

Core Cours

)

30

70 -

100

3 Hours

233

Business Economics - | (Macrp)

Core Cours

b€

30

70 -

100

3 Hours

234

Business Management - |

Core Cours

5

30

70 -

100

3 Hours

235

Elements of Company Law- |

Core Cours

e

30

70 -

100

3 Hours

236

Special Course Paper- |
(Any One)

a) Business Administration

b) Banking and Finance

¢) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

i) Defence Budgeting, Financt
and Management

k) Insurance, Transport and
Tourism

[) Computer Programming and
Application

AY”

Discipline
Special
Elective

30

50

100

3 Hours
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Second Year B. Com. w.e.f. 2020- 21
Semester — IV

Course
No.

Course / Title of Paper

Course

No. of
lectures
(Per Week)

Total
No. of
Credits

Internal

University Assessment

Assessment|

Univ.
Exam

Practical
Exam

Total
Marks

Duration of
Theory
Examination

241

Business Communication- Il

Core Course

30

50

20

100

3 Hours

242

Corporate Accounting- Il

Core Course

30

07

100

3 Hours

243

Business Economics -l

(Macro)

Core Course

30

70

100

3 Hours

244

Business Management - I

Core Course

30

7(Q

100

3 Hours

245

Elements of Company Law- II

Core Course

70

100

3 Hours

246

Special Course Paper- |
(Any One)
a) Business Administration
b) Banking and Finance
¢) Business Law and practices
d) Cooperation and Rural
Development
e) Cost and Works Accounting
f) Business Statistics
g) Business Entrepreneurship
h) Marketing Management
i) Agricultural and Industrial
Economics
i) Defence Budgeting, Financt
and Management
k) Insurance, Transport and
Tourism
[) Computer Programming and
Application

AY”

Discipline
Special
Elective

30

50

100

3 Hours
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Third Year B. Com. w.e.f. 2021- 22

Semester -V

Course No.

Course / Title of Paper

Course

No. of
lectures
(Per
Week)

No. of
Credits

Internal
Assessment|

University
Assessment

Univ.
Exam

Practical
Exam

Total
Marks

Duration of
Theory
Examination

351

Business Regulatory Framework -

[ Core Cours

e

4

30

70 -

100

3 Hours

352

Advanced Accounting - |

Core Course

30

70 --

0 1d

3 Hours

353

Indian and Global Economic
Development - |

Or

International Economics - |

Core Course

30

70 -

100

3 Hours

354

Auditing & Taxation - |

Core Course

30

50 20

100

3 Hours

355

Special Course Paper — Il (Same

Special Course Offered at

S.Y.B.Com)

a) Business Administration

b) Banking and Finance

c) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

j) Defence Budgeting, Finance an
Management

k) Insurance, Transport and Tourig

[) Computer Programming and
Application

Discipline
Specific
Elective

m

30

50 20

100

3 Hours
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University

No. of Assessment Duration
Course . No. of Internal Total of Theory
NO Course / Title of Paper Course lectures Credits | Assessment Marks | Examinati
' (Per Week) Univ. Practical on
Exam Exam
Special Course Paper — Il (Same Discipline 4 4 30 50 20 100 3 Hours
Special Course Offered at Specific
S.Y.B.Com) Elective
a) Business Administration
b) Banking and Finance
c) Business Law and practices
d) Cooperation and Rural
Development
356 e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

J) Defence Budgeting, Finance an
Management

=

K) Insurance, Transport and Tourigm

I) Computer Programming and
Application
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Third Year B. Com. w.e.f. 2021- 22
Semester — VI

Course
No.

Course / Title of Paper

Course

No. of
lectures
(Per
Week)

No. of
Credits

Internal
Assessment

University
Assessment

Practical
Exam

Univ.
Exam

Total
Marks

Duration of
Theory
Examination

361

Business Regulatory Framework -

Core Course

4

30

70 -

100

3 Hours

362

Advanced Accounting - Il

Core Course

4

30

70 -

100

3 Hours

363

Indian and Global Economic
Development - Il

Or

International Economics - Il

Core Course

30

70 -

100

3 Hours

364

Auditing & Taxation - I

Core Course

30

50 20

100

3 Hours

365

Special Course Paper — Il (Same

Special Course Offered at

S.Y.B.Com)

a) Business Administration

b) Banking and Finance

¢) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

i) Defence Budgeting, Finance an
Management

k) Insurance, Transport and Touris

I) Computer Programming and
Application

m

Discipline
Specific
Elective

30

50 20

100

3 Hours
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University

No. of Assessment Duration

Course . ' No. of Internal Total of Theory

No. Course / Title of Paper Course lectures Credits | Assessment _ ) Marks | Examinati

(Per Week) Univ. Practical N
Exam Exam 0
366 Special Course Paper — Il (Same Discipline
Special Course Offered at Specific 4 4 30 50 20 100 3 Hours

S.Y.B.Com) Elective

a) Business Administration

b) Banking and Finance

c) Business Law and practices

d) Cooperation and Rural Developme

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

J) Defence Budgeting, Finance and
Management

k) Insurance, Transport and Tourism

I) Computer Programming and
Application
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Course Code - 112

Objective of the Course:-
1. To impart knowledge of basic accounting concepts
2. To create awareness about application of theseepts in business world
3. To impart skills regarding Computerised Accongti
4. To impart knowledge regarding finalization o€aants of various establishments.

Semester: |
Financial Accounting- |

No. of Credits :- 03 and for patical —01

an overview of Emerging Trend
in Accounting

Money Measurement
Business Entity

Dual Aspect

Periodicity Concept
Realization Concept
Matching Concept
Accrual / Cash Concept
Consistency Concept

. Conservatism Principle
10.Materiality Concept
11.Going Concern Concept
12. Historical Cost Concept

© © N o gk wbdhPE

(B) Emerging Trends in Accounting

Llilr(])lt Unit Title Contents Purposed Skills to be developed
1 Accounting Concepts, (A)Accounting Concepts, Conventions ° Knowlnge about  various
Conventions and Principles ang and Principles accounting Concepts,

Conventions and Principles.
Understanding emerging trends
in accounting and its effect an
accounting Practices.
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1. Inflation Accounting

2. Creative Accounting

3. Environmental Accounting

4. Human Resource Accounting
5. Forensic Accounting

Piecemeal Distribution of Cash

4. Realization expenses/amount kept ag

Surplus Capital Method only, Ass
taken over by a partner,

Treatment of past profits or past losse
the Balance sheet,

Contingent liabilities

for expenses

adjustment of actual, Treatment

secured liabilities,

Treatment of preferential liabilities lik
Govt. dues/labour dues etc., Excludir
Insolvency of partner and Maximu
Loss Method.

side

of

m

Knowledge about process pf

dissolution of partnership firm.

Accounts from Incomplete 1. Meaning of single entry system « Knowledge about single entry
Records (Single Entry System) 2. Features of Single Entry System systems.
3. Conversion of Single Entry into Double . Purpose and advantages |of
Entry double entry system
* Process of conversion of single
entry into double entry system.
Introduction to Goods and 1. Constitutional Background of GST, * Knowledge about conceptual
Services Tax laws and Concepts and definition of GST. framework of the GST ,
Accounting e Knowledge about various
IGST, CGST and SGST components of GST,
3. Input and Output Tax credit * Types of taxes under GST
4. Procedure for registration under GST ’ Reglstr.atlon process under GBT
for business establishments.
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Practical for Semester— |

Topic

Mode of Practical

Constitutional Background of GST, Concepts and
Implications of GST.

Library Assignment

IGST, CGST and SGST

Guest Lecture

Procedure for registration under GST

Visit to aibeass establishment

Input and Output Tax credit

PowerPoint Presemntatio

Teaching methodology

nd

Topic Total Innovative Film shows and AV Proiect Exoected Outcome
No. Lectures | methods to be useg Applications ) P
12 PowerPoint Videos available on Library assignment on TypesStudents will be able to
Presentations YouTube of accounting principles and acquire in-depth
conventions with its usage | knowledge
and emerging trends in
accounting
12 Group Activity Videos available on - Students will be able to
YouTube acquire in-depth
knowledge
12 PowerPoint Videos available on Group activity of conversion Students will be able to
Presentations YouTube of single entry into double | understand the process ar
entry system importance of conversion
of single entry into double
entry system
Visit and interview | Videos available on Compilation of information | Students will gain
12 YouTube about the contents in the | knowledge about GST anc

syllabus in a journal

its implications.
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References

Sr. No. | Title of the Book Author/s Publication Place
1 Advanced Accounts M.C. Shukla, T.S. Grewal, S.C. S. Chand Publication New Delhi.
' Gupta
2 Financial Accounting for CA (Dr.) P.C. Tulsian S.C. Gupta | S. Chand Publication New Delhi.
B.Com
3. Introduction to Accountancy | S.R.N Pillai & Bhagavathi S.Chand & CompanyLtd New Delhi
4 Corporate Accounting Raj Kumar Sah Cengage Publications Noida, Uttar
: Pradesh
5. Advanced Accounting S. N. Maheshwari
6 GST Law and Analysis with | Bimal Jain and Isha Bansal (Set of | Pooja Law Publishing New Delhi
' Conceptual Procedures 4 VVolumes) Company
7 GuidanceNote on GST by | -- The Institute of Chartered New Delhi
' Accountants of India
ICAI
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Course Code - 113

Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Semester-|

Business Econom

Objectives of the course:-

ics (Micro) - |

No. of Credits 83

1. To impart knowledge of business economics

2. To clarify micro economic concepts

3. To analyze and interpret charts and graphs

4. To understand basic theories, concepts of micra@oas and their application

Unit Unit Title Contents Purpose & skills to be develope

No.

1 Introduction | 1.1 Meaning, Nature, Scope and Importan¢e To make the students aware of concepts in micro@o@&s
and Basic of Business Economics « To help the students understand the difference dmst
Concepts 1.2 Concept of Micro and Macro Economi¢s micro and macro economics

1.3 Tools for Economic Analysis- Functional To make the students understand economic and
Relationship, Schedules, Graphs and economic goals of firms.

Equations Skills : Analyze and think critically, develop writing sksll

1.4 Basic Concepts: Househptbnsumer,

Firm, Plant and Industry

1.5 Goals of Firms- Economic and Ngn-

Economic

2 Consumer Utility: Concept and Types * To help the students understand the concept afyutil
Behavior 2.2 Cardinal Approach: Law of Diminishing

Marginal Utility and Law of Equi Marginal
Utility

2.3 Consumer Surplus: Concept and
Measurement

* To impart knowledge of cardinal and ordinal apploac
 To make them understand the concept of consumglusur

Skills:
Understanding complex theories and concepts

2.4 Ordinal Approach: Indifference curve

Geometrical skills, mathematical aptitude, writsiglls
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<

Analysis- Concept, Characteristics,
Consumer Equilibrium
3 Demand and| 3.1 Concept of Demand * To understand the concept of demand and elastuft
SUIOIDWI 3.2 Determinants of Demand demand
Analysis 3.3 Law of Demand « To impart knowledge of law of supply and the defeants
3.4 Elasticity of Demand of law of supply
3.4.1 Price Elasticity of Demand - Meaning,* To help the students understand price determinatioaried
Types, Measurement, Uses and Significance demand and supply condition
3.4.2 Income Elasticity of Demand-Meaninggyijis imparted:
and Types Applying mathematical and statistical analysis rmdth
3.4.3 Cross Elasticity of Demand-Meaning | extracting information, drawing conclusions
and Types
3.5 Supply : Concept, Determinants and
Law of Supply
3.6 Equilibrium of Demand and Supply for
Price Determination
4 Production 4.1 Concept of Production Function * To help the students understand the relation bety
Analysis 4.2 Total, Average and Marginal Production revenue concepts
4.3 Law of Variable Proportions » To understand theories of production function
4.4 Law of R_eturns to S_.cale . * To make students know about economies and disedeso
4.5 Economies and Diseconomies of Scale-
Internal and External of scale
Skills: Interpret economic theories, writing skills, undarsl
charts and graphs.

vee

m
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Teaching methodology

Topic Total Innovative methods to be Film shows and AV ,
o Project Expected Outcome
No. Lectures used Applications
+ Open book discussion | You tube lectures on micro and _ Students will understand basic
« Case studies macro economics * Functional concepts of micro economics,
1 12|+ problem solving based relations Will be able to analyze and
learning * Goals of firms interpret
1. 12 |« Digital lectures You tube lectures Types of utility Will know cardinal and ordinal
 Jigsaw reading approach
Will understand the concept of
consumer surplus
2. 12 » Game oriented classes | « Films Type (_)f goods ande Will understand the concept of
« Pair learning * You tube lectures elasticity of|  demand and elasticity of demard
« Group discussion demand Will understand the concept of
supply
Able to interpret equilibrium in
the market
3 12. * Group discussion e You tube lectures Effect of economiese Will understand revenue concept
* Teacher driven power « Online PPTs of scale on . Will know economies and
point presentation industries (with giseconomies of scale
» Games and simulation _example of an
industry)
References
Sr Title of the Book Author/s Publication Place
No.
B. Douglas Bernheim and Michael D, Tata McGraw New York

1 Microeconomics

Whinston Hill
2 | Microeconomics Pindyck, R.S. and D.L. Rubinfeld Pearso_n London
Education
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3 | Principles of Economics Stiglitz, J.E. and C.E. Walsh S;(ef(s)gd Univ. United Kingdom
4 | Microeconomics: Theory and Application SSaIvatore, D.L S;(ef(s)gd univ. United Kingdom
5 | Intermediate Microeconomics: A Modern Varian, H.R., W.W. Norton Utnitted Kingdom, United
Approach states
6 | Microeconomic Theory, Sen, Anindya er(:g;d Univ. United Kingdom
2 | Modern Microeconomics Koutsoyiannis, A MacMillan Press| India
8 | Principles of Microeconomics H.L. Ahuja S. Chand New Delhi
Suggested references
Web reference
Sr. Lectures Films Animation PPTs Articles
no
1. | https://mitpress.mit.edu/ https://www.economicsnetw https://www.youtube.com/redir https://ctaar.rutgers.eduhttp://scholar.google
books/lectures- ork.ac.uk/teaching/Video%?2 ect?q=http%3A%2F%2Fwww. /gag/ppc2_files/ppc2.p .co.in/scholar?q=art
microeconomics 0and%20Audio%20Lectures/thateconstutor.com&v=Zre4tp pt cles+on+microecong
Principles%200f%20Microec 90Aog&redir_token=6Ullcd? mics&hl=en&as_sdt
onomics zsOZt8fGKACK3B5JHJINh8 =0&as_vis=1&oi=sc
MTUI1NzkyNzkzMUAXNTU3 holart
ODQxNTMx&event=video_de
scription
2. | https:/lwww.amazon.co https://nptel.ac.in/cours https://www.youtube.com/watchttps://www.slideshare|. http://theconversatic

m/Lectures-
Microeconomics-
Questions-Approach-
Press/dp/0262038188

es/109104125/

h?v=ewPNuglqgCUM

net/tribhuwan64/prese
tation-on-importance-
of-microeconomics

nn.com/global/topics
microeconomics-
3328
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Course Code — 114 (A)

Objective of the Program

Semester: |

Business Mathematics & Statistics- |

No. of Credits 03

1. Tointroduce the basic concepts in Finance andrig@gsi Mathematics and Statistics
2. To familiar the students with applications of Statis and Mathematics in Business
3. To acquaint students with some basic conceptsatis8cs.
4. To learn some elementary statistical methods folyaiseof data.
5. The main outcome of this course is that the studard able to analyze the data by using some etamgestatistical methods
Unit No. | Unit Title Contents Purpose/Skills to be developed
1 Interest and | Interest: Concept of Present value and Future valde, To understand the concept of Simple
Annuity Simple interest, Compound interest, Nominal and interest, compound interest, effect |of
Effective rate of interest, Examples and Problems compounding.
Annuity: Ordinary Annuity, Sinking Fund, Annuity2. To understand the concept of Annuity gand
due, Present Value and Future Value of Annuity, its applications for EMIs and Amortizatign
Equated Monthly Installments (EMI) by Interest [of Schedule.
Reducing Balance and Flat Interest methods, Example
and Problems. anr
2 Shares and| Shares Concept of share, face value, market valde, To understand the concept of shares |and
Mutual Funds dividend, brokerage, equity shares, preferentialrest mutual funds.
bonus shares. Examples and Problems 2. To understand contribution of shares and
Mutual Funds: Concept of Mutual Funds, Problems|on mutual funds in systematic investment plans
calculation of Net Income after considering entvad,| 3. To solve problems related to shares and
Dividend, Change in Net Asset Value (NAV) and exit mutual funds
load. Averaging of price under the Systematic
Investment Plan (S.I.P.). Examples and Problems
3 Population and Definition of Statistics, Scope of Statistics |ib. Collection of data
Sample Economics, Management Science and Industry. Con@epAnalyzing and interpreting data.
of population and sample, methods of data collecti8. Knowing different method of sampling
Census and sampling with illustration. Methods| of
random sampling — SRSWR, SRSWOR, Stratified,
Systematic (Description of sampling procedures Jonly
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4 Measures of

Central Tendency
and Measures of
Dispersion

Frequency distribution: Raw data, attributes
variables, Classification of data, frequency duttion,
cumulative frequency distribution, Histogram andveg
curves.

Requisites of ideal measures of central

abd To classify and represent data in tabular

graphical form.
2. To compute various measures of cen
tendency and measures of dispersion.

tendency,

Arithmetic Mean, Median and Mode for ungrouped and
grouped data. Combined mean, Merits and demerits of

measures of central tendency,
definition, merits and demerits,
definition, merits and demerits, Choice of A.M.,MG.
and H.M.

Concept of dispersion, Measures of dispersion: Ba
Variance, Standard deviation (SD) for grouped

Geometric mean:
Harmonic mean:

ng

and

ungrouped data, combined SD, Measures of relative

dispersion: Coefficient of range, coefficient ofiaéion.
Examples and problems.

and

tral

Teaching methodology

Topic
No.

Total
Lectures

Innovative methods

to be used Expected Outcome

1

16

ICT
calculate EMI, prepare amorti
premiums etc

Students will be able to apply conceptmtdrests and annuities to

zation schedule, dateunsurance

ICT Students will be able calculat

investment options

funds. Also students will be able to able to idigrtihe contribution of
shares and mutual funds in systematic investmeamisphnd to select best

e dividenahKerage on shares and mutua

ICT

method of sampling.

Students will be able to recognize andsifgslifferent types of data.
Students will be able to take a sample of apprégpsee using suitable

16

ICT
measures of dispersion.
Students will be able to use a

economics.

Students will be able to calculate measofecentral tendency and

measure of dispersion for given data to given misl from business or

ppropriate measucemfal tendency or
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References:

Sr. No. Title of the Book Author/s Publication Place
1 Practical Business Mathematics S. A. Bari New Literature Publishing New Delhi
Company
) Mathematics for Commerce K. Selvakumar Notion Press Chennai
3 Business Mathematics with Applications glrgi:h Khattar & S. R. | S. Chand Publishing New Delhi
4 Business Mathematics and Statistics N.G. Das & Dr. J.K. Das McFraw Hill New Delhi
5 Fundamentals of Business Mathematics M. K. Bhowal Asian Books Pvt. Ltd New Delhi
6 Operations Research P.K. Gupta & D. S. Hira | S. Chand Publishing Newtbe
7 Mathematics for Economics and Finance:l\l\l/Iartin Arg_hony and gambridge University Cambridge
Methods and Modeling orman biggs ress
8 Financial Mathematics and Its Ahmad Nazri Wahidudin | Ventus Publishing ApS Denmark
Applications
- .4 Gupta S. C. and Sultan Chand and Sons 23, Daryaganj,
9 Fundamentals of Mathematical Statistics Kapoor V. K., New Delhi 110002
- Gupta S. P.: Sultan Chand and Sons 23, Daryagan]
10 Statistical Methods New Delhi 110002
11 Applied Statistics Mukhopadhya Parimal Pvl\tlel\i\;dCentral Book Agendyalcutta.
12 Fundamentals of Statistics Goon A. M., Gupta, M. K.| World Press Calcutta.
and Dasgupta, B.
- - Gupta S. C. and Sultan Chand and Sons 23, Daryaganj,
13 Fundamentals of Applied Statistics Kapoor V. K., New Delhi 110002
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Semester: |
Computer Concepts and Application - |

Course Code — 114 (B) No. of Credits 63

Objective:

1. To make the students familiar with Computer ssrvinent.

2. To make the students familiar with the basic®pérating System and business communicédas.
3. To make the students familiar with basics ofwiek, Internet and related concepts.

4. To make awareness among students about appfisaif Internet in Commerce.

5. To enable make awareness among students algsoutreerce and M commerce

Unit 1 Introduction to Computer and Operating system [12]

Introduction to Computer
Definition, Block Diagram, Computer Hierarchy, (€$#fication),
Characteristics of Computer

Computer System Hardware
Computer Memory

Input and Output Devices

Definition — Software
Software Types - System Software, Application Safev

Definition of Operating System

Types of Operating Systems,
Functions of Operating Systems
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Working with Windows Operating System:

Introduction, The Desktop, Structure of Windowsndbws Explorer, File and Folder Operations, The@ed he Recycle Bin,
Adding or Removing New Programs using, Control Palyeplications in windows (Paint, Notepad, WordPadd Calculator)

Introduction to Free and Open Source Software

Definition of Computer Virus, Types of Viruses, Use of Antivirus software.

Unit 2 Office automation tools [12]

Definition of Information Technology (IT)
Benefits of Information Technology (IT)
Applications of Information Technology (IT)

Office automation tools

MS-Word: Introduction, Starting MS-Word, MS-Word Screen ésd
Components, Elementary Working with MS-Word

MS-Excel: Introduction, Starting MS-Excel, Basics of Sprebdet, MS-Excel
Screen and Its Components, Elementary Working MEREXxcel

MS-PowerPoint: Introduction, Starting MS-PowerPoint, Basics of l@oroint,
MS-PowerPoint Screen and Its Components, Elemelanking with MS PowerPoint

Data ProcessingFiles and Records, File Organization (Sequential,
Direct/Random, Index )

Unit 3 Introduction to Computer Network [12]

Introduction
Importance of Networking
Computer Network (LAN, WAN, MAN)
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Network Components (Hub, Switch, Bridge, Gatewayter, Modem)
Network Topology, Wireless Network

Internet and Internet application

Introduction, Internet evolution, Working of Intern Use of Internet

Overview of World Wide Web (Web Server and Client)
Introduction to Search engine and Searching the,\Detvnloading files, Introduction to Web Browsevgorking with E-mail (creation
and use of the same)

Introduction to Internet Security
Security, Privacy, Ethical Issues & Cyber Law

Unit 4 Computer applications in Commerce [12]
Computer Applications in Business — Need and Scope
Computer Applications in various fields of Commerce
Personnel Administration, Accounting, Cost and Batdgy Management, Purchasing, Banking, Insurandeséock-broking, e-
governance
E-Commerce
Defining e-Commerce, Main Activities of Electroiommerce, Benefits of E-Commerce; Broad GoaEleftronic Commerce;

Main Components of E-Commerce; Functions of Eleastr@ommerce — Communication, Process Managementic®é Management,
Transaction Capabilities;

*kkkk
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Course Code — 115 - A

Objectives of the course
To introduce the students to the emerging chaimgig®e modern office environment
To develop the conceptual , analytical , techrécal managerial skills of students efficient offarganization and records

1.
2.

3.
4.

5.

management

Semester: |

Organizational Skills Development- |

To develop the organizational skills of students
To develop Technical skills among the studentsi&signing and developing effective means to manageds , consistency
and efficiency of work flow in the administrativecdion of an organsation
To develop employability skills among the students

Depth of the program — Fundamental Knowledge

No. of Credits 03

S

Unit Unit Title Contents Purpose Skills to be developed
No.
1 Concept of _ o o 1. Conceptual Clarity on the meaning of ¢
Modern Office : Modem Office - Defln_ltlon, Characteristics, modern office
|mportanc§ and functions , 2. Developing understanding on the
. Office environment:- Meaning and Importance . .
: : . o internal and external factors of an offic
. Office Location :-Meaning, Principles and . ¢
factors affecting Office location envwonmen , )
. Office Layout - Meaning, Principles and factors s Deyelopmg a.malyt|cal and techm'cal
affecting Office Laout skills to contribute towards planning
office location and layout
2 Office . Office Organisation : Definitioimportance,
Organisation ang Principles and Types of Organisation 1. Conceptual clarity on the meaning of
Management . Office Management:- Definitiofrunctions Scientific office management

. Scientific Office Management :- Meaning, Aims,

Techniques of Scientific Office Management and
Steps for inllation of Scientific Office Management

2. Development of understanding in various
techniques for scientific management
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3 Office Records | a. Office Records Management -Definition, 1. Introduction to concept of
Management Objectives, Scope of Recorifanagement, digitalization of records
Significance, Prinples d Records 2. Technical skills and critical analysis
m_apagem_ent. skills for designing of various office
b. Digitalization qf _rec_ordg:- Advantages and documents for effective records
Problems of Digitalization ) _
c. Form Design:- Objectives, types of forms, creation and maintenance
Significance, Principles of form designing
d. Office Manual- Definition, Contents Types,
benefits and limitations
4 Officework Office work :-Meaning and Characteits, Flow of 1. Analytical skills for process improvement in
work :- Significance, Features of Ideal flow of Wwor office work.
,benefits of flow of work ,problems in smooth fla#
work , suggestions for even flow of work

Teaching Methodology

Topic
No.

Total
Lectures

Innovative methods to be
used

Film shows and AV
Applications

Project

Expected Outcome

1

12

Power Point Presentation

Online Videos

Mald model
of office layout
in groups

Conceptual Clarity on meaning
of Modern Office, internal and
external factors of an office
environment

12

Power Point Presentation

Conceptuaitglan the
meaning of Scientific office
management and understandin
various techniques for scientific

management

(@]
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3 12 Guest Lectures by Experts  Visit to any orgainon , Report on the Technical skills and Critical

college, bank etc ( group records analysis skills
assignment) management
system based on
the visit
4 12 PPT , Educational Videos Visit to any orgation , Report on the Development of Technical and
college, bank etc ( group visit and Analytical abilities
assignment) suggestions for

improvement in
work flow of the
organization
visited

References :

List of Books Recommended :-

Modern Office Management — By Mills, Geoffrey

Office Management — By Dr. R.K. Chopra , PriyankauG

Office Management — By R.S.N. Pillai

Office Management — By K.L.Maheshwari , R.K . Mah&ari

Modern Office Management : Principles and Techrsgqu®y J.N.Jian , P.P.Singh

abr e
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Course Code — 115 -B

Objectives -

Semester: |
BANKING & FINANCE- |

(Fundamentals of Banking I)

» To provide knowledge of fundamentals of Banking

» To create awareness about various banking concepts

» To conceptualize banking operations.

No. of Credits

03

d

o Accepting Deposits:
i. Demand Deposits - Current Deposit and Savin
Deposits;
ii. Time Deposits - Fixed Deposit and Recurring Fle
Deposits (Auto Sweep)
o Granting Loans and Advances-
i. Short Term Loan- Overdraft Facility, Cash Cred
Facility, Purchasing and Discounting of Bills,
ii. Term Loan

Unit [Unit Title Contents Purpose Skills to be develope
No.
1. Evolution of Banking » Meaning, Definition and Origin of ‘Bank’ Knowledge of
» Evolution of Banking in Europe and Asia evolution of
* Evolution of Banking in India banking.
« Structure of Indian Banking System Understanding
structure of Indian
Banking
2. Functions of Bank Primary Functions:

0S

2.

Understanding primary
and secondary functior
of a bank.

Understanding the
concepts related to
lending and ratios.

1S
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Secondary Functions:
A. Agency Functions- Payment and Collection of

standing instructions, Acting as a Trustee a

Executor

Deposit Vaults, Remittance of funds, Pen
payments, Acting as a Dealer in Foreign Exch
(FOREX) Market.

C. Distribution of Third Party Products,

Card and Debit Card

Bank Guarantee and Deferred Payment.

E. Government Business Gollecting GST, Stamp
Duty, Excise Payment, etc.

» Concepts of Priority and non- priority sector lergli
Security Based and Purpose Oriented Lending, Brid

and Credit Monitoring

Cheque, Bill and Promissory Note, Execution of

B. General Utility Functions- Safe Custodysafe

D. Non Fund Based Credit Facilities- Letter of Credi

Loans, Reserve Ratios- CRR and SLR. Credit Appraisa

a

nd

Bancassurance, Mutual Funds, Issuance of Cradit

t,

ge
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3. Procedure for Opening
and Operating of
Deposit Account

Procedure for Opening of Deposit Account: Know Y
Customer Norms, (KYC Norms), Application Forn
Introduction, Proof of Residence, Specimen Sigmratand
Nomination Facility: Their Importance. No Frill Acant

Procedure for Operating Deposit Account: Pay-ip;S
Withdrawal slip, Issue of Pass Book, (Current, 8gsi or
Recurring Deposit), Issue of Cheque Book, IssueFiakd
Deposit Receipt, Premature encashment of a Fixgub$hkeand
Loan against Fixed Deposit. Recurring Deposit: Riteme
encashment and loan against Recurring Deposit.

a) Closure of Account

b) Transfer of Account

c) Death Claim Procedure
Types of Account Holders

a) Individual Account Holders- Individual Accoudint
Account, llliterate, Minor, Married Woman, Pardakhim
Woman, Non-Resident Account

b) Institutional Account Holders- Sole Proprieturs
Partnership Firm, Joint Stock Company, Hindu Urdtd
Family, Clubs, Associations, Societies and Trusts.

ur e

Understanding the
process of opening a
operating procedure
bank accounts.

Understanding varioys
types of bank accoun
holders
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Methods of Remittance

Demand Draft, Bankers' Cheque

Society for Worldwide

Electronic Funds Transfer (EFT) — Real Time Grostl&nent
(RTGS), National Electronic Funds Transfer (NEFAocedure
of fund transfer through NEFT/ RTGS,

Interbank Financial Telecommunication (SWIFT)

Immediate Payment Service (IMPS) - Interbank (Bnk
Bank) and Intra Bank (Branch to Branch) Fund Transf

Understanding variou
methods of
remittance.

L")

Teaching Methodology

Topic | Total Innovative methods to be| Film shows and AV Project Expected Outcome
No. Lectures | used Applications
1. 10 Lecture, PPT/ Relevant YouTube videos NA * Knowledge of
Poster Presentation, evolution of
Group Discussion, banking.
Libr_ary/ Home e Understanding structure
Assignment of Indian Banking
2. 14 Lecture, PPT/ Relevant YouTube videos Report writing * Understanding primary

Poster Presentation,
Group Discussion,
Library / Home
Assignment

of expert lecture

and secondary functions
of a bank.

Understanding the
concepts related to
lending and ratios.
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3 14 Lecture, Relevant YouTube videos Visit to a ban
Expert Lecture, * Understanding the
PPT/ Poster process of opening and
Presentation, Group operating procedure of
Discussion, Library bank accounts
/ Home q gi L
Assignment, * Understanding various
types of bank accounts
holders
4 10 Lecture, Expert Relevant YouTube videos Visit to a ban
Lecture, PPT / Poster e Understanding various
Presentation, Group methods of remittance.
Discussion, Library /
Home Assignmer
References:

1. Majumdar N. C., ‘Fundamentals of Modern BankinggvWCentral Book Agency
(P) Ltd., New Delhi.

© © N o gk~ WD
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Arondekar A.M. & Others, ‘Principles of Banking’,ad¢millan India Pvt. Ltd.
Srinivasan D. & Others, ‘Principles & PracticesBainking’, Macmillan India Pvt. Ltd.
Agarwal O.P., (¥ Edition, 2017), ‘Banking and Insurance’, Himalaablishing House.
Gopinath M. N.,(1 Edition, 2008),'Banking Principles and Operatigr&iow White Publications Pvt. Ltd, Mumbai

Joshi Vasant & Joshi Vinay, t&dition), ‘Managing Indian Banks’, Sage Publicatidtew Delhi.
VarshneyP.N. (12 Edition, 2003), ‘Banking - Law and Practice’, ultChand & Co. New Delhi
Kothari V., (26th Edition) ‘Tannan's Banking LawRactice in India,” Lexis Nexis Publication.

Gordon E. & Natarajan K., ‘Banking - Theory, Lawdaractice’, (21 Revised Edition), Himalaya Publishing House.
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Semester- |
Defense Organization and Management in India

DEFENSE ORGANISATION AND MANAGEMENT IN INDIA-I
Course Code —115-D No. of Credits 63

Objectives:

1) To understand the role of Armed Forces and Befatructure of Indian Armed Forces.
2) To know the vital elements of Indian Defensedbiigation in India.

3) To know the second line of Defense in India

Unit Topic No. of | Teaching Skills to be developed
No. Lectures | Method
1. Development of Defense Organization after 12 Lecture, PPT, » Understanding defence
Independence Group organization after
1.1 Reconstruction of Indian Armed Forces since 1947 Discussion, independence.
Library Work, » Understanding thg pr.incipless
1.2 Development of the Army after Independence. Assignment of Defense organization

1.3 Development of the Navy after Independence.
1.4 Development of the Air Force after Independence

1.5 Principles of Defense Organisation.

2. Elements of Defense Organization in India. 12 Lecture, » Understanding the elements
2.1 Powers of the President in relation to the PPT, of defense organization in
Armed Forces. Group India.
2.2 Defense Committee of the Cabinet. Discussion,
2.3 Ministry of Defense — its organizational & Library Work,
function. Study Visit
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2.4 National Security Council.

3. Defense Structure of Indian Armed Forces 12 Lecture,PPT, * Understanding the
3.1 Chief of Staff Committee. Group defense structure of
3.2 Organization of Army, Naval & Air Discussion, Indian Armed Forces
Headquarters. Library Work,

3.3 Organization of Army, Naval & Air Commands.

4. Para Military Forces of Defense 12 Lecture,PPT, * Understanding the
4.1 Border Security Force. Group paramilitary force of
4.2 Coast Guard. Discussion, defense.
4.3 Territorial Army. Library Work,
4.4 Home Guard. Assignment

4.5 Civil Defense.

4.6 National Cadet Corps (N.C.C.)
4.7 Central Reserve Police Force.
4.8 State Reserve Police Force.

Total 48

References:

1) Ron Mathews, “Defense Production in India” ABC, NBwihi.

2) Raju G. C. Thomas (1978), “The Defense of IndiBualgetary Perspective of Strategy and Politics’cMéllan Publication, New
Delhi.

3) Sam C.Sarhesian — The Military Industrial CompléRemssessment’, Sage Publication, New Delhi.

4) Maj. Gen. Pratap Narain [ Retd] (1998), India’s ArBazar,” Shilpa Publication, New Delhi.

5) Lt. Gen. R. K. Jasbir Singh(1999),Indias DefengaryBooks’, Nataraj Publication, Dehradun.

6) Chaudhari A.R.‘gemoremex’ Nilkantha Publication, Pune

7) Jadhav V.Y ‘RdTEr I gRew, Snehvardhan Publication , Pune.

8) Venkateshwaram A. L. ‘Defense Organisation inandi
9) C. Lakshmi (1998) ‘Trends in India’s Defense Expane,” ABC, New Delhi.

*kkkk
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Revised Syllabi (2019 Pattern) for three years B.Gn Degree Course (CBCS)

Semester- |
Theory and Practice of Co-operation- |

Course Code — 115 -E No. of Credits 63

Objectives of the course:

1. To acquaint the students with the concept of caaipe movement.
2. To introduce the scope of Co-operation.

3. To make students build their career in the fieldCofoperation and Rural Development

Depth of Programme: - Fundamental Knowledge

Unit Unit Title Contents Purpose Skills to be developed
No.
1 Co-operation- | Meaning & Definitions, Objectives, Nature and i. To understand the objectives, Nature and

Scope of Co-operation, Strength and Weakness  scope of co-operation
of Co-operative Movement ,Principles of Co-ii.  To understand the Co-operative Movement
operative iii.  To understand International Co-operative
International Co-operative Alliance (ICA) Alliance and ICA Committee
Meaning ,objectives, ICA Board Code of 1937,1966,1995
Governance,
International Co-operative Alliance (I.C.A)
Committee-1937,1966,1995
Problems & Challenges faced by the Co-
operative sector
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2 History of Co- | Introduction and Development of Co-operative i. To understand the development of Co-
operative Movement in Pre Independence period. Strength operative Movement in India
Movement in and weakness of Co-operative Movement , Sir li.  To understand Sir Fedrick Nicholson Report
India Fedrick Nicholson Report 1904 , Maclagen and Maclagen Com_mlttee Report .
c . R 1912 . Studv of emi To understand eminent supporters and their
ommittee eport_ i tu. y of eminent contribution in Cosperative Movement o
supporters and their contribution India
3 Development | Contribution of Co-operative Leaders in post i.  To understand the Contribution of Co-
of Co-. Independent Era up to the present Stage, operative Leaders in India
operative : i. To understand the Gorewala Committee
Movement in | Gorewala Committee Report 1954 , : : €
India in post Vaidyanathan Committee Report 2005 , Report, Vaidyanathan Commuttee'Report X
Independent Development of Co-operative Movement in iii. To understand Current scenario of Co-
Era P P operative Movement in India
Maharashtra ,
Current scenario of Co-operative Movement in
India
4 Government I.  To understand the role of Government in Co-
and Co- Role of Central Government , Role of State operative Movement
operative Government ii.  To understand Co-operative Vs Capitalism
Movement Co-operative Vs Capitalism & Communism & Communism

Teaching Methodology

Topic Total Innovative Methods to be used Film Shows and Project Expected Outcome
No. Lectures AV Application
1 12 Pre reading, Class discussipghort Film Show Project on| Understanding of basic knowledge of
examples from real life throughon  Co-operative Current scenari¢p co-operative movement

of Co-operative
Movement in
Maharashtra

Understanding Scope, Strength an
Weakness of0-operative movement
Understandingdnternational Co-operativ
Alliance

newspapers and internet resourgddovement, AV
Debate on Thetrength and WeaknesApplication (Audio
of co-operative movement jnand Visual
Maharashtra, Poster presentation | Application)
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2 12 Organise Semesterinar/workshop (fafou Tube Video | Project Report Understanding History and current
students, Pre reading, Classn History of Co- | on Co-operativel scenarioof Co-operative Movement in
discussion, Internet resources. cas@erative Sugar Factory, India
studies, Field visit to Co-operativeMovementin India | Rural Co-

Sugar Factory, visit to Agriculture operative  and
Co-operative and Non Agriculture ggl;?;tive Crcé‘é;‘
Co-operative society, Survey report Society

3 12 Guest Lectures of eminenPresentation on | Project Report | Understanding Contribution of Co-
personalities in co-operativeContribution of | onDevelopment| operative Leaders in post Independ
movement and Rural Development Co-operative of Co-operative | Era up to the present Stage
experience sharing, Pre readingeaders in postpovement in Development of Co-operative Moveme
Class discussion, examples from refddependent  Er@panarashtra in Maharashtra
life through newspapers and internefp to the present
resources, case studies, PP%tage
Interview of co-operative leader

4 12 Pre reading, Class discussion, exampl&roup discussion | Project Report Understanding Role @overnment in
of various coeperative institution on Co-operative Vs | 0N Role  of| Co-operative Movement
through  Newspapers and internet Government in
resources, Guest Lectures of emingh@Pitalism & ) -
personalities ,PPT Communism Co-operative

’ Movement

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards

Page 45



References

Sr. No Title of Book Author/s Publication Place
1 Co-operation and Rural Development Principal RmNGhorpade Success Pune
2 Co-operation- Principles and Practice- Dr. K@rve
3 Theory, History and Practice of Co- Dr. R.D. Beddy
operation
4 Bhartiya Sahkari Chalval- Tatve va VyavhaProf. Jagdish Killol; Prof. Arvind
( Marathi) Bondre; Prof. A. C. Bhavsar
5 Sahkari Chalval 1904-2004 (Marathi) Prof. K. Lale
06 Rural Development in India-Policies and | Abdul Azees NP and S.M. Javed Kalpaz Publication
Programme Aktar
07 Human Resource Management Practices|ifPrincipal Dr.Shaikh Aftab Anwar| Idea Publication New Delhi
Co-operative sector
08 Report of the High Power Committee on Co-opeeatlay 2009 Ministry of Agriculture Government oidia
09 Journal of Commerce and Management Thought(JCMT)
10 Journal Co-operative Organization and Managemémtirnal of Co-operative studies
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Revised Syllabi (2019 Pattern) for three years B.Gn Degree Course (CBCS)

Managerial Economics |

Semester - |

Course Code —115-F

Objectives
1. To acquaint the students with the concepts eclthiques used in micro and macroeconomics.
2. To give the introduction to basic principlesmicroeconomics and to demonstrate how applicatfoeconomic theory can improve

decision making.

No. of Credits 63

3. To build a perspective necessary for the apjphicaof modern economic concepts, precepts, taadstachniques in evaluating business
decision taken by a firm.

Unit | Unit Title. |Content Purpose Skills to be developed
No.
1 Introduction| 1.1 Nature, Scope and significance of managermh@mics. | i) To know the meaning, nature of managerial
1.2 Managerial economics and microeconomics. economics
1.3 Managerial economics and macroeconomics. i) To understand fundamental principles |of
1.4 Main characteristics of managerial economics. economics.
1.5 Fundamental economic concepts- opportunity, cost iii) To know the application of principles of
Discounting Principle, Time perspective, increménta managerial economics in business decision making.
reasoning, equi-marginal concept.
1.6 Application of economics in managerial decisizaking.
1.7 Role and responsibilities of managerial ecoisbmi
business.
2 Demand 2.1 Basis for demand - concept of utility i. To understand the concept of utility.
Analysis 2.2 Cardinal Utility approach- Law of marginal u ii. To understand the law of diminishing marginal

maximization of utility, consumer surplus.

2.3 Ordinal Utility approach- Indifference Curve,
maximization of utility.

2.4 Law of demand- determinants of demand.

2.5 Elasticity of demand- Price, Income and Crdastieity
of demand.

2.6 Managerial application and importance of etégtof
demand.

utility in law of demand.
iii. To understand the concept of elasticity arsd it

importance in managerial decision making proces
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3 | Demand 3.1 Demand forecasting-Meaning, Methods of demand | i. To understand the concept of demand forecastt;lg
forecasting | forecasting- Expert opinion, surveys and markeeexpents, | and its utility in demand forecasting of new produ
Time series analysis, Trend il. To make the students understand different
Projection, Barometric forecasting. methods of demand forecasting
3.2 Demand forecasting for a new product.(Develgpin
Testing and launching of new products)
4 Production | 4.1 Law of supply- Determinants of supply. i. To understand the law of supply.
and Cost 4.2 Theory of production- Meaning and concept of ii. To know the various concept of costs and
Analysis production, revenues.
4.3 Law of Variable Proportions and Returns to al&c
4.4 Cost Analysis- Types of Cost - Economic cost an
accounting cost, Private cost and social cost, #atast and
opportunity cost, Past cost and future cost, Explimst and
implicit cost, Incremental cost and Sunk cost.
4.5 Cost and cost curves under short-run and longFix
cost and variable cost, Average cost and margst| ¢
Relation between average cost and marginal cost.
4.7 Revenue Curves- Concept of average, margimaicaal
revenue under different market conditions, relabetween
average and marginal revenue.
Teaching methodology
Topic | Total Innovative Film shows and Project Expected Outcome
No. Lectures | methods to be| AV Applications
used
1 14 i. Open book i. Online PPTs I. Study costs in a local project. The students will be able to
discussion ii. You tube lectures| ii. Application of cost principles| decipher, analyze and apply the
ii. Interactive theory and practice of Managerial
lectures Economics
2 12 i. Open book i. Online PPTs I. Study of types of elasticity gfStudents will develop an
discussion. ii. You tube lectures demand. understanding of the need of
ii. Group ii. Study of elasticity of demandbusinessman to locate the variqus
discussion with in managerial decision. factors affecting demand of the
examples. product and plans of marketing and
business strategies accordingly.
3 08 ) Interactive|i. Online PPTs I. Study of methods of demandtudents will understand the demand
lectures li. You tube lectures forecasting in a local firm. forecasting of existing and new
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ii.) Case studies. ii. Comparative study afproduct and its importance |n
.iii.) Teacher driven advantages of methods jomanagerial decision making.

power point demand forecasting.

presentation.

4 14 I. Case studies. i. Online PPTs I. Study of law of variable Students will understand the
lilnteractive ii. You tube lectures proportions in a firm. analytics of supply and its various
lectures. li. Study of concept of costs |ruses. Students will follow the

short run and long run. relationship between costs, revenue,
profit and losses.

References

Sr. No. Title of the Book Author/s Publication Place
1 Managerial Economics Domnik Salvatore- Oxfordvwdrsity Press Oxford University Press
> "Managerial Economics- Mark Hirschey, . 2. Mark irddhey, Log| 2. Mark Hirschey, Log
"managerial Economics-An"managerial Economics-An
Integrative Approach”, Cengagdntegrative Approach”, Cengage
Learning. Learning.
3 Managerial Economics- D.M.Mithani, Himalaya Pshlhg House Mumbai
4 Managerial Economics, P.L.Mehatha, S.Chand Bhiblg Mumbai
5 Managerial Economics, Pearsp@raig Peterson, Lewis Pearson Education Pearson Education
Education and Jain,
6 Modern Economic Theory K.K.Dewett,
7 Managerial Economics, Marghanshankaran S. Margham Publications, Madras Madras
Publications, Madras
8 Managerial Economics, Thomas Christopher RicGraw Hill Irwin, Boston. McGraw Hill Irwin, Bston.

and Charles,Maurice S.
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Suggested references
Web reference
https://nptel.ac.in/courses/110101005/2

https://nptel.ac.in/downloads/110101005/
http://cec.nic.in/Pages/Home.aspx
http://en.wikipedia.org/wiki/Economics
http://www.investopedia.com/university/economics/#axzz1XwhFTmtm
http://www.tutor2u.net/blog/index.php/economics/
http://www.economicshelp.org/

https://www.intelligenteconomist.com/economics-blogs/
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https://www.coursera.org/courses?query=managerial%20economics
10. https://www.edx.org/course/introduction-to-managerial-economics-0
11. https://www.mooc-list.com/tags/managerial-economics

12. https://online.stmary.edu/mba/courses/managerial-economics

13. https://www.tru.ca/distance/courses/econ3041.html

14. https://www.euromba.org/managerial-economic
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Revised syllabi ( 2019 Pattern ) for three years Bom. Degree course (CBCS)

Course Code — 116 A

Semester - |

Essentials of E- Commerce

Objectives of the course
To acquaint the learner with knowledge on the lsagicE-commerce.

1.
2. To develop knowledge on various types of E-commbtsness.
3.

4. To Develop knowledge on various modes of onlinedaation for crating convenience in day to dayrfaial transactions and

5.

No. of Credits :- 03

To develop practical knowledge on effective desiniVebsite and Domain Registration.

promoting cashless economy.
To introduce the learner to the concept of Elettr@ata Inter exchange and its significance.
Depth of the program — Fundamental Knowledge

Unit - .
NG Unit Title Contents Purpose Skills to be developed
Concept, Features and Functions of e-commerce 1. Conceptual understanding of basics of e-
. practices v/s traditional practices ,scope andéitiuins commerce
Overview of
. of e-commerce ,
1 Electronic . . .
Recent trends in e-commerce , Risks in
Commerce(EC) .
e- commerce and preventive measures
Types of e- Definition and types of e-commerce business : B2B, 1. Awareness on the various forms of e-
2 Commerce B2C, C2B, C2C,B2G, C2G, B2A, C2A and P2P, B2ZB commerce
Business service provider.
Internet and its role in e-commerce, Mobile andate | 1. Technical knowledge on registration of a
in e-commerce , procedure of registering an Irern domain
domain , establishing connectivity to Internet 00l | 2. Practical Knowledge on role of Internet in et
3 Infrastructure : g .
and services of Internet , Requisites of selectimg commerce
appropriate domain name ,Website — Essentiabfact3. Analytical skills and Creative skills for web
in designing and importance of an effective website page designing
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E- Payment and
Electronic Data
Inter exchange

A. E- Payment : Transactions through Internet ,

requirements of e-payments systems, functionin
of Debit and credit cards, pre and post payment
services

Overview on Online Payment Portals and apps
India, CC Avenue, Paytm, BHIM, UPI, Phone P
etc.

Concept of Payment Gateway and Payment
Processor

. Electronic Data Inter exchange Evolution, uses

benefits, Working of EDI, EDI standards (includg
variable length EDI standards), Cost Benefit
Analysis of EDI, Electronic Trading Networks,
EDI Components, File types, EDI Services , ED

n

1%}

D
(72}

g 2.

Practical Oriented Skills on E-commerce
Conceptual Clarity on Online Payment

Process

Conceptual Clarity on EDI and Electronic

Software.

Teaching Methodology

Topic | Total Innovative methods to be Film shows and AV Project Expected Outcome
No. | Lectures used Applications
Developing
Lecture Methods / Guest . . . .
1 10 Online Educational Videos understanding on E-
Lectures
commerce
5 12 Guest Lectures by subject | Online Educational Videos | Case study on any one | Awareness on various
Experts / Case Study and Success stories success story e-commerce platforms
. Technical , Practical ,
PPT / Lectures / Guest Demonstration by Industry . .
3 12 Analytical and Creative
Lectures Expert .
Skills
Actual online transactions
4 14 Live Online Educational Videos gLIiMrinlegr?ZsS;e\;iznd Technical and Practical
Demonstrations/PPT/Lecture . P Skills
online payment for small
value orders (can be
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undertaken as a group)
Payments to vendors via
various payment apps

9

apps
Method of Evaluation
Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit — | MCQ /Written Test /PPT As per Universitgrms Certificate Web Page Designif
Unit — I MCQ/Written test /Report Writing As per University norms Certificate course on Digital
Marketing
Unit — 11l Written Test/ Report and /or PPT on As per University norms
any 5 well designed websites
Unit — IV Written Test / MCQ As per University norms
References :
List of Books Recommended :-
1. The Complete E-Commerce Book - By Janice Reynolds
2. E-Commerce Website optimization — By Dan Corxefnland Johaan van Tonder
3. E- Commerce — An Indian Perspective — By P.T.Jo&eph
4. E- Commerce — Business, Technology, Society — Byn€éh c. Laudomn and Carol Guercio Traver
5. Essentials of E-Commerce Technology — By. V.Rajaram
6. E Business R(Evolution)- By Daniel Amor
7. E-Commerce Management - By Krishnamurthy
8. E-Commerce: Strategy, Technologies and ApplicatysDavid Whiteley
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Revised Syllabi (2019 Pattern) for three years B.Gn Degree Course (CBCS)

Semester - |

Insurance and Transport- |

Course Code — 116 -B

Objectives:

1. To acquaint students with the concepts of Inmga
2. To create awareness regarding basic knowledy4t aife Insurance, Fire Insurance and Marine lasue.
3. To make the students aware of career oppoisnit the field of Insurance

(Insurance)

No. of Credits 63

Unit Topic No. of Teaching Method Proposed skills to be
No. Lectures developed
1. | Introduction to Insurance 16 Lecture, » Understanding the concept
1.1 Meaning and Nature of Insurance PPT, of insurance
1.2 Importance of Insurance Group Discussion,
1.3 Scope of Insurance Library Work,
1.4 Principles of Insurance Assignment
1.5 Risk and Insurance Companies
1.6 Types — Life and General Insurance
1.7 Difference between Life and General
Insurance
1.8 Career opportunities in Insurance Sector
2. | Life Insurance 16 Lecture, » Understanding the concept
2.1 Meaning and Features of Lifelnsurance PPT, of life insurance.
2.2 Nature of Life Insurance Group Discussion,
2.3 Origin of Life Insurance Library Work,

2.4 Importance of Life Insurance

2.5 Principles of Life Insurance

2.6 Types of Life Insurance Policies

2.7 Procedure of Life Insurance Contract

Study Visit to Office
of the Insurance
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3. | Fire Insurance 08 Lecture,PPT, » Understanding the concept
3.1 Meaning and Features Group Discussion, of fire insurance
3.2 Nature of Fire Insurance Contract Library Work,
3.3 Types of Fire Insurance Policies

4. | Marine Insurance 08 Lecture,PPT, » Understanding the concept
4.1 Meaning and Features Group Discussion, of marine insurance
4.2 Marine Insurance Contract Library Work,
4.3 Types of Marine Insurance Policies Assignment
Total 48

References:

Khan M.Y. (1997), Financial Services, Tata McGrewl-Fublishing Company Limited New Delhi .
Mishra M.N. (2004) Insurance - Principles and RcactS. Chand and Company Ltd. New Delhi.
Gulati Neelam C., Principles of Insurance Managirexcel Books.

Haridas R., Life Insurance in India, New Century lRation New Delhi.

Godwin Frank, The Principles and Practice of FArgukance, Isaac Pitman and Sons Ltd. London.
Panda G.S., Principles and Practice of Insuranabjafi Publishers Ludhiyana.

Kanwal L.S., Text Book of Insurance, Kalyani Pubéss Ludhiyana.

Mathhew M.J., Insurance, RBSA Publisher Jaipur.
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Revised syllabi (2019 Pattern) for three years B.oo Degree course (CBCS)

Course Code — 116 - C

Objectives of the Course
To introduce the basic concepts in Marketing.

To give the insight of the basic knowledge of Mar8egmentation and Marketing Mix
To impart knowledge on Product and Price Mix.

To establish link between commerce, business amkatiag.
To understand the segmentation of markets and Nagkblix.
To enable students to apply this knowledge in prality by enhancing their skills in the field ofdvketing.

1.

o gk wh

Semester - |

Marketing and Salesmanship- |

(Fundamentals of Marketing)

No. of Credits 63

Unit
No.

Unit Title

Contents

Purposed Skills To Be
Developed

Introduction to Market
and Marketing

1.1 Meaning and Definition of Market

1.2 Classification of Markets

1.3Marketing Concept: Traditional and Modern

1.4Importance of Marketing

1.5Functions of Marketing:
Buying, Selling, Assembling, Storage, Transaaon,
Standardization, Grading, Branding, Advertising,
Packaging, Risk Bearing, Insurance, Marketing
Finance, Market Research and Marketing Informat|

1.6 Selling vs. Marketing

The basic knowledge of Marke

and Marketing will be

developed amongst students.

on.
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2 Market Segmentation
and Marketing Mix

2.1 Market Segmentation: -
2.1.1Introduction

2.1.2 Meaning and Definition
2.1.3Importance
2.1.4Limitations

2.1.5Bases for Segmentation
2.2 Marketing Mix
2.2.1Introduction
2.2.2Meaning & Definition
2.2.3Elements of Marketing Mix- Product, Price, Pla

and Promotion

2.2.4Importance of Marketing Mix

Students will develop the

Marketing Segmentation

concept of Marketing Mix.

knowledge along with the basic

3 Product Mix and Price
Mix

3.2 Product Mix

3.3 Price Mix

3.2.1 Meaning and Definition

3.2.2 Product Line and Product Mix
3.2.3 Product Classification

3.2.4 Product Life Cycle
3.2.5Factors Considered for Product Management

3.3.1 Meaning and Definition

3.3.2 Pricing Objectives

3.3.3 Factors Affecting Pricing Decision
3.3.4 Pricing Methods

Students will get proper insigh
of Product and Price Mix.

—t
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4 Place Mix and a. Place Mix Students will develop the skill$
Promotion Mix I. Meaning and Definition of Place Mix of promoting a product along
il Importance with gaining knowledge about
iii. Types of Distribution Channels — consumer | the distribution channels.
goods and Industrial Goods
V. Factors Influencing selection of Channels
4.2 Promotion Mix
4.2.1 Meaning of Promotion Mix
4.2.2 Elements of Promotion Mix- Personal Selling,
Public Relation and Sales Promotion
4.2.3 Factors Affecting Market Promotion Mix

4.2.4 Promotion Techniques or Methods
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Teaching Methodology

Topic | Total Innovative Methods | Film shows and AV Expected Outcome
No. | Lectures to be used Applications
1 14 Power Point Short Film Student will get acquainted with the basics of
Presentation, AV Application marketing field.
Survey Analysis
2 07 Power Point Short Film It will highlight on the core marketing concepts
Presentation, AV Application namely ‘Marketing Mix'. It will help students to
Survey Analysis, implement this knowledge in practicality by
Group Discussion enhancing their skills in the field of market
segmentation.
3 14 Conceptual Learning AV Application Students will develop the skills Bficing the
Group Discussion product along with gaining knowledge on Product
Mix
4 13 Conceptual Short Film, It will help the students to apply the various
Learning, AV Application techniques of Promotion and understand the
Power Point Use of You Tube various channels of distribution
Presentation,
Group Discussion
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References

Sr. Title of the Book Author/s Publication Place
No.
1 Marketing Management Philip Kotler Pearson Pubiicat
2 Marketing Management Rajan Saxena McGraw Hill Edana
3 Principles of Marketing Philip Kotler Pearson Puahtion
4 Sales & Distribution Management Tapan K Panda Q@kRublication
5 | Advertising Management Rajiv Batra Pearson Pubtioat
6 Retail Management Swapna Pradhan McGraw Hill
Publication
7 Retail Management Gibson Vedamani Jayco Publication
8 Marketing Management V. S. Ramaswamy & S. Macmillan Publication
Namakumari
9 Supply Chain Management Sunil Chopra, Peter Meirdl&/. | Pearson Publication
Karla
S
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Revised syllabi (2019 Pattern) for three years B.oo Degree course (CBCS)

Semester - |

Consumer Protection and Business Ethics - |
Course Code — 116 -D No. of Credits 063

Objectives of the Program

1. To develop general awareness of consumerism anhenggadents.

2. To understand the consumers rights, responsilaitity role of United Nations.

3. To have a comprehensive understanding about tisérexiaw on consumer protection in India.

4. To create awareness among the students abouteligulrtesses machinery and basic procedures folimguednsumer dispute.
5. To understand the issues relating to e-commerBan&ing emerging issues and internet regulations.

Unit Unit Title Contents Purpose Skills to be developed

No.

1 | Consumer Consumerism- Meaning, Evolution, Rational, Needl panderstand the concept of
Protection - | Importance of Consumerism, consumerism
An Overview | Consumer protection- objectives, scope and impoggarEquip the students with knowledge

Consumer rights and Standardization the evolution, need and

United Nations guideline on consumer protectipmportance, of consumerism

Objectives, scope of application , general priresphnd Understand the role of United

framework for consumer protection Nations to protect consumer’s
interest.

2 | Consumer Consumer education-Need and importance, Consuiandling the emerging issues
Education and | Responsibility about consumer protection
Awareness Role of consumer Association and Councils in coreym

education and Awareness- Voluntary organizatjoAcquaint knowledge and skills for
Consumer protection councils, Media, Educationatitute | career opportunity.

and Government

Skills required for career in Consumer studieglifiel

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards Page 61



5. | Consumer Consumer Protection Movement in India Compressive understanding about
Protection Consumer Protection Act 1986 Overview features,the existing consumer protection
Law in India * | important definitions-consumers, Goods, servicesfett ,| Act 1986.

Deficiency, unfair trade practices, Dispute, Cormgla | Apply the Law for consumer
Objectives, Consumer Disputes Redressal Agencm@stection

(Composition, Jurisdiction, Powers and Functiol

Procedure of filling complaint and Procedure toldeih

complain.

6. | E -Commerce| E Commerce- scope and limitations, Need and impoeta Understand the concept of (E
and consumer| of E commerce , Prospects and challenges of Ecooemeommerce and Consumer
Protection and its effect on consumer Protection

Need and importance of E-Education Acquaint students about various

consumer Protection in E-Banking issues of E commerce.

Recent Emerging Issues in E-Commerce Able to appreciate the emerging
guestions and policy issues

[Note: Recent amendments in the Acts and relevantdndmark cases decided by courts are expected to beeidied]

Teaching Methodology

Street play, jingles,
slogan
Competition,

Review of Movie

Topic | Total Innovative Film shows and | Project Expected Outcome

No. Lectures | methods to be AV Applications
used

1 12 Documentary , Short film about | Report Review Acquaint knowledge and
PPT, Narration, consumer maturity to understand the
Quiz, Survey movement, Role of consumers interest
Analysis UN
Article review

2 12 Project making, Use of You tube, | New Emerging Issues To get training to face

in consumer protectio

nemerging issues. To seek
career opportunity in this
field.
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3 12 Case study, Poster| Case Analysis, Recent Laws and To Acquaint knowledge and
making, Interview | Mute court ,E silent feature application of laws
of lawyer , Mute filing of the case
court
4 12 Virtual Learning, | Film on cyber Project on E To defend and safety in e
Group Discussion, | security, Internet | COMMERCE and commerce. To learn e skills
precautions Consumer protection
References
Sr. No. Title of the Book Author/s Publication Place
Mr. Bindu Madhav| Akhil Bhartiy | Pune
1 Grahak Darshan Joshi Grahak Panchayat
2 Grahak Sanrakshan Adhiniyam Ad Ghare S S Mu_kun_d Pune
Publication
3 E- Commerce An  IndiahPr-P- T. Joshep PHI Publication New Delhi
Perspective
4 E Banking in India Dr R K Uppal New Century New Delhi
Publication
- r. S. S. Singh} Abhijit New Delhi
° gr(:]r;il;vrgfrrnemeducatlon al (gr.Sapna Chadah | Publication
: Prof. G. V.| Chaitanya Nashik
6 GrahakRaja Jaga Ho Kayandepatil Publication
7 United Nations Guidelines Onunctad.org UNCTAD (L;NCTADS itzerland
Consumer Protection eneva switzerlan
8 The Consumer Protection Actﬁb‘Ct Govt of India Delhi
1986
9 The law of E Commerce Dr A Alghamdi Auther House Mumbai
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Revised syllabi (2019 Pattern) for three years B.oo Degree course (CBCS)

Course Code — 116 - E

Semester - |

Business Environment & Entrepreneurship - |

Objectives of the course:

1) To understand the concept of Business Environmahita aspects

No. of Credits 63

2) To make students aware about the Business Enveonissues and problems of Growth

3) To examine personality competencies most commangjority of successful entrepreneurs and to show these competencies can

be developed or acquired

4) To understand the difference between Entrepreri@amdnon-Entrepreneurial behaviour

5) To provide knowledge of the significance of Enteurship in economy

6) To familiarize the students with the contributidrselected institutes working to promote Entrepteskip

7) To generate entrepreneurial inspiration throughstbdy of successful Entrepreneurs

Unit Unit Title Contents Purpose Skills to be developed
No.
1 Business Concept- Importance - Inter relationship, betweetunderstanding the concept of Business Environment
Environment environment and entrepreneur, Aspects | ofind its aspects
Environment- Natural- Economic - Political | - Skill-correlating aspects of business environment
Social - Technical - Cultural - Educational - Legaland entrepreneur
& Cross-cultural — Geographical etc.
2 Environment Pollution-Concept and types —Causes of pollutign- Making students aware about business environment
Issues Remedies of Pollution, Remedies of pollution- issues and problems of growth
protecting the natural environment-Conservation Skills-capable of understanding and analysing
of natural resourcesOpportunities in Environment environment issues and finding out solutions| to

resolve these issues
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3 Problems of Unemployment- Concept-Types-Causes-Understanding the problem of growth
growth Remedies, Poverty- Concept- Causes- RemediesSkill-Application of mind to resolve the problem (of
Regional ImbalanceConcept-Effects —Solutions|, growth
Social injustice- Concept, Effects, Solutions ,Rlac
Money —Meaning — Sources —Effects- Measures,
Lack of technical knowledge and informatign-
Problems-Remedies

4 The Evolution of the term entrepreneur —Definition -Understanding the concept of entrepreneur,
Entrepreneur Competencies of an Entrepreneur — Distinctiorcompetencies of a successful entrepreneur, realising
between a) entrepreneur and managerthe difference between various concepts

b)Entrepreneur and Enterprise, IntrapreneurSkill-knowing the entrepreneurial competencies and
Concept and importance -Distinction betweerimbibing the same by students
Entrepreneur and Intraprenuer

Teaching Methodology- F.Y.B.Com Semester-1, Paper-I

Topic Total Innovative Methods to be | Film Shows and A.V. Project Expected Outcome
No. Lectures used Application
1 12 Case Study-Role play Related videos @Biktribute aspects of businessinderstanding of various
PPT environment in group and aslaspects business
them to prepare in brief repgrenvironment useful for
on it- Field Assignment would be entrepreneurs
2 12 Conducting survey andrFilm shows with the Undertake survey of pollutionUnderstanding of various
collecting information abouthelp of environmentlevel, its ill effects and aspects of pollution and
various types of pollution related organizations | remedies its ill effects
3 12 Collecting necessarRelated videos andCompilation of facts, figuresUnderstanding of
information through variousPPT and remedies Problems and therr
resources causes and remedies
4 12 Case Study Biographical CDs of Interview of various types g Understanding the
successful entrepreneurs  e.g.  Firstoncept of entrepreneur,
entrepreneurs Generation entreprenedrcompetencies of a
Women entrepreneur, Sociasuccessful entrepreneur
entrepreneur and  collect
entrepreneurial competencies,
Collection of success stories
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area, arranging guest lectu
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various aspects d
entrepreneur an
entrepreneurship

o

References

Sr. No Title of Book Author/s Publication Place

1 Business Environment Francis Cherunilam Himalaya Publishing New Delhi

House

3 Dynamics of Entrepreneurship Desai Vasant Himalaya Publishing New Delhi
Development and Management House

4 Entrepreneurial Development Khanka S.S. S. Chand New Delhi

5 Entrepreneurial Development Gupta, Shrinivasan S. Chand New Delhi

6 Udyog -- Udyog Sanchalaya Mumbai

7 Indian Economy Ruddar Datt, K.P.M. Sundharam (&rd New Delhi

%k k ok k
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Revised syllabi (2019 Pattern) for three years B.oo Degree course (CBCS)

Semester — |

Foundation Course in Commerce

Course Code — 116 — F No. of Credits :- 03

Objectives of the course

1. To acquaint the student with knowledge of formbudiness organizations and new business models.
2. To understand the latest government regulationgahdes with relation to business in Indi .

3. To introduce the students to the various entreareal development programmes in India .

4. To update the students with the latest developmer@ervice sector in India.

Depth of the program — Fundamental Knowledge

Unit

NG Unit Title Contents Purpose Skills to be developed
A. Organization — Meaning , Importance = Conceptual Understanding on the
B. Sole Proprietorship , Partnership , LLP , Joint&to various forms of Business
Forms of Companies, Joint Ventures , Cooperative, Government Organization,

form of Business Organization( Departmental,
Corporation , Government company), Non Government
Organizations — Meaning , Definition , Structure ,
Advantages and Disadvantages

1 Business
Organization

Franchise, Brick and Mortar, e- Commerce, Bricks and 1. Overview of the emerging types of
Clicks ,Nickel and Dime, Freemium , Subscription business models

2 ;izie:ezl; ,Aggregator, Online Market Place , Data Licensingta
Models Selling , Digital Advertising ,Affiliate Marketingprop

Shipping , Agency Based, Peer to Peer CatalystéPhat
Block Chain
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1. Overview of recent Industrial Policies in India €W
Industrial Policy 1991, EXIM PolicyIindia New
Foreign Trade Policy 2015 — 202@DI Policy

4. Overview of the various policies
supporting business in India
5. Awareness on the recent

2. Overview of : progmammes to promote and
Industrial a. Start up India support for business
Policies and b. Attal Innovation Mission (AIM)
3 Recent c. Make in India
Programmes d. Digital India
for Start ups in e. Support To Training And Employment Programme
India For Women (STEP)
f. Trade-Related Entrepreneurship Assistance
And Development (TREAD)
g. Pradhan Mantri Kaushal Vikas Yojana
(PMKVY)
Overview of Recent trends — 4. Awareness of Recent Trends in the
1. Banking Sector - Internet and Mobile Banking Service Sector
2. Indian Post Payments Bank
Emerging 3. Insurance Sector —Malhotra Committee Report
4 Trends in 4. Logistics
Service Sector 5. BPO, KPO, TPO, and LPO
6. New trends in Tourism- Religious, Rural, & Medical

trourism

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards

Page 68



Teaching Methodology

Lectures from experts of
respective areas

Internet Research Repor

Topic | Total Innovative methods to Film shows and AV Project Expected Outcome
No. | Lectures be used Applications
Developing
. . . Individual assignment understanding on variod
1 12 PPT , Project Charts Educational Videos g .g
report forms of business
organizations
Guest Lectures by subject
Experts / Industry Expert . . . nalysis an nceptual Clarity an
perts / qlus y =Xpe "Educational Videos, Videos on Cf”‘sea _ayss a d Conceptual Clarity and
2 08 Internet Assignments , . . Discussions, Business | Awareness on Latest
. . Real Life success stories
Case Study Discussion on Games Changes
Real Life success stories
Understanding on
various Government
3 14 PPT and Internet Researctr11tt|os.llwww.|nd|a.qov.|n/mv- Report W.rltlng , PoI|C|e§ and
government/schemes Presentation Promotion of
Entrepreneurial spirit
among learners
. Han n Training t
Demonstration Method of ands o a . gto
. . understand online
Online Banking and Field Visit Bakin
4 14 Mobile Banking , Guest | Educational Videos g

Awareness on emerging
trends and knowledge

enhancement

S
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Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit — | MCQ / PPT / Written Test As per Univeysitorms
Unit — I Chart Presentation / MCQ/ Written As per University norms Undertaking a small course
Test underPradhan Mantri
Kaushal Vikas Yojana
(PMKVY)
Unit — 11l Written Test / Open Book As per University norms Certificate Course on Soft Skill
Examination for Business
Unit — IV PPT/ MCQ/Written Test/ Field Visit As per University norms
and Report
References :

List of Books Recommended :-

. Financial Management — I. M. Pandey.

. Financial Management — Theory & practical — Prasabhandra
Financial Management — S. C. Kuchhal
Public Sector in India — Laxmi Nariyan

Indian Economy — KPM Sundaram
Law & practice of banking — S. R. Davar
. The Business Model Book — Adam J Bock , Gerard Geor

1
2
3
4
5. Indian Economy — Rudder Datt
6
7
8
9

. Business Model Innovation — Alexander Osterwaldéves Pigneur

10. https://www.india.gov.in/my-government/schemes

%k k k%
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Syllabus for F.Y.B.Com

Semester-1I, Paper-11
Subject Name: - Financial Accounting- IT

Course Code - 122

Objectives of the course

This course is intended to introduce the basic theory, concepts and practice of financial accounting and to enable students to understand
information contained in the published financial statements of companies and other organizations. It includes the preparation of accounting
statements, but their uses and limitations will also be emphasized.

Depth of the program — fundamental Knowledge

Objective of the Program
1. To impart knowledge of various software used in accounting
2. To impart knowledge about final accounts of charitable trusts
3. To impart knowledge about valuation of intangible assets
4. To impart knowledge about accounting for leases

Unit

No Unit Title Contents Purpose Skills to be developed

1. Types of Accounting Software e Students are expected to acquaint
themselves with ~ Computerised
accounting, its application and
utility.

1 Software used in
Accounting 2. Use of Accounting Software

3. Installation of Accounting Software
4. Advantages and disadvantages of

Accounting Software

Voucher entry and Report Generation including
GST transactions




Final Accounts of 1. Meaning and Characteristics Understanding tbe accou.nting
Charitable Trust 2. Accounting Records process of accounting of charitable
(Clubs, Hospitals, , trusts
Libraries etc.) 3. Income and Expenditure Account Recording basic accounting
4. Receipt and Payment Account transactions and prepare annual
5. Balance Sheet and Adjustments financial statements; and
Analyzing , interpreting and
communicating the information
contained in basic financial
statements and  explain  the
limitations of such statements
Valuation of 1. Valuation of Goodwill (Problem) Learning the concept of intangible
Intangibles 2. Valuation of Brands assets' and the methods of their
3. Valuation of Patents, Copyright and valuation.
Trademark etc.
Understanding the process and
Accounting for Leases 1. Types ‘of Lease (Finance Lease and methods of leasing.
Operating Lease)
2. Finance Lease (Hire Purchase and
installment) (Theory)
3. Operating Lease
4. Royalty,
5. Minimum Rent,
6. Short Workings,
7. Recoupment Of Short Working,
8. Lapse of Short Working

Journal Entries and Ledger Accounts in the
Books of Landlord and Lessee




Teaching methodology

T;g 1 Total Lectures Innovatlveulgzlthods to be Film shows and AV Applications Project Expected Outcome
Hands-on experience of Voucher Students will be able
1 12 using accounting software Videos available on YouTube entries in to acquire in-depth
on computers tally knowledge
Visit to charitable trust for Students will be able
5 19 collection of relevant Videos available on YouTube Visit report | to acquire in-depth
information knowledge
. . . Students will be able
Case stud16_:s on 1ntapg1ble Videos available on YouTube Re.p.o " to acquire in-depth
3 12 assets and its valuation writing
knowledge
Case studies and expert Students will be able
P Videos available on YouTube NA to acquire in-depth
4 12 lectures.
knowledge
Sr. No. | Title of the Book Author/s Publication Place
1 Advanced Accounts M.C. Shukla, T.S. Grewal, S.C. S. Chand Publication New Delhi.
Gupta
2. Financial Accounting for CA (Dr.) P.C. Tulsian S.C. Gupta | S. Chand Publication New Delhi.
B.Com
3 Financial Accounting Dr. Kishor Jagtap Tech- Max Publications, Pune
4 Introduction to S.R.N Pillai & Bhagavathi S.Chand & CompanyLtd New Delhi
Accountancy




5 Corporate Accounting Raj Kumar Sah Cengage Publications Noida, Uttar
Pradesh
6. Principles of Principles of Accountancy S.Chand & CompanyLtd New Delhi
Accountancy
7 Advanced Accounting S. N. Maheshwari
3 GST Law and Analysis Bimal Jain and Isha Bansal (Set of | Pooja Law Publishing New Delhi
with Conceptual 4 Volumes) Company
Procedures
9. Guidance Note on GST The Institute of Chartered New Delhi
by ICAI Accountants of India
Practical for Semester — 11
Topic Mode of Practical
Introduction to Computerised accounting, Accounting Library Assignment
software, Features, advantages and disadvantages
Company creation Computer Laboratory

Groups and ledgers creation

Computer Laboratory

Voucher entries including GST and Report Generation

Computer Laboratory
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Revised syllabi (2019 Pattern) for Three Years B. Com. Degree course (CBCS)

First Year B. Com
Semester-II Course Code - 123

Business Economics (Micro) - 1l

Objectives:

1. To understand the basic concepts of micro economics.

2. To understand the tools and theories of economics for solving the problem of decision making by consumers and producers.
3. To understand the problem of scarcity and choices.

Depth of the program — Fundamental Knowledge

Objectives of the Program

1. To impart knowledge of business economics

2. To clarify micro economic concepts

3. To analyze and interpret charts and graphs

4. To understand basic theories, concepts of micro economics and their application

II{II(I)H Unit Title Contents Purpose skills to be developed
1 Cost and 1.1 Concepts and Types of Cost- Economic e To understand the concept and types of cost
Revenue Cost and Accounting Cost, Private Cost and | e To make the students know about short run and long run cost
Social Cost, Actual Cost and Opportunity concepts
Cost, Explicit Cost and Implicit Cost, * To impart knowledge about types of revenue

Incremental Cost and Sunk Cost, Fixed Cost
and Variable Cost

1.2 Relation between Total Cost, Average Cost
and Marginal Cost

1.3 Cost Curves in Short run and Long run

1.4 Concept of Total Revenue, Average
Revenue and Marginal Revenue

Skills: Interpretation of cost curves, integrate cost and revenue
concepts, draw inferences




4.2 Rent- Meaning, Ricardian Theory of Rent,
Modern Theory of Rent, Concept of Quasi
Rent

4.3 Wages-
4.3.1 Meaning and Types of Wages-

a) Minimum Wages b) Money Wages c) Real
Wages d) Subsistence Wages e) Fair Wages

4.3.2 Backward Bending Supply Curve of
Labour

Pricing 2.1Pure Competition: Meaning and Features e To help the students understand the concept of pure and perfect
Under . competition
Perfect 2.2 Features of Perfect Competition e To impart knowledge about equilibrium of firm and industry in
Market 2.3 Price Determination in Perfect Competition short and long run.
Conditions 2.4 Equilibrium of Firm and Industry in Short Skills: Understanding, writing skills, critical thinking
Run and Long Run
Pricing 1.1 Meaning of Imperfect Competition e To develop ability to understand the market structures under
Under 1.2 Monopoly: Features and Equilibrium, Price imperfect competition
Imperfect Discrimination e Ability to compare perfect and imperfect competition
Market 3.3 Monopolistic Competition- Features and Skills: Understand complex relations, problem solving skill, analytical
Conditions ey skill
Equilibrium.
3.4 Oligopoly: Concept and Features
3.5 Duopoly: Concept and Features
3.6 Comparison of Perfect and Imperfect
Competition
Factor 4.1 Marginal Productivity Theory of e To understand the theory of marginal productivity
Pricing Distribution e To understand the concept and theories in factor pricing

Skills: Critical thinking,
processing skills

logical thinking, apply information




4.3.3 Role of Collective Bargaining in Wage
Determination

4.4 Interest-Meaning, Loanable Fund Theory,
Liquidity Preference Theory

4.5 Profit- Meaning, Risk and Uncertainty
Theory of Profit, Dynamic Theory of
Profit, Innovation Theory of Profit

Teaching methodology
Topic Total Innovative methods to Film shows and AV Applications Project Expected Outcome
No. | Lectures be used
1 8 ¢ You tube lectures Types of cost in industries e Will understand the

e Open book discussion,
e Case studies

e Online PPTs

Comparison of cost and
revenues in industries

Trends of cost and revenue
in industries

e Students will

e Students  will

concept and types of
cost

know
about short run and long
run cost concepts

have
knowledge about types
of revenue

Digital lectures

Interactive lectures

e You tube lectures
¢ Online PPTs

Application of perfect
competition markets in the
markets like that of
agricultural products, dairy
products etc

e Students will understand

the concept of pure and
perfect competition

e Students will know about

the equilibrium of firm
and industry in short and
long run.




e Game oriented classes
e Dramatization
¢ Group discussion

e You tube lectures
¢ Online PPTs

oStudy of price and output
trends in oligopoly markets

ePrice and non price
competition in monopolistic
competition

e Will develop ability to
understand the market
structures under imperfect
competition

e Will be able to compare

perfect and imperfect
competition
4 18 ¢ Group discussion e You tube lectures e Application of backward | ¢ Will  understand  the
eTeacher driven power | Online PPTs bending supply curve of | theory of marginal
point presentation labor in the market productivity.
e Study of application of | e Will  understand  the
theories of factor pricing concept and theories in
factor pricing
References
Sr. No. Title of the Book Author/s Publication Place
1. Advanced Economic Theory, Ahuja H.L S.Chand and Company New Delhi
Microeconomic Analysis
2. Price Theory and Applications Jack Hirshlifer Prentice Hall of India, Pvt. Ltd | New Delhi
. . Paul A. Samuelson and | McGrawhill International Ed | New York
3. Microeconomics, .
William D. Nordhaus
4. First Principles of Economics, Rlcl'lard G. Lipsey, Gferorge Weidenfeld and London
Colin Harbury: Nicolon Ltd,
5. Consumer Behaviour and Managerial Frank R. Kardes: Prentice Hall, New Delhi
. . . Pearson,
Decision Making,
6. , Microeconomics R. Glenn Hub.bard, Pearson, Prentice Hall, New Delhi
Anthony Patrick O.




Brien
5 . . . .
7. Microeconomics: Principles, ;) Sullivan, Sheffrin, Pearson, Prentice Hall, New Delhi
Application and Tools erez
8. Priniples of Economics Karl .E. Case, Ray Pearson,Prentice Hall New Delhi
C.Fair,
Suggested References
Web Reference
Sr. Lectures Films PPTs Articles
No
1 | https://www.youtube.com/watch?v= | https://www.economicsonline.co.uk/Busi | https://www.slideshare.net/zeeshan | http://www.scielo.br/scielo.p
0A8kL70D740 ness_economics/Perfect_competition.html | younas35/perfect-and-imperfect- | hp?script=sci_arttext&pid=S
market-competition-76374490 1413-70542016000300337
2 | https://www.economicshelp.org/blog | https://www.youtube.com/watch?v=TTJ4 | https://slideplayer.com/slide/64102 | http://www.economicsdiscus
/311/markets/monopolistic- kFX6uRM 62/ sion.net/price/factor-pricing-
competition/ concept-and-theories/3875
3 | http://www.economicsdiscussion.net | https://www.youtube.com/watch?v=66fK | http://delhi.gov.in/wps/wcm/conne | https://www.investopedia.co

/price/factor-pricing-concept-and-
theories/3875

Crsle_8

https://www.youtube.com/watch?v=qXm
GnQOWzPM

ct/40fd320047adb2d2aa2fff3f47d4
2062/economics-
Rands.pps?MOD=AJPERES&Imo
d=-277090329

m/ask/answers/032515/what

-difference-between-perfect-
and-imperfect-
competition.asp
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Syllabus for B. Com. Semester: - 11

Course code: - 124 (A)

Depth of the program — Basic Knowledge of Mathematics and Statistics

Objective of the Program

Subject Name: - Business Mathematics and Statistics - 1l

1. To introduce the basic concepts in Finance and Business Mathematics and Statistics
2. To familiar the students with applications of Statistics and Mathematics in Business
3. To acquaint students with some basic concepts in Statistics.
4. To learn some elementary statistical methods for analysis of data.
5. The main outcome of this course is that the students are able to analyze the data by using some elementary statistical methods
Unit g .
No. Unit Title Contents Purpose SKkills to be developed
1 Matrices and Definition of a Matrix, Types of Matrices, Algebra of Matrices, To understand the concept of
Determinants (up to | Determinants, Adjoint of a Matrix, Inverse of a Matrix via Adjoint matrices and determinants.
order 3 only) Matrix, Homogeneous System of Linear equations, Condition for To understand the application of
Consistency of homogeneous system, Solution of Non-homogeneous deterrpinant in  solving  linear
System of Linear equations (not more than three variables), equations o
Applications in Business and Economics, Examples and Problem:s. To pnderstand apphgatmns (,)f
matrices and determinants in
business and economics.
2 Linear Programming | Definition and terms in a LPP, formulation of LPP, Solution by To understand the concept of
Problems (LPP) Graphical method, Examples and Problems LPP and its application in
(for two variables business and decision making.
only) To understand graphical method
to solve business optimization
problems with two variables.
3 Correlation and Concept and types of correlation, Scatter diagram, Interpretation with To use correlation for knowing

Regression

respect to magnitude and direction of relationship.

Karl Pearson’s coefficient of correlation for ungrouped data.
Spearman’s rank correlation coefficient. (with tie and without tie)
Concept of regression, Lines of regression for ungrouped data,
predictions using lines of regression. Regression coefficients and their
properties (without proof). Examples and problems.

the relationship between two
variables.

To use regression for prediction




4 Index numbers

Concept of index number, price index number, price relatives. |1. To know different types index
Problems in construction of index number. Construction of price index
number: Weighted index Number, Laspeyre’s, Paasche’s and Fisher’s construction.
method. Cost of living / Consumer price index number: Definition, |2. To know the applications of
problems in construction of index number. Methods of construction:
Family budget and aggregate expenditure. Inflation, Uses of index
numbers, commonly used index numbers. Examples and problems.

Teaching methodology
Topic Total Innovative methods
No. Lectures to be used Expected Outcome

| 12 ICT Students will be able to apply the theory of matrices to solve
business and economic problems.

2 12 ICT Students will be able represent business and economic
optimization problems involving two variables as LPP and
solve those problems using graphical method

16 ICT Students will able to predict the type of relationship between
bivariate data.

3
Students will be able predict the value of unknown from give
bivariate data.

4 08 ICT Students will be able compute different index numbers.
Students will be able to compute cost of living.

numbers and problems in their

various index numbers.




References:

Sr. No. Title of the Book Author/s Publication Place
1. Practical Business Mathematics S. A. Bari New .Lit.erature New Delhi
Publishing Company
2. Mathematics for Commerce K. Selvakumar Notion Press Chennai
3. Business Mathematics with Dinesh Khattar & S. R. | S. Chand Publishing New Delhi
C . Arora
Applications
4. Business Mathematics and N.G. Das & Dr. J.K. Das | McFraw Hill New Delhi
Statistics
5, Fundamentals of Business M. K. Bhowal Asian Books Pvt. Ltd New Delhi
Mathematics
6. Operations Research P. K. Gupta & D. S. Hira | S. Chand Publishing New Delhi
7. Mathematics for Economics and Martin An-thony and Cambridge University Cambridge
Finance: Methods and Modeling Norman Biggs Press
8. Financial Mathematics and Its Ahm.ad N-azri Ventus Publishing ApS Denmark
e Wahidudin
Applications
9. Fundamentals of Mathematical Gupta S. C. and Sultan Chand and Sons %3,“11).311}73(,;;3;13, New
Statistics Kapoor V. K.:, ¢l
10. Statistical Methods Gupta S. P.: Sultan Chand and Sons | 23, D'aryaganj, New
Delhi 110002
11. | Applied Statistics Mukhopadhya Parimal | New Central Book Calcutta.
Agency Pvt. Ltd.
12. | Fundamentals of Statistics Goon A. M., Gupta, M. | World Press Calcutta.
K. and Dasgupta, B.




13. Fundamentals of Applied Statistics

Gupta S. C. and Sultan Chand and Sons
Kapoor V. K.:,

23, Daryaganj, New
Delhi 110002

Suggested references
Web reference for Semester I & 11

www.freestatistics.tk(National Statistical Agencies)
www.psychstat.smsu.edu/sbk00.htm(Onlinebook)
www.bmj.bmjournals.com/collections/statsbk/index.shtml

www.statweb.calpoly.edu/bchance/stat-stuff.html

©CoOoNoOOR®LN =

10. www.stat.ucla.edu/cases(Case studies in Statistics).

11. www.statsoft.com

12. www.statistics.com
13. www.indiastat.com
14. www.unstat.un.org

15. www.stat.stanford.edu
16. www.statpages.net

17. www.wto.org
18. www.censusindia.gov.in

19. www.mospi.nic.in
20. www.statisticsofindia.in

sesfeskesieskesk

www.amstat.org/publications/jse/jse-data-archive.html(International journal on teaching and learning of statistics)
www.amstat.org/publications/chance(Chancemagazine)
www.statsci.org/datasets.html(Datasets)

www.math.uah.edu/stat(Virtual laboratories in Statistics)
www.amstat.org/publications/stats(STATS : the magazine for students of Statistics)



http://www.freestatistics.tk/
http://www.psychstat.smsu.edu/sbk00.htm
http://www.bmj.bmjournals.com/collections/statsbk/index.shtml
http://www.statweb.calpoly.edu/bchance/stat-stuff.html
http://www.amstat.org/publications/jse/jse-data-archive.html
http://www.amstat.org/publications/chance
http://www.statsci.org/datasets.html
http://www.math.uah.edu/stat
http://www.amstat.org/publications/stats
http://www.stat.ucla.edu/cases
http://www.statsoft.com/
http://www.statistics.com/
http://www.indiastat.com/
http://www.unstat.un.org/
http://www.stat.stanford.edu/
http://www.statpages.net/
http://www.wto.org/
http://www.censusindia.gov.in/
http://www.mospi.nic.in/
http://www.statisticsofindia.in/

Computer Concepts & Applications - 1l

Semester — 11
Course Code -124 (B)

Unit 1 Introduction to E-commerce Tools [12]
Process of E-Commerce
Types of E-Commerce; Role of Internet and Web in E-Commerce; Technologies Used in E-Commerce Systems

E-Commerce Activities:

Various Activities of E-Commerce; Various Modes of Operation Associated with E-Commerce; Elements and Resources
Impacting E-Commerce and Changes; Types of E-Commerce Providers and Vendors; Opportunity Development for E-
Commerce Stages; Development of E-Commerce Business Case; Components and Factors for the Development of the
Business Case; Steps to Design and Develop an E-Commerce Website.

Unit 2 Introductions to E-Marketing [14]

E-Marketing:

Traditional Marketing; E-Marketing; Identifying Web Presence Goals — Achieving web presence goals, Uniqueness of the
web, Meeting the needs of website visitors, Site Adhesion: Content, format and access; Maintaining a Website; Metrics
Defining Internet Units of Measurement; Online Marketing; Advantages of Online Marketing.

E-Customer Relationship Management:

Customer Relationship Management (CRM) — Marketing automation, Enterprise customer management; Customer
Relationship Management Areas; CRM Processes; Architectural Components of a CRM Solution — Customer’s information

repository, Campaign management, Event triggers, business logic and rules repository, Forecasting and planning tools,
Electronic Customer Relationship Management; Need, Architecture and Applications of Electronic CRM.



Supply Chain Management:

Supply Chain Management (SCM); Goals of SCM; Functions of SCM; Strategies of SCM; Electronic SCM and its benefits;
Components of Electronic SCM; Electronic Logistics and its Implementation.

Unit 3 Electronic Payment System [14]

Electronic Data Interchange (Introduction to EDI, EDI Architecture Financial EDI, Overview of the technology involved in
EDI

Introduction to EPS

Application of Online payment system ,Introduction to EFT (Electronic Fund Transfer) Types of EFT ( NEFT, RTGS), E-
Payment Systems: Electronic Funds Transfer; Digital Token Based E-Payment Systems; Modern Payment Systems; Steps for
Electronic Payment; Payment Security; Net Banking.

Introduction to Digital Signature and Digital Certificates, Stages of SET
Types of Payment System: Digital Cash, Electronic Cheque, Smart Card, Credit/Debit Card

Unit 4 Introduction to M-Commerce [8]
Definition, Need and Scope, Advantages and disadvantages of M-commerce, M-Commerce and its applications.,
Types of M-Commerce. Products and Services of M-Commerce,

Mobile payment application. Difference between E-commerce and M-Commerce.



Teaching methodology

Topic No. | Total Innovative Film shows and AV Project Expected Outcome
Lectures | methods to be | Applications

used

Unit — I 12 Use ICT or U—tube Tutorial on E- | - Familiar with E-commerce
presentation on | commerce Tools Tools
E-commerce
Tools

Unit — II 12 Use ICT or U—tube Tutorial E- One case study on Familiar with E-Marketing
presentation on | Marketing E-commerce Website

E-Marketing

Unit — 1T 12 Use ICT or U—tube Tutorial Handle One E- Familiar with Electronic
presentation on | Electronic Payment payment Transition Payment System
Electronic System application
Payment )
System Bhim, Pay...etc

Unit — IV 12 Use ICT or U-tube Tutorial M- - Familiar with M-
presentation on | Commerce Commerce

M-Commerce

Reference Books

[1]. Computer Fundamentals by: Anita Goel, Pearson Education India ISBN: 9788131742136
[2]. Connecting with Computer Science, by Greg Anderson, David Ferro, Robert Hilton, Course Technology, Cengage
Learning, ISBN:9781439080351

[3]. Fundamentals of Computer : For undergraduate courses in commerce and management, ITL Education Solutions
Limited, Pearson Education, ISBN:9788131733349
[4]. Introduction to Computer Science, 2/e, ITL Education Solutions Limited, Pearson

Education, ISBN:9788131760307
[5]. Frontiers of Electronic Commerce, Ravi Kalakota, Andrew B. Whinston, Pearson Education,ISBN:9788177583922



[6]. Internet: The Complete Reference, Margaret Levine Young, Tata McGraw Hill Education Private Limited, ISBN:
9780070486997

[7]. On the Way to the Web: The Secret History of the Internet and Its Founders, A. Banks,Apress Publication, ISBN:
9781430208693

[8]. Computers and Commerce: A Study of Technology and Management at Eckert-MauchlyComputer Company,
Engineering Research Associates, and Remingto, Arthur L. Norberg, MIT Press (MA),ISBN:9780262140904

[9]. Essential of E-commerce technology By V.Rajaraman, Prentice Hall Inida Learning Privite Limitated ISBN
9788120339378

[10]. E-commerce Fundamental and Application By Henry Chan ,Wiley ISBN:-978126514694

[11]. Information Technology By Dr. Kishor Jagtap, Tech-Max Publications, Pune
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Objectives of the course

1
2
3.
4
5

Revised syllabi (2019 Pattern) for three years B.Com. Degree course (CBCS)

Semester: -1l

Subject : - Organizational Skill Development- 1l

Course Code - 125 (A)

To imbibe among the students the qualities of a good manager and develop the necessary skill sets

. To develop the technical skills of the students to keep up with the technological advancements and digitalization

To develop the communication skills of students and introducing them to the latest tools in communication

Depth of the program — Fundamental Knowledge

. To develop writing, presentation, interpersonal skills of the students for effective formal corporate reporting.
. To educate the students on the recent trends in communication technology and tools of office automation

Unit Unit Title Contents Purpose SKkills to be developed

No.

1 Office Manager Qualities of office manager, skills of office 1. Developing the necessary set of
manager - Interpersonal skills, Presentation skills, managerial skills
thinking and Negotiation skills ,Duties and 2. Developing Goal setting and Time
Responsibilities of office manager management skills in all areas of
Goal Setting:- Concept, Importance of goals, life
SMART( Specific, Measurable, Achievable, Realistic
and Time Bound)
Time Management -Meaning, Techniques, Principles
and Significance

2 Management Meaning, Purpose or Objectives and Classification 1. Enhancing the communication skills

Reporting of Report, Principles of preparation of report, 2. Developing report writing skills for

(Office Reports)

qualities of good report, steps in report

presentation, evaluating the report, follow up of
reports

Office Communication - Meaning, Significance,
Barriers and Recent trends in Communication such as

formal reporting
3. Usability of latest Communication
Media




E-mail, Video Conferencing, Tele- Conferencing,
Internet, Intranet , WWW, etc.,

3 Work a. Definition, Objects, Importance, steps in work Conceptual Clarity on the concept
Measurement measurement, techniques of work measurement of need and importance of work
and - Time study and Motion study measurement
standardization | b. Standardization of office work:- Meaning, objects, Developing Technical and
of office work areas of standardization, types of standards, analytical skills for performance

methods of setting standards, advantages and measurement.
limitations of standardization Skills to develop ideal standards at
work place.

4 Office Objects of Mechanization, Advantages of . Enhancement of Technical
Automation Mechanization, Factors in selecting office knowledge and developing technical

machines, Leasing versus Purchasing Office skills to adapt to the technical
equipment , Types of modern Office advancements
Machines Critical thinking skills and technical
skills to overcome the problem of
choice among options
Teaching Methodology

Topic | Total Innovative methods to Film shows and AV Project Expected Outcome

No. Lectures | be used Applications

1 12 Power Point Presentation | TV shows on Management | Self SMART Goal Conceptual Clarity Goal

SMART Goal Setting Setti¥1g Report in Setting .and Goal‘ Measurement,
o Detail for 3 years Enhancing the Time
activity for oneself for 3 .
Management Skills
yrs
Role plays
2 12 Power Point Presentation | Use of Latest Report writing on Enhancing Communication
Online Videos .Use of Communication Recent trc?nds. in Skills ,U.sabi.lity of lfltest
. Technology and Communication communication media
Latest communication Communication
Media Live in Class




Rooms Applications

office automation tools

3 12 Guest Lectures by Experts Development Technical and
analytical skills
4 12 PPT , Educational Videos | Online Videos Report on various Development of Technical

skills

References :

List of Books Recommended :

el e

Modern Office Management — By Mills, Geoffrey
Office Management — By Dr. R.K. Chopra , Priyanka Gauri
Office Management — By R.S.N. Pillai

Office Management — By K.L.Maheshwari , R.K . Maheshwari
Modern Office Management : Principles and Techniques — By J.N.Jian , P.P.Singh
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F.Y B.Com.

Optional Paper
Subject Name: Banking and Finance

Course Code: 125(B)
SEMESTER II: FUNDAMENTALS OF BANKING - 11

Objectives:

* To develop the working capability of students in banking sector
e To Make the Students aware of Banking Business and practices.
¢ To enlighten the students regarding the new concepts introduced in the banking system.

Credit: 04
No. of Lectures: 48
Unit Topics No. of Teaching
No. Lectures Method
1. Lending Principles and Balance Sheet of a Bank 10 Lecture, Expert Lecture, PPT/ Poster
Presentation, Group Discussion,

Safety, Liquidity, Profitability, Diversification of risks and Library / Home, Assignment,
other Principles of Lending, Conflict between Liquidity, Visit to a bank

Profitability and Safety

Customer assessment through CIBIL and other similar
agencies

Balance sheet of a bank.




Negotiable Instruments
Definition, meaning and characteristics of
Negotiable instruments
Definition, meaning and characteristics of Promissory Note,
Bill of Exchange and Cheque.
Types of Cheques- Bearer, Order and Crossed
Types of Crossing- General and Special.

12

Lecture, PPT/ Poster Presentation,
Group Discussion,

Library /Home Assignment, Visit to a
bank

Dishonour of Cheque

Endorsement 08 Lecture, PPT/ Poster Presentation,
Definition and meaning of Endorsement Group Discussion,
Types of Endorsement- Blank, Full or Special, Restrictive, Library /Home Assignment, Visit to a
Partial, Conditional, Sans Recourse, Facultative. bank
Effects of Endorsement.

Technology in Banking 18 Lecture, Expert Lecture, PPT/ Poster

Role and Uses of Technology in Banking

Automated Teller Machine (ATM) — onsite and offsite
ATM, Cash Deposit machine, Cheque Deposit machine,
Passbook Printing Machine, Note and Coin counting device,
Fake currency detector, Credit card, Debit card —Personal
Identification Number ( PIN ) — Use and Safety, Mobile
Banking — Mobile Banking Applications - BHIM ( Bharat
Interface for Money ) / UPI ( Unified Payments Interface ),
Net Banking , Core Banking

Online enquiry and update facility, Home Banking-
Corporate and Personal.

Precautions in using Technology in Banking

Current Trends in Banking Technology

Presentation, Group Discussion,
Library / Home Assignment, Visit to a
bank




References:

Majumdar N. C., ‘Fundamentals of Modern Banking’, New Central Book Agency (P) Ltd., New Delhi.

Arondekar A.M. & Others, ‘Principles of Banking’, Macmillan India Pvt. Ltd.

Srinivasan D. & Others, ‘Principles & Practices of Banking’, Macmillan India Pvt. Ltd.

Agarwal O.P, (4th Edition, 2017), ‘Banking and Insurance’, Himalaya Publication House.

Gopinath M. N., (1** Edition, 2008) ‘Banking Principles and Operations’, Snow White Publications Pvt. Ltd,
Mumbai.

6. Gordon E. & Natarajan K., (21* Revised Edition), ‘Banking — Theory, Law and Practice’ ,Himalaya Publication

House.

7. Kaptan S S & Choubey N S, “E-Indian Banking in Electronic Era”, Sarup & Sons, New Delhi 2003.

8. Padmalatha Suresh, Justin Paul, “Management of Banking and Financial Services” Second Edition, 2013, Published

By Dorling Kindersley (Pearson)
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F.Y.B.com
Optional Paper

Subject name: Defense Organization and Management in India

COURSE CODE: 125 (D)

SEMESTER- II: DEFENCE ORGANISATION AND MANAGEMENT IN INDIA-IT

Objectives:

1) To understand the Indian intelligence services.
2) To know the Evolution of War techniques and Economic warfare.
3) To understand Indian internal security.

1.1 History & Types of Intelligence.
1.2 Process & Principals of Intelligence.
1.3 Devices for Collecting Intelligence.

Unit Topic No. of Teaching Method
No. Lectures
1. Indian Intelligence Services 12 Lecture,
PPT,

Group Discussion,

2.2 Concept of war
2.3 Causes of war
2.4 Function of war
2.5 Elements of war
2.6 Resources of war

1.4 Role of Intelligence. Library Work,
1.5 Counter Intelligence. Assignment
1.6 Indian Intelligence Organization.

2. Evolution of War Techniques 12 Lecture,
2.1 Definition of war PPT,

Group Discussion,
Library Work,
Study Visit




3. Economic Warfare 12 Lecture,PPT,

3.1 Meaning ‘ ‘
3.2 War time Economy Group Discussion,
3.3 Economic Mobilization Library Work,

3.4 Remedy

3.5 War Economy & War Effects
3.6 Cost of War.

4. Economic Constraints on Indian Internal Security 12 Lecture,PPT,
4.1 Economic Diversification in various states of India
4.2 Economic Influence on State & Centre Relations

4.3 Unemployment and Poverty. Library Work,
4.4 Economic losses due to Natural Calamities.

Group Discussion,

Assignment

Total 48

References:

1) C. Lakshmi (1998), Trends in India’s’ Defense Expenditure,” ABC, New Delhi’.

2) Venkateshwaram A. L., ‘Defense Organisation in India’, Sage Publication, New Delhi.
3) Chaudhari A. P. ‘Hkkjrh; ;qn/k ra=kphmRdkarh,” Prashant Publication, Jalgaon

4) Col.(Retd) S. Sandeep, ‘Funding for Defense and Development’ Sumit enterprises, New Delhi.

5) Sali M.L., ‘Military Georgraphy’ Manas Publication, New Delhi.

6) Chaudhari A.P.,;qn/kfoKku&laj{k.k o lkefjd'kkL="Diamond Publication, Pune.

7) Raju G. C. Thomas (1978) — The Defense of India a Budgetary Perspective of Strategy and Politics,” Mac Millan Publication, New Delhi.

8) L t. Gen. R. K. Jasbir Singh (1999), ‘India’s Defense Year Books, Nataraj Publication, Dehradun.
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Revised Syllabi (2019 Pattern) for three years B.Com Degree Course (CBCS)

Objectives:

Option paper: - Theory and Practice of Co-operation

Semester:-F.Y.B.Com -Semester 11

Course Code - 125 (E)

1. To acquaint the students with types of co-operatives.

2. To study the role of Government in Co-operative movement.

3. To Analysis the impact of LPG on Co-operation movement.

4. To study the means of Co-operative education and Training.

Depth of Programme: - Fundamental Knowledge

Subject: - -: Theory and Practice of Co-operation- 11

Unit No. Unit Title Contents Purpose SKkills to be developed
1 Types of Co- Rural Co-operative and Urban Co-operative 1. To understand the Rural Co-operative
operative Agriculture Co-operative and Non Agriculture Co- and Urban C-operative institution
operative ii.  To understand the Credit Co-operative
Credit Co-operative and Non Credit Co-operative and Non credit Co-operative Society
Weaker Sections Co-operatives
Federation of Co-operatives
2 Co-operative Co-operative Management , Nature and function, 1. To  understand  Co-operative
Management The Role of General Body, Management Management
committee Chairman and Managing 1i. To understand Role of leadership
Director/Secretary, in Co-operative Management
iii. To understand Professional

Professional Management Co-operatives ,Role of
leadership in Co-operative Management

Management Co-operatives




Impact of | Impact of Liberalization, Impact of Privatization, | To understand the Impact of Liberalization,
Liberalization Impact of Globalization , Opportunities for Co- | Privatization and Globalization on Co-
,Privatization operative movement in global era operative movement
and
Globalization on
Co-operative
movement
Co-operative Co-operative Education and Training, Objectives | To understand the Objectives of Co-operative
Education and | of Co-operative Education and Training, Role of | Education and Training, Training arrangement
Training:. National Co-operative union of India (NCUI) | in India
,National Council for Co-operative Training To understaqd .Institutional arrangement for co-
operative training
(NCCT), Institutional arrangement for co-operative
training, State Co-operative Union, Co-operative
training, Education and Consultancy in
Mabharashtra, Regional Institute of Co-operative
Management, Vaikunth Mehta National Institute of
Co-operative Management Pune, Maharashtra
Teaching Methodology
Topic Total Innovative Methods to be used Film Shows and Project Expected Outcome
No. Lectures AV Application
1 12 Documentary, Pre reading, Class | Short Film Show | Project Report | Understanding of basic knowledge of
discussion, examples from | on Types of Co- | on Credit Co- Types of Co-operative Society

newspapers and internet resources,
Article Review, PPT

operative, AV
Application (Audio
and Visual
Application)

operative and
Non Credit Co-
operative




2 12 Guest Lectures of  eminent | You Tube Video Project on | Understanding Co-operative

personalities, experience sharing, Pre | on Co-operative Nature and | Management

reading, Class discussion, PPT, study | Management function of Co-

visit to Co-operative department operative

offices and Co-operative society management

3 12 Organise Seminar/workshop for students, | Use of You tube, | Project Report Understanding the Impact of

Pre reading, Class discussion, Internet | review of on the Impact of | Liberalization ,Privatization and

resources, case studies, Survey report particular topic Liberalization Globalization on Co-operative movement
,Privatization
and

Globalization on
Co-operative

movement
4 12 Pre reading, Class discussion, examples | Group discussion | poview of Understanding Co-operative Education
through  Newspapers and internet | on Problems and . and Training .
resources, Guest Lectures of eminent | suggestions of education and
personalities ,PPT education and training understanding Institutional arrangement

o for co-operative training
training programmes | programmes of

of Co-operative Co-operative

Education
Education
Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course

Unit-I Class participation, Assignment, | Written Examination Seminar/Workshop on Types of Co-operative
Library Work, Unit Test, Group Society
Discussion

Unit-11 Class participation, Assignment, | Written Examination study visit to Co-operative Institution
Library Work, Unit Test, Power
point presentation




Unit-111 Class participation, Assignment, | Written Examination Guest Lectures of eminent personalities
Library Work, Unit Test, Group
Discussion, PPT
Unit-1V Class participation, Assignment, | Written Examination study visit to Co-operative training Institution
Library Work, Unit Test, Class
room Discussion
References
Sr. No Title of Book Author/s Publication Place
1 Co-operation and Rural Development Principal Dr.Nitin Ghorpade Success Pune
2 Co-operation- Principles and Practice- Dr. D.G. Karve
3 Theory, History and Practice of Co- Dr. R.D. Beddy
operation
4 Bhartiya Sahkari Chalval- Tatve va Vyavhar | Prof. Jagdish Killol; Prof. Arvind
( Marathi ) Bondre; Prof. A. C. Bhavsar
5 Sahkari Chalval 1904-2004 (Marathi) Prof. K. L. F ale
6 New Dimensions of Co-operative G.S. Kamat Himalaya Publication New Delhi
Management
7 Rural Development in India-Policies and | Abdul Azees NP and S.M. Kalpaz Publication
Programme Javed Aktar
8 Human Resource Management Practices in | Principal Dr.Shaikh Aftab Idea Publication New Delhi
Co-operative sector Anwar
9 Journal of Commerce and Management Thought(JCMT)
10 Journal Co-operative Organization and Management , Journal of Co-operative studies




Objectives:

F.Y.B.Com.

Semester - 11
Optional Paper

Subject Name- Managerial Economics- Il

Course Code - 125 (F)

1. To aware the students about various pricing practices.
2. The Students learn about the role of profit in business.

3. The Students should realize the importance of the different methods of capital budgeting as tool of project management.

4. To help the students in applying the knowledge so acquired in policy planning and managerial decision making

Unit | Unit Title Content Purpose SKkills to be developed
No
1 Forms of 1.1 Sole Proprietorship - Meaning, features, 1. To know the fundamental
Business Merits and Demerits. business organization
O izati
reamzation 4 5 Partnership - meaning, features, merits and 2.To understand the comparative
demerits. merits and demerits of these
ization.
1.3 Joint Stock Company- Meaning, features, organization
merits and demerits, Distinction between public
company and private company.
2 Public 2.1 Public Enterprise- Meaning, features, merits 1. To understand the need for
Enterprises and demerits, Types of Public Enterprises. public enterprises.
and MNCs C o .
2.2 Public Private Partnership. 2. To know the types of PEs.
2.3 Multinational Corporations- Meaning, 3. To be familiar with the features
features, merits and demerits. and role of MNCs in an economy.
2.4 Role MNC:s in India.




Pricing 3.1 Factor affecting pricing decision 1. To know the various pricing
Practices- ti
ractiees 3.2 Components in Pricing of the product practices
) .. .. 2. To know the importance of
3.3 Marginal Cost Pricing, mark-up pricing, . S
. 3 .. . profit management in pricing
transfer pricing, product line pricing, price .
. . . practices.
skimming and penetration.
3.4 Profit Management, Nature and measurement
of profit, The hypothesis of profit maximization
and its alternative.
Capital 4.1 Meaning of Capital Budgeting, Need and 1. To know the importance capital
Budgeting nature of capital budgeting. in a business.
d
?rrllves tment 4.2 Demand for Capital and Supply of Capital 2. To understand various technical
. (sources of capital) concept related with investment
Analysis

4.3 Capital Rationing

4.4 Methods of Capital Budgeting- Net Present
Value (NPV), Internal Rate of Return (IRR),
Payback period method, Average Rate of Return.

4.5 Apprizing the profitability of project.

decision.




Teaching methodology

Topic Total Innovative methods to be used Film ShOYVS z?nd AV Project Expected Outcome
No. Lectures Applications
1 10 i. Open book discussion i. You tube lectures on i. Study of Students will learn about the
. ) different types of comparative merits intricacies of the various Business
i1. Case studies . o . o . .
business organization. and demerit of Organizations, their features and their
iii. Group discussion different business comparative merits and demerits.
organisation o
g In addition to that the student knows
the features and role of MNCs in
India.
2 10 1. Case Studies i. You tube lectures on i.Study of role of Student should know types of public
. ) ) PEs and MNCs. MNCs. enterprises and their comparative
1. Group discussion .
S Eil i Study of probl advantages and disadvantages. In
ii. Films il. of problem oo
iii. Pair learning ¢ P];l yorp addition to that students should
of PEs. . .
features and role of MNC:s in India.
3 14 1. Case Studies 1. Films. 1. Study of pricing Awareness of students about various
. . . . olicy followed by a ricing practices
ii. Group discussion. ii. You tube lectures poley y P &P
firm in your area.
i1i. Game oriented Classes.
4 14 1. Case Studies i. You tube lectures 1. Study of method of | Students should realize the

i1. Open book discussion

111. Group discussion.

ii. Films

capital budgeting.

importance of the different methods
of Capital Budgeting and investment
as a tool of profit management




References

Sr. No. Title of the Book Author/s Publication Place
1 Managerial Economics- | Keat Paul G. and Prentice Hall Prentice Hall, New
) Economic  Tools  for | Philip K.Y. Young Jersy
Todays Decision Makers,
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) Global Economy University Press.
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Objectives :

F.Y. B.Com.

Optional Paper
Subject Name : Insurance and Transport - 1l

Course Code: 126 (B)
SEMESTER 1II - TRANSPORT

1. To acquaint students with the concepts of transport.

2. To create awareness regarding basic knowledge about transportation system in India.
3. To make the students aware of career opportunities in the field of transport.

No. of Lectures : 48

Unit No.

Topic

No. of Lectures

Teaching Method

Introduction to Transport

1.1 Meaning

1.2 Importance of Transport

1.3 Types of Transport

1.4 Benefits of Transport

1.5 Problems of Transport Development in India
1.6 Measures to solve Transport Problems

1.7 Career opportunities in Transport Sector

12

Lecture,

PPT,

Group Discussion,
Library Work,

Assignment




Road Transport 12 Lecture,

2.1 Meaning and Characteristics of Road Transport PPT,

2.2 Importance of Road Transport in India Group Discussion,
2.3 Development of Road Transport in India since 1951 Library Work, Assignment
2.4 Problems and Issues in Road Development

2.5 Measures for Improvement in Road Transport

Railway Transport 12 Lecture,

3.1 Meaning and Features of Railway transport PPT,

3.2 Significance of Railway transport Group Discussion,
3.2 Monorail and Metrorail Library Work,

3.3 Gauge of a railway track-Meaning and Classification Assignment

3.4 Advantages and Limitations of Railway transport

3.5 Progress of Railway Transport in India since 1951

3.6 Problems of Indian Railways

3.7 Measures to solve problems of Indian Railways

Water and Air Transport 12 Lecture,

4.1 Water Transport: PPT,

4.1.1 Meaning and Significance of Water Transport
4.1.2 Inland Water Transport and Coastal or Marine Transport
4.1.3 Indian Shipping Growth and Problems

4.1.4 Prospects of Water Transport in India

Group Discussion,
Library Work,

Assignment




4.1.4 Limitations of Water Transport

4.2 Air Transport:
4.2.1 Meaning and Features of Air Transport
4.2.2 Importance of Air Transport
4.2.5 Progress of Air Transport in India

4.2.4 Problems and Prospects of Air Transport

Total 48
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Revised syllabi (2019 Pattern) for three years B.com Degree course (CBCS)

FY B Com Semester : 11
Course Code - 126 (C)
Subject : Marketing and Salesmanship- Fundamental of Marketing- Il

1. Objective of the Course

1.

2.
3.
4.

To introduce the concept of Salesmanship.

To give insight about various techniques required for the salesman.

To inculcatethe importance of Rural Marketing.

To acquaint the students with recent trends in marketing and social media marketing.

Depth of the Program - Fundamental Knowledge

Objectives of the Program

1. To help the students to prepare themselves for opportunities in marketing field.
2. To study elaborately the process of salesmanship.
3. To know about Rural Marketing which is an important sector in modern competitive Indian Scenario.
4. To educate the students about the sources and relevance of Recent trends in Marketing.
UNIT NO. UNIT TITLE CONTENTS PURPOSE SKILLS TO BE
DEVELOPED
1 Salesmanship 1.1 Meaning and Definition of Salesmanship Students will get the

1.2 Features of Salesmanship

1.3 Scope of Salesmanship

1.4 Modern Concept of Salesmanship
1.5 Utility of Salesmanship

1.6 Elements of Salesmanship

1.7 Salesmanship : Arts or Science

knowledge of Salesmanship

and various approaches.




1.8 Salesmanship — a Profession
1.9 Qualities of Salesman

Process of 2.1 Psychology of Salesmanship — Attracting Attention, Techniques of salesmanship
. Awakening Interest, Creating Desire and Action Kills will be developed
Selling 2.2 Stages in Process of Selling — SKills will be developed.

(1) Pre-Sale Preparations
(i1) Prospecting

(ii1))  Pre-Approach

(iv)  Approach

(V) Sales Presentation

(vi)  Handling of Objections
(vii)) Close

(viii) After Sales Follow-up

Rural 3.1 Rural Marketing Awareness and importance of
Marketing 3.1.1 Introduction Rural Marketing amongst
3.1.2 Definition of Rural Marketing students.
3.1.3 Features of Rural Marketing
3.1.4 Importance of Rural Marketing
3.1.5 Present Scenario of Rural Market
3.1.6 Challenges and Opportunities in Rural Marketing
Recent Trends | 4.1 Digital Marketing Skills of Modern Marketing
in Marketing 4.2 Green Marketing will be developed.

4.3 Niche Marketing
4.4 E-marketing
4.5 Social Media Marketing- Challenges and Opportunities




Teaching Methodology

Study, Home
Assignment

Topic Total Innovative Methods | Film shows and Project Expected Outcome
No. | Lectures to be used AV Applications

1 14 Class Test, Group Short Film Students will get knowledge of the basics
Discussion, AV Application of salesmanship which is a vital aspect of
Presentation, Case )
Study, Home marketing.
Assignment

2 14 Class Test, Group Short Film It will help the students to implement this
Discussion, AV Application knowledge in practicality by enhancing
Presentation, Case heir skills in the field of market
Study, Home their skills in the field of marketing by
Assignment using various techniques of salesmanship.

3 12 Class Test, Group AV Application It will help the students to gain insights
Discussion, about Rural Marketing and its uniqueness.
Presentation, Case
Study, Home
Assignment

4 08 Class Test, Group Short Film, It will help the students to gain the insights
Discussion, AV Application about recent trends in marketing field.
Presentation, Case

Use of You Tube




Methods of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course

Unit - [ Class Test, Group Discussion, Presentation, Written Examination Marketing Management Course
Case Study, Home Assignment

Unit - II Class Test, Group Discussion, Presentation, Written Examination Sales Marketing Management
Case Study, Home Assignment

Unit - III Class Test, Group Discussion, Presentation, Written Examination Rural Marketing Online Course
Case Study, Home Assignment

Unit - IV Class Test, Group Discussion, Presentation, Written Examination Online Marketing Course

Case Study, Home Assignment




References

Sr. Title of the Book Author/s Publication Place
No.
1 Marketing Management Philip Kotler Pearson Publication
2 Marketing Management RajanSaxena McGraw Hill Education
3 Principles of Marketing Philip Kotler& Gary Armstrong Pearson Publication
4 Sales & Distribution Management | Tapan K Panda Oxford Publication
5 Advertising Management Rajiv Batra Pearson Publication
6 Retail Management Swapna Pradhan McGraw Hill Publication
7 Retail Management Gibson Vedamani Jayco Publication
8 Marketing Management V. S. Ramaswamy & S. Namakumari | Macmillan Publication
9 Supply Chain Management Sunil Chopra, Peter Meindl& D. V. Pearson Publication
Karla
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Syllabus for B. Com. Semester —II
Subject Name: - Business Ethics - 1l

Course code:- 126 (D)

Depth of the program — Fundamental Knowledge
Objective of the Program

1. To enhance students' general awareness of ethical dilemmas at work.
2. To understand differing perceptions of interests in business-related situations
3. To introduce the concept of Corporate Social Responsibility, corporate Governance and explore its relevance to ethical business activity
4. To examine whether ethics set any boundaries on Accounting, marketing, IT, Social Media and workplace.
5. To prepare students to play a constructive role in improving the sustainable development with which they may become involved.
Unit e .
No Unit Title Contents Purpose Skills to be developed
1 Business Ethics | Business ethics—Meaning, definitions, scope , 1. Equip the students with a skills to resolve
objectives, need and Principles. the business problems with ethical norms.
Human values and moral —meaning, formation and 2. Recognize the inherent conflict of interest in
importance. many business decisions.

Professional Ethics-meaning and significance,
management and ethics

Gandhian approach in Ethics.

Global Trends in Ethics.
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) Corporate Social

Responsibility

CSR — concept, scope, forms of CSR, dimensions of
CSR, legal and ethical foundation for CSR, steps to
attain CSR,

International Approach to CSR

CSR Activities in-

a. Social welfare,

b. Healthcare,

c¢. Education and

d. Infrastructure

Understanding the scope CSR and it’s scope
2. To know the global trends

3 Corporate
Governance and

Business ethics

Corporate Governance- concept, objectives, features,
core principles of good corporate governance,
advantages, system of corporate governance and
SEBI’s guideline

Whsle Blowing- Meaning causes and types.

Current issues of Business ethics in-

a. Accounting,

b. Social Media,

c. IT,

d. Marketing and Advertisement

e. Harassments and discrimination at workplace

Acquaint the students with corporate

governance and global business ethics.
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4 Sustainable Sustainable Development- concept, need principles and | Identify  various facts of sustainable
Development importance, Goals of sustainable development and | development Apply the knowledge of
and Ethics challenges to achieve SD. sustainable development for people education

Achievements of Sustainable Development in India-
clean water, clean energy, no poverty, zero hunger,
Good Health, quality education, climates action and
Industry innovations infrastructure.
Ethics and sustainable development,
Teaching methodology
Topic No. Total Lectures | Innovative methods to be used | Film shows Project | Expected Outcome
and AV
Applications
1 12 Afticle l.{eview,. Group Documentary i Acquaint knowledge a%nd matur.ity
Discussion, Quize to understand the Business Ethics
2 12 Survey report. Poster Short film - Application of CSR in various
presentation, Guest lecture sector
3 12 Interview, Game, PPT, | Documentary | - To analyze corporate governance
Narrating in India
4 12 Project making, Street play, | Short Film Project | To understand and achieve

jingles m

sustainable development
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Method of Evaluation

Internal Evaluation

External
Evaluation

Suggested Add on Course

Continuous Evolution

Written Exam

Related Short Term Course/ Seminar/Workshop

Continuous Evolution

Written Exam

Related Short Term Course/ Seminar/Workshop

Continuous Evolution

Written Exam

Related Short Term Course/ Seminar/Workshop

Subject
Unit -1
Unit —II
Unit — III
Unit — IV

Continuous Evolution

Written Exam

Related Short Term Course/ Seminar/Workshop
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References

Sr. No. Title of the Book Author/s Publication Place
L Ethics in Management S.A. Sherlekar , Himalaya Publication New Delhi
2. Business Ethics and corporate S S Khanka S. Chand Publication Mumbai
Governance

3. Business Ethics and Corporate S. K. Bhatia Deep and Deep sons New Delhi
Governance

4. Corporate Governance : Bob Tricker Oxford University Press | New Delhi
Principle, Policies and Practices

5. Management by Values S.K.Chakraborti , Oxford University Press | Mumbai

6. Business Ethics And Corporate A. C. Fernando Dorling Kindersly Mumbai
Governance

. E Commerce - A Study in Rituparna Raj Himalaya Publication New Delhi
Business Ethics

8. E-Commerce and It Dr. U. S. Pandey, Rahul | S. Chand & Company, New Delhi

C . Srivastava and Saurabh
Applications
Shukla.
9. The sustainable development United Nations United Nations UN
Publication

goals
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10. Atlas of Sustainable World Bank World Bank Publication | -
Development Goals 2017: from
World Development Indicators

11. Business Ethics And Corporate A. C. Fernando Dorling Kindersly Mumbai
Governance

12. The age of sustainable Jeffery D Saches and Ki | Columbia University - -

Moon Ban Press

development goals

Suggested References -Web Reference

Sr. No

1 http://www.mca.gov.in/MinistryV2/csrdatasummary.html

2 Csr.gov.in

3 https://www.acclimited.com/sustainable/corporate-social-responsibility

4 https://www.youtube.com/watch?v=FNOkRR98518

5 https://sustainabledevelopment.un.org/?menu=1300

6 https://www.toppr.com/guides/business-communication-and-ethics/business-
ethics/meaning-and-ethical-principles-in-business/

destestesk
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Syllabus for F.Y.B.Com

Semester-1I, Paper-11

Subject Name: - Business Environment & Entrepreneurship - 1l

Course Code:-126 (E)

Depth of Programme: - Fundamental Knowledge

Unit Unit Title Contents Purpose SKkills to be developed
No.
1 Entrepreneurial Nature- Comparison between entrepreneurial and | Understanding the difference between
Behaviour non-entrepreneurial, Personality-Habits of | entrepreneurial and non-entrepreneurial, personality,
Entrepreneurs — Dynamics of Motivation Habits of Entrepreneurs
Skill-developing entrepreneurial — personality and
developing habits of entrepreneurs in students
2 Entrepreneurship Concept- Need and Importance of Entrepreneurship | Providing knowledge and  significance  of
- Economic Development and Industrialization - | entrepreneurship
Role of Entrepreneurship in economy- Entrepreneur | Skill-Realising role of entrepreneurship in economy
as a catalyst
3 Institutions 1) Entrepreneurship Development Institute of Gaining knowledge of various institutions promoting
. India (EDII) entrepreneurshi
Workm’f” for 2) Maharashtra Centre for Entrepreneurship Skill-pAcquaintaIr)lce with these institutions
promoting Development (MCED)
entrepreneurship | 3) District Industries Centre ( DIC)

4) Maharashtra Chamber of Commerce,
Industries and Agriculture(MCCIA)

5) Role of local NGO in promoting
Entrepreneurship
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4 Study of

entrepreneurs

3) Suwasini Kirloskar

1) Hanumant Gaikwad ( BVG)
2) Kiran Mazumdar Shaw

4) Any successful Entrepreneur from your area

Getting inspiration from the entrepreneurs
Skill-Developing entrepreneurial
getting inspiration from the entrepreneurs

personality by

Teaching Methodology- F.Y.B.Com Semester-II, Paper-11

Topic Total Innovative Methods to be used Film Shows and Project Expected Outcome
No. Lectures A.V. Application
1 12 Study of entrepreneurial and non- | Related videos and | A group of 3 to 5 students to | Understanding the
entrepreneurial personalities with the | PPT, Film | interview entrepreneurial and | difference between
help of properly designed | ‘Entrepreneurship’ | non- entrepreneurial | entrepreneurial and non-
questionnaire produced by Asian | personalities and note the | entrepreneurial
Centre for | difference among them, also | personalities and thereby
Research and | study habits of entrepreneurs, | getting inspiration to make
Training (Pune) Shadow Training, Work | students personality
experience,  Entrepreneurship | entrepreneurial
and Management Games
2 12 Study of contribution of | Film Form a group of 3 to 5 students | Understanding the
entrepreneurship in economic | ‘Entrepreneurship’ | to search role of | significance of
development (Study of selected | produced by Asian | entrepreneurship in economy, | entrepreneurship in
advanced nations) Centre for | visit to exhibitions to get insight | economy thereby getting
Research and | of entrepreneurship inspiration to  become
Training (Pune) entrepreneur
3 12 Visit website of related institutions | Acquire CDs of | Visit to offices/regional offices | Knowing the functions of
working for promoting | related institutions | of related institutions working | related institutions
entrepreneurship working for | for promoting entrepreneurship
promoting
entrepreneurship
4 12 Study of Biographies of entrepreneurs | Films on lives of | A group of students to interview | Inspiration from study of
and presenting in students group Entrepreneurs entrepreneurs Biographies to become
entrepreneurs
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Method of Evaluation: F.Y.B.Com Semester-11, Paper-II

Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit-I Class participation, Assignment, Library | Semester Examination-10% MCQ Study of Entrepreneurial and Non-
Work, Unit Test, Case Studies 70% Descriptive Questions entrepreneurial Behaviour
20% Short Notes
Unit-11 Seminar, Class participation Assignment, | Semester Examination-10% MCQ Entrepreneurship Development
Library Work, Unit Test 70% Descriptive Questions
20% Short Notes
Unit-III | Seminar, Class participation Assignment, | Semester Examination-10% MCQ Introduction to institutions working for
Library Work, Unit Test 70% Descriptive Questions promoting entrepreneurship
20% Short Notes
Unit-IV | Seminar, Class participation Assignment, | Semester Examination-10% MCQ Inspiring Entrepreneurship
Library Work, Unit Test, Field Work 70% Descriptive Questions
20% Short Notes
References
Sr. Title of Book Author/s Publication Place
No
1 Business Environment Francis Cherunilam Himalaya Publishing House | New Delhi
3 Dynamics of Entrepreneurship Desai Vasant Himalaya Publishing House | New Delhi
Development and Management
4 Entrepreneurial Development Khanka S.S. S. Chand New Delhi
5 Entrepreneurial Development Gupta, Shrinivasan S. Chand New Delhi
6 Udyog -- Udyog Sanchalaya Mumbai
7 Indian Economy Ruddar Datt, K.P.M. Sundharam S. Chand New Delhi
*kkkk
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Savitribai Phule Pune University
Faculty of Commerce & Management
SY B Com (Semester lll)

(Choice Based Credit System)
Revised Syllabus (2019 Pattern)

CORE COURSE - |
Subject: Business Communication-|
Total Credits: 04 (Theory 03 + Practical 01=04)

Course Code: 231

1. Objectives of the Course:

a. To understand the concept, process and importdraaamunication.

b. To acquire and develop good communication skilfgigte forbusiness

correspondence.

c. To develop awareness regarding new trends in besic@mmunication.

d. To provide knowledge of various media of commundarat

e. To develop business communication skills throughapplication and exercises.
Medium of Instruction: English

Unit Unit Title Contents Skills to be
No. developed
1 Introduction of 1.1 Introduction, I.  Conceptual
Business Meaning, Definition. Clarity and
Communication | 12 Characteristics, understanding
Importance of the Meaning ,
communication. Characteristics
1.3 Principles of and Importance
communication, of
Process of communication.
communication i.  Tounderstand
1.4 Barriers to the Principles
communication & and Process of
Remedies. communication
1.5 Methods and ii. To understand
Channels of Barriers to
Communication. communicatio
2 Business 2.1 Meaning and l.  To understand
Letters Importance the importance
2.2 Qualities or of business
Essentials, Physical letters.
Appearance i.  To understand
2.3 Layout of Business Essential

SPPU/REVISED SYALLABUS/ S Y B.Com / CBCS/ 2019 Patirn /SEMSTER -l
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Lettel Quialities of
business letters
3 Soft skills 3.1Meaning, Need, | i.  To acquire the
Importance. fundamental
3.2 Elements of soft knowledge
skills. about soft skills
a) Manners & i.  To understand
Etiquettes, the Elements of
Grooming. Soft Skills
b) Effective
Listening &
Speaking
¢) Interview Skills.
d) Presentation
e) Group Discussion
f)  Problem-solving
skills
G)Time management
abilities
4 Resume 4.1 Introduction, To understand
writing & Job essential elements d Resume writing
Application Bio data, Resume and Job
letters writing, Curriculum application
. letter.
Vitae.
4.2 Meaning &
Drafting of Job
Application letter.
Teaching Methodology:
Topi Total Innovative Film Projec Expected
c No.| Lecture Methods to be Shows and t Outcome
S used A.V.
Applicatio
n
1 12 | Lecture, PPT Relevant You Individual Understanding
Presentation Tub Videos assignment| of basic
Poster ,Relevant slide | report knowledge of
Presentation, show, online Business
Group Discussion| Video Communication
Library visit Short Film Show
,Home

Assignment ,Pre
reading, Class
discussion ,
library visit ,
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internet resourct
2 10 | Pre reading, Clas$ Relevant You | Visit to Understanding
discussion, Tub Videos Office the importance
internet resources, Short Film and Essentials
Lecture, Expert Show, A.V Qualities of
Lecture, PPT/ Application business letters.
Poster
Presentation,
Group Discussion|,
Library /[Home
Assignment
,Internal
Assignment, case
study
3 18 | Lecture, PPT Relevant You | Preseratior | Understanding
Presentation Tub Videos.PPT the knowledge
Poster LAV about soft
Presentation, Application, skills.To create
Group Discussion| online video awareness
Library visit about soft skill
,Home among the
Assignment ,Pre students
reading, Class
discussion ,
library visit ,
internet resources
,Students
Seminar/Worksho
p case study
4 08 | Guest Lectures off Online Videos, | Individual To create
eminent Relevant slide | Resume/ ability among
Personalities , show , Bio—Data the students for,
Group Discussion, Short Film Writing writing resume
Library visit Show and Job
,Home application
Assignment ,case letter.
study To create
ability among
the students for,
Business
Correspondenc
e
Total 48
References:
Sr. Title of Book Author /s Publication Place
No
1 | Busines K. K.Sinha Galgotie New
Communication Publishing Delhi.
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Compan

Business R. C. Sharma & Tata McGraw New

Correspondence & Krishan Mohan Hill Publishing Delhi.

Report Writing Co. Ltd.

Communication C.S. Rayudu Himalaya Mumbai
publication

Business Asha Kaul Prentice Hall of | New

Communication India Delhi.

Business Vasishth Neeru& | Kitab Mahal Allahabad

Communication Rajput Namita

Soft Skills Dr. Alex S.Chand Delhi
Publication

Essentials of Business | Rajendra Pal & Sultan Chand & | New

Communication Korlahalli sSons Delhi.

Managerial P. D. Chaturvedi & Pearson Delhi

Communication

Mukesh Chaturvedi

Guidelines for completion of Practical’s:
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1) At least three Practical’'s should be completedrdpeach semester by students in
consultation with subject teacher.
2) Practical should be based on visit as well asybagsignments, Project based,
Activity based.
3) A subject teacher has special privileges to mageallotment of practical topics.

4) Students should discuss with the subject teachtedtme of selection of practical
topics.
5) If a student fails to complete minimum number dqtical’s, then the student shall
not be eligible for appearing at the practical exation.
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CORE COURSE - 11
Subject: CORPORATE ACCOUNTING -I Course Code: 232
Total Credits: 03

Preamble
In the modern economic environment, the corporatdos is one of the major

contributors towards GDP of any country and is aee of the largest and fastest
growing sectors for providing employment opportigst In last decade, the corporate
sector has seen a massive growth in economic tegnthe volume of turnover, income
and expenses etc. and also in terms of expansiobhusiness across the globe.
Accounting plays a vital role in this growth andeosure safeguard of the interest of
the stakeholders and the society. It is, therefon@ortant to educate the students of
commerce in the accounting practices adopted bgdhgorate organizations.

Objectives of the course:

. To acquaint the student with knowledge about varidioncepts , Objectives and
applicability of some important accounting standamabsociated with to corporate
accounting.

. To develop understanding among the students oditieeence between commencement
and incorporation of a company and the accountiegtment for transactions during
the two phases.

. To update the students with knowledge for prepamatif final accounts of a company
as per Schedule Il of the Companies Act 2013

4. To empower to students with skills to interpret flm@ancial statements in simple and
summarized manner for effective decision makingcess.

5. To acquaint the student with knowledge about vari@oncepts , Objectives and
applicability of some important accounting stangambsociated with to corporate
accounting.

6. To develop understanding among the students on difeerence between
commencement and incorporation of a company andatie®unting treatment for
transactions during the two phases.

7. To update the students with knowledge for prepamadif final accounts of a company
as per Schedule 11l of the Companies Act 2013

8. To empower to students with skills to interpret timancial statements in simple and

summarized manner for effective decision makingcess.

[EEN

N

w

Depth of the program — Fundamental Knowledge

Unit o Skills to be
Unit Title Contents
No. developed
1. Accounting * Standards 5, 10, 14 * Todevelop conceptual
Accounting and 21 understanding about varioys
Standards o : :
* |ts applicability with Practical Accounting Standards and
Examples. its applicability in corporate
accounting.
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=N

Introduction to the process on| « To develop Conceptual
incorporation of a company. understating about Pre- an
Difference between Post-Incorporation period.
incorporation and » To develop analytical skills
commencement of a (by understanding the
company. aIIocat_ion and _
Profit Prior Accounting of incomes and| ~ @Pportionment of incomes
2. to expenses during Pre- and ang gxper:ses for the Pre-
Incorporation Post-Incorporation period. and Post-Incorporation)
Basis of allocation and
apportionment of income
and expenses for the Pre-
and Post-Incorporation
period.
Preparation of Company e To understand Practical
Final Accounts- Forms and| Application of financial
contents as per Provisions statements along with
Company Schedulc_e [l of the . various adjustmen?s.
3 Final Companies Act 2013 (with| « To understand reVIsgd
the amendments for the format of company final
Accounts relevant academic year) accounts.
Related adjustments and
their treatment.
Concept of Valuation, * To understand the
Need for Valuation, concept and need of
Special Factors affecting valuation of shares
- Valuation of Shares, * To understand the
4, Valuation of Methods of Valuation — methods of valuation of
Shares Net Assets Method, shares.
Yield Basis Method,
Fair Value Method

Teaching Methodology:

Topic Total Innovative Film shows and Project Expected
No. | Lectures| methods to be AV Outcome
used Applications
Use of e- Lectures of Developlng.
contents, . - understanding
online lectures experts available  Individual on applicabilit
1 10 . on YouTube and assignment pp y
and quiz, . of various
: other digital report .
PowerPoint Accounting
. platforms
Presentations Standards
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Use of e-
contents Lectures of
online Ie(,:tures experts available Knowledge
2 12 . on YouTube and abogt types O.f
and quiz, other digital profit and their
PowerPoint apportionment
. platforms
Presentations
Use of e- Study of the .
. Individual
contents, , Final Accounts . Conceptual
: . assignment of .
online lectures | an Indian . Clarity and
3 18 . solving ;
and quiz, Company from . Practical
: . practical :
PowerPoint its Annual understanding
. problems
Presentations | Report
Lectures of Group Analytical skills
experts available Activity - enhancement
Valuation of on YouTube and Project and
shares of an other digital Report on Decision
Indian company platforms Valuation of | making skills of
based on shares of an | students will be
Financial Indian developed
4 08 statements of company
latest relevant based on
financial year Financial
by a Chartered statements of
Accountant / latest 3
Subject Expert relevant
financial
years
Method of Evaluation:
Subject Internal Evaluation External Sugcested Adc
Evaluation on Course
Unit — | MCQ / Small Practical | As per University norms -
Problems
Unit -1 Practical Problems As per University n@am --
Unit—Ill | Practical Problems As per University norms -
written Test / MCQ
Unit—IV | Written Test /Report As per University norn | Certificate course on

writing on valuation of
shares of a company
from its latest annual
report

GST
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List of Books Recommended :-

Advanced Accounts: By M.C. Shukla & S.P. GrewalOfsand & Co. Ltd.)
Advanced Accountancy: By S.P. Jain & K.N. Nararalyani Publishers)
Advanced Accountancy: By R.L.Gupta & M. Radhaswd®wyltan Chand & Sons)
Company Accounts: By S.P. Jain & K.L. Narang

Advanced Accounts: By Paul Sr.

Corporate Accounting: By Dr. S. N. Maheshwari & SMaheshwari

Corporate Accounting: By Mukharji & Hanif

Accounting Standards —as issued by Institute offf€hed Accountants of India.

O N O r®®DNE
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CORE COURSE -1l
Subject: BUSINESS ECONOMICS (MACRO) Course Code: 23
Total Credits: 03

Preamble:
An approach to Macro Economics is to examine tlomeay as a whole. This paper
aims to provide knowledge about macroeconomicsitichides macro-economic
variables and theories. It also aims to make stisdamiliar about the various concepts
of macro-economics, national income, macro-econdh@ories and its implicationsin
the economy.
Scope of the programme —

Basic Knowledge of Macro Economics
Objectives —
To familiarize the students to the basic theoria$ @ncepts of Macro Economicsand
their application.

e To study the relationship amongst broad aggregates.
e To impart knowledge of business economics.
e To understand macroeconomic concepts.
e To introduce the various concepts of National Ineom
Unit Name and Content of the Chapter Purpo[s)i\il?)lgllelz to be
Introduction to Macro Economics
1.1 Meaning and Definition of Mac Purpose: To make the
Economics. students aware of concepts
Unit 1.2 Nature of Macro Economi in macroeconomics
1 1.3 Scope of Macro Economi Skills: Analyze & think
1.4 Significance of Macro Economi critically, develop writing
1.5 Limitations of Macro Economic skills.
1.6 Macro Economic Objective
Unit National Income Purpose: To make the
2 2.1 Meaning anc Importanc: of students aware of basic
National Income. concepts in national income
2.2 Concepts Skills: Analyze & think
2.2.1 Gross National Product ( critically, quantitative
GNP) aptitude and develop writing
2.2.2 Net National Product ( NNP skills.
)
2.2.3 Gross Domestic Product (
GDP)
2.2.4 Per Capita Income ( PCl)
2.2.5 Personal Income ( PI)
2.2.6 Disposable Income ( DI)
2.3Measurement of National Incomre:
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Methods and Difficultie

2.4 Circular Flow of Income: Two
sector model

Unit

Theories of Output anc
Employment:

3.1 The Classical
Employment: J.B.Say

Theory ¢

3.2 Keynes Criticism on Classical
Theories of Employment.

Purpose: To help the
students to understand t
concept of Employmentan
theory Output.

Skills: Understanding

3.2 Keynesial Theory of writing skills, critical
thinking.
Employment.
Consumption, Saving and
Investment:
4.1 The Consumptic Function
4.1.1Meaning
4.1.2Marginal Propensity to Consum
(MPC) 5 .
4.1.3Keynes’s Psychological Law of urpose.
C : To understand the conce
onsumption. ¢ Multioli ]
4.1.4Determinants of Consumption. Z I ultipher an
4.2 The Savin Function cce erator.
: To impart knowledge of
4.2.1Meaning, Consumption Function
Unit 4.2.2 Marginal Propensity to Save ) P
(MPS) Savmg and Investmer
4.2.3Determinants of Savings Function
4.2.4 Relationship betwee
Consumption and Saving Function Skills: Understanding

(MPC and MPS)

4.3 Meaning and Types of
Investment: Gross, Net, Induced anc
Autonomous.

4.4 Marginal Efficiency of Capital a
its Determinants.

4.5 Concepts of Investment Multipl

and Acceleration Principal.

ability to analyze
quantitative aptitude an
writing skills.

DtS

Teaching Methodology:

Total Inno(\e/atw Film shows
Unit and AV e
Lecture | methods o , xpected
No. < o be Applicatio Project Outcome
Used ns
» Open book » Difference in Students
i i will
discussion| You tube goals of y ;
Digital lectures on developed and En erstan
1 lectures | macro developing C(c’;lrs]léze o
08 Reading economics P
Projects macroecono
mics
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economies Will be
e Comparis on able to
between macro | analyze
and micro and
economics interpret
Will know
various
* G_roup ) p Diff_icult_ies in concepts of
dlscussg'n( estimation of | national income
I g?()sti[rl:] '*Y You tube lectures Il\rl]?jti;o.nal INCOMEN| will understand
. Lectures on the methods of
2 12 solving SWAYAM Portal | Method of calculation of
based National Income ) )
learning used by India national income
and difficulties
involved
therein.
. Teacher oriented| Critical \g;" Su Inadvs rsft and
* Izzlrrning PPTs. evaluation of em{)onment
You tube lectures| Classical theory .
* Group Keynesian theory, Will qnderstand
discussion In present contex the difference
» Open book between
discussion classical and
14 )
3 Keynesian
theory
Able to
interpret
Keynes theory
of effective
demand.
» Changing trencof| \uj ynderstand
saving and . |_the concept of
investment in India__ .
» Comparison of the 58vINg and
- Group trends of saving | 'nvestment
discussion and investment i Will know the
14 |sTeacher You tube lectures| India with any effect of multipli
4 Online PPTs other developed ¢rer and accelera
* Games and developing tion in the
simulation country. economy.
» Study the impact
of multiplier and
acceleration by
taking ar
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hypothetial
example.
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1. Economics: Paul A Samuelson and William D NordhdsGRAW — HIILL
international Edition.

2. Macroeconomics: N. Gregory Makiw, Worth Publishétsw York.

3. Macro- Economic Theory: M L Zingan, Vrinda Publicais (P) Limited.

4. Samashti Arthshstriy Vishleshan : Shridhar Deshpakthayak Deshpande, Himalaya
Publication House

5. Theories of value: output and employment - JohnvEkt Thames Polytechnic, 1979

6. Businss Economics, Dr.J.P.Mishra, Sahitya Bhavaiéations, Agra.

7. Macroeconomics: A Global Text, Sampat MukherjeewNCentral Book Agency
Private Limited (Latest Edition), New Delhi
8. Macroeconomics: A Rough Guide, in Macroeconomicfewader, (Ed.) Brian
Snowdon and Howard Vane, Routledge
9. Business Economics (Macro): Dr. Rasal, Bhadanedretes, Idol Publication,
Pune-2
10. Macroeconomics: Theory and Policy, S. Chand & Camgdamited. (Latest
Edition)
11. Ben Fine & Ourania Dimakou, Macroeconomics: A €atiCompanion, Pluto
Press (Latest Edition)
12. Michel De Vroey, A History of Macroeconomics: Frafeynes to Lucas and
Beyond, Cambridge University Press (Latest Edition)
13. Sampat Mukherjee, Analytical Macroeconomics: Froayies to Mankiw, New
Central Book Agency Private Limited
14. Macroeconomics- K R Gupta, R.K.Mandal, Amita Guptantic Publishers and
distributor’s pvt.ltd.
15. Money, Inflation, and Business Cycles the Cantilidfect and the Economy,
Arkadiusz Siera. Abingdon, Routledge, 2019. NewYork
16. Macroeconomics: N. Gregory Maki Worth Publisherblgw York
17. Macro Economics: Rudiger Dornbusch, Stanley FighRichard Startz Tata
McGraw Hill Education Private Limited (Latest Editi), US
18. The General Theory of Employment, Interest, and &edohn Maynard Keynes,
General Press
19. An Analysis of John Maynard Keyne's The General Theb Employment, Interest
and Money- John Collins, CRC Press, 2017.
Suggested Web References

Sr.

No Lectures Films Animation PPTs Articles
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' _ https://www | https://ww
https://inomi hiips: slideshare.n| w.journals.
cs.com/insig Nttps://www. et/hassanmuj elsevier.co

httpS//WwwyOUtUbeC ht/lO' yOUtUbe'Com taba7547/fra m/journal_
om/watch?v=byqiVAk| movies-all- | /watch?v=B me-work-of- of-
Odk4 economists 2YYWIEIGO macro- | macroecon
will-love- ¢ economics- | omics/rece
1292886 ppt nt-articles
https://www.economic| http://www. https://sites.g httos:/Ww
snetwork.ac.uk/teachi| studyingeco| https://www.| oogle.com/si wl?riténni
ng/Video%20and%20| nomics.ac.u| youtube. | te/davismacr cé com/to
Audio%?20Lectures/Pr| k/the-little- | co.watch=9q| oclass/Home ic/ﬁationalp
inciples%200f%20Ma| bits-we- 27h9099JQ| /powerpoint- income
croeconomics like/films/ presentations
https://ww
w.cambridg
e.org/core/b
http://web.econ.ku.dk/ Ma _ _
okocg/MATOEK/Mak _mdm_ent- os://journals.si hlt_té)s./r/lwww. Qttpg.//aca
9%C3%98Kk2/MakoC3| MAUSIY- 100 ib.comid Sdeshare.ng demic.oup
0 economics/| *. t/rarichanm/| .com/gje/a
/698k2- movie- Oifpdf/10.11 | = iional- | rticle/73/3/
2015/Forel%C3%A6s| — — — 77/05694345 .
ninger/Pensum-M2-i-| [DACrOECONT 4 195500106  NEOME 407/18733
een-fil-2015.pdf mics/011C1 42518576 98
' 2934F13A0
76CD4B6D
89E835137
3
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CORE COURSE - IV
Subject: BUSINESS MANAGEMENT -I Course Code: 234
Total Credits: 03

1. Objectives of the course

a. To provide basic knowledge and understanding abanibus concepts
of Business Management.

b. To help the students to develop cognizance ofrtiportance of
management principles.

c. To provide an understanding about various functmfmanagement.

d. To provide them tools and techniques to be usédeperformance
of the managerial job.

2. Depth of the program — fundamental Knowledge

Unit
e I Purpose / Skills to
Unit Title Contents
be developed
1 Management :| « Meaning definition of Management 1. Understanding how
* Need for Management study management works
» Process and levels of managemenpt 2. Developing thought
* Functions of management process as a manger

«  Contribution of F.W. Taylor, Henry 3. Understandingunctions
Fayol, Peter Drucker, Mintzberg  of Management
and Michel Porter in development 4. Understand the role of

of management thoughts Management Thinker
in development o

modern management

2]

process
2 Understanding | « Meaning, definition and nature of | 1. How to plan various
Management : Planning management
Planning and « Forms and types of Planning activities,
Decision Making| «  steps in Planning programmes and
+ Limitations of Planning events
« Meaning and techniques of 2. Developing of

decision making skillg
to evaluate various
alternatives and
situations

3. Understanding the
concept of forecasting

Forecasting
* Meaning, Types and Steps in
Decision Making

Unit Unit Contents Skills to be
No. Title developed
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Management at

Work The
process of
organizing and
staffing

Meaning, Process and Principl¢
of Organizing

Concept of Authority and
Responsibility

Delegation of Authority
Difficulties in Delegation of
Authority

Need and importance of Staffin
Recruitment : Sources and
Methods

Understanding the

importance and

process of

organisation

2. Understanding
authority and process
of delegation of
authority

3. Understanding process

of recruitment

Result Meaning, Elements, Principles, 1. How to direct a group
orientation Techniques and Importance |of team?
:Direction Direction. 2. Team building skills
an Concept of Team Work, Groyp 3. Wining confidence of
d Dynamics and principles group members
Te regarding interpersonal 4. How to initiate
am Work communication and Group healthy discussions to

Behaviour achieve consensus?
Teaching Methodology
Ti(c):p I:Igﬁjlr m&vo"’gglteo Film shows ez Expecteq
and AV Outcome
No. es be Applicationd
- pplicationg
PowerPoint Films on Poster  Presentation  orStudents will
Process of | Management Thinkers andjet an idea
1 12 , ) .
Presentations, | Managemen| their role in  presentabout the
YouTube t and Films | business management basic
Videos on managerial
Managemen process
t Thinkers
PowerPoint Documentar| Student group activities Students will
2 12 ies which involve Planning angdget an idea
Presentations, Decision Making about how
YouTube planning
Videos works in real
life.
PowerPoint Lectures on | Poster Presentation Students will
3 12 industry understand
Presentations, experts and_ the process
documentari of
YouTube ) .
) es on implementati
Videos .
organizing on of both
and staffing the concepts,
_ documentari Student group activities Students will
PowerPoint os which involve direction and understand
4 12 _ team work. importance
Presentations, of proper
YouTube direction and
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Videos team work.
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4. Principles & practice of management - Dr. L.M.Parasad, Sultan Chand & Sons -New
Delhi

5. Business Organization & Management - Dr. Y.K. Bhushan

6. Management: Concept and Strategies By J. S. Chandan, Vikas Publishing

7. Principles of Management, By Tripathi, Reddy Tata McGraw Hill

8. Business organization and Management by Talloo by Tata McGraw Hill

9. Business Environment and Policy — A book on Strategic Management By Francis
Cherunilam Himalaya Publishing House

10. Principles & practice of management - Dr. L.M.Parasad, Sultan Chand & Sons -New
Delhi

11. Business Organization & Management - Dr. Y.K. Bhushan

12. Management: Concept and Strategies By J. S. Chandan, Vikas Publishing

13. Principles of Management, By Tripathi, Reddy Tata McGraw Hill

14. Business organization and Management by Talloo by Tata McGraw Hill

15. Business Environment and Policy — A book on Strategic Management By Francis
Cherunilam Himalaya Publishing House
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CORE COURSE -V

Subject: ELEMENTS OF COMPANY LAW
Total Credits: 03

Course Code: 235

Objectives of the Program

1. To develop general awareness of Elements of Compawyamong the students.
2. To understand the Companies Act 2013 and its pgangs
3. To have a comprehensive understanding about tisérexiaw on formation of
new company in India.
4. To create awareness among the students abouelegabnment relating to the
company law.
5. To acquaint the students on e-commerce, E goveeramt e-filling
mechanism relating to Companies.
6. To enhance capacity of learners to seek the capgrtunity in corporate sector.
: Skills
Unit —
NoO Unit Title Contents
1. | The Company and its Formation Understand the
Companies 1 Background and Features of | concept of company
Act, company the Companies Act, 2013 and
2 |2 Company: Meaning, Nature and Equip the studentg
013: Characteristics of Company. with knowledge of

Introduction
and Concept

3. Types of Companies:On the basis of
mode of formation, Number of member
liability and Control, Public and Private
Companies  Distinction,  Advantages,
Disadvantages, Privileges and
Conversion into each other.

Other kinds of Companies One Person
Company, Charitable Companies, Dormg
Company, Sick Company, Small Compan
Listed Company, Foreign Company and it

thei

nature and types of
scompanies.

business in India etc.
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2. | Formation
and
Incorporation
of a Company

Formation and Incorporation of a
Company:

Stages in the Formation and Incorporation
1. Promotion: Meaning of the term
‘Promoter’ / Promoter Group - Legal
Position of Promoters, Pre-incorporation
contracts.

2. Registration/ Incorporation of a
company : - Procedure, Documents to be
filed with ROC. Certificate of
Incorporation-

Effects of Certificate of

Registration. 3.Capital
Subscription/Raising of

Capital 4.Commencement of

business

Acquaint the
students with
- procedure of
formation of

company.

3. | Principal Principal Documents: To make students
Documents Documents relating to Incorporation and | understand the rolg
Raising of Capital: and importance of
1 Memorandum of Association | various documents
Meaning and importance- Form andike Memorandum
contents- Alteration of memorandum.
2 Articles of Association: Meaning-
Contents and form of Articles- Alteration of
articles- Doctrine of constructive notice-
Doctrine of Indoor Management.
3 Prospectus: Meaning, contents,
Statutory requirements in relation to
prospectus- Deemed Prospectus- Shelf
prospectus - Statement in lieu of
prospectus- Misstatement in a prospectus
and Liabilities for Mis-statement.
4. | Capital Capital of the Company To give
of the 1. Various Modes for Raising of Share Comprehensive
Company Capital including private placement, insight about the

public issue, rights issue, bonus shares,
ESOS, Sweat Equity Shares, Buy-back of
shares.

2. Allotment of Shares: Meaning- -
Statutory  provisions  for  allotment,
improper and  irregular  allotment-

Consequences of irregular allotment.

3. Calls On Shares: Meaning- Requisites
of a valid call, Calls in advance, Share
Certificates: Meaning, Provisions
regarding issue of share certificates -

capital of Company
and various aspects
of shares.

Duplicate Share Certificate.
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4. Share Capital: Meaning, Structure
(Kinds) — Concept of Securities —
Definition, Nature and Kinds of Shares.

[Note: Recent amendments in the Acts and relevantdndmark cases decided by courts

are expected to be studied]

Teaching Methodology:

. Innovative Film shows
Tﬁglc L;-c?[fjarles methods to be an_d A_V Project Expected Outcome
' used Applications
The Companies Act
2013 You Tube clips Acquaint withknowledg
1 12 Document , PPT, about the Report and maturity to
Narration, , Survey |Companies Act | Review understand Company
Analysis 2013. 2013
Article review
New To Acquaint
Project making,, |Use of You tube I?Sn;ﬁgr:g k;ov;/ilfgtigoene:)r}d
2 12 jingles, slogan , Quiz |Review of Movie Principle foepmation and
Competition, on relevant topic P . )
documents of| incorporation of
compan' Compan'
Recent
Case Analysis, rovisions of
Cas<_a study, P_oster format o¥ Igw and salien To understand the
making, Interview o knowledge about the
3 12 with Company principal fea_lture of principal documents of
secretary documents of principal the company
the company, |documents of '
company.
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Virtual Learning, Film on ,
. ) : Project on , .
Group Discussion, capital . To inculcate skills and
) S, share capital
Assignments on share| raising of the knowledge about the sle
capital, Interview of |procedure]nterne capital of the company
. company
Corporate lawyer precautions

Methods of Evaluations

Subject Internal Evaluation External Suggested Addon
Evaluation Course
unit =1 Continuous Evaluation, Vritten Exam Seminaon  The
Companies Act, 2013
unit—tt Continuous Evaluatio Writterm Exam Awaess progrant |
Unit=tt Continuous Evaluation,—Written Exam \tisito——compan
secretary’s office
Lnit I\/ Contintauce Fyvualiiatio \Alrittoan - Fyvam JANV Y aYa TallalTdaValLala )
\AR11Y v U muuu oS . varuauuvurt, VVTIUCTT LAAITT Im\A'A%\ S ™) PIUHIQIII
References
Sr Title of the Boaok Authaor/s Publication Place
No.
1 The Companies Act Taxmann Tan Prints (India) ndhgad
with Rules Pvt. Ltd. Jhajjar
2. | The Companies Act, 2013 Bharat Bharat Law HouSelhi
Pvt. Ltd.
3. | Campany Law-A | Dr. G.K. Kapool & | Taxmani Delhi
Comprehensive Text Bogk Dr. Sanjpy Publications . Pvt
on Companies Act 2013 Dhamija Ltd
4 | Company Law Dr S R Meyani Asia Law House Mumbai
5 | Compan Kaydyach | K Shriran Aarti & Co. Mumba
.| Olakha
6 | Guide to Memorandum, Bhandari & Lexis Nexis Mumba
Articles & incorporation of  Makheeja
Companie
7 | Elements of Company Layw Arun Gaikawad , Bibha é’un

Chandrakant
Chaudhari &
Devendra Bhawari
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8 | Elements of Company LawPrakash N} Nirali Prakashan Pune
Chaudhary
9 | E-=Commerce : Legal Pratima Narayan | Eastern Book Mumbai
Compliance Company
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SPECIAL ELECTIVE COURSE - VI
Subject: Business Administration
Total Credits: 04 (Theory 03 + Practical 01=04)

Course Code: 236(A

1. Objectives of the Course:

a. To provide basic knowledge about various formsusiess organizations

b. To acquaint the students about business environamehits implications thereon.

c. To make them aware about the recent trends in &ssin

2. Depth of the program — fundamental Knowledge

=Y

UNIT Unit title Contents Purpose/skills to be
No. developed
1 Introduction to Business-Definition, Characteristigs, To understand the concept
Business Scope of Business
Administration Objectives of Business-Economic (& To understand the various
Social Perspectives. perspectives to business
Commerce-Meaning, Concept, Trade &To know the various
Aids to trade- functions of Business
Meaning & Definition of the Terms- aAdministration
Administration, Management and
Organisation,
Functions of Administration
2 Types of Sole Proprietorship, Partnership Firm,To study the various forms
Business Limited Liability Partnership, Joint of business organisations
Organisations Stock Company, Non-Profit Joint Stock To understand the meanin
Company under Section 25 of theand importance of
Companies Act, NGO, One Persongrganized and unorganize
Company, MNC, MSME sector
Unorganls_ed (mfo_rmal)v/s Organized To introduce the concept d
sector(reg|sterep|/.|ncorpor_ated) . ..| Entrepreneurship as a for
Entrepreneurship: Meaning, definition of business
and importance, objectives, skills and
qualities required of an
entrepreneur,case study of a successful
local entrepreneur.
3 Busines: Meaning of Business Environment To understand the concept

Environment

Constituents of Business Environment- of Business Environment
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Economic, Social, Legal, Culturg
Educational, Political, Technologice
Natural and international.

Impact of New Policies on Busine
Administration

I, To study the various

\l, aspects of business
environment

5S To understand its impact gn
business

Business
Promotion and
development

Business unit- Promotion, Conce
Stages in business promotion,
Business development: Conce
process.

Business components to be focused
development like markets, customg
and relationships.

b,
To study the various stages
pt,in business promotion
To understand how to
fotlevelop a business
PISTo study the important
factors to be emphasized
for
Business development

Teaching Methodology

Unit | No. of Innovative method to Project Expected Outcome

No. lectures | be used

1. 12 PowerPoint Assignments,poster Students will get an idea
Presentations, YouTube presentations about the basic concepts
Videos and functions in

administration of business

2. 14 PowerPoint Assignments, group Students will get an idea
Presentations, YouTubge projects in promotion of about how different forms
Videos a business, generating| of business organisations

new ideas of business | can be formed and
operated.

3. 10 Lectures of industry Introducing Case studies Students will understand th
experts entrepreneurs | to understand the impact impact that various factors
and documentaries. of the environment on | operating in external

business environment can have on
business

4. 12 Videos and lectures by| Student group activities, The development strategies
experts of business can be

introduced .

Recommended Books:
Modern Business Organisation & Management-N.ésllied Publishers-Mumbai

D
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Essentials of Business Administration- K. Ashwageplimalaya Publication
Business Administration-S.C.Saxena-Sahitya Bhakgna

iv.  The Administrative Process-Stephen Robbins

v.  Industrial Administration & Management- J.Batty

Vi. Basu, C. (2017). Business Organisation and ManagemeGraw Hill Education.
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SPECIAL ELECTIVE COURSE - VI

Subject: Banking and Finance-I (Indian Banking Sysem -1) Course Code236(B)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives:

1.To provide the knowledge about Indian Banking Syste
2.To create the awareness about the role of bankieganomic development.
3. To provide the knowledge about working ofCentrahBag in India.
4. To know the functioning ofprivate and publicsedsanking in India.

UnitNo. Topic No. of | Teaching Proposed skills
Lectures| Method to be developed
1 Indian Banking Structure : 10 Lecture, PPT, Understanding the
Evolution of
11 Banking in India Group and structure of Indian
Structure of
1.2 Banking in India Panel Banking.Analyze
1.3.Role of Banking in Economi¢
Development Discussion, the role of
1.4.Scheduled Banks and Non-
scheduled Banks Library Work, Banking in
Challenges
before Banking
15 in India Assignments Economic
Impact of
COVID-19 on
Banking Sector
1.6 in India Development
2 Central Banking : 10 Lecture, PPT, Understanding
Definition of
‘Central
21 Banking’ Group and about the Central
Evolution of
Reserve Bank of
2.2 India Panel Banking in India
Functions of
Reserve Bank of
2.3 India Discussion,
2.4 Present currency Library Work,
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system in India
Understandingf
concepts : Bank
Rate,Cash
Reserve
Ratio(C.R.R.),
Statutory
Liquidity Ratio
(S.L.R.), Repo Rate — Reverse
Repo Rate

2.5

Assignments

Private Banking : 12 Lecture, PPT, Understandingof

3.1 Meaning and features of Group and role and

Private Banking Panel performance of

3.2 Classification of Private Discussion, Private Banking

Banking : Library Work, in India

i) Indian Private Banks — Old and Assignments, Analyze the past

New Projects and present

i) Foreign Banks

3.3 Role of Private Banking in

Economic Development

3.4 Performance of Private Banks

in India

3.5 Challenges before Private

Sector Banks in India challenges before
Private Banks in
India

Public Sector Bankin 16 Lecture, PPT, Understandingabo

Definition and
Features of
Public Sector

4.1 Banks Group and ut Public sector
Classification of
Public Sector

4.2 Banks Panel Banking in India

4.2.1 State Bank of India —

Evolution , Functions and Discussion, Analyze the
Performance Library Work, challenges before

4.2.2 Nationalised Banks Socia|
control , Meaning of
Nationalisation,
Arguments for
and against
Nationalisation -Merger of
the Banks

4.2.3Regional Rural Banks —

Assignments,

Projects

Public Sector

Banks
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Objectives , Functions ,
Capital, Problems before

Regional Rural Banks

4.2.4 Lead Bank Scheme

4.3 Challenges before Public

Sector Banks in India

Total 48

AN

o

"“3.00.\'.@

0 ‘Report on Trend and Progress of Banking in Inddd2-18, 2018-19, 2019-20- Reserve Bank of In

References:

Deb Joyeeta (2019), ‘Indian Banking System’, EviRclishing.

Desai Vasant (2007), ‘Indian Banking-Nature andonms’, Himalaya Publishing House.
Gopinath M.N. (2017), ‘Banking Principles and Ogpinas’, Snow White Publisher.

Joshi, Vasant and other (2002), Managing IndiarkBanThe Challenges Ahead, Response Books
Delhi.

Mallik, Chaudhury and Sarkar (2018), ‘Indian Barki®ystem- Growth, Challenges and Governme
Initiatives’, Kalpaz Publications.

Nararajan and Parameswaran (2007), ‘Indian BankiBigChand Company Ltd. New Delhi.
ShahiUjjwala (2013), ‘Banking in India: Past, Pmresand Future’, New Century Publications
Trivedi, Chaudhary and other (2015), ‘Indian BamkBystem’, RBD Publication, Jaipur.
Trivedi I.V. and JatanaRenu (2010), ‘Indian Bank8ystem’, RBSA Publisher.
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SPECIAL ELECTIVE COURSE - VI
Subject: BUSINESS LAWS AND PRACTICE -1 Course Code: 236(C)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives of the course:

To develop an understanding of the significant miow of selective Business
Law.

To gain the ability of students to address a basgsiness legal application-
oriented issues.

Depth of the program:

Basic & Fundamental

Objectives of the Subject:

* To impart the students with the fundamental undedihg of important business
laws.

» To study & acquaint students an application & oenbased knowledge
of Business Law.

» To familiar the students with legal Business Emuinent of India.

 Todevelop & strengthen students through the Ipgadtical knowledge and their
implications on Indian Business organizations.

Unit. | Unit Title Contents Purpose skills to be
No. developments
1 | Maharashtra agricultural Introduction, Meaning of Agricultural| Students will get the basic
produce marketing Produce, Agriculturist, Broker, knowledge of the MAPM
(development and Buyer, bye-laws, Commission Agent, Act 1963.
regulations)Act 1963 Director, Coolee, Local Authority, Awareness about Marketin
Market Area, Market Committee, of Agricultural Produce

Processor, Secretary, Retail sales,
State Marketing Board. Establishmer
of National Integrated Produce
Market; Direct marketing,
establishment of private market

—
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and farmer-consumer market and
redressal of disputes; Contract
Farming Agreement (Sec. 5),
Marketing of Agricultural Produce
(Sec 6 to 10)

and
Establishments (Regulg
tion of Employment and
Conditions of Service)
Act, 2017

2 | General Insurance Introduction, Meaning & It will help the students to
Characteristics of Insurance, gain insights of General
Importance of Insurance, Basic Insurance
Principles of General Insurance,
Contract of Insurance, Type of
Insurance, Basic Terms — Insured,
Insurer, Premium, Policy subject
matter of Insurance, Claim, Proposal.
Insurance Interest.
Double Insurance and Reinsurance,
Meaning of Fire Insurance, Marine
Insurance & Miscellaneous
Insurance

3 | Information Evolution of the IT Act, Digital To provide legal

Technology Act,2000 Signature and Electronic Signature] recognition to all

Electronic Governance, Attribution,| transactions conducted
Acknowledgement and Despatch of through electronic data
Electronic Records, Secure exchange, electronic
Electronic Records And Secure communication or other
Electronic Signature Introductions. | means of e-commerce.
(Sec 1 to 16)

4 | The Maharashtra Shops Meaning, Introduction, Registration| Understanding the process

of Establishments, Opening and
Closing Hours, Hours of Work,
Interval For Rest, Spread-Over,
Wages For Overtime and Weekly
Off, Leave With Pay and Payment ¢
Wages, Welfare Provision(Sec 1 to
26)

and methods of
Registration, understand
the regulation of conditions
of work and employment
fin shops, and various
establishments

SPPU/REVISED SYALLABUS/ S Y B.Com / CBCS/ 2019 Pat¢irn /SEMSTER -l

Page 29




Teaching Methodology

opic Total ovative Methods to be|ilm shows and AV Expected
No. Lectures used Applications Project Outcome
E-Content on MAPM Understanding
Cases of MAPM to | provided by Project the actual
be Studied. UGC/University/M report shall | Wworking of
Group Discussion OOC etc. to be be prepared| MAPM & its
1 12 Article Reviews analyzed. on legal
Other open E- efficiency & | applications
Content Internet effectivenes| With benefits to
Sources. S the
of MAPM. stakeholders.
Benefits of E-Content on Project
Insurance to be General Insurance report Understanding
discussed in provided by can general
Group. UGC/University/M be prepared| insurance, the
Internet Sources. OOC etc. to be on benefits | way to
Discussion on Claim| analyzed. of General | minimize
Settlement. Insurance various types of
2 12 to the risk.
beneficiaries.
Youtube E- Use of online
Content Sources. Project resources
Internet Sources E-Cor_ltent on Cyber report can carefully.
Cases on security/IT Act be prepared| Measures &
: provided by on Cyber presentation
3 12 I{gg;??fgg;_ UGC/University/M Security whi_Ie using
OOC etc. to be Measures &| online platform.
analyzed. Preventions| Awareness
about cyber
security
etc.
Project
Benefits of Shop You tube E- reportcan | Make students
Act to be discussed | content Sources. be prepared| aware about
in Group. E-Content on Shop | ©n shop act
Internet Sources. Act provided by Procedure | registration to
Discussion on UGC/University/M & small business
Procedure to obtain | 0OC etc. tobe documents | owners.
permission under analyzed. required to Benefits of
shopact. start small shop Act to
business people
4 12 under shop | etc.
act
References
Sr. No. | Title of the Book Author/s Publication
1 Labour Laws Taxmann Taxmann
2 Labour & Industrial Laws S N Misra Central Lawtilaation
3 General Insurance Dr. L P Gupta Dr. L P Gupta
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4 Information Technology Act, 2000

Sachdeva Edalotnit

Sachdeva Law Publishers

The Maharashtra Shops and S.D.Puri -

Establishments Act, 2017

Labour and Industrial Laws M.N. Mishra CentrabRzaions
Business & Commercial Laws Sen & Mitra --

Business Law for Management

© 0o N oo O

Bulchandani K.R.

Information Technology Act, 2000

Governmentrafia.

Practical for Semester — Ill

Topic

Mode of Practical

Marketing of Agricultural Produce

Overview & Presentation can be taken.

Insurance Documents and Policy Terms and
Conditions

Group Discussion & Survey can be condug

ted.

Electronic Governance

Online data analysis with library sources.

Registration of Establishments

Applications to studied.
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SPECIAL ELECTIVE COURSE - VI
Subject: Co-operation and Rural Development SpecidPaper-I
Course Code: 236(D)

Total Credits: 04 (Theory 03 + Practical 01=04)

. Objectives of the Course:

1
a. . To acquaint students with the Concept of Co-dpmra
b

o

sector in Maharashtra

o

e. : To understand the role of “Panchayat Raj” in Irdevelopment

.To acquaint students with Co-operative legislation

: To acquaint students with the role of Social nefers in rural development

.To create awareness regarding the role of statergment in development of Co-operative

f. . To make the students aware about Globalizatiahitareffects on rural development

Unit

NoO Unit Title Contents Skills to be developed
1 Rural 1.1 Definition, Meaning, Scope 1. To understand the
Development and Objectives meaning of rural development
1.2 Significance of Rural and its significance
Development 2.  To understand the role
1.3Role of Co-operative co-operative movemennt
Movement in Rural Development  played in rural development.
1.4 Approaches of Rural
Development — Individual, Group
and Mass Approach
2 2.1 Mahatma Jotik Phule 1. To be acquainted with
Thoughts ang ) .
9 . 2.2 Chhatrapati Shahu Maharaj the thoughts of all the great
Work of Social . .
.| 2.3Mahatma Gandhi thinkers
Reformers in )
2.4Vaikunthlal Mehta
Rural 2.Padmashree Vikhe Patil
Development 2.6 Dr. Dhananjayrao Gadgil
2.7 Pandit Dindayal Upadhyay
3. Rural 3.1 Concept, Structure and 1. To know the importance

Development and
Panchayat Raj
System

Importance

3.2Important provisions of
Panchayat Raj Act

3.3 Effects of Panchayat Raj
System on Rural Development
3.4 Limitationsof Panchay: Raj

3.

of “Panchayat Raj.
2.
structure of “Panchayat Raj.’
To know its limitations

To

understand th

1%}
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4, Rural 4.1 Concept and Importance of
Development — People’s Participation 1. To know and realize the
People’s 4.2 Mahatma Gandhi National importance of  people’s
Participation and | Rural Employment Guarantee participation in rura
Impact of Scheme development
Globalization 4.3 Development of Model
Villages —
Ralegan siddhi
-Hivre Bazar
Bhagirath Gramvikas Pratishthap,
Zarap
Pani Foundation
Naam Foundation
4.4 Globalization — Concept,
Merits and Demerits
4.5 Impact of Globalization on
Rural Development
Teaching Methodology
Topic Total mlgtrr]lc())\éasu;:)ebe Film shows and Proiect Expected
No. Lectures used AV Applications ) Outcome
Lecture
:gitrz()d & class Report _ 'writing Enhanced .
1 12 discussion | oeee on the visit made underst_andlng
Visit to nearby to Gram| of the village
Panchayat development
Gram
Panchayat.
Class 100M AV available on Writing brief | Enhanced
presentations | he jite of all the report on the understanding
2 12 by the great thinkers om contributions of the work
students, ‘You tube” made by all the done by great
Group great thinkers. thinkers
discussion
------------ Better
understanding
3 12 Class  room about rural
lecture development
and Panchayat
raj
Visit to any_of Films available on Writing a reporf| Enhanced
the. ongoing  internet on the project level of
4 12 projects . visited knowledge
mentioned in
contents
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References:
1) G.S.Kamat —Cases in Co-operative management

2) N.L.Ghorpade- Co-operation and Rural Development

3) K.K.Taimani- Co-operative Organization and Managetme

4) G.S.Kamat — New Dimensions of Co-operative Managgme

5) Vasant Desai — Fundamentals of Rural Development

6) Dr. Dhiraj Zalte &Others —Theory & Practice of Cpeyation, Prashant Publication
7) V.M.Dandekar and Rath — Poverty in India

8) Dr. P.R.Dubhashi — Rural Development and Adminigtrain India
9) V.Reddy — Rural Development in India

10) S.K. Gopal — Co-operative Farming in India

11) B. Mukharji — Community Development

12)1.C.A State and C-operative Movement

13) https://lwwwbhagirathgram.org/
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SPECIAL ELECTIVE COURSE - VI
Subject: Cost and Works Accounting -I(BASICS OF CO3 ACCOUNTING)

Course Code: 236(E)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives:

1. To prepare learners to know and understand the basiconcepts of cost.

2. To understand the elements of cost.

3. To enable students to prepare a cost sheet.

4. To facilitate the learners to understand, developd apply the techniques of inventory

control.

Unit | Unit Title Contents Skills to be develope

No.

1 Basics of a) Concept of Cost, Costing, Cost Accountingl.  To understand the
Cost and Cost Accountancy. concept of cost, costing
Accounting b) Limitations of Financial Accounting. and cost accounting.

c) Origin of Costing. 2. Totrace the cost
d) Objectives of Cost Accounting. cost centres and cost
e) Advantages & Limitations of Costing. units.
f) Difference between Financial Accounting| 3.  To identify role of
and Cost Accounting. cost accountant in an
g) Cost Units and Cost Centers. organisation

h) Role of a Cost accountant in an
organisation

2 Elements of a) Material, Labour and other Expenses. 1. To Understand
Cost and b) Classification of Costs. different elements of
Cost Sheet c) Preparation of Cost Sheet, Tender, cost

Quotation and Estimates. 2. To be able to
prepare a cost sheet

3 Purchase a) Need and Essentials of Material Contrpl. To understand
Procedure b) Functions of the Purchase Department.

c) Purchase Procedure. the purchase procedure
d) Purchase Documentation. and its documentation
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4 Inventory a) Methods of Inventory control . To understand the
Control a. Stock Levels. different methods of
b. Economic Order Quantity (EOQ). inventory control.
c. ABC analysis . To calculate EOQ , stock
d. Perpetual and Periodic Inventory levels and inventory
Control ratio
e. Physical verification
b) Inventory Turnover Ratio
Teaching Methodology
Un | Total Innovative Methods to be | Films Practical Expected
it Lectur used Shows Outcome
No | es and AV
Applicatio
ns
1 16 PowerPoint Presentations, YouTube Poster To remember and
Group discussions Lectures Presentation understand basic
and concept of cost
relevant accounting.
multimedi Development of
a compact an overall outlook
discs(CD) of Cost
Accounting
2. 16 PPT, Quiz Visit small Ability to prepare
industries to a cost sheet
develop an
understanding
of various cost]
inputs
3 10 Invite a purchase manager PowerPoint 1)Ability to
, Presentations | understand which
in the procedures are
classroom to provide used for.
purchasing the
practical knowledge about material
2)Understand the
Purchase procedures and documentation for
their documentation. purchase
procedures
4 06 Invite a storekeeper in the Visit small Understanding
classroom to provide units and methods used for
practical knowledge about understand controlling the
which
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inventory control

methods are
used to contro
the inventory

inventory

Methods of Evaluation

Subject Internal Evaluation External Suggested Add-On
Evaluatio Course
n
Unit | Multiple Choice Questions, Written| SPPL Two industrial visits and
i Test, Internal Examination, subsequently reports or
Unitll PowerPoint Presentations, Orals, the visits.
Unit NI Assignments, Tutorials etc.
Unit IV
References
Sr. Titles of the Book Names of Authors | Names of Place
No Publisher
01 Cost Accountin-Principles & | Jawahar Lal ¢ Tata Mcgraw Hil New Delh
Practices Seema Shrivastave
02 Advanced Cost Accountil Ravi M Kishor Taxmani New Delh
And Cost Systems
03 Cost Accounting Theory And S. N. Maheshwari Mittal Shree New Delhi
Problems Mahavir Book
Depot.
04 Advanced Cost Accountil Jain and Narar Kalyani Publicatio | New Delh
05. Horngren’s Cost Accountingt Srikant M Datar & | Pearson Noida Up
A Managerial Emphasis Madhav V Rajan
06 Cost Accounting-Principles & Dr. M.N. Arora Vikas Publishing New Delhi
Practices House,
07 Advanced Cost Accounting Dr. D. M. Idol Publication Pune
Gujarathi
08 Advanced Cost Accounting Dr. Kishor. M. Tech-Max Pune
Jagtap Publication
09 Cost Accounting Principle Jain and Narar Kalyani Publicatio | New Delh
And Practice
10 Principles and Practice of N.K Prasad Booksyndicate Kolkata
Cost Accounting Private Ltd
11 Cost Accounting: Methot B.K.Bhar Academir Kolkata
and Problems Publications
Web References
Sr. Lectures Films PPTs Articles Others
No
For Guest Lectures by YouTube Relevant  Articlesiftbe Professional] https://ic
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all
the
unit

Field Personnel
such as working
executives from
industries and of
practising Cost and
Management
Accountants.

films
showing
the
working
of
different
industries

powerpoi
nt
presentat
ions are
available
on all
these
topics.

Journals such as The
Management Accountant, Th
Chartered Accountant, The
Chartered Secretary, The
Institute of Chartered
Financial Analyst of India

D

Notes: The breakup of marks in the Examination willbe as follows:

1. 50 % of the Total marks are assigned for Theorppse whereas rest 50 % of the total marks

are allotted for Numerical Problems.
Numerical Problems will be of Simple nature only.
Areas Of Practical Problems

* Preparation of Cost Sheet, Tender, Quotation atichEtes.
e« EOQ and Stock level.

Inventory Turnover Ratios.
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SPECIAL ELECTIVE COURSE - VI

Subject: Business Statistics
Course Code: 236(F)
Total Credits: 04 (Theory 03 + Practical 01=04)

Preamble to the syllabus:

Tools and techniques learned in Statistics givaexipe way of formulating and
analyzing a problem and to make logical conclusi@mcepts and tools introduced in this
course are useful to students for higher studiek Gameer in any branch of Economics,
Commerce and Management. Professionals workinigeiset fields, wishing to upgrade their
knowledge, will also benefit. The stress of therseuwill be on building the concepts and
their applications.

In modern times, Statistics is viewed not as a naesgce for collecting numerical
data but as a means of developing some techniquethédir handling and analysis and
drawing valid inferences from them. Statistics [deg tools for making decisions when
conditions of uncertainty prevail. So it is veryefid in various fields like agriculture,
business, management, economics, finance, insyragdecation, biotechnology and
medical science etc.

Depth of the Course- Basic Knowledge of Elementary Statistics

Objective of the Course

To understand and Master the concepts, techniqueggpécations of Statistical Methods.
To develop the skills of solving real life problennsing Statistical Methods.

To make students to understand the art of apphltiatstical techniques to solve some real
life problems.

4. To gain knowledge of Statistical Computations.

wnN e

lIJ\Ir(‘)'t Unit Title Contents Purpose/Skills to be developed

1 Theory of | Introduction, Classification, Notation, To understand the concept |of
Attributes dichotomy, types of classes, Order|ofattributes, independence  [of
(up to order a class, dot operator to find relationattributes and association [of
three only) between class frequency (up to ordemttributes

three), Fundamental set of clas3o apply the concept of attributes
frequencies, Consistency up to thredo real life problems.
attributes, Independence and

Association of two attributes, Yule’'s
Coefficient of association, example
and problems.
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Multiple
Regression,
Multiple and
Partial
Correlation

Introduction,

Yule's Notation, Statement

equation of plane of regression ¥f | To understand the concept |of
on X2 and Xsz. Properties of residuals, multiple regression.
Coefficients of multiple and partial To apply the concept of multiple
Multiple correlation in regression

correlation,
terms total and partial correlatio
Coefficient of regression, Standa
Error of Estimate, Advantages and
limitations of multiple Correlation
Analysis, . example and problems

Multiple Regression, To understand the multiple anc

f partial correlation.

and multiple and
real life

U

n, partial correlation to
rd problems.

I

Vital
Statistics

Introduction, Methods of collectin
vital Statistics, Mortality rates : CDH
ASDR, STDR (direct method an
indirect method), Fertility rates: CBF
ASFR, TFR,GFR Population Grow
rate;. GRR and NRR, example a
problems

g To understand the concept of vita
, statistics and different methods |of
d collecting vital statistics.
R, To understand the different types
h of mortality, fertility and
ndpopulation growth rates.

. Apply concepts of vital statistic

to real life problems.

154}

Life Tables

Introduction, Construction of lifg
table, functions I{, dx, Lx, Px, Ox €
Tx) and their interpretation,

Expectation of life, example an
problems

> To understand the concept and
construction of life tables.

. To compute life expectancy and

d applications of life table i
insurance.

Teaching methodology

Topic
No.

Total
Lectures

Film shows
and AV
Applications

Innovative
methods to
be used

Project

Expected Outcome

14

ICT NA

Students will be able to
understand and apply
concepts attributes to real
world problems.

NA

16

ICT NA

NA be able
multiple

multiple

Students  will
calculate

regression,

correlation and partial
correlation  coefficients.
Students will be able to
fit real life data to
regression  plane and
forecasting.

10

ICT NA

Students will be able to
calculate different type of
mortality, fertility and
population growth rates
for real world data and
interpret it

NA

08

ICT NA

Students will be able

NA construct life tables.
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SPECIAL ELECTIVE COURSE - VI
Subject: Business Entrepreneurship (Special Papen
Course Code: 236(G)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives of the course

®op oo

To understand the concepts in Business Entrepremeuaind its aspects.

To make students aware about the entrepreneurrdrebeeneurship.

To study the new age of entrepreneur and to knadetails of entrepreneurship.

To understand the creativity and innovation requoenecessary in the entrepreneurship.
To study the types of ethics and society respaiitgisi are followed in the conventional and

corporate sector in the new edge followed by thhesrand regulations.

el

understand the concepts in the subject thoroughly.
g. To create entrepreneurial encouragement throughttitly of successful entrepreneurs.

To familiarize the students with practical surveyloough project work will be able to

Un
it Unit Title Contents Skills to be developed
No.
1 Definition, Meaning- Functions of | To understand the concept
an Entrepreneur. Entrepreneur and
Need and Importance of Entrepreneurship.
Entrepreneurship- Problem of Students should be able to
Unemployment, Importance of differentiate and understand
Wealth Creation, the difference between
Entrepreneur Enterprise V/s Entrepreneurship —| Enterprise and
and Self Employment V/s Entrepreneurship.
Entrepreneurship Entrepreneurship, Entrepreneurial| To equip the students with
Competencies, Qualities, Kakinada various aspects of
Experiment entrepreneurship, their
competencies like initiative,
how to grab the opportunities
etc. and qualities with
examples.
2 The Internet Entrepreneur: Students have to develop the

New Age
Entrepreneur

Definition, Advantages, How to
Become a Successful Internet
Entrepreneur (Example: Snap dea
Environmental Entrepreneurs

ability to involve in positive
thinking.

Students should be able to
understand the critical issues
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(E2)- Concept, Importance
(Example: Help V/s Green,
Ecotemme Green Nerdes, Sustain
Earth)

Social Entrepreneurs-Meaning
and Concept- goals of Social
Entrepreneurs, Characteristics
(Examples: DeAsra Foundation,
Aaple Ghar).

Artistic Entrepreneurs- Concept,
Things Artists and Artistic
Entrepreneurs Have in Common
Motivated Entrepreneurs- Concept
and Meaning, ways for
entrepreneurs to stay motivated.
Failed Entrepreneurship-Meaning
and Reasons for Failed
Entrepreneurship.

affecting the economy and
environment.

The students should be able to
modernize tactics to solving
social or environmental
problems.

To develop students and
involve and engages them in
new forms of entrepreneurship
in the rightest of the world.
Students should be able to find
the ways to stay motivated ag
an entrepreneur.

Creativity - Meaning, Creativity

Acquaint knowledge and skill

Uy

5

3 Process, Techniques and Tools of| Of the entrepreneurial process,
N Creativity. it shows that creative thinking
Creatlwt){ and Innovation- Meaning, Sources of of an entrepreneur.
Innovation . , Understand the concept of
Innovation- Peter Drucker's innovation that how it refers to
PrlnCIpleS of Innovation- Do’s and deve|0p effective ideas for
Don’ts of Innovation. successful entrepreneurship i
the global edge.
Business Ethics and Social Students should be able to
4 Responsibility of Business. understand the business ethi¢s

Business Ethics
and Social
Responsibility of
Business

Business goals- Social
Responsibility-Business Ethics-
Social Responsibility Towards The
Stakeholders: Investors-Owners-
Employees-Government and Soci€
at Large. Leadership by Example.
Code of Ethics- Ethical Structure-
Social Audit. Brief Introduction to

Corporate Governance.

=

ty to the society).

and social responsibility of
business w.r.t. practices in
entrepreneurship (e.g.
corruption, harmful behaviour

Teaching Methodology

Topic Total Innovative Film shows and . Expected
No. Lectures methods to AV Applications Project Outcome
be used
Group Related Videos Distribute Understanding
1 12 discussion and PPTs personal and the difference in
and case group project or] Entrepreneur anc
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studies new business Entrepreneurship.
creation.
Collecting the| Related Videos Ask students to| Understanding
required and PPTs prepare a the new age
information detailed report | entrepreneur and
2 12 on the new on new age will learn each.
age entrepreneur.
entrepreneur
Business Biographical Assign small Students will be
planning videos or CDs of | business able to do the
models entrepreneurs models, product SWOT analysis
(Product or project(s) to | of their business
3 12 Development, students to model.
Market understand them
Research) with the 360
degree of the
business.
Conducting Annual Reports of Assign small Students will
survey and the companies. projects in practicallgys
collecting Videos, PPTs individual or ir the praes
information of group. followed by the
practices organizations.
followed by
4 12 the nearby
organizations
w.r.t. business
ethics and
social
responsibility.
References:-
1. Business Environment, Francis Cherunilam, HimaRwyhlishing House, New Delhi.
2. Entrepreneurship Development, Khanna S.S, S. CiNa,Delhi.
3. Entrepreneurship Development, Gupta, Shrinivasa@h@nd, New Delhi
4. Dynamics of Entrepreneurship, Desai Vasant, HineRwyblishing House, New Delhi
5. Indian Economy,, Ruddar Datt, K.P.M. SundharanClsand, New Delhi
6. Udyog,Udyog Sanchalaya, Mumbai
7. Vyawasaya Udyojagata, Dr. S. L. Shiragave, Suceeb$ication, Pune
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SPECIAL ELECTIVE COURSE - VI
Subject: Marketing Management
Course Code: 236(H)

Total Credits: 04 (Theory 03 + Practical 01=04)

Preamble

As the commercial scenario has totally changednéwsel for advanced concepts has increased.
Education system also has to change with the napiathsforming times. Education system is trying
to familiarize the students of commerce with adeahconcepts in the field so that they are aware of
the changing picture.

Marketing Management is an important subject argdldeeen structured to create awareness of the
Marketing Management by giving proper insight te basics of Marketing, so that the foundation
of this subject is strengthened for further studhielslarketing.

From this point of view Savitribai Phule Pune Umsity has introduced Choice Based Credit
System of course structure. This system will dgvéfhe logical independent thinking for accepting
the challenges of the changing Business world.
Objective of the Course
1. To introduce the concept of Marketing Management.
2. To give the students the basic knowledge of Mankelkilanagement to be a successful
modern marketer.
3. To inculcate knowledge of various aspects of mangahanagement through practical
approach.
4. To interpret the issues in marketing and theirtsahs by using relevant theories of marketing
management.
Depth of the Program -Fundamental Knowledge of Marketing Management
Objectives of the Program
» To create awareness and impart knowledge abouatsies of Marketing Management which is
the basic foundation of Marketing subject.
» To orient the students in Marketing Strategy andstoner Behaviour.
* To help students understand how to craft Markeftegn which help the organisation outline
their marketing goals and objectives.
» To enable students to apply this knowledge in pralkity by enhancing their skills in the field of

Marketing.
Unit Unit Title Contents Purpose Skills To
Be
No.
Developed
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1 Elements of

11

Introduction

To give the

\J

1.9 Marketing Characteristics in Indian

Context

1.10 Marketing Management Process

Marketing . : students the basi
Management 1.2 Meaning of Marketing Management knowledge of
1.3 Nature & Scope of Marketing Marketing
Management Management.
1.4 Features of Marketing Management
1.5 Functions of Marketing Management
1.6 Components of Marketing Management
1.7 Problems of Marketing Management
1.8 Marketing Management Philosophy

2 Marketing Strategy
and Consumer
Behaviour

2.1 Marketing Strategy

2.2

211
212
213
214

215
2.1.6
217

2.18

Consumer Behaviour

221
222
223
224
2.25

2.2.6
227
2.2.8

229

2.2.10 Monadic Models of Consumer

Introduction
Concept of Strategy
Meaning of Marketing Strategy

Significance of Marketing
Strategy

Aim of Marketing Strategy
Marketing Strategy Formulation

Bases of Formulating Marketing
Strategy

Types of Marketing Strategy

Introduction
Meaning of Consumer Behaviol
Definition of Consumer

Scope of Consumer Behaviour

Determinants of Consumer
Behaviour

Concept of Motivation
Theories of Motivation

Multivariable Models of
Consumer Behaviour Behaviout
Buying Motives & Consumer

Importance of Buying Motives

To develop the
awareness
amongst the
students about
how marketing
strategy plays a
vital role in
making today’s
customers want t
buy the products
and services.

ur
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Behaviour

3 Marketing

Planning

3.1 Introductior

3.2 Meaning of Marketing Planning

3.3 Definition of Marketing Planning

3.4 Nature of Marketing Planning

35 Scope of Marketing Planning

3.6 Elements of Marketing Planning

3.7 Importance of Marketing Planning
3.8 Types Marketing Planning

3.9 Principles behind Successful Planning
3.10 Steps in Marketing Planning Process
3.11Relevance in Marketing Planning
3.12 Structure of Marketing Plan

3.13 Constraints to Effective Marketing

To enable the
students to
plan and
make the
best possible
utilization of
all the human
and physical
resources so
that pre-
determined
marketing

objectives of

4.12 Data Collection

4.13 Sampling and Sampling Designs
4.14 Probability Sampling Techniques
4.15 Data Analysis

4.16 Method of Reporting Research Finding

Planning the firm can
be achieved.
4 Marketing 4.1 Introductior To make
Research 4.2 Meaning of Marketing Research the
4.3 Definition of Marketing Research students
4.4 Scope of Marketing Research able to
45 Role of Marketing Research explain
46 Marketing Research Agencies value of
4.7 Mgézgg?ghlnformatlon Vs. Marketing Market
4.8 Objectives of Marketing Research Research
49 Marketing Research Procedure and its
4.10 Problem Definition Impact in
4.11 Research Design decision
making.

SPPU/REVISED SYALLABUS/ S Y B.Com / CBCS/ 2019 Pat¢irn /SEMSTER -l

Page 46




Teaching Methodology

Topic Total Innovative Film shows Project Expected Outcone
No. Lectures Methods and
to be used AV
Applications
1 14 Power Point AV Application| Market Student will get
. Surve . :
Presentation, y acquainted with the
Article basics of Marketing
Review, Management
Survey Analysis subject
2 07 Group Short Film Interviews of| It will help students
Discussion, about Buyer | the Buyer to know the
Quiz, Behaviour, AV preferences, likes ar
Poster Making | Application dislikes of the
consumer which lead
to the further
modernization of the
sales strategies by
markete
3 14 Power Poir AV Application Markei It will help
Presentation, Survey, them to
Group Interviews of| implement this
Discussion, Seller knowledge
Survey Analysis practical
situations by
enhancing their
skills in the
field of
Marketing.
4 13 Power Point Short Film, Market To enable the
. AV Application students to study the
Presentation, Survey, effect of external
Group Interviews of| €nvironment on
decision- making of th
Discussion, Marketing | firm.
Field Visit Manager or
Head
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Methods of Evaluation

Subject Internal External Evaluation| Suggested Add on Cours
Evaluation
Unit -1 Quiz, Examinatiol Certificate Course in Marketir
Group Discussign Management
Unit-1I Practical, Examinatiol Short Course in Sales &
Presentation Marketing
Unit - 1l Presentation, Examination E-Learning Training Course
Group Discussign
Unit—1IV | Project, Examinatiol Marketing Research &
Presentation Consumer Behaviour
References
Sr. No. | Title of the Book Author/s Publication Place
1 Marketing Philip Kotlet Pearson
Managemer Publicatior
2 Marketing Rajan Saxer McGraw Hill
Managemer Educatiol
3 Principles of Philip Kotler Pearson
Marketing Publicatior
4 Marketing Subhash Jain & George Ha Cengage Learning
Planning & India
Strategy Pvt. Ltd
5 Marketing Anil Mishra & Amit Kumar Mishri | Excel Book:
Strateg
6 Consumer Ramanuj Muzumdi PHI Learning Pvt.
Behaviour : Itd.
Insight from (2009)
Indian Marke
7 Retail Gibson Vedama Jayco Publicatic
Managemer
8 Marketing V. S. Ramaswamy & S. Namakurr | Macmillan
Managemer Publicatior
9 Marketing S. L. Gupt: Excel Books India,
Researc 200¢
10 Marketing Naresh K. Malhotr Pearsor
Researc Publicatior
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SPECIAL ELECTIVE COURSE - VI
Subject: Agricultural and Industrial Economics
Course Code: 236(1)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives:

1. To understand the basic concepts of Agriculturaiienics.
2. To impart adequate knowledge and analytical skilthe field of agricultural economics

issues, and enhance expertise in improving thepe

gnce.

3. To understand the basic concepts of Agriculturaireenics.
4. To expose the students to the concept, significandeuses of Industrial Economics.

Depth of the program— Fundamental Knowledge.

ﬁg't Unit Title Content Purpose skills to be developed
* To understand the Basic
1.1 Definition, Nature and Scope of Concept of Agricultural
Fundamentals| Agricultural Economics Economics.
of 1.2 Importance of Agriculture in Indian= To make the students know
1 | Agricultural Economy about the Place of Agriculture
Economics 1.3 Transition of Agricultural Sector sector in the Indian Economy.
1.4 Theories of Agricultural * To impart knowledge about
Development (Schultz, Mellor) Theories of agricultural
development
2.1 Basic Concepts in Agricultural
Production,
2.2 Agricultural Inputs/ Factors of
;r?(,) gu'ctloEr; haviour in Aaricultural . To understand the Basic
Economics of P.rodlrjlgte Czug\e”sogfr Ili?ricgrlcu e Concep? of Agricultgral
Agricultural Fluct’uation Production Economics.
2 Production 2.4Trends in Wholesale Price Index of ;. To make f[he stU(_:lents
Food Grains & Commercial know about various Price
Crops Concept_ of Agricultural
2.5Trade Cycle in Agriculture: Cob- Economics
web Theory
2.6Large and Small Size of Firm-
Advantages & Disadvantages
3.1 Definition, Meaning, Nature, Scope = To understand the Basic
, and Importance of Concept of Industrial
Introduction ) . .
of Industrial Industrial Ecqno_rr_ucs. Economl_c_s.
3 Economics 3.2 chpe and Slgplflcance of " Ability to compare Plant,
Industrial Economics Firm and Industry
3.3 The Concept of Plant, Firm and . To make the students
Industry. know about the concept of the
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3.4 Concepts of Private Sector, Largg
Medium & Small Scale Industries

b various sector in Industrial
Economics.

Location of
Industry

Industries

4.1 Factors Affecting the Location of

4.2 Theories of the location of
Industries-Weber and Florence.
4 .3 Industrial Imbalance, Causes and

. Assess the factors

affecting on the location of
Industries & students know
about the Theories of Industrial

Location
Measures.
Teaching Methodology:
Topi | Total Innovative Film shows Project/ Expected
C Lecture | methods to and AV Practical Outcome
No. S be used Applications
1 12 Lecture, PP1 | Relevan = Evaluate th place Atter completing
Group videos, of Agriculture this topic , the
Discussion, Consortium Sector in the student will be
Library, for Indian Economy in| able to understan
Problem Educational Present Era. The Definition,
solving based| Communicati scope, Nature ana
learning, on- SWF E- Scope of
Case study, Content Agricultural
Jigsaw Economics.
reading, Place of the
Practical agriculture sector
based in Indian
learning Economy.
Different Theories
of agricultural
developmer
2 12 Lecture, PP1| Relevan Secto one = Analyse Trad
Group videos, Agricultural Cycle in
Discussion, Consortium produce and list Agriculture
Library, for out inputs and The Basic
Problem Educational outputs of that Concept of
solving based| Communicati| produce. Agricultural
learning, on- SWF E- Analyse the Production
Case study, Content wholesale price Economics.
Jigsaw Index of Price Concept of
reading, Agriculture Agricultural
Practical selected Economics
based Agricultural
learning Produce.
3 12 Lecture, PP1| Relevan Evaluate the rc of Understand tr
Group videos, Public and Privet Basic Concept of
Discussion, Consortium sector in Indian Industrial
Library, for Economy. Economics.
Problem Educational Ability to
solving based| Communicati compare Plant,
learning on- SWF E- Firm and Industry
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Case study, Content * To make the
Jigsaw students know
reading, about the concept
Practical of various sector
based in Industrial
learning Economics.

» The role and
importance of
industrial sector
vis-a-vis public
and private
enterprises in the
economic
development of
India.

12 Lecture, PPT/| Relevant = Select one firm in | = To understand the
Group videos, your area and factors affecting
Discussion, | Consortium Analyse the factor| on the location of
Library, for affecting on Industries
Problem Educational localising of that | = Analyse Theories
solving based. Communicatio| firm of Industrial
learning, n- SWF E- Location
Case study, | Content
Jigsaw
reading,

Practical
based
learning

References:

1.Raju, V. T. Rao VS. (2017) Economic of Farm Progutand Management, Oxford & Ibh,
New Delhi.

2. Misra S.K. & V.K.Puri, (2017) Indian Economy, Hinaghh Publication house Mumbai.

3. Kavimandan Vijay, (2009) KrushiArthshastra, Shrimdash Prakshan, Nagpur.

4. Gardner B.L.& Rausser G.C. (2001). Handbook of égjtural Economics. Vol.l.
Agricultural Production. Elsevier

5. Kavimandan Vijay, Krush iArthshastra.

6. Ramesh Singh, Indian Economy, Tata Mc-Graw HilblRation

7. Annual Reports, Department of Agriculture, Govtlrafia,.

8. Barthwal R.R (2204) Industrial Economics Introdugtdext Book, New Age International
Limited, Kanpur

Suggested Web references:

https://www.youtube.com/user/cecedusat

https://www.swayamprabha.gov.in/

http://14.139.13.96:8080/lectures.aspx?pno=Pap&P3GC CEC E Contain on Agricultural
Economics

http://14.139.13.96:8080/lectures.aspx?pno=Pap@0&(GC CEC E Contain on Industrial
Economics
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SPECIAL ELECTIVE COURSE - VI
Subject: Defense Budgeting, Finance and Managemeht-
Course Code: 236(J)
Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives

1. To acquaint various concepts in Defence Economics

2. To create awareness different forms of Defencei@mming and Budgets

3. To make the students aware about the structunedod’'s Defence budget

4. To acquire knowledge of different challenges ofi&¢elDefence Management

Unit Topic No. of| Teaching posed Skill to be
No. Lectures | Method Developed
Budgets : Introduction and 12 Lecture, Students will be
Background PPT, Group | able to learn
1.1 Introduction Discussion, | structure and
1.2 Parliamentary Budgets Library trends in India’s
1.3 Union Budget : India Work, defense budget
1.4 Form of the Central Budget Assignment,
Field Visit
Il Defense Budget 12 Lecture, Students will be
2.1 Objectives of Defense Budget PPT, Group | able to learn
2.2 Types of Budgets Discussion, | importance of
2.3Basic concepts of Planning, Library defense planning
Programming and Budgeting Work, and performance
System Assignment, | budget
Field Visit
1] Structure of Indian Defense 12 Lecture, Students will be
3.1Defense v/s Development : PPT, Group | able to learn the
a Discussion, | role of public and
debate over expenditure Library private sector in
3.2Role of DPSU’s and Private Work, India’s defense
Sector in Assignment, | production
India’s Defense Field Visit

3.3Role of Ministry of Defense:
3.4Role of DRDO in Indian Defense
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A\ Defense Planning and Management i 12 Lecture, Students will be
India PPT, Group | able to learn
4.1Defense Management : Meaning, Discussion, | importance of

Concept, Nature and Scope Panel leadership in
4.2 Application of Management in Discussion, | defense
the Library management ang
Armed Forces Work, industrial
4.3 Industrial Management Assignment, | management.
and Field Visit
Military Management
4.4Role of Leadership in
Defense
Management
4.5Principles of Management
References:
1.John Downey (1987) , Management in the armed FpEi®D Educational

10.
11.

12.

Pvt Ltd, Dehradun, India

. Andre Beaufre(1974), Strategy for Tomorrow, Mac BldrnPress, London
. Defence Management, An Annual Journal of Collegeejénce

Managemnet, Secundarbad

. Mishra H. B. (2000), Defence Management in Indiath®r Press, New Delhi

Venkateshwaran A.L. (1967) , Defence Organizatioimdia, Publication
Division, Governemnt of India, New Delhi

. Ron Mathews(1989), Defence Production in India, ABEw Delhi
. Raju G C Thomas(1978), The Defence of India: A Badg Perspective of Strategyand

politics, MacMillan Publication, New Delhi
Sam-C-Sarekesian (1972), The Military Industriahf@ptex-A Reassessment, Sage

publication

. Maj. Gen Pratap Narain (Retd ) (1998), Indian ABagar, Shilpa Publication, New Delhi,

Annual reports of The Ministry of Defence, Govermnefindia

Brig. Pramod Sasius (2000), Military Logistics-TchiDimensions, Manaspublication, New
Delhi,

NISDA Security Conference 8-1@0ctober 2006 “Conceptualizing Impediments to Naio
Security” , PROGRAMME BUDGETTING FOR OPTIMISING DEHRNCEALLOCATIONS,
Air Marshal (Retd.) Dr. S. Kulkarni
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SPECIAL ELECTIVE COURSE - VI

Subject: Insurance Transport and Tourism - [-A(Insurance)
Course Code: 236(K)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives

1. To acquaint the students with basic concepts inrarxe.
2. To develop a proper understanding to study variacsts of insurance.
3. To make aware about the role and importance of ame.

4. To understand the legislation for insurance busimres$ndia.

: Proposed
Utn' Topic &%ﬂj’: Teaching skills
N P s Method to be

0 developed

1 | An Introduction to Life Insurance 12 Lectur’e Undergstandl
1.1 Life Insurance Business Group | the Soncep
Companents, Human Life Value Approe . .
Mutuality, Discussion| products of
Principle of Risk Poolin(Life Insuranc Library .
Contract, Work, Insurance
Determinants of Risk Premiu Assignmen
1.2 Life Insurance Plans _ Visitto LIC
%ﬁgulr;;]rgg,ltlonal_ Term Plans, Whole Li Institutions
Endowmer_ Assurance )

Dividend Method of Profit

Participation Purpose of plans, Riders in -
Introduction,
Forms and procedurt
1.2.2 Non Traditional - Unit Linked Insuranc
Plan (ULIP
1.2.3 Difference- Traditional and No
Traditional Plan

2 | Policy Conditions of Life Insurance 10 Lecture | Understand
2.1 Insurance Document: Group coanri]ﬁons
Proposal form, Policy form, Cover nc . . anc
Certificate of Y Discussion,  gettlement

Insurance, Endorsement, -insurance ar Library
Renewal receipt, Work; structure

Procedure of taking Life Insurance Pol Assignment
2.2 Settlement
Settlement of Claim on Maturity of Policy, De
of Policy
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holder

Understan

General Insurance: 12 L%th;l_JI_re, ding
3.1 0rigin and growth of General Insurance Group groGV\I/tCr:l of
3.2Principles of General Insurar Discussior | and effect o
3.3 Types of General Insurar- Motor, Acciden Librar o
insurance, Work, | globalizatior
Health, Crop, etc. Assignment
3.4Laws relating to General Insuree ’
Organization and tests.
Management of General Insurance in |i
3.5 Study of Risk factors, Insurance cla
3.6 Effect of Globalization on Insurance Se:
Insurance Sector legislation and Regulator 14 Lecture | Understandi
Authority PPT, g
4.1 Insurance Act; Group Ieggsrl%tlon
:néurﬁ(r:\tce Act of 1938, L. I. C. Act of 1956 anc Discussion authority
of 1972 — objectives, features and provisions. ';,'\%ﬁzy
géZCOFrL]qui]r?lgmentals of Agency Lav: Procedure ¢ Assignment
an agent, Code of conduct, Unfair practices ‘L
eanceliation P Visit to
of licenst¢ institutions
4.3 Role of IRDA . tests
Insuranc Regulator anc .

De\gelopm'ent Authority - Interview of
Constitutior, Objectives, Duties and powers, R
of IRDA agent
in appointing agents.
Total 48

n

No oM

References: Book

S.

Ghorpade Nitin (2015)nhsurance, Success Publication, Pune.

Gupta L.P. (2018)nsurance Claims Solutions- A Guideto Life and General

Insurance Claims, DR L.P Gupta Publisher.

Gupta P.K. (2017Rrinciples of Insurance, Himalaya Publishing House.
Gupta R.K. (2017)Fundamental of Insurance, Himalaya Publishing House.

Haridas R. (2011),ifeInsurancein India, New Century Publication New Delhi.

P. Periasamy (201 1principles and Practice of Insurance, Himalaya Publishing House.
Mishra M.N. and Mishra S.B. (2007ysurance Principles and Practice, S. Chand and

Company Ltd.

Pratchbal Shakti and Dwivedi N.P. (201R)inciples of Insurance, Himalaya Publishing

House.

Taxmann (2014),nsurance Laws and Manuals, An authorised publication of IRDA,
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10.

10

14" Edition, Taxmann Publication Private Limited.
Taxmann (2015),nsurance products (including Pension Products), Indian Institute
of Banking and Finance Taxman.

Reports and Other:

Annual Report- 2016-17, 2017-18, 2018-19, Insurd®egularity

and Development Authority of India

Annual Report- 2016-17, 2017-18, 2018-19, Life hasice Corporation of India
Annual Report- 2016-17, 2017-18, 2018-19, Genersiiance Corporation of India
Annual Report (Integrated) 2016-17, 2017-18, 2098SBI Life Insurance

Annual Report- 2017-18,ICICI Prudential Life Insnca
https://www.irdai.gov.infADMINCMS/cms/frmGeneral_NearList.aspx?DF=Creport&m
id=12

http://www.policyholder.gov.in/IRDAI_Annual_Reporéspx
http://www.mospi.gov.in/104-insurance-statistics
https://www.ibef.org/download/insurance-feb-2019.pd
https://nipfp.org.in/media/medialibrary/2013/08/inance_report_final.pdf
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SPECIAL ELECTIVE COURSE - VI

Subject: Computer Programming and Application Course
Course Code: 236(L)

Total Credits: 04 (Theory 03 + Practical 01=04)

Web base application in commerce
Objectives:

a. To make the students familiar with Internet envimamt.

b. . To make the students familiar with the basicé/eb base technology and its
application tools.

c. . To make the students familiar with basics of imés, Website and related concepts.

d. To make awareness among students about applicationsernet inCommerce.

Unit | Unit Title Contents Skills to be

No. developed
1.1 Introduction to intern

Introduction to 1.2 Applications of internet (Web and App), Learner able to
1 Internet Concept of WWW, Types of Website aware with
: Internet, Web and

1.2 Web browsers (internet Explorer, App with Cyber
firebox,..,etc.) Ethics

Surfing and searching and Search engines
(Google, msn, yahoo)

Internet Banking

1.6 Introduction to Social media Application
(Facebook, whakapapa Instagram)

1.7 Use of Social media application inbusiness
(Digital marketing, Advertisement, ....,etc)
1.8 Cyber Ethics
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Operating
Web Based
Applications

2.10perating Web-based Applications
2.20nline Reservation Systems
2.2.1 Advantages of Online Reservation
System
222  Precautions
while Performing
Online Transactions
2.2.3 Using Online Reservation Systems
2.2.4 Case Study: Book Rail Ticket
2.3E-Governance
2.3.1 Initiative
2.3.2 E-Governance Sites
2.40nline Shopping and Bill Payments
2.4.1 Benefits of Online Shopping
2.4.2 How itworks
2.4.3 BillPayments
244  Case Study:Online
Shopping using Online
Shopping Website

2.50nline Courses, Tutorials and Tests
251 Online Educational
Sites (Goggle classroom,
WebEXx, Webinar,
Zoom,...,.etc.)

2.6 Project Management -
Web Based Application
Development

2.6.1Project Essentials and Tips

Learner able
to aware with
Web-based
application
with case
studies
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3. Web Based Learner able

Application |3.1 Introduction to HTML to aware with
Development Web-based
(HTML 3.2 HTML Document and Basic Structure  application

development

3.3 Working with HTML Text, technologies

Heading (Header &Footer),
3.4. Paragraph (Navigation Section),
formatting (Article & Aside)
3.5HTML color link image
3.6 HTML Lists, Tables and Frames
3.7 HTML Forms Block, Layout

.8 Browser Portability

.9  Working with Hyperlinks and
Multimedia

.10 Working with Forms and controls.

3.11Introduction to CSS
4.1Difference in Client and Server Side
Scripting

Introduction | 4.2 JavaScript, ASP.NET (using Visual

to Web Basic.NET)
Scripting Learner able
4. 4.3Web Server Controls to aware
with Web-
4.4HTML Server Controls based
application
4.5Validation Server Controls development
scripting
4.6Components and Applications technologies

Teaching Methodology
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Topic [Total Innovative Film shows Project Expected
No. |Lecture| methods to be | and AV Outcome
S used Application
S
1 10 Use ICT or U—tube Tutorial Familiar with
presentation on on Internet Internet
Internet
Use ICT or And ethical use ¢ And
2 14 presentation on Internet ethical
use of
Internet
Web base U-tube One Power point |Able to
3 16 application Tutorial presentation of Usehandle
Web base of one Web web
application application applicati
on
Use ICT or U-tube Familiar with
4 08 presentation on Tutorial Web base
Web base Web base application
Technology Technology Able to work
on Web base
application
Method of Evaluation
Subject Internal External
Evaluation Evaluation
Unit — | 30 70
Unit — Il 30 70
Unit — 1l 30 70
Unit — IV 30 70

Guidelines for Examination:
Term End Exam (30 Marks):

To be conducted by college as per rules providedriyersity of Pune. Semester

Exam 70 Marks):

To be conducted by University of Pune at the enth@facademic year.
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Passing marks for the course are
40 (Out of whichminimum 32
marks are compulsory in Semester
Examination).

References :-

> w D>

HTML, Javascript, DHTML & PHP by Ivan BayroséBPB Publication)
HTML Black Book by Steven HolzngiDreamTech Publication)
Web Technologies Black Book By Kogent Learning $olu
Thomas Powell. 8 January 2010. HTML & CSS: The CletefReference,
Fifth Edition. McGraw Hill Professional. ISBN 97800701946
Kogent Learning Solutions Inc. Html 5 in Simple @&@ePublished by
Dreamtech Press, 2010. ISBN 10: 9350040867 / ISBN)7189350040867
(Its EBook Free to Download)

Bryan Pfaffenberger. HTML, XHTML, and CSS. Fifthigan. March
2011.Published by Wiley Publishing. Inc. ISBN: 978-18- 08130-3
Richard York.2005. Beginning CSS: Cascading Stikee®s for Web DesigR.ublished
by Wiley Publishing. ISBN:0-7645-7642-9
John Duckett.Beginning HTML, XHTML, CSS, and Javagic Published by Wiley
(2010). ISBN: 9788126525515

DT Editorial Services. HTML 5 Black Book, Covers €3S, JavaScript,
XML, XHTML, AJAX, PHP and jQuery. Dreamtech Pre&sedition (13 October
2016). ASINBO7BFTJQBL1.
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Savitribai Phule Pune University

Faculty of Commerce & Management
S Y B Com (Semester 1IV)

(Choice Based Credit System)
Revised Syllabus (2019 Pattern)

CORE COURSE -1
Subject: BUSINESS COMMUNICATION-II

Total Credits: 04 (Theory 03 + Practical 01=04)

Course Code: 241

1. Objectives of the Course:
a. To understand the concept, process and importance of communication.

b. To acquire and develop good communication skills requisite for business correspondence.
c. To develop awareness regarding new trends in business communication.

d. To provide knowledge of various media of communication.
e. To develop business communication skills through the application and exercises.

Medium of Instruction: English

Unit Unit Title Contents Skills to be developed

No.

1 Report Writing Meaning and Significance; i To understand the
and Internal Structure of Reports; Negative, Report Writing and
Correspondence | Persuasive and Special Reporting- Internal

1. Informal Report — Correspondence.
Proposals; il. To understand
2. Formal Reports; office
3. Project Report Correspondence.
4. Introduction and Essential iii. To study Import
elements of Report writing.( Export Trade
Reporting for a meeting) Correspondence
5. Organization of Press
Report.
6. Office Memo
(Memorandums)
7. Office Orders
8. Office Circulars
9. Form Memos or Letters

10. Press Releases
11. Import Export Trade
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Correspondence
2 Recent Trends in | Internet: Email, Websites, Social | To understand the Recent
Business Media Network (Twitter, Face | Trends in Business
Communication | book, Linkedln, You tube, | Communication
WhatsApp) , Google Doc, Google
Form, Google Sheet, Google Slide,
Google Class Room, Online
Conference, Video conferencing,
Meeting through Zoom App,
Google meet App ,Cisco Webex
meetings App.
3 Types and 1) Enquiry Letters i. To acquire the
Drafting of 2) Replies to Enquiry Letters fundamental
Business Letters 3) Order Letters knowledge about types
4) Credit and Status Enquiries . of Business Letters. .
ii. To  create  ability
5) Sales Letters among the students for
6) Complaint Letters Drafting of Business
7) Collection Letters Letters
8) Circular Letters
4 Writing Formal | 4.1: Essential elements of mail, To understand the Writing
Mails and Blog Format of mail. Formal Mails and Blog
writing. 4.2: Introduction and meaning of writing.
Blog, Writing a blog.
Teaching Methodology:
Topic | Total Innovative Methods to | Film Shows | Project Expected Outcome
No. | Lectures be used and A.V.
Application
1 12 Lecture, PPT Relevant Report Understanding of basic
Presentation You Tub writing knowledge of Report
Poster Presentation, Videos of Writing and Internal
Group Discussion, ,Relevant students C dence and
Library visit ,Home slide show, | meeting OTresport
Assignment ,Pre reading, | online Import Export
Class discussion, library | Video Correspondence
visit , internet resources, | Short Film
case study Show
2 12 Pre reading, Class Relevant Project | Learning the Recent
discussion, internet You Tub Report | Trends in Business
resources, Lecture, Videos , on types | Communication
Expert Lecture, PPT / Short Film | of
Poster Presentation, Show, A.V | Social
Group Discussion, Application | Media
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Library /Home , online
Assignment ,Internal Video
Assignment, students
Seminar/Workshop
3 16 Lecture, PPT Relevant Writing | To create ability
Presentation You Tub of any among the students for
Poster Presentation, Videos, one Drafting of Business
Group Discussion, PPT, AV Business | Letters
Library visit ,Home Application | letter
Assignment ,Pre reading, |, Short Film
Class discussion , library | Show ,
visit , internet resources Online
,case study Videos
4 08 Guest Lectures of Online Blog To create ability
eminent Personalities , Videos, writing | among the students
Group Discussion, Relevant about Writing Formal
Library visit ,Home slide show Mails and Bl
) ails and Blog
Assignment, case study ..
writing.
Total 48 Lecture, PPT Relevant - To create ability
Presentation Poster You Tub among the students
Presentation, Group Videos about Writing and
Discussion, Library visit | ,Relevant Internal
,Home Assignment ,Pre slide show, Correspondence. Also
reading, Class discussion understanding the
, library visit , internet knowledge of Recent
resources Trends in Business
Communication.
References:
Sr. Title of Book Author/s Publication Place
No
1 Business Communication | K. K.Sinha Galgotia Publishing | New Delhi.
Company
2 Business Correspondence | R. C. Sharma & Tata McGraw Hill | New Delhi.
& Report Writing Krishan Mohan Publishing Co. Ltd.
3 Communication C.S. Rayudu Himalaya Mumbai
publication
4 Business Communication Asha Kaul Prentice Hall of New Delhi.
India
5 Business Communication Vasishth Neeru& Kitab Mahal Allahabad
Rajput Namita
6 Soft Skills Dr. Alex S.Chand Delhi
Publication
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7 Essentials of Business Rajendra Pal & Sultan Chand & New Delhi.
Communication Korlahalli Sons

8 Managerial P. D. Chaturvedi & Pearson Delhi
Communication Mukesh Chaturvedi

Guidelines for completion of Practical’s:

1) At least three Practical’s should be completed during each semester by students in

consultation with subject teacher.

2) Practical should be based on visit as well as library assignments, Project based, Activity

based.

3) A subject teacher has special privileges to make the allotment of practical topics.

4) Students should discuss with the subject teacher at the time of selection of practical topics.

5) If a student fails to complete minimum number of practical’s, then the student shall not be

eligible for appearing at the practical examination.
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CORE COURSE - 11
Subject: CORPORATE ACCOUNTING-II Course Code: 242
Total Credits: 03

Preamble
In the modern economic environment the corporate sector is one of the major
contributors towards GDP of any country and is also one of the largest and fastest growing
sectors for providing employment opportunities. In the last decade the corporate sector has seen
a massive growth in economic terms i.e. the volume of turnover, income and expenses etc. and
also in terms of expansion of business across the globe. Accounting plays a vital role in this
growth and to ensure safeguard of the interest of the stake holders and the society at large. It is
therefore important to educate the students of commerce in the accounting practices adopted by
the corporate organizations.
Objectives of the course
1. To acquaint the student with knowledge of corporate policies of investment for
expansion and growth through purchase of stake in or absorption of smaller units.
2. To develop the knowledge among the student about consolidation of financial statement
with the process of holding.
3. To update the students with knowledge of the process of liquidation of a company
4. To introduce the students with the recent trends in the field of accountancy
Depth of the program — Fundamental Knowledge

Unit
NI:: Unit Title Contents Purpose Skills to be developed
Calculation of Capital Profit, Revenue e Conceptual
profit, Cost of Control. Understanding of
Holding Preparation of consolidated Balance sheet Holding Company
1. | Company of Holding Company with one subsidiary Accounts
Accounts only. Adjustment of intercompany e Practical  Application
transactions, unrealized profit of stock. skills
e Analytical skills
Introduction , Meaning - Vendor and e Conceptual
Absorption Purcl?asing‘ Compar?ies— ' Pu.rchase understanding on the
of Consideration, Accounting entries in the concept of Absorption
2. Companies b001'<s of vendor C(')mpany and Journal of companies
entries and Preparation of Balance Sheet e Practical application
after Absorption in the books of skills in the process of
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Purchasing Company accounting for
Absorption
Meani f Liquidation- Modes of windi
Accounting eaning of Liquidation- Modes of winding ) Conceptual.
up — understanding on
for . . e
o (a) Preparation of Liquidator final Liquidation of
3. | Liquidation . .
of statement of Account (b) Preparation of Companies
. Statement of Affairs and Deficiency e Practical application
Companies )
Account. skills
Introductl‘on , Meampg , Objectives , Types e Conceptual skills
of Forensic Accounting , o
) Nature and key principles of forensic * Acquisition of
4. Forensm. accounting knowledge about
Accounting | Ethjcal principles and responsibilities forensic accounting and
its implication.
Teaching Methodology
Topic | Total Innovative Film shows and Project Expected
No. | Lectures | methods to be | AV Applications Outcome
used
Developing
understanding on
1 14 Case Study | e | e accounting
procedure for
Holding
companies
Conceptual
understanding
You Tube and )
other online Case study -Practical
2 14 Case Study . application skills
platforms for analysis .
. in the process of
videos .
accounting for
Absorption
Case Study,, Individual
Simulative .
approach for assignment
ppmock Preparation of | Practical
S . . Charts , PPT | understanding
3 12 llquldatlgn of | Online Videos for for the format | on Process of
an Indian cases N
of Statement of | Liquidation on
Company . .
Affairs and companies
based on .
. . Deficiency
financial
Account.
statements
SPPU/SY B.Com/Semester -1V/ CBCS/ 2019 Pattern/REVISED SYALLABUS Page 6




Online Videos on Updation of
recent cases of Case study Knowledge on
4 08 Case Study Forensic Analvsis recent advances
; Y in the field of
Accounting
Accountancy

References :

List of Books Recommended :-

Advanced Accounts: By M.C. Shukla & S.P. Grewal (S.Chand & Co. Ltd.)
Advanced Accountancy: By S.P. Jain & K.N. Narang ( Kalyani Publishers)
Advanced Accountancy: By R.L.Gupta & M. Radhaswamy (Sultan Chand & Sons)
Company Accounts: By S.P. Jain & K.L. Narang

Advanced Accounts: By Paul Sr.

Corporate Accounting: By Dr. S. N. Maheshwari & S.K. Maheshwari

Corporate Accounting: By Mukharji & Hanif
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CORE COURSE - I1I
Subject: BUSINESS ECONOMICS (MACRO)-II Course Code: 243
Total Credits: 03

Preamble —

An approach to Macro Economics is to examine the economy as a whole. This paper
aims to provide knowledge about macroeconomics that includes macro-economic variables and
theories. It also aims to make students familiar about the various concepts of macroeconomics
like functions of money, trade cycleand macroeconomic policies and also about the concepts
used in public finance.

Scope of the programme —
Basic Knowledge of Macro Economics

Objectives —

e To familiarize the students to the basic theories and concepts of Macro Economics
and their application.

e To understand the theories of money.

e To understand the phases of trade cycle and policy measures to elongate the trade
cycle.

e To understand various concepts related to public finance.

e To understand credit creation of banks and money measures of RBI.

Unit Name and Content of the Chapter Purpose & Skills to be Developed

Money:
1.1 Meaning and Functions of Money.

1.2 Demand for Money:
1.2.1 Classical Approach.

1.2.2 Keynesian Approach. Purpose:

1.3 Supply of Money:
1.3.1 Credit Creation of Commercial Banks

To understand the concept of money.
To make the students know about

Unit 1.3.2 Money Measure of RBI (M1, M2, Demand, Supply and Value of Money.
1 M3, M4). Skills: Interpretation, comparative
1.3.3 Credit Control Methods. analysis, critical thinking, writing
skills
1.4 Value of Money:
1.4.1. Quantity Theory of Money.
1.4.2 Cash Balance Approach : Marshall,
Pigou, Robertson and
Keynes
Unit | Inflation: Purpose:
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2 2.1 Meaning and Definition To understand the concept Inflation.
2.2 Causes of inflation To understand the stagflation and
2.3 Consequences of Inflation Phillips curve. . N _
2.4 Demand Pull and Cost Push Inflation Skills: Understanding, writing skills,
2.5 Stagflation: Meaning and Causes critical thinking
Trade cycle: Purpose:
3.1 Meaning and Definition of Trade Cycle To understand the concept and phases
Unit — of trade cycle.
3 3.2 Characteristics of Trade Cycle To understand the policy measures
3.3 Phases of Trade Cycle Skills: Understanding, writing skills,
3.4 Control of Trade Cycle: Monetary Measures | critical thinking
and Fiscal Measures
Public Finance:
4.1 Meaning and Definitions.
4.2 Scope of Public Finance. Purpose:
Unit 4.3 Importance of Public Finance. To understand Public Finance.
4.4 Meaning and Types of Tax. To wunderstand the Procedure of
4 4.5 Public Expenditure: Meaning and Causes of | Budget.
Increasing Public Skills: Understanding, Critical
Expenditure. thinking and writing skills.
4.6 Public Debt: Meaning and Importance.
4.7 Budget: Meaning and Types.
Teaching methodology:
Utm ng:li‘tl.e II;‘&;?:;? g:ll(lin shows Project Expected Outcome
No S to be used IAVApplication
S
e Open bookl e You tube lectures e Studentswill
discussion e Films e Implicati understand
1 14 e Casestudies on of concept and
e Problem liquidity theories  of
solvingbased trap. money.
learning e Credit control e Will be
methods used by able  to
India. critically
evaluate
supply of
money in
the
economie
.
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2 10 e Digital lectures | e You tube lectures | o Inflation trends Will understand
e Jigsaw reading e Online PPTs in developed and|  the causes and
e Project based dcege:l(iﬁler;g consequences of
learning u inflation
* Trf:nds of Will understand
agricultural
prices in India the COPcePt of
stagflation
3 10 e Game oriented e Films e Anti-cyclical Will understand
classes e You tube lectures policy phases of trade
e Pair learning measures used cycle
¢ Group discussion by various Will understand
e Games and countries the types of
simulation * EffeCt.Of Us policies
ret%essmnlgn Able to interpret
e ciroo;y effe(?t of gqti-
o Implication of cyclical policies
these measures |  ©N the economy
4 14 e Group discussion e You tube e Trend of Will understand
eTeacher driven lectures developed and|  public  revenue
e Online PPTs non- and public
developed expenditure
expendlhture in concept
Indian )
economy Will be
e Types of taxes| able to
in India analyze,
e Study of interpret
Indian budget| and
criticize
public
policies
with
theoretic
al base
References:
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6. Businss Economics, Dr.J.P.Mishra, Sahitya Bhavan Publications, Agra.

7. Macroeconomics: A Global Text, Sampat Mukherjee, New Central Book Agency Private
Limited (Latest Edition), New Delhi
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15. Money, Inflation, and Business Cycles The Cantillon Effect and the Economy,

Arkadiusz Sieron. Abingdon, Routledge, 2019. NewYork

16. Macroeconomics: N. Gregory Maki Worth Publishersw, New York
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Suggested Web
References:
Sr. Lectures Films Animation PPTs Articl
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micsnetwork.ac.uk/t | ngeconomics.ac.u com/lessons?c | w.slidesha | nversation.c
eaching/Video%20a | Ki/the-little-bits- | 2€gory=macr | re.net/Nay | om/global/t
nd%20Audio%20Le | we-like/films/ | ©cconomics | anVaghela | opics/inflati
ctures/Public- / tra(lle— on-645
sector%20Economi hcyc e 4
s%20and%20Publi chapter-
c%20Choice%20Th
eory
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https://www.economicsnetwork.ac.uk/teaching/Video%20and%20Audio%20Lectures/Public-sector%20Economics%20and%20Public%20Choice%20Theory
https://www.economicsnetwork.ac.uk/teaching/Video%20and%20Audio%20Lectures/Public-sector%20Economics%20and%20Public%20Choice%20Theory
https://www.economicsnetwork.ac.uk/teaching/Video%20and%20Audio%20Lectures/Public-sector%20Economics%20and%20Public%20Choice%20Theory
https://www.economicsnetwork.ac.uk/teaching/Video%20and%20Audio%20Lectures/Public-sector%20Economics%20and%20Public%20Choice%20Theory
https://www.economicsnetwork.ac.uk/teaching/Video%20and%20Audio%20Lectures/Public-sector%20Economics%20and%20Public%20Choice%20Theory
https://www.economicsnetwork.ac.uk/teaching/Video%20and%20Audio%20Lectures/Public-sector%20Economics%20and%20Public%20Choice%20Theory
https://www.economicsnetwork.ac.uk/teaching/Video%20and%20Audio%20Lectures/Public-sector%20Economics%20and%20Public%20Choice%20Theory
https://www.economicsnetwork.ac.uk/teaching/Video%20and%20Audio%20Lectures/Public-sector%20Economics%20and%20Public%20Choice%20Theory
https://www.economicsnetwork.ac.uk/teaching/Video%20and%20Audio%20Lectures/Public-sector%20Economics%20and%20Public%20Choice%20Theory

2. https://www.youtub | https://economic | https://www.u | https://ww | https://jour
e.com/watch?v=Ac | s.stackexchange. fs.ac.za/e | w.slideshar | nals.sagepu
13GEhMF54 com/questions/97 con/unlis | e.net/Naya | b.com/toc/p
81/what-are- ted- nVaghela/p | fr/current
some- pages/mi ublic-
exceptional- croecono | finance-
movies- mics- chapter-7
documentaries- animatio
on- ns
macroeconomics
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https://economics.stackexchange.com/questions/9781/what-are-some-exceptional-movies-documentaries-on-macroeconomics
https://economics.stackexchange.com/questions/9781/what-are-some-exceptional-movies-documentaries-on-macroeconomics
https://economics.stackexchange.com/questions/9781/what-are-some-exceptional-movies-documentaries-on-macroeconomics
https://economics.stackexchange.com/questions/9781/what-are-some-exceptional-movies-documentaries-on-macroeconomics
https://economics.stackexchange.com/questions/9781/what-are-some-exceptional-movies-documentaries-on-macroeconomics
https://economics.stackexchange.com/questions/9781/what-are-some-exceptional-movies-documentaries-on-macroeconomics
https://economics.stackexchange.com/questions/9781/what-are-some-exceptional-movies-documentaries-on-macroeconomics
https://economics.stackexchange.com/questions/9781/what-are-some-exceptional-movies-documentaries-on-macroeconomics
https://economics.stackexchange.com/questions/9781/what-are-some-exceptional-movies-documentaries-on-macroeconomics

CORE COURSE -1V
Subject: BUSINESS MANAGEMENT-II
Total Credits: 03

Course Code: 244

Unit Unit Title Contents Skills to be developed
No.

L. Improving ) peopleS’ Meaning, Importance and 1. Skills regarding how to
performance : Motivating the Theories of motivation motivate staff and other
staff Maslow’s Need Hierarchy members of the team.

Theory 2. Skil'ls re?garding retaining
Herzbere’s Two Factor motivational level
erzberg’s Two Fac .
3. Understanding needs and
Theory .
expectations of group
Douglas MC Gregor’s members and meeting them
Theory of X and Y effectively.
Ouchi’s Theory Z
McClelland’s Theory
2 Organizing from front- Meaning, Importance, 1. How to lead group
Leadership Skills Qualities and Functions of | 2. Understanding followers
a leader and their views on various
Leadership styles for organizational matters.
effective management 3. Conflict Management
Contribution of Mahatma
Gandhi, Dr. Babasaheb
Ambedkar and Pt.
Jawaharlal Nehru in
leadership.
3 Achieying success at work : Meaning and need of 1. How to coordinate group
Coordination and Control coordination and control efforts
Techniques and 2. Minimizing resource waste
difficulties in 3. Skills to establish
establishing coordination coordination
and control between
Steps in the process of departments.
control and it’s techniques
4.

Emerging trends in Business
management

Corporate Social
Responsibility,

Corporate Governance
And Corporate
Citizenship,

Disaster Management And
Management of Change

—

. How to introduce change

2. Significance of Disaster
Management

3. Importance and
implementation of CSR

4. Importance of Corporate

Citizenship
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Teaching Methodology

TI?IPIC LTc;tal Inﬁozatlvi Film shows and AV  |Project Expected
0. ectures methods to be Applications Outcome
Used
. Films how to motivate .
PowerPoint . Poster Students  will
staff and various .
Pre . o Present | get an idea
1 12 . theories of motivation . .
sentations, YouTube . . ation on about the basic
. available on various .. . L.
Videos .. motivation theories. | motivational
digital platforms. .
tools used in the
field of
management.
. Documentaries and | Student group | Students  will
PowerPoint . . R . .
movies on leadership. | activities which | get an idea
2 12 Pre . . 5
. Videos  of  great | involve leadership | about how
sentations, YouTube . . .. .
. leaders in the field of | skills and qualities. leadership
Videos .
trade and commerce influences
available on various organizational
digital platforms. success.
. Documentaries  and | Poster Students  will
PowerPoint .
3 12 Pre | MOViES on Present | understand the
. coordination and | ation on significance of
sentations, YouTube . .. ..
. control available on | coordination and coordination
Videos . .. .
various digital | control and control in
platforms. modern
business
management.
4 12 PowerPoint documentaries Projects on various Students  will
Pre and emerging trends in come across
sentations, YouTube management various
Videos . . emerging trends
movies emerging .
. in management.
trends in management
available on
various

References :-

e Management Theory & Practice - J.N.Chandan

e Essential of Business Administration - K. Aswathapa Himalaya Publishing House

e Principles & practice of management - Dr. L.M.Parasad, Sultan Chand & Sons - New Delhi

e Business Organization & Management - Dr. Y.K. Bhushan
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e Management: Concept and Strategies By J. S. Chandan, Vikas Publishing
e Principles of Management, By Tripathi, Reddy Tata McGraw Hill

¢ Business organization and Management by Talloo by Tata McGraw Hill Business Environment
and Policy — A book on Strategic Management By Francis Cherunilam Himalaya Publishing
House

e Essentials of Management - Horold Koontz and Iteinz Weibrich - McGrawhills International
e Management Theory & Practice - J.N.Chandan

e Essential of Business Administration - K. Aswathapa Himalaya Publishing House

e Principles & practice of management - Dr. L.M.Parasad, Sultan Chand & Sons - New Delhi
¢ Business Organization & Management - Dr. Y.K. Bhushan

e Management: Concept and Strategies By J. S. Chandan, Vikas Publishing

¢ Principles of Management, By Tripathi, Reddy Tata McGraw Hill

¢ Business organization and Management by Talloo by Tata McGraw Hill

¢ Business Environment and Policy — A book on Strategic Management By Francis Cherunilam
Himalaya Publishing House
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CORE COURSE -V
Subject: ELEMENTS OFCOMPANY LAW-II Course Code: 245

Total Credits: 03

Depth of the program — Fundamental Knowledge

Objectives of the Program

1. To develop general awareness among the students about management of
company

2. To have a comprehensive understanding about Key managerial

Personnel of company and their role in Company administration.

3. To acquaint the students about E Governance and E Filling
under the Companies Act, 2013.

4. To equip the students about the various meetings of Companies and their
importance.

5. To make students capable of becoming good human resource of the
corporate sector.

Unit Unit Title Contents Purpose Skills
No to be
developed
1 Management of Management of Company: To Equip the
Company 1. Board of Directors: Definition, Powers, Restrictions, students  with
Prohibition on Board. procedure  and

2. Di.rector: Meaning and Legal posi'tion of Directors,. Types practices
of Directors, Related Party Transactions(Sec.188)

3. Appointment of Directors, Qualifications and
Disqualifications, Powers, Duties, Liabilities of Directors,
Loans to Directors, Remuneration of Directors
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Key Managerial |Key Managerial Personnel (KMP) (B6/5-203) To have

Personnel (KMP) |1. Meaning, Definition and Appointments of Comprehensive
Managing Director, Whole Time Director, Manager;-CS understanding
2.Company Secretary (CS)- Term of office/ Tenure of about the Key
appointment, Role of Company secretary Ma

3.Distinction between Managing Director, Manager and

Whole Time Director - Role (Powers, Functions of nagerial Persons

above KMP) and CSR
4.Corporate Social Responsibility (CSR) [U/S 135] —
Concept who is Accountable, CSR Committee, Activities
under CSR,
3. |(Company Company Meetings: To acquaint
Meetings 1. Board Meeting — Meaning and Kinds students about
2. Conduct of Meetings - Formalities of valid meeting
[Provisions regarding agenda, notice, quorum, proxies,
voting, resolutions (procedure and kinds) minutes, filing of
resolutions, Virtual Meeting]
3. Meeting of Share Holders General Body Meetings, Types of
Meetings
A. Annual General Meeting (AGM), (Ss.96 to 99)
B. Extraordinary General Meeting (EOGM).(Sec.100)
4. Provisions regarding convening, constitution, conducting of
General Meetings contained in Ss.101 to 114
4. E Governance [E Governance and Winding up of a Company To be able to
and Winding up (1. E Governance —meaning, Importance of E Governance appreciate  the
Company 2.E Filing — Basic concept of MCA, E Filing emerging E
3. Winding —up: Meaning of winding-up, Dissolution of Governance and
E:Foigpanil, Conceptual understanding of winding-up by the E- filing under
ribunal, !
4.Compulsory winding-up, Members’ voluntary winding-up, the - Companies
Creditors’ voluntary winding-up Act, 2013.
Learn the
winding up of
company.

[Note: Recent amendments in the Acts and relevant Landmark cases decided by
courts are expected to be studied]

Teaching Methodology

Topic | Total Innovative methods | Film shows Project Expected Outcome
No. Lectur to be used and AV
es Applications
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1 12 Document , PPT, [You Tube Report, To Acquaint
Narration, , Survey [about Review on | knowledge and
Analysis, Company manageme | maturity to
‘ ‘ Managemen | nt of understand
Article review
t company Company
management.

2 12 Project making, , Use of Article To Acquaint with
jingles, slogan, Quiz [You tube, review on knowledge and
Competition, Review of new role of key
, Interview with Movie Emerging managerial person
Company secretary issues in of the Companies

CSR of and Rules about
company CSR.

3 12 Street play, Case Case Recent To get training in
study, Poster Analysis, Laws and to various types
making, Mock valid salient of meeting and
AGM. meetings features of | procedure.

meetings of
company.

4 12 Group Discussion, [Film on E- Project on To enhance skills
Assignments on e- . and

i e governance | winding — up
1%(1).Vernance an procedure and| of company | knowledge about
! mg,. case study of | and E- the E- governance
Interview of lawyer g
winding up | governance | of the company and
winding-up of the
company
Methods of Evaluations
) ) ) Suggested Add on
Subject Internal Evaluation External Evaluation
Course
. Continuous Written Exam Seminar on legal
Unit -1 .
Evaluation, .
aspects on starting
Business
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Unit — 11 Continuous Evaluation| Written Exam Awareness program
Unit — 111 Continuous Written Exam Visit to IPR Websites
Evaluation,
Unit — IV Contlnu‘ous Written Exam Awareness program
Evaluation,
PowerPoint Fllms how © | poster Students will
motivate staff and .
Pre . . Present | get an idea
1 12 . various theories of | _..
sentations, motivation available ation on about the
YouTube Videos . . motivation basic
on various digital . N
theories. motivational
platforms. :
tools used in
the field of
management.
. Documentaries and | Student group | Students will
PowerPoint movies on | activities which | get an idea
2 12 ' Pre | Jeadership. Videos of | involve leadership | about  how
sentations, great leaders in the | skills and qualities. | leadership
YouTube Videos field of trade and influences
commerce organizational
available on various success.
digital platforms.
. Documentaries and | Poster Students  will
3 12 PowerPoint movies on Present | understand
. Pre | coordination and | ation on the
sentations, control available on | coordination and significance
YouTube Videos various digital | control of
platforms. coordination
and control in
modern
business
management.
PowerPoint documentaries Projects on various | Students will
4 12 Pre d a emerging trends in | come  across
sentations, n management various
YouTube Videos . . emerging
movies emerging .
. trends in
trends in
management.
management
available  on
various
References :-
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Sr.  [Title of the Book Author/s Publication Place
No.

1 The Companies Act with Taxmann Tan Prints (India) | Chandigad
Rules Pvt. Ltd. Jhajjar

2. [The Companies Act, 2013 Bharat Bharat Law House | Delhi

Pvt. Ltd.

3. |Company Law-A Dr. G.K. Kapoor Taxrflanfl Delhi
Comprehensive Text Book on &Dr. Publications  Pvt.
Companies Act 2013 _ San Ltd

jay
Dhamija
4. |Company Law Dr S R Meyani Asia Law House Mumbai
5. [Company Kaydyachi K Shriram Aarti & Co. Mumbai
Olakha
6. |Guide to Memorandum, Articles [Bhandari Lexis Nexis Mumbai
& Incorporation of Companies
7. [Elements of Company Law Arun  Gaikawad | Bibha Pune
Devendra Bhawari

8. [Elements of Company Law Prakash Nirali Prakashan Pune
N.
Chaudhary

9. [E-Commerce Legal Pratima Narayan Eastern Book | Mumbai
Compliance Company
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SPECIAL ELECTIVE COURSE - VI
Subject: BUSINESS ADMINISTRATION-II Course Code: 246(A)

Total Credits: 04 (Theory 03 + Practical 01=04)

Unit Unit Title Contents Purpose/Skills to be
No. developed
1 | Legal Aspects To develop a better
(Recent Trends) Compliance of legal requirements in understanding of the

promoting business unit, Licensing, | legal compliances in
Registration, Filing returns and other | business

documents

2 | Productivity To understand the term
Meaning, Importance & productivity and its
measurements of productivity, importance in business

Factors affecting productivity, Role administration
of National Productivity Council-
Product Quality Control

3 | Business liasoning Interface between business and To develop an
government, society ,and natural understanding of the
environment; etc various forms of
Business strategy -- meaning and liasoning required in
importance and steps in developing business administration
strategies.

4 | Business Alliances Getting acquainted with

(growth strategies) | Mergers & Acquisition, Franchising, | the growth strategies of

Outsourcing-concept and business

characteristics, Public Private
Partnership, Business Engineering

Teaching Methodology
Unit | No. of | Innovative method to Project Expected Outcome
No. | lectures | be used
1. 12 PowerPoint Assignments, Students will get an idea about
Presentations, poster the legal environment of
YouTube Videos presentations business
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experts

experts with the
students on
various cases .
Assignments/
presentations by
student teams
based on such
interaction.

12 PowerPoint Assignments, Provide first - hand account of
Presentations, group how productivity can be
YouTube Videos presentations improved

12 Lectures of industry Interviews Help students understand the
experts entrepreneurs | /interaction with importance of various stake
and documentaries. Business leaders to | holders of businesss and the

get a deeper efficient way of establishing a
insight on the rapport with them for business
environment and development
its impact on
business

12 Videos and lectures by | Interactions by Greater insight on mergers ,

acquisitions and other strategies.

Recommended Books:
i Modern Business Organisation & Management-N.Mishra, Allied Publishers-

1.

il.
iii.
1v.

V.

vi

SPPU/SY B.Com/Semester —-1V/ CBCS/ 2019 Pattern/REVISED SYALLABUS

Mumbai

Essentials of Business Administration- K. Ashwathappa-Himalaya Publication
Business Administration-S.C.Saxena-Sahitya Bhavan, Agra
The Administrative Process-Stephen Robbins
Industrial Administration & Management- J.Batty

Basu, C. (2017). Business Organisation and Management. McGraw Hill
Education.
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SPECIAL ELECTIVE COURSE - VI

Subject: BANKING & FINANCE-II
Total Credits: 04 (Theory 03 + Practical 01=04)

Course Code: 246(B)

Objectives:

1.To provide the knowledge of Cooperative Banking in India
2.To analyze the functioning of Development Banking

3.To create the awareness about Banking Sector Reforms

4. To understand the role of various committees on Banking Sector Reforms.

3.3 Branch Banking , 3.4 Unit Banking

UnitNo.  Topic No. of | Teaching  Proposed skills
Lectur
es Method to be developed
Understanding
1.  Co-operative Banking in India: 12 Lecture, PPT, the
Meaning, significance and
1.1 principles of Cooperation Group and  Co-operative
Banking
1.2 Evolution of Cooperative Baking in India. Panel Structure
1.3 Structure of Co-operative Banking in India Discussion, in India
Role of Co-operative Banking in Economic Library
1.4 Development Work,
1.5 Challenges before Co-operative Baking in India Assignment
Understanding
2.  Development Banking in India: 12 Lecture,PPT, the
2.1 Meaning and Features of Development Banking Group and  Functions and
2.2 Functions of Development Banks in India Panel analyze the Role
Role of Development Banks in Economic
2.3 Development Discussion, of Development
Challenges before the Development Banking in Library
2.4 India Work, Banking in India
Visit to
Banks
Understanding
3. Selective Important Concepts of Banking 10 Lecture, PPT, the
3.1 Central Banking , 3.2 Commercial Banking Group various concepts

Discussion, of Banking
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Library
3.5 Wholesale Banking, 3.6 Retail banking Work,

3.7 Social Banking , 3.8 Islamic Banking Projects
3.9 Merchant Banking, 3.10 Digital Banking

4.  Banking Sector Reforms 14 Lecture, Understanding

Historical approach, Meaning and Goals of

4.1 Banking PPT, the Goals and

Sector Reforms in

India Group and  Measures of

4.2 Banking Reform Measures Panel Banking Reforms
i) Cash Reserve Ratio (C.R.R.) and Statutory
Liquidity Discussion, in India

Library

Ratio (S.L.R.) Work, Analyze the role
ii) Prudential Norms (NPA) Assignment, of various
ii1) Capital Adequacy Norms Projects committees on
iv) Credit Deposit Ratio (C.D.Ratio) Banking Sector
Framework of Basel Committees on Banking

4.3 Supervision Reforms
1) Basel — 1

1) Basel—1I

1ii) Basel — 111

iv) Basel — IV

M. Narsimhan Committee

4.4 Recommendations of— 1

(1991)
4.5 Recommendations of M. Narsimhan
Committee- II (1998)

Total 48

References:

1.Debaprosanna Nandy (2010), ‘Banking Sector Reforms in India and Performance
Evaluation of Commercial Banks, Universal Publishers

2.Deb Joyeeta (2019), ‘Indian Banking System’, Evince Publishing.
3.Desai Vasant (2007), ‘Indian Banking-Nature and Problems’, Himalaya Publishing House.
4.Gopinath M.N. (2017), ‘Banking Principles and Operations’, Snow White Publisher.
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5.Joshi, Vasant and other (2002), Managing Indian Banks — The Challenges Ahead,
Response Books, New Delhi.

6.Mallik, Chaudhury and Sarkar (2018), ‘Indian Banking System- Growth, Challenges and
7.Nararajan and Parameswaran (2007), ‘Indian Banking’, S. Chand Company Ltd. New Delhi.

8.ShahiUjjwala (2013), ‘Banking in India: Past, Present and Future’, New Century
Publications

9.Singh Sultan (2008), ‘Banking Sector Reforms in India’, Kanishka Publishing House
10.Thirunarayanan R., ‘Co-operative Banking in India’, Mittal Publication

11.Trivedi, Chaudhary and other (2015), ‘Indian Banking System’, RBD Publication, Jaipur.
12.Trivedi I.V. and JatanaRenu (2010), ‘Indian Banking System’, RBSA Publisher.

13. ‘Report on Trend and Progress of Banking in India’2017-18, 2018-19, 2019-20-

Reserve Bank of India

sfesfesteste ke s sfe sfe sfe sfe sfesfesteshe e sfe sfe sfe sfe sfe sfesfe e she s sfe sfe sfe sfe sfe sfesfeshesheshesfe sfe sfe sfe sfesfesfesheshe e se e s

SPPU/SY B.Com/Semester -1V/ CBCS/ 2019 Pattern/REVISED SYALLABUS Page 25



https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor:%22Ujjwala+Shahi%22&source=gbs_metadata_r&cad=2
https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Dr.+Sultan+Singh&search-alias=stripbooks

SPECIAL ELECTIVE COURSE - VI

Subject: BUSINESS LAW & PRACTICE-II Course Code: 246(C)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives of the course:

To develop an understanding of the significant provision of Industrial and Labour Laws.

To gain the ability of students to address a basic business legal application- oriented

issues.
Depth of the program:
Basic & Fundamental

Objectives of the Subject:

e To impart the students with the fundamental understanding of important Industrial

and Labour laws.

e To study & acquaint students an application & overview based knowledge

of Industrial and Labour Laws.

e To familiar the students with legal Business Environment of India.
e To develop & strengthen students through the legal practical knowledge and their

implications on Indian Business organizations.

Unit. Unit Title Contents Purpose skills to be
No. developments
1 Maharashtra Definition and Features of a Co- Understanding the order and
Cooperative operative Society. Types of Co- laws for development of co-
Societies Act,1960 operative Societies. Restriction on the | operative societies in the

society - Registration, Cancellation of
Registration and De- registration of a
Society. Bye Laws and Amendments
of bye-laws.

state of Maharashtra.
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2 Life Insurance

Meaning, Definition of Life
Insurance, Features of Life Insurance,
Importance of life Insurance. Basic
Principles of Life Insurance.
Advantages of Life Insurance, Type of
Life Insurance Policy, Procedure of
Life Insurance Policy. Settlement of
Claims of Life Insurance of Policy,
Nomination of Policy. LIC Object,
Constitution & Functions, Challenges
before LIC, Social Responsibility of
LIC.

It will help the students to
gain insights of Life
Insurance

3 Competition Act 2002

Introductions, definitions, scope,
objectives, Prohibition of Certain
Agreements, Abuse of Dominant
Position and Regulation of
Combinations, Competition
Commission of India, Duties,
Powers And Functions of
Commission. (Sec 1 to 39)

To create more awareness
about prevented practices
that adversely affect
competition, and to maintain
competition in markets and
protect the interests of
consumers.

4 Industrial Disputes
Act,
1947

Introductions, definitions, scope,
objectives , Industrial Disputes,
Strikes, Lock-out, lay-off, Standing
orders, Rules, Causes of Industrial
Disputes. Consequences of
Industrial Disputes. Works
committee.

Understanding the
concepts of

dispute, Disputes that relate
to the terms and conditions
of employment or non-
employment or
employment of a person.
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Teaching methodology

Innovative
Topic Total methods to be Film shows and AV Expected
No. | Lectures used Applications Project Outcome
You tube videos on Project Understanding
Success stories of report should | the legal
cooperative movement be prepared | requirements of
» Casesto be in India. on Various Cooperative
discussed in E-Content on successful Business Model
Group. Cooperative societies cooperative | in India.
> Internet provided by ventures in Understanding
Sources. UGC/University/MOOC | .India & the cooperative
1 12 / You tube etc. to be Outside the | Jaw & its
studied. India applications.
» Benefits of
Insurance to
be discussed Legal
in Group. E-Content on Life Project framework of
» Internet Insurance provided by report can be | Life insurance.
Sources. UGC/University/ MOOC | prepared on | Insights &
» Discussion on etc. to be studied & benefits of benefits to be
Claim analyzed. Life understood to
Settlement. insurance to | minimize life
2 12 the people. risk.
» Internet
Sources. E-Content on Competition | Project
» Presentation Act 2002 provided by report can be
can be taken. UGC/University/ MOOC/ | prepared on | Understanding
» Applications You Tube etc. to be Applications | the fair &
of this law to Watched & analyzed. of healthy business
3 be Competition | competition in
understood. Act 2002. India.
12
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Project
report can be
» Observation » Various cases on prepared on Application &
or Survey Industrial Disputes can various benefits of
about be studied. dispute cases | Industrial
Industrial » E-Content on Industrial happened in | Disputes Act
4 disputes can be Disputes act 1947 India & 1947.
conducted and provided by solved under | Insights &
12 discussed in UGC/University/MOOC/ | Industrial benefits of the
detail. You Tube etc. to be Disputes same to the
» PPT Method Studied & analyzed. Act 1947. business
can be used. organizations
in India.
References
Sr. No. | Title of the Book Author/s Publication
: Labour Laws Taxmann Taxmann
5 Labour & Industrial Laws S N Misra Central Law Publication
Mabharashtra Cooperative
3 Societies Act,1960 Current Publications Current Publications
4 Competition Act 2002 Agarwal V. K. Bharat Law House Pvt Ltd
5 Industrial Disputes Act,1947 | Lawmann's Kamal Publishers
6 Labour and Industrial Laws M.N. Mishra Central Publicaions
Practical for Semester — IV
Topic Mode of Practical
Types of Cooperative Society Case Study Method.
Real life examples, Applications with library

sources.
Library Assignment.

Review of Research Papers/Articles, News
Paper Articles etc.

Settlement of Claims of Life Insurance of Policy
Competition Commission of India

Strikes, Lock-out, lay-off, Standing orders,
Rules, Causes of Industrial Disputes
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SPECIAL ELECTIVE COURSE - VI

Subject: CO-OPERATION AND RURAL DEVELOPMENT -11
Course Code: 246(D)
Total Credits: 04 (Theory 03 + Practical 01=04)

Ili;::t Unit Title Contents Skills to be developed

1 Co-operative | 1.1 History of Co-operative 1. To understand

Laws in India | Legislation progress of  co-
1.2 Co-operative Societies Act operative legislation
1904, Objectives and Features 2. To be acquainted with
1.3 Co-operative Societies Act various  co-operative
1912 ,Objectives and Features enactments
1.4 Bombay Provisional Co- 3. 3. To know the
operative Societies Act 1925, Main benefits of co-
Provisions, operative legislations
1.5 Benefits of Co-operative
Legislations

2 Multi-state 2.1 Need and objectives 1. To know the process
Co-operative | 2.2 Procedure for Registration of of registration.
Societies Act | Societies 2. To know the various

2.3 Documents required for documents  essential

registration for registration of

24 Central Registrar — societies

Appointment, Functions, Duties 3. To understand the
rights and functions of
Registrar.

3 Maharashtra | 3.1 Need and objectives of the Act 1. To understand
State Co- 3.2 Registration of Co-operative provisions  of  co-
operative Societies operative societies
societies Act, | 3.3 Privileges of Co-operative Act-1960.

1960 Societies 2. To know and
3.4 Membership of Co-operative understand provisions
Societies of amendment act
3.5 Provisions Regarding 2013.
Management of Co-operative 3. To know the
Societies provisions pertaining

3.6 Registrar Appointment,
Functions, Duties and Jurisdiction
3.7 Provisions Regarding Audit of
Co-operative Societies
3.8  Amendments
Maharashtra
Societies, Act in 2013

made  in
Co-operative

the audit of co-
operative societies.
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. 4.1 Present Situation of 1. To create
4 Co-operative ) ) ) .
cps Agricultural Credit Co-operatives- understanding  about
Entities - - . . .
. Primary District and State Co- agricultural credit
Functions, ;
operative Banks banks.
Problems . .
4.2 Co-operative Sugar Factories 2. To know the problems
and Progress ... .
4.3 Contemporary conditions of of co-operative
Non Agricultural Credit Co- societies.
operatives 3. To know the functions
4.4 Dairy Co-operatives of various co-
4.5 Co-operative Housing Societies operative societies.
4.6 Consumer Co-operative
Societies
4.7 Urban Co-operative Banks
Teaching Methodology
Topic Total Innovative Film shows and . Expected
methods to o e Project
No. Lectures AV Applications Outcome
be used
Theory Concept of co-
operation & how
lectures, .
1 12 - e co-operative
group L
. ) societies act
discussion.
progressed.
Theory ——— e Student should
lecture, class become  aware
2 12 P about registration,
discussion its  benefits &
importance.
Theory AV available on | Collection of | Understanding
lecture. Visit | You tube’ Memorandum of | pertaining to
to co- Ass.ociation, registration
3 12 operative Artlclc? . of | process,
registrar’s Association, docpments &
office Form ‘A’ & | audit of  co-
Form ‘B’. operative societies
Theory o Preparing Understanding
lecture,  visit Detailed report | about functioning
4 12 to ~ co-| of the visit. of credit co-
operative operative  banks/
References:

1) G.S.Kamat —Cases in Co-operative management

2) N.L.Ghorpade- Co-operation and Rural Development

3) K.K.Taimani- Co-operative Organization and Management

4) G.S.Kamat — New Dimensions of Co-operative Management

5) Vasant Desai — Fundamentals of Rural Development
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6) Dr. Dhiraj Zalte &Others —Theory & Practice of Co-operation, Prashant
Publication

7) V.M.Dandekar and Rath — Poverty in India

8) Dr. P.R.Dubhashi — Rural Development and Administration in India

9) V.Reddy — Rural Development in India

10) S.K. Gopal — Co-operative Farming in India

11) B. Mukharji — Community Development

12) I.C.A State and C-operative Movement

13) https://www.bhagirathgram.org/
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SPECIAL ELECTIVE COURSE - VI

Subject: COST& WORKS ACCOUNTING-II
Course Code: 246(E)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives:

1. To know the documents that are used in stores and how to calculate the issuing
price of material.
2. To provide knowledge to students on classification and codification.
3. To equip students with knowledge regarding the ascertainment of labour cost.
4. To understand the concept of payroll.
5. To know the concepts of labour turnover and merit rating.
6. To understand recent trends in cost accounting.
Unit | Unit Title Contents Skills to be developed
No.
1 Material Store Location and Layout. 1. To understand different
Accounting Classification and Codification of Material. pricing methods used for
Stores and Material Records. issuing the material.
Bin Card & Store Ledger etc. 2.To gain knowledge about
Issue of Material and Pricing Methods for Issue | the documents used in store
of Material: departments.
FIFO.
LIFO.
Simple Average Methods.
Weighted Average Methods.
Use of computer in store Accounting.
2 Labour cost and Meaning and definition of wages. To Understand the difference
Payroll Difference Between Wages and Salary between salary and wages.
Records and methods - time keeping and time To know the methods of
booking. time keeping and time
Methods of Wage Payment booking.
Time rate system. To enable the student to
Piece rate system. calculate wages and
Taylor's differential piece rate system. incentives.
Incentive Plan. To understand meaning and
Halsey Plan. components of payroll
Rowan Plan.
Group Bonus scheme.
Performance based incentive plan.
Payroll meaning and components
3 Other Aspects of a. Labour Turnover. To understand the labour
Labour b. Job Analysis & Job Evaluation. turnover, job analysis and
c. Merit Rating. evaluation
4 Direct Cost and Direct Cost Concept and its accounting To understand the concept of
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Introduction to JIT, | treatment direct cost and recent trends
CAM and ERP. Introduction to- in cost and management
Just In Time(JIT) accounting
CAM( Computer Aided Manufacturing)
Enterprise Resource Planning (ERP)
Teaching Methodology
Unit | Total Innovative Methods to | Films Shows Project Expected Outcome
No. Lectures | be used and AV
Applications

1 16 Invite a storekeeper in | Youtube Visit small Understanding
the classroom to Lectures and industries for various methods used
provide practical relevant understanding in the pricing of the
knowledge about multimedia which records are | issue of materials
which records are to be | compact to be maintained in
maintained in the store | discs(CD) store department
department and pricing
methods for issue of
material

2. 16 Powerpoint You Tube 1)Calculation of Enabling to calculate
presentation and guest | clippings of wage payment and | wage payment and
lecture methods of incentives. incentives.

remuneration, 2)Preparation of a
time keeping specimen of pay
and time slip.

booking and

their methods

3 10 Powerpoint You Tube Analysis and Understanding the
presentation and group | clippings of evaluation of jobs | process of job
discussion. Labour turnover, | in any organisation. | analysis, job

Job Analysis & evaluation and merit
Job Evaluation rating.
Merit Rating.

4 6 Guest lecture, You Tube Read articles on the | Insight into recent
powerpoint clippings of recent trends in processes used for
presentation and group | Labour turnover, | cost accounting cost reduction.
discussion. Job Analysis & | from Journals, e-

Job Evaluation | journals and web
Merit Rating. resources.
Methods of Evaluation
Subject Internal Evaluation [External Evaluation  Suggested Add-On Course
Unit I Multiple Choice Questions, SPPU Two industrial visits and
Unit 1I ritten Test, Internal subsequently reports on
Examination, Powerpoint these visits.
Unit 111 Presentations, Orals,
Assignments, Tutorials etc.
Unit IV
References
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Sr. | Titles of the Book Names of Author Name of Publisher Place
No
01 | Cost Accounting-Principles & Jawahar Lal & Seema | Tata Mcgraw Hill New Delhi
Practices Shrivastava
02 | Advanced Cost Accounting And Ravi M Kishor: Taxmann New Delhi
Cost Systems
03 | Cost Accounting Theory And S. N. Maheshwari Mittal Shree Mahavir New Delhi
Problems Book Depot.
04 | Advanced Cost Accounting Jain and Narang Kalyani Publication New Delhi
05. | Horngren’s Cost Accounting-A Srikant M Datar & Pearson Noida Up
Managerial Emphasis Madhav V Rajan
06 | Cost Accounting-Principles & Dr. M.N. Arora Vikas Publishing House, | New Delhi
Practices
07 | Advanced Cost Accounting Dr. D. M. Gujarathi Idol Publication Pune
08 | Advanced Cost Accounting Dr. Kishor. M. Jagtap | Tech-Max Publication Pune
09 | Cost Accounting Principles And Jain and Narang Kalyani Publication New Delhi
Practice
10 | Principles and Practice of Cost N.K Prasad Booksyndicate Private Kolkata
Accounting Ltd
11 | Cost Accounting: Methods and B.K.Bhar Academic Publications Kolkata
Problems
Web References
Sr. No | Lectures Films PPTs Articles Others
For all | Guest Lectures by | YouTube Relevant Articles from the https://icmai.in
the Field Personnel films showing | powerpoint Professional
units. | such as working the working of | presentations | Journals such as The | www.globalcma.in
executives from different are available Management
industries and of industries. on all these Accountant, The eclm.unipune.ac.in
practising Cost and topics. Chartered
Management Accountant, The
Accountants. Chartered Secretary,
The Institute of
Chartered Financial
Analyst of India
Notes: The breakup of marks in the Examination will be as follows:

50 % of the marks are assigned for Theory whereas rest 50 % of the total marks are

allotted for Numerical Problems.

The Numerical Problems will be of simple nature only.

Areas of numerical problems:

e Pricing Methods Of Issue Of Material.
e Methods Of Wage Payment and Incentive Plan.
e Measurement Of Labour Turnover.
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SPECIAL ELECTIVE COURSE - VI
Subject: BUSINESS STATISTICS Course Code: 246(F)
Total Credits: 04 (Theory 03 + Practical 01=04)

Preamble to the syllabus:

Tools and techniques learned in Statistics give a precise way of formulating and
analyzing a problem and to make logical conclusions. Concepts and tools introduced in
this course are useful to students for higher studies and career in any branch of
Economics, Commerce and Management. Professionals working in these fields, wishing
to upgrade their knowledge, will also benefit. The stress of the course will be on building
the concepts and their applications.

In modern times, Statistics is viewed not as a mere device for collecting
numerical data but as a means of developing some techniques for their handling and
analysis and drawing valid inferences from them. Statistics provides tools for making
decisions when conditions of uncertainty prevail. So it is very useful in various fields
like agriculture, business, management, economics, finance, insurance, education,
biotechnology and medical science etc.

Depth of the Course — Basic Knowledge of Elementary Statistics

Objective of the Course

1. To understand and Master the concepts, techniques & applications of Statistical
Methods Operations Research.

2. To develop the skills of solving real life problems using Statistical Methods and
Operations Research.

3. To make students to understand the art of applying statistical techniques to solve
some real life problems.

4. To gain knowledge of Statistical Computations

Unit Unit Title Contents Purpose Skills to be

No. developed

1 Time Series Introduction, Definition, Components | 1. To understand the
of Time Series, : The Trend, Seasonal concept time series
variation, Cyclical variation, Irregular and its components.
variation, Additive Model, | 2. To understand the
Multiplicative Model, Methods of interpretation of time
estimating Trends, Moving averages series.
(with periods 3,4,5), Fitting of trend |3. To understand the
line and second degree curve, various data fitting
Exponential smoothing, Example and methods for time
problems. series.

2 Simplex Definition of Linear programming |1. To understand the

Method problem, Canonical and standard form simplex method

duality relation between primal an dual, algorithm.
example and problems on simplex 2. To understand and
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method, meaning of unbounded analyze simplex
solution, basic feasible solution, tables.
alternate solution, degenerate solution

3 Transportation | Transportation Problem of [1. To understand the
Problem minimization type objective function, concept of
Introduction, balanced and unbalanced transportation
TP, Initial Basic Feasible Solution problems.
(IBEFS) using NWCR, MMM, VAM, |2. To understand the
Optimal solution using MODI method. methods to obtain
Example and problems. IBFS and optimal
solution of TP.
4 Assignment Introduction, concept minimization and | 1. To understand the
Problem maximization, Hungarian = method concept of assignment
example and problems problem.

2. To understand the
method to  obtain
optimal solution of

AP.
Teaching methodology
Topic | Total Innovative | Film shows .
methods and AV | Project Expected Outcome
No. | Lectures .
to be used | Applications
14 ICT NA NA | Students will be able to apply time

1 series techniques to problems from
finance and economics.

2 13 ICT NA NA | Students will be able to apply
simplex algorithm and analysis the
solution of LPP.

14 ICT Students will be able to solve
transportation problems and obtain

3 NA NA | optimal solutions. Students will be
able to apply TP techniques to real
world problems.

4 07 ICT Students will be able to solve
assignment problems. Students will

NA NA be able to apply AP techniques to
real world problems.

Method of Evaluation
Subject Internal Evaluation | External Evaluation
Unit — I 30% 70%
Unit — 11 30% 70%
Unit — III 30% 70%
Unit — IV 30% 70%
Total

Notes: -
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1. Internal evaluation is continuous assessment.
2. Internal evaluation shall have following components: -
a. At least one test of 20 marks involving objective questions of following type: - multiple

choice, true or false, state definitions/concepts, one line answer etc.
b. At least one assignment of 05 marks.
c. If time and resources permit then there can be power point presentation of group or
individual (this component is not compulsory).

d. Final score will be average score of all components.

Text Books:
1. Unit I — Time Series - Bhowal M. K. and Pronob Barua, Statistics Vol. 1, Asian Books
Pvt. Ltd., New Delhi and Cheng-Few Lee, John C. Lee and Alice C. Lee, Statistics for
Business and Financial Economics, Springer, New York
2. Unit II - Simplex Method - Hamdy A. Taha, Operations Research: An Introduction,
Pearson, New Delhi
3. Unit III — Transportation Problems - Hamdy A. Taha, Operations Research: An
Introduction, Pearson, New Delhi
4. Unit IV — Assignment Problems - Hamdy A. Taha, Operations Research: An
Introduction, Pearson, New Delhi

References:
Sr. Title of the Book Author/s Publication Place
No.
1. | Business Mathematics N.G. Das & Dr. | McFraw Hill New Delhi
.y J.K. Das
and Statistics
2 | Fundamentals of M. K. Bhowal IAstilan Books Pvt. | New Delhi
Business Mathematics t
. P. K. Gupta & D. | S. Chand New Delhi
3. | Operat R h
perdlions Researe S. Hira Publishing
4 | Mathematics for Martin Anthony Car'nbri(.ige Cambridge
. and Norman University Press
Economics and Bi
Finance: Methods and 1885
Modeling
5 | Fundamentals of Gupta S. C. and | Sultan Chand 23, Daryaganj,
Mathematical Statistics Kapoor V. K.;, and Sons New Delhi
110002
C Gupta S. P.: Sultan Chand 23, Daryaganj,
6. | Statistical Methods and Sons New Delhi
110002
. ‘s Mukhopadhya New Central Calcutta.
7. | Applied Statistics Parimal Book Agency
Pvt. Ltd.
8 | Fundamentals of Goon A. M., World Press Calcutta.
Statistics Gupta, M. K. and
Dasgupta, B.
Gupta S. C. and | Sultan Chand 23, Daryaganj,
9. | Fundamentals of Kapoor V. K., and Sons New Delhi
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Applied Statistics

110002

10.

Statistics for Business

and Financial
Economics

Cheng-Few Lee,
John C. Lee and
Alice C. Lee

Springer

New York

11.

Operations Research

Kanti Swarup,
P. K. Gupta, Man

Sultan Chand &
Sons,

New Delhi

Mohan

Suggested references

Web reference for Semester I & 11
www.freestatistics.tk(National Statistical Agencies)
www.psychstat.smsu.edu/sbk00.htm(Onlinebook)
www.bmj.bmjournals.com/collections/statsbk/index.shtml
www.statweb.calpoly.edu/bchance/stat-stuff. html
www.amstat.org/publications/jse/jse-data-archive.html(International journal on
teaching and learning of statistics)
www.amstat.org/publications/chance(Chancemagazine)
www.statsci.org/datasets.html(Datasets)
www.math.uah.edu/stat(Virtual laboratories in Statistics)
www.amstat.org/publications/stats(STATS : the magazine for students of
Statistics)
10. www.stat.ucla.edu/cases(Case studies in Statistics).
11. www.statsoft.com
12. www.statistics.com
13. www.indiastat.com
14. www.unstat.un.org
15. www.stat.stanford.edu
16. www.statpages.net
17. www.wto.org
18. www.censusindia.gov.in
19. www.mospi.nic.in
20. www.statisticsofindia.in
21.https://swayam.gov.in/
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http://www.psychstat.smsu.edu/sbk00.htm
http://www.bmj.bmjournals.com/collections/statsbk/index.shtml
http://www.statweb.calpoly.edu/bchance/stat-stuff.html
http://www.amstat.org/publications/jse/jse-data-archive.html
http://www.amstat.org/publications/chance
http://www.statsci.org/datasets.html
http://www.math.uah.edu/stat
http://www.amstat.org/publications/stats
http://www.stat.ucla.edu/cases
http://www.statsoft.com/
http://www.statistics.com/
http://www.indiastat.com/
http://www.unstat.un.org/
http://www.stat.stanford.edu/
http://www.statpages.net/
http://www.wto.org/
http://www.censusindia.gov.in/
http://www.mospi.nic.in/
http://www.statisticsofindia.in/
https://swayam.gov.in/

SPECIAL ELECTIVE COURSE - VI
Subject: BUSINESS ENTREPRENEURSHIP (SPECIAL PAPER-I)
Course Code: 246(G)
Total Credits: 04 (Theory 03 + Practical 01=04)

II{II::t Unit Title Contents Skills to be developed
1 Concept- Meaning and 1. To understand the concept
Significance- Individual Individual Entrepreneurship
Entrepreneurship V/s Group and Group Entrepreneurship
Entrepreneurship. Advantages along with their significance.
and Disadvantages of Group 2. Students should be able to
Entrepreneurship. Self Help understand its advantages and
Group- Definition, Meaning and | disadvantages.
Evolution- Nature- Scope of 3. To make aware of the
Group SHG, Administration Functions | concept Self Help Group with
. and Operation of SHG’s , Do’s its functions to enhance the
Entrepreneurship | ;4 pon’ts with suitable knowledge in
illustration of Self Help Group entrepreneurship.
4. To equip the students with
various aspects of
entrepreneurship, their
competencies like initiative,
how to grab the opportunities
etc. and qualities with
examples.
2 Role of Service Sector in 1. Students should know to
National Economy- Types of service sector and its role in
Service Ventures, Service- National Economy also have
Industry Management, Success | to detail knowledge of
Factors in Service Ventures- benefits of industries in rural
Various Opportunities to Service and urban areas.
Entrepreneurial | Industry in Rural and Urban 2. Students should be able to
Opportunities Areas, Distinction Between differentiate in service
Service Industry and industry and manufacturing
Manufacturing Industries. conventional industry.
3. Information on role of each
industry will help the students
to develop their interest in
entrepreneurship.

SPPU/SY B.Com/Semester -1V/ CBCS/ 2019 Pattern/REVISED SYALLABUS Page 40




Study of
Entrepreneurs or
Enterprises

1. Mr. Radhakishan Damani (D
Mart)

2. Mr. Ritesh Agarwal (OYO
Hotels)

3. Mr. Sanjeev Bhikchandani
(Naukri.com)

4. Mumbaiche Dabewale

5. Mr. Ratan Tata.

1. To study the real life well
known examples of
entrepreneurs and enterprises
in India, to motivate the
students to enhance their
competencies and create
interest in, to become an
enterprisers or to be an
entrepreneurs.

4. Challenges- Social, Cultural, 1. Students should be able to
Educational, Political, understand the challenges in
Economical, International entrepreneurship
Challenges in Situation, Cross Cultural development and how these
Entrepreneurship | Aspects. Measures and environmental factors affect
Development Challenges of Globalization and | the business so the students
Entrepreneurship Development | should be known how to
in India. Effect of Corona Virus | overcome on these factors or
on Entrepreneurship. challenges.
Teaching Methodology
. Innovative Film shows
Topic | Total methods to be and AV Project Expected
No. | Lectures used Applications Outcome
Collecting Related Asked students to | Understanding the
information Videos and prepare detailed | basics difference
through available | PPTs report. in Individual
12 literature. Entrepreneur and
1 Group
Entrepreneurship
and details in
SHG.
Small research on | Related Assign small Students will
field market Videos and projects (Product | identify the
survey. PPTs Specific) to opportunities of
students in entrepreneurship
12 individual or in the present
2 group research to | market, in terms
find the of production,
requirement of trading or by
the society. providing services
(Product
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Specific) to the society.
Collecting detail Biographical | Prepare a small Students will be
information of videos or CDs | project on at least | able to study and
entrepreneurs and | of one entrepreneur | investigate the
3 12 enterprise through | entrepreneurs | to study its 360 entrepreneur or
available and degree. enterprise on
literature, news, enterprises micro level.
reports, etc.
Conducting survey | Interviews of | Assign small Students will
and collecting entrepreneurs | projects in practically study
information of the | videos, PPTs | individual or in the Challenges in
2 challenges group. entrepreneurship
4 (internal and development.
external) in the
entrepreneurship
development.
References:-

1..Business Environment, Francis Cherunilam, Himalaya Publishing House, New Delhi.

2..Entrepreneurship Development, Khanna S.S, S. Chand, New Delhi.

3.Entrepreneurship Development, Gupta, Shrinivasan, S. Chand, New Delhi

4..Dynamics of Entrepreneurship, Desai Vasant, Himalaya Publishing House, New Delhi
5..Indian Economy,, Ruddar Datt, K.P.M. Sundharam, S. Chand, New Delhi

6 .Udyog,Udyog Sanchalaya, Mumbai

7.Vyawasaya Udyojagata, Dr. S. L. Shiragave, Success Publication, Pune
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SPECIAL ELECTIVE COURSE - VI

Subject: -MARKETING MANAGEMENT -1I

Total Credits: 04 (Theory 03 + Practical 01=04)

Course Code: 246(H)

1. Preamble

As the commercial scenario has totally changed, the need for advanced concepts
has increased. Education system also has to change with the rapidly transforming
times. Education system is trying to familiarize the students of commerce with
advanced concepts in the field so that they are aware of the changing picture.

Marketing Management is an important subject and has been structured to create
awareness of the Marketing Management by giving proper insight to the basics of
Marketing, so that the foundation of this subject is strengthened for further studies

in Marketing.

From this point of view Savitribai Phule Pune University has introduced Choice
Based Credit System of course structure. This system will develop the logical
independent thinking for accepting the challenges of the changing Business world.

2. Objective of the Course

1. To create awareness and impart knowledge about the basics of Marketing

Management which is the basic foundation of Marketing subject.

2. To orient the students in recent trends in marketing management.

3. To understand the concept of Green Marketing.

4. To enable students to apply this knowledge in practical by enhancing their
skills in the field of Marketing.

Unit Unit Title Contents Purpose Skills
To Be
No.
Developed

1 |Green Marketing | 1.1
1.2

1.3
14

1.5
1.6
1.7

Introduction
Meaning of Green Marketing

Definition of Green Marketing
Objectives of Green Marketing

Importance of Green Marketing
Strategies of Green Marketing

Role of Marketing Manager in Green
Marketing

To understand the
core principles

required to create
competitive
advantage in the
marketplace by

implementing

innovative green
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1.8 Marketing mix of green marketing | marketing
1.9 Principles of success of green strategies.
products
1.10 Case studies
E-Marketing 2.1 Introduction To understand
. . Professionals
2.2 Meaning of E-Marketing working in E-
2.3 Definition of E-Marketing Marketing to design
o . and implement
24 Utility of E-Marketing Internet marketing
2.5 Advantages of E-Marketing plans.
2.6 Limitations of E-Marketing
2.7 Challenges before E-Marketing
2.8 Online and Offline Marketing
29 Present status of E-Marketing in
India
2.10 Scope for E-Marketing in Indian
scenario
Online Marketing Strategies
Digital Marketing| 3.1 Introduction To understand how
3.2 Meaning of Digital Marketing and why to
3.3 Definition of Digital Marketing use digital
34 Difference between marketing for
Traditional Marketing & multiple goals
Digital Marketing within a larger
3.5 Digital Marketing Channels

3.5.1Search Engine
Optimisation (SEO)Off-
age Optimisation On-

Page Optimization

3.5.2 Social Media Marketing
Facebook Marketing Twitter
Marketing Google Marketing
Video Promotion YouTube
Marketing Pinterest Marketing
Instagram Marketing

3.5.3 Online Paid
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advertisement Google
AdWords Facebook Ads
Twitter Ads
3.5.4 Email Marketing
3.5.5Mobile App Marketing
3.5.6Web Analytics
3.5.7.Content Marketing
3.5.8 Affiliate Marketing
4 [Introduction 4.1 Introduction To expand student’s
to 4.2  Meaning of International Marketing | knowledge of
Internationa 4.3  Definition of International Marketing| significant strategic
1 Marketing 44 Scope of International Marketing marketing
4.5 Objectives of International techniques which
Marketing I
will give them great
4.6  Facets of International Marketing
advantage to
4.7  Benefits of International Marketing .
develop their career
4.8 Limitation of International . Keti
Marketing in marketing.
49 Forces influencing International
Marketing
4.10 Forces restraining International
Marketing
Teaching Methodology
Topic, Total Innovative Film shows Project Expected
Methods and Outcome
No. | Lectures
to be used AV
Applications
1 14 Power Point  |AV Market Students will understand
Presentation, Application |Survey how Green Marketing is
Article necessary for marketers to
Review, use resources efficiently,
Survey so that organizational
Analysis objectives are achieved

without waste of
resources.

SPPU/SY B.Com/Semester -1V/ CBCS/ 2019 Pattern/REVISED SYALLABUS

Page 45




2 07 Group Short Film Interviews of | It will help the student to
ly th
Discussion, about the Buyer apply the
Quiz. Buyer various techniques and
Poster Making Behaviour, AV methods of E- Marketing
Application practically.
3 14 Power Point AV Market It will help them to
. Applicati .
Presentation, pplication Survey, implement the knowledge
Group Interviews of Digital Marketing in
Discussion, of Seller practical by enhancing
Survey their skills in the
Analysis field of Marketing.
4 13 Power Point Short Film, Market It will help them to
Presentation, |AV Survey, gain a solid
Group Application Interviews understanding of the
Discussion, of theoretical and
Field Visit Marketing conceptual knowledge
Manager or | of International
Head marketing.
Methods of Evaluation
Internal Evaluation External Suggested Add on Course
Evaluation
Unit - I  |Quiz, Group Discussion Examination Environmental Marketing
Unit - II |[Practical,Presentation Examination Advanced Digital Marketing
Unit - III [Presentation, Group Discussion| Examination E-Learning Training Course
Unit - IV |Project, Presentation Examination Workshop on International
Marketing
References
Sr. Title Author/s Publication Place
N of the
0 Book
1 | Marketing Philip Kotler Pearson
Management Publication
2 | Marketing Rajan Saxena McGraw Hill
Management Education
3 | Principles of  [Philip Kotler Pearson
Marketing Publication
4 | Sales & Tapan K Panda Oxford
Distribution Publication
Management
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5 | Advertising Rajiv Batra Pearson
Management Publication

6 | Retail Swapna Pradhan McGraw Hill
Management Publication

7 | Retail Gibson Vedamani Jayco Publication
Management

8 | Marketing V. S. Ramaswamy & S. Namakumari | Macmillan
Management Publication

9 | Supply Chain |Sunil Chopra, Peter Meindl & D. V. Pearson
Management Karla Publication
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SPECIAL ELECTIVE COURSE - VI
Subject: AGRICULTURAL AND INDUSTRIAL ECONOMICS -I1
Course Code: 246(1)

Total Credits: 04 (Theory 03 + Practical 01=04)

Unit

Unit Title

Content

Purpose skills to be developed

Economics of
Farm

3.1 Farm Management, Meaning, Scope,
Objectives

3.2 Management of Farm input and
Output, Types of Farming

* To understand the Concept of
Farm Management

= Ability to compare Plant, Firm
and Industry

in Agriculture

Management | 3.3 Economies and Diseconomies of Scale
i To make the students know
3.4 Recent Changes in Farm .
. about the concept of various
Management- (Farmer Collectives/ : i i
o sector in Industrial Economics.
Producer Organisation)
2.1 Nature of Risk and Uncertainty in
Agriculture . )
. 2.2 Types of Risk and Uncertainty Toget acquainted Wl.th N.a ture
Risk and L s and Type of uncertainty in
. (Climatic Variability & Change, .
Uncertainty agricultural

Production Risks, Technological)

2.3 Risk and Uncertainty Management
Strategies in Agricultural

2.4 Risk Management Through
Agricultural Insurance Price

» To Equip the students with a
measure to control risk and
uncertainty in Agriculture

3.1 Meaning, Scope, Importance of
Industrial Finance

3.2 Sources of Industrial Finance: Shares,
Debentures, Bonds, Deposits, Loan Role

= To get acquainted
with meaning scope and

& Efficiency

Industrial of IDBI, SIDBI, ICICI, State Finance Importance on Industrial
Finance Corporations Finance.
3.3 Foreign Capital: Need for Foreign * To gain knowledge of various
Capital, Foreign Direct Investment, industrial financing institution
Foreign Institutional Investment, GDR,
ADR, External Commercial Borrowings.
4.1 Productivity - Norms and * To understand the Concept
Industrial Measurement ‘ . productivity
Productivity 4.2 Factors Affecting Productivity and * To make the students know
Capacity Utilization about the Factors affecting

4.3 Importance of Productivity in the
Competitive Environment.
4.4 Measures Required for Improving

Productivity and Measures
required for Improving
Productivity and efficiency
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https://www.google.com/search?safe=off&sxsrf=ALeKk00PdeWz7t0T7WftfMOY15bq9zr51A:1587648446144&q=get+acquainted+with+uncertainty+in+agricultural&spell=1&sa=X&ved=2ahUKEwihhKSt0_7oAhX24XMBHekYAPAQkeECKAB6BAgNECc
https://www.google.com/search?safe=off&sxsrf=ALeKk00PdeWz7t0T7WftfMOY15bq9zr51A:1587648446144&q=get+acquainted+with+uncertainty+in+agricultural&spell=1&sa=X&ved=2ahUKEwihhKSt0_7oAhX24XMBHekYAPAQkeECKAB6BAgNECc

‘ Productivity and Efficiency

Teaching Methodology:
Topic Total Innovative Film shows and Project/Practical Expected
No. | Lectures | methods to be used | AV Applications Outcome
Lecture, PPT/ Relevant videos, |= Visit farmer After
Group Discussion, Consortium for Producer completing this
Library, Problem Educational Company and topic , the
solving based Communication- analyse the student will be
learning, Case study, | SWF E- Content opportunities and | able to
Jigsaw reading, threats of FPO. understand
Practical based = Assess and
1 12 :
learning evaluate the
New methods
of Collective
Farming
= Identify and
choose the
newer methods
Lecture, PPT/ Relevant videos, |= List of out the = Evaluate the
Group Discussion, Consortium for Indian effects of Risk
Library, Problem Educational Government and uncertainty
solving based Communication- measure to in agricultural
learning, Case study, | SWF E- Content Control risk and = Different
2 12 Jigsaw reading, uncertainty in measures to
Practical based Agriculture. overcome risk
learning and uncertainty
in the
Agricultural
Sector
Lecture, PPT/ Relevant videos, |= Information of = Analyse the
Group Discussion, Consortium for various Industrial | importance and
Library, Problem Educational Financial roll of
3 12 solving based Communication- Institution Industrial
learning, Case study, | SWF E- Content Financial
Jigsaw reading, Institution
Practical based
learning
Lecture, PPT/ Relevant videos, |®* Analyse the = Describe the
Group Discussion, Consortium for factor affecting Industrial
Library, Problem Educational on Industrial Productivity
solving based Communication- Productivity and and Efficiency.
4 12 learning, Case study, | SWF E- Content Efficiency = Analyse the
Jigsaw reading, factor affecting
Practical based industrial
learning Productivity
and Efficiency
References:
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1. Raju, V. T, RaoVS. (2017) Economic of Farm Production and Management, Oxford & Ibh, New
Delhi.

2. Misra S.K. &V .K.Puri, (2017) Indian Economy, Himalaya Publication house Mumbai.

3. Kavimandan Vijay, (2009) Krushi Arthshastra, Shri Mangesh Prakshan, Nagpur.

4. Barthwal R.R. (1985), Industrial Economics, Wiley Eastern Ltd., New Delhi.

5. Barthwal R.R(2204) Industrial Economics Introductory Text Book, New Age International Limited,
Kanpur.

6. W. Stewart Howe, Industrial Economics An Applied Approach, Springar Link, Switzerland.

7. Singh, A and A.N. Sandhu (1988), Industrial Economics, Himalaya Publishing House, Bombay.
8.Jain S.C. Industrial Economics, (Edition: First, 2019), Publisher: Kailash Pustak Sadan, 30 Shah
Building, Hamidia Road, Bhopal (M.P.)

Suggested Web references:
https://www.youtube.com/user/cecedusat
https://www.swayamprabha.gov.in/

http://14.139.13.96:8080/lectures.aspx ?pno=Paper05(0) -UGC CEC E Contain on Agricultural
Economics
http://14.139.13.96:8080/lectures.aspx ?pno=Paper06(0O) -UGC CEC E Contain on Industrial
Economics
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SPECIAL ELECTIVE COURSE - VI

Subject: DEFENSE BUDGETING, FINANCE AND MANAGEMENT-II
Course Code: 246(J)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives:

1. To understand the relationship between economy and defence expenditure

2. To create awareness about recent trends in India’s Defence Expenditure

3. To understand the importance of War Finance and defence management

4. To create awareness about different challenges to India’s defence management.
Unit Topic No. of Teaching Proposed Skill
No. Lectures Method to be Developed

| Defence Expenditure 12 Lecture, PPT, | The learners will

1.1 Salient features of Indian Economy
1.2 Analysis of India’s Defence
Spending
from 1947 to till date.

1.4 Recent Trends in India’s

1.3 Determinants of Defence Expenditure

Group
Discussion,
Library Work,
Assignment,
Field Visit

able to analyse the
methodology of
defence spending in
India.

Defence
Expenditure
1I War Potential 12 Lecture, PPT, The learners will
2.1 Concept of War Potential Group able to understand
2.2 Industrial Power Discussion, the role of Industrial
2.3 Elements of War Potential Library Work, | Power and their
2.4 Cost of War Assignment, relationship to
2.5 Importance of DRDO in War Field Visit national security.
111 War Finance 12 Lecture, PPT, The learners will

3.1 Sources of Finance (Domestic and
Foreign)
3.2 Peace Time Economy
(Merits and
Demerits)
3.3 War Time Economy
(Merits and
Demerits)
3.4 Rationing

3.5 Inflation

Group
Discussion,
Library Work,
Assignment,
Field Visit

able to know the
importance and
methodology of
War Finance
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V1

Rationale of Arms Production in the 12 Lecture, PPT, The learners will

Third World Countries Group able to understand

4.1 Third World Countries : Meaning & Discussion, the rational of
Concept Library Work, | armament

4.2 Relevance of the Arms Assignment, production in third

Production to Field Visit world countries

the Third World Countries

4.3 Military Industrialization

SPPU/SY B.Com/Semester -1V/ CBCS/ 2019 Pattern/REVISED SYALLABUS
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SPECIAL ELECTIVE COURSE - VI

Subject: INSURANCE, TRANSPORT AND TOURISM - II (TOURISM)

Course Code: 246(K)
Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives:

1. To acquaint students with the concepts of tourism.
2. To create awareness about different forms of tourism.

3. To make the students aware of career opportunities in the field of tourism.
4. To aware the students about the growth, scope and challenges of tourism in India.

3.5 Career Opportunities in Tourism

Unit | Topic No. of Teaching Proposed
No. Lectures | Method skills
S
evelope
1. III;tEOdllCﬁtOnfT _ 12 Lecture, Understandi
.1 Concept of Tourism
1.2 Types gf Tourism Pl.)T’ Gr.oup ng the
1.3 Factors affecting Demand for Tourism Discussion, | concept
1.4 Nature of Tourism Library of tourism
1.5 Significance of Tourism Work,
1.6 Inter-regional and Intra-regional Tourism Assignment
1.7 Role of Government in Tourism
Development
2. |Forms of Tourism 12 Lecture, Understandi
2.1 Agrltourlsm' PPT, Group | ng the
2.3 Hea_lth Tourlsm Discussion, | forms of
2.4 Heritage Tourlsm Library tourism
2.5 Eco Tourism . Work, Study
2.6 Cultural Tourism Visit to
2.7 Religious Tourism Tourism
2.8 Educational Tourism
2.9 Business Tourism centre
2.10 Sports Tourism
2.11 Family Tourism
2.12 Sea Tourism
3. |Impact of Tourism . 10 Lecture, Understandi
3.1 Globahzatloq and Tourism . PPT, Group | ng the
3.2 The Ecqnormc Impact of Tourlsm' Discussion, | impacts of
3.3 The 'Socw—cultural Impact of Tpunsm Library tourism
3.4 Environmental Impact of Tourism Work,
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4. 4T£Oélrisn:hinfl%ldia_ I 14 Lectur Understandin
.1 Gr rism in Indi :
4.1.({WCor?trib8tl;orsl to Gross a})omestic Product ¢ g the Tourism
4.1.2 Employment Generation PPT, growth and
ployme
4.1 3 Foreign Tourist Arrivals (FTAs) ]()}%‘0up . carect
4.1 4 Share of India in Iscussion, | opportunitics
. . Panel In tourism
International Tourist . . .
Arrivals (ITAs) in World D.1scuss1on, secFor mn
4.1.5. Foreign Exchange Earnings Library India
& g€ LArnme: Work
(FEEs) from Tourism in India Assi ;ment
4.2 Tourism Infrastructure Development &
in India
4.3 Scope of Tourism in India
4.4 Challenges before Indian Tourism Sector
4.5 Measures adopted by
Government for Development of
Tourism in India
Total 48
References:
Books:
1. AroraS. (2007), Adventure Tourism and Sports Issues and Perspectives, Cyber Tech Publications,
New Delhi.
2. A Satish Babu (2008), Tourism Development in India, APH Publishing, New Delhi.
3. Badan B. S. and Bhatt H. (2007), Eco-Tourism, Common Wealth Publishers, New Delhi
4. Batra G.S. and Agarwal R.C. (2002), Tourism Promotion andDevelopment, Deep & Deep
Publications Pvt. Ltd. Delhi
5. Jaypalan N. (2001), An Introduction to Tourism, Atlantaic Publishers and Distributers, New Delhi.
6. I{(eorl;ard J. Lickorish & Carson L. Jenkins (2011), An Introduction- Tourism, Routledge, New
ork.
7. Nickerson N. (1996), Foundations of Tourism, Prentice Hall, New Delhi.
8. Peter Mason (2003), Tourism Impacts, Planning and Management, Butterworth-Heinemann,
Burlington.
9. Selvam M. (1989), Tourism Industry in India, Himalaya Publishing House, Mumbai.
10. Shelly L. (1991), Tourism Development in India, Arihant Publishers, Jaipur.
Reports and Other:
1. Annual Report 2017-18, 2018-19 and 2019-20, Ministry of Tourism Government of India.
2. Government of India, Economic Survey 2019-20.
3. India Tourism Statistics at a Glance, 2019, Ministry of Tourism, Government of India.
4. Working Paper, Services Sector: Challenges, Issues and Policy Suggestions with special focus
on
(IT-BPM, Tourism, Shipping, Real Estate Services and Project Exports), December
2017 Government of India, Ministry of Finance, Department of Economic Affairs,
Economic Division.
5. https://destinationreporterindia.com
6. http://tourism.gov.in
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SPECIAL ELECTIVE COURSE - VI
Subject: - COMPUTER PROGRAMMING AND APPLICATION II
Course Code: 246(L)

Total Credits: 04 (Theory 03 + Practical 01=04)

Relational Database Management System (Semester —IV)

1. Objectives of the course: To aware principles of databases, database management operations,
fundamental concepts of RDBMS.

Foreign Key)

1.5 Working with tables (create and Manage

Uni Unit Title Cont SKkills to be
t ents developed
No.
1.1 Introduction Information, Data and file
1.2 Need and Importance of ' Lc?arner able to aware
with Information,
Database management i
System Data and file
. Learner able to
Introduction to 1.3 Definition Of DBMS and Types aware Wlth Data
(DDBMS, RDBMS) base Management
Database ’ System ,its Type
management and need
1 Systems 1.4 Keys( Super key, Candidate, Primary,

. Learner able to

aware and able to
working with

table by
table) specifying Key
1.6 Introduction to DML, TCL, DDL,DCL . Learner able to
1.7 Introduction to RDBMS aware with
Relational
1.8 Advantages and Disadvantages of database
RDBMS management
systems with
advantages
and
Disadvantages
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2.1 Introduction to SQL
1. L 1
2.2 SQL Language Elements carner .ab eto
N aware with
. 2.3Classification of SQL
Introduction to Structure Query
commands X
SQL 2.4 Applying Langqage gnd its
> (Structure Constraints Functionality.
Query 2.5Aggregate 2. Learner able to
Language) Functions aware and able
. working with view
2.6 Group by Having Clause Index Sequence and
2.7 Creating Other Database Objects Synonyms of Table
(Views, Indexes. Sequences, or data
Synonyms)
3.1 Enhancementsto GROUP BY
function (ROLLUP and CUBE
Operator) Learner able to aware
Introductio and able to handle to
n to (Sub 3.2 SETOPERATORS (INTERSECT, (Sub queries, SET
3 . UNION, UNION ALL, MINUS Operators, Date time
queries, SET o ¢ )
Operators, perator) Functions
Date time 3.3 DATETIME FUNCTIONS (Parsing Date
Functions and Time)
3.4 JOINS ( Inner Join, Equi-Join, Non Equi,
Self- join, Outer Joins)
4.1 Advanced Sub queries
. . Learner able to
4.1.1. Introduction aware and able to
4.1.2 Multiple Column Sub queries ( handle to (Sub
Coding Sub queries in the FROM queries with
clause) .
. multiple Columnar,
4.1.3 Scalar Sub queries Correlated contains
4.1.4 Correlated Sub query and Wlth Clause for
Advanced . 4.1.5 WITH clause (Functions of the prepare report form
\ Sub-queries WITH clause) multiple Table.
Security 4.1.5 Hierarchical Queries . Learner able to
Privileges . d able t
86 142 Controlling User Access i;vr?éleeir; uzereacocess
and .
Introduction 4.2.1. System privileges control
Database 4.2.3 User Privileges
connectivity (GRANT/REVOKE PRIVILEGES)
4.3 Introduction to Data base connection
(Open Database Connectivity, ADO,
ADO.NET , ODBC, JDBC)
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Teaching Methodology

Topic| Total Innovativ Film Pro Expected
No. | Lecture e shows .
S methods and AV Ject Outcome
to be Applicati
used ons

Use ICT or | U-tube Tutorial on Familiar with
1 12 presentatio | DBMS DBMS

n on /RDBMS /RDBMS

DBMS

/RDBMS

Use ICT or | U-tube Tutorial SQL One case study on Familiar with
2 12 presentatio SQL SQL

n on SQL Queries

Use ICT or | U-tube Tutorial SQL Famili
3 12 presentatio | Queries ar

n on SQL with

Queries SQL

Queri
es

Use ICT U-tube SQL Prepare mini project
4 12 or Privileges and (Paper

presenta work) on  online

tion

SQL

Privileg

es and

Method of Evaluation

Subject Internal Evaluation External Evaluation
Unit -1 30 70

Unit —1I 30 70

Unit — III 30 70

Unit — IV 30 70

Guidelines for Examination:

[5].Term End Exam (30 Marks):

[6].To be conducted by college as per rules provided by University of Pune. Semester Exam 70

Marks):

[7].To be conducted by University of Pune at the end of the academic year.
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[8].

References:-

Passing marks for the course
are 40 (Out of which
minimum 32 marks are
compulsory in Semester
Examination).

Fundamentals of Database Systems (4th Ed) By: Elmasri and Navathe

Database System Concepts (4th Ed) By: Korth, Sudarshan, Silberschatz Practical
PostgreSQLO’REILLY

Beginning Databases with PostgreSQL, From Novice to

Professional, 2nd edition By Richard Stones , Neil Matthew,

Apress

SQL: THE COMPLETE REFERENCE 3rd Edition Author: James Groff, Paul
Weinberg, Andy Oppel Tata Mc-graw Hill Publishing Co.ltd.-New Delhi ISBN :
9781259003882

SQL, PL/SQL: The Programming Language Of Oracle (With

CD-ROM) 4th RevisedEdition Author: Ivan Bayross BPB

PUBLICATIONS ISBN-13 9788176569644

Oracle Database 11G: The Complete Refere 1st Edition

Author: KEVIN LONEY Tata Mcgraw Hill Education Private

Limited ISBN-13 9780070140790

MySQL, The Complete Reference By Vikram Vaswani, ISBN 0-

07-222477-0, Tata McGraw Hill The Complete Reference in

Microsoft Access 2007, Andersen, ISBN13:9780070222854

Learning MySQL by O’reilly, Seyed M.M Tahaghogi, Hugh E. Williams, Oreilly
Media
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Savitribai Phule Pune University, Pune
Revised syllabi (2019 Pattern) for three years B. @&n. Degree course

Credit Base Choice System (CBCS)
Syllabus for T.Y.B. Com. Semester -V
Subject Name: Business Regulatory Framework
Course code: - 351 Credit- 3

Depth of the program — Fundamental Knowledge

Preamble

Savitribai Phule Pune University and UGC hasidatetd several measures to bring efficiency andityuaducation to the students. The
important measures taken to enhance academic sizndad quality in higher education include innawatand improvements in curriculum,
teaching-learning process, examination and evalaystems, besides governance and other matters.

The Business Regulatory framework course provitdesstudent with basic information about the Indegal system and dispute resolution,
and their impact on business. The understandiriggafl system is a prerequisite for better decisnaking. The course gives exposure to students in
the areas of legal principles of business contaspects in the formation, running and winding @partnership and LLP, the scope and the issues
associated with partnerships, application of sélgomds act and E Contract regulations in IndiasTourse focuses on orientation of students to
legal studies from the point of view of basic cqutseof business law and legal system in India. dhwese will be useful to the commerce students to
understand and apply the business laws in comnhertiations.

Objectives of the Program
To provide conceptual knowledge about the framewdthusiness Law in India.

To orient the students about the legal aspect sihlegs.

To create awareness among the students abouelegabnment relating to the Contract Law, Partngr#{tt, Sale of Goods Act in India.

P wDbdp PR

To understand the emerging issues relating to eveenge, e-transaction issues and E Contracts
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5. To seek the career opportunity in corporate seelating to business law in India.

6. To acquaint students with the basic concepts, t&movisions of Mercantile and Business Laws.

Course Contents

Partnership Act,
1932

rl\]ll(t) Unit Title Contents Purpose Skills to be developed
1 The Indian Contract 1. The nature of the contract, General Principles Understand the concept of
Act, 1872 - . Contract and its contents.
2. Deflnltlong and elements of antract- considerat Equip the students with
other essential elements of a valid contract, knowledge of nature and
3. Legality of object and consideration. , Void performance and breach of
Agreements. , Discharge of contract. Contracts.
4. Performance of the contract and breach of conaad
remedies (Including damages, meaning, kinds ares ru|
for ascertaining damages)
2 The Indian 1. General Nature of Partnership , Rights, andedudi | Understand the nature of

partners, Types of partner
2. Registration and dissolution of a firm

3. Limited Liability Partnership Act 2008: Limited
Liability Partnership (LLP); Concept, Nature and
Advantages, Difference between LLP and Partnershiy
Firm, Difference between LLP and company

4. Incorporation of LLP, Partners and their relas,
Liability of LLP and Partners (Section 27). Finaalci
Disclosure by LLP, Contributions (Section 32),
Assignments and Transfer of Partnership Rightst{@ec
42) Conversation to LLP (Section 55), Winding-uplan

O

partnership ,Rights and duties of]
Partner

Handling the registration and
dissolution of the partnership.
Aquint Knowledge about LLP
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dissolution (Section 63 & 64)

Conciliation:

3 The Sale of Goods | 1. Formation of the contract of sale , Concept and Compressive understanding about
Act, 1930 Essentials. Sale and agreement to sale. the sale of Goods Act.
. N Acquaint knowledge about
2. Goods — Concept and kinds ,Conditions and ownership and delivery of goods
Warranties
3. Transfer of ownership and delivery of goods
4. Unpaid seller and his rights and Remedial Messsur
4, Arbitration and 1. Concept of Arbitration & Conciliation. To give Comprehensive insight

2.  Definition & Essentials of Arbitration
Agreement. Power and Duties of Arbitration.
Conciliation proceeding. (Provisions of Arbitrati&n
Conciliation Act,1996 in nutshell with Amendment g
2021to be covered.)

about the emerging trend of
Arbitration and conciliation and its
regulatory mechanism

[Note: Recent amendments in the Acts and relevantdndmark cases decided by courts are expected to seidied]

Teaching Methodology

Topic | Total Innovative methods to be | Film shows and AV | Project Expected Outcome
No. Lectures used Applications
1 20 Indian Contract Act , You Tube about Report Review Acquaint knowledge and maturity

Case Study

Document , PPT, Narration, Contract Act

understand Contract Law.

to
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To Acquaint knowledge and

Discussion,
Assignments on E signature

Interview of Arbitrator.

and conciliation

and conciliation

2 09 Project making, Street play| Use of You tube, New Emerging Issues
slogan , Quiz Competition, | Review of Movie in Principle documentsapplication of Partnership Deed.
of Partnership Deed
3 14 Case study, Poster making,Case Analysis, Mute| Recent amendments | To get training to face emerging
jingles, Survey Analysis court and silent feature Sale issues relating Sale of Goods Act.
Article review of Goods Law
4 05 Virtual Learning, Group Film on Arbitration | Project on Arbitration | To give Comprehensive insight

about the emerging trend of
Arbitration and conciliation and its

regulatory mechanism

Methods of Evaluations

_ _ External Suggested Add or
Subject Internal Evaluation _
Evaluation Course
Unit — | Continuous Evaluation|,As per University Seminar on Contrag
MCQ, AssignmentQral | Guidelines Act and Case study
examination
Unit — Il Written examination, Qui As per University | Awareness program

Presentations, Projects

Guidelines
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References

Assignments , Tutorials g.

Oral examination

Unit — 11

Continuous Evaluation
MCQ, Assignment.

,As per University
Guidelines

Visit to company|

secretary’s office

Unit — IV

Continuous Evaluation,As per University|

Case Study, LiteratureGuidelines

Review , E procedure

Oral examination.

Seminar on Arbitration

and conciliation

|

1) Business and Corporate Law: - Dr. Kaur Harpreexjs Nexis (2013)
2) Laws for Business, Sulphey M.M.&Basheer, PHailreng Pvt. Ltd., Delhi. (2013)
3) Business Laws: - Kuchhal M.C.&KuchhalVivek, & Publishing House (2013)
4) Business and Commercial Laws:-Sen And Miifag World Press Pvt. Ltd.(2018)

5) An Introduction to Mercantile Laws:-N.D.Kapoosultan Chand and Sons,(2014)
6) Business Laws: - N.M.WechlekaEyverest Publishing House (2016)
7) Business Regulatory Law, Chaudhari,Zalte, Biialvagade, Prashant Publication (2021)
8) Arbitration & Conciliation Act, 1996 (Lawmann'amal Publishers (2017)

9) https://www.indiacode.nic.in/bitstream/12345678®2/1/A1872-9.pdf
10) https://legislative.gov.in/sites/default/files/A19300.pdf

11) https://www.mca.gov.in/Ministry/actsbills/pdf/Paeirship _Act 1932.pdf
12) https://egazette.nic.in/WriteReadData/2021/225832.pd
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Revised Syllabus (2019 Pattern) for three years B.om. Degree Course (CBCS)
T.Y. B. Com. (Semester- V)
Paper: ADVANCED ACCOUNTING — |

Code: 352 No. of lectures: 48
Preamble
In today’s modern age, the Corporate, Banking anddtment sectors are the major contributors tosvdedelopment of Indian Economy. In the last
two decades, these sectors have seen the largesdest growing sectors and enormous growthdraimeconomy. In this growth, accounting plays
an energetic role and to ensure safeguard of teeest of the stakeholders and the society. Ithistefore, important to educate the students of
commerce in the accounting practices adopted Wgrdiit organizationdt helps stakeholders make better business desisind deal with problems
by providing them with accurate financial inforntati By studying the Learning Path in Accounting dvAnce Concepts you will gain a deeper
understanding of the accounting process and wiratatves.
Objectives of the course

1. To acquaint the student with knowledge about varaursepts, objectives, and applicability of sompontant accounting standards.

2. To develop the knowledge among the students aleouganization of business regarding restructutiegcapital.

3. To update the students with knowledge for prepamadif final accounts of a Banking Companies with pimovisions of Banking Regulation

Act 1949.

4. To empower to students with skills to prepare thestment account in simple and summarized manner.
Objectives of the Program

1. Toinstill the knowledge about accounting procedunesthods and techniques.
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2. To impart students’ knowledge of various Advancext@dunting Concepts.

Depth of the program — Fundamental Knowledge

CONTENTS
Unit - .
NG Unit Title Contents Purpose skills to be developed
Accounting Brief Review of Indian Accounting Standards - To develop conceptual understanding about varjous
1 Standards & Introduction to AS- 3, AS-12 and AS-19 with simple Accounting Standards and its applicability and also
Financial numerical. introduce the students about IFRS — Fair Value
Reporting Introduction to IFRS - Fair Value Accounting. Accounting.
: Meaning and Concept of Capital Restructuring, Typés :
Accounting for . g .p P . g TYPES_ To develop conceptual understanding about
. Capital  Restructuring, Meaning & of Internal . . .
Capital . accounting for capital restructuring in the form|of
Restructurin Reconstruction internal reconstruction
2 g Accounting Entries: Alteration of Share Capital,dRetion .
(Internal . L . - To develop the skill & upgrade the knowledge
. of Share Capital, Reduction in Liabilities, Canattn of . . . -,
Reconstruction) regarding reorganization of venture capital and |it
Expenses, Losses etc. recordin
Preparation of Balance Sheet after Internal Recactsdn g
Introduction of Banking Company, Legal Provisigns
regarding Non-Performing Assets (NPA) - Reservedrun
. Acceptance, Endorsements & Other Obligations -sBiir | - To understand the various legal provisions reggrdin
Final Accounts . . . . : .
. Collection — Rebate on Bills Discounted — ProvisionBad banking companies.
3 of Banking . .
. and Doubtful Debts To understand the procedure regarding preparation
Companies

Vertical form of Final Accounts as per Banking Riagjon
Act 1949.

Simple Numerical on Preparation of Profit & LosscAdnd

of final accounts of banking companies.
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Balance Sheet in vertical form.

Investment
Accounting

Meaning & Introduction, Classification of Investmgnt -
Meaning & Calculation of the Concept of Acquisiti@ost
& Carrying Cost of Investment,
Calculation of Profit/loss on disposal of investngent

To understand the meaning of different cg
incurred in investment business.
- To develop the knowledge and skill regard
Investment Accounting.

Teaching Methodology

S

Unit Total Innovative methods to be Film shows and AV Project Expected Outcome
No. | Lectures used Applications
1 10 Use of e- contents, onling Lectures of experts Individual assignment report | Developing understanding o
lectures and PowerPoint | available on YouTube and applicability of various
Presentations other digital platforms Accounting Standards
2 12 Use of e- contents, onling Lectures of experts Individual assignment of Knowledge about of the
lectures and MCQ based | available on YouTube and | solving practical problems Accounting for Capital
Quiz, PowerPoint other digital platforms Restructuring
Presentations
3 16 Use of e- contents, onling Study of the Final Accounts Individual assignment of Conceptual Clarity and
lectures, MCQ based of Banking companies from solving practical problems Practical understanding of
Quiz, PowerPoint its Annual Report preparation of final accounts
Presentations of banking companies.
4 10 Use of e- contents, onling Lectures of experts Individual assignment of Developing knowledge abou
lectures and PowerPoint | available on YouTube and | solving practical problems Investment Accounting
Presentations other digital platforms

—

Method of Evaluation

77
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Unit Internal Evaluation External Evaluation Suggeded Add on Course
1 MCQ / Small Practical Problem As per University mer --
) Practical Problem As per University norms --
3 Practical Problems written Test/ MCQ  As per Unsigrnorms --
4 MCQ / Small Practical Problem As per University mer Certificate Course on Share Tradir

19

References:

% List of Books Recommended:
Advanced Accounts: By M.C. Shukla & S.P. Gre¢@&lChand & Co. Ltd.)

1.
. Advanced Accountancy: By S. P. Jain & K.N. Ngréikalyani Publishers)

. Advanced Accountancy: By R. L. Gupta & M. Radkasy (Sultan Chand & Sons)
. Company Accounts: By S.P. Jain & K.L. Narang

o N o 00 b~ WD

. Advanced Accounts: By Paul Sr.

. Corporate Accounting: By Mukharji & Hanif

++ List of Videos Recommended:

. Corporate Accounting: By Dr. S. N. Maheshwars&. Maheshwari

. Accounting Standards —as issued by Institutehafrtered Accountants of India
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Unit Topic Name Links
1 Accounting Standards & https://youtu.be/zxSaR3IJNQzE
Financial Reporting https://youtu.be/d8QaGSKWkuU
https://youtu.be/HmAzVMIY5U
https://youtu.be/g40P0o3ThHcM
https://youtu.be/6d7wrVPmaPs
https://youtu.be/OVNONo8gHIs?list=TLPQMDEWN;IwM|GQgNjkn5tw
https://youtu.be/mvbpTWOWUPk
2 Accounting for Capital https://youtu.be/MWca2VO8D70
Restructuring (Internal https://youtu.be/6ZBxQJobApl
Reconstruction) https://youtu.be/Ta2tUaTJ5t4?list=RDCMUCILLZnneWN¥8iSgbuECw
3 Final Accounts of Banking https://youtu.be/nF_P5dxGZCI
Companies https://youtu.be/TVrj-tJo3gs
4 Investment Accounting https://youtu.be/pMe8ymUs2gc

https://youtu.be/ghCZzJCgFd8

*kkkk
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Savitribai Phule Pune University, Pune
Third Year, B.Com. (Core Course)
Revised Syllabi for Three Years B. Com. Degree Cose
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Semester - V Course Code: 353
Subject: Indian & Global Economic Development
Total Credits: 3

Preamble:

An approach to Indian and Global Economic Developme to examine the Indian economic developmetitigs in context with global
economies. This paper aims to provide knowledgeutaleoconomic development of India, economic develepnypolicies that are applied for
development of economy in general and developmeraious sectors in particular. It also aims toelep ability of the students to analyze the
development of Indian economy as compared to glebahomies through the comparison of differentaedike agriculture, Industry, service and
availability of resources and its quality.

Scope of the Programme —
Knowledge related to development policies of Indtmonomy as compared to World Economies.

Objectives:
80



1.To develop ability to analyze economic developnpotess of India.
2. To impart knowledge about the relevance of econgractices in modern competitive world.
3. To help the students develop a sound theoreticaidation for their future academic ventures.

Course Outcomes:-
1.Students will be able to understand present Econ&uenario of Indian Economy as well as World Ecoyno

2.Students will be able to understand the variousespf development in Agricultural, Industrial asetvice sector in India.
3.Student will be able to critically evaluate theeroff India in international economy.

4. Students will be able to evaluate the workinghtdrnational financial organization and institurs.

Unit No.

Topic

Purpose & Skills to be Developed

Unit 1

Indian and Global Economy

1.1 Economic Development: Meaning and
Indicators

1.2 Developed and Developing Countries:
Meaning

1.2 Characteristics of Indian Economy as an
Emerging Economy

1.4 Comparison of the Indian Economy with
World Economy with reference to: National
Income, Population, Agriculture, Industry and
Service Sector

Purpose: To make the students aware of concept of Developme
To help the students compare Indian Economy witlerotleveloped
and competitive economies.

Skills: Analyze & think critically, develop writing skills

Unit 2

Agricultural Development In India

2.1 Indian Agriculture: Role and Progress

2.2 Low Productivity of Indian Agriculture:
Causes and Measures

2.2 Agricultural Finance: Need and Sources

2.4 Agricultural Marketing: Problems and

Purpose: To give the knowledge about varied aspects otatjural
sector in India.

Skills: Analyze & think critically, developing critical dnanalytical
writing skills.
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Measures

2.5 New Farm Act 2020

2.€ Organic Farming and Contract Farming:
Meaning and Advantages

Industrial Development in India

3.1 Role of Industrialization in Indian
Economic Development

3.2 New Industrial Policy 1991

3.2 Role of Micro, Small and Medium Scale

Purpose: To give the knowledge about importance and stattus
Industrial Development in Indian Economy.

Unit3 | Enterprises (MSMES) in India To update the students about the latest policiemtlustrial
3.4 Role and Problems of Public Sector developmentin India. , L .
Enterprises in India Skills: Analyze & think critically, developing critical wing skills.
3.5 New Schemes for Industrial Development:
Make in India, Start- up India and Stand up
India
Service Sector and Infrastructural
Development in India
3,1. Ezlgn?:da(i,?v;?egssffﬂgfeitzeégr:gr:]nd El;urpose:‘l’ o provide the knowledge about importance ssandssta
Unit 4 C(;mmercegand E-Finance 9 Y, Fof Service Sector and Infrastructure Developmemdan

4.2 Role of Infrastructure in Economic
Development of India

4.4 Role of Public and Private Sector in
Infrastructural Development

Economy
Skills: Analyze & think critically, developing critical wing skills.

Teaching Methodology:

Unit No. of Innovative methods Film Shows .
' and AV Project Expected Outcome
No. | Lectures to beused o
Applications
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14

12

10

12

* Open Book
discussion
 Digital lectures

* Reading
* Projects
* Group
discussion
» Case studies
* Problem
solving based
learning
* Pair learning
* Group
discussion
» Open book
discussion
* Group
discussion
» Teacher
driven
power point
presentation

Recommended Books:
Misra S.K. and Puri V.K. Indian Economy, Himalayabishing House, Delhi.

Black and Sundaram,International Business Envirarini&rentice Hall India.

Tayebmonis H.,The Global Business Environment, $ad#ication, New Delhi.

Charles Hill, International Business, Competinghie Global Market place, Arunkumar Jain, Tata MaGHill.
Gupta K.R, Sharma Manoranjan, Indian Economic Rdiand Data, Atlantic Publishers and DistributexsLtd.
Ann Larkin Hansen, The Organic Farming Manual, 8td?ublishing, North Adams.

Jhingan M.L., International Economics, Vrinda Paations, Delhi.

RuddarDatta and K.P.M. Sundaram, Indian Economgand and Co., New Delhi.

NGO RWNE

You Tube lectures
on Development
Theories and
Indian Economic
Development

* You Tube

lectures,

Lectures on
SWAYAM
Portal

Teacher
oriented PPTs.

You tube
lectures

You tube
lectures
Online PPTs

» Students will understand basic

Difference concepts of Development.
in goals of developed and | * Will be able to analyze and interpret
developing economies critically
« Difficulties in |« Will know Difficulties in agricultural
Agricultural development development in India.
in India. e Will understand the sources of agro
» Features of Agricultural finance marketing
Policy
« Critical evaluation » Will understand New Industrial Policy
ofIndustrial Policy  Able to interpret the features of Indian
* Analysis of Indian Industrial Sector

Industrial sector

e Changing trends ofe Will understand the Role of service

Service Sector sector in economy

* Role of Infrastructuree Will know the importance of
Development in Infrastructural  Development in
economic development  Indian Economy
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9. Agarwal A.N., Indian Economy, Problems of Develomtnand Planning, New Age International Publishers.
10.Bhole, L.M., impacts of Monetary Policy, Himalayaldfishing House, New Delhi.
11.Kayndepatil,G.V, Agricultural Economies: Theory &IRy, ChaitanyaPubli. Nasik
12.BajpaiA.D.N., Caubey S.K. et al, Leading Issuethdian Economy, Atlantic Publishers and Distribster
13.Brics development bank launched, first presidefetérom India, Times of India July 16,2014
14. Ministry of Finance, Government of India (OxfordeBs), Economic Survey 2020.
15. Arun Kumar, International Business- competing in@lebal Marketplace- Charles Hill.
16.World Bank, World Development Report
17.Magazines / Journals Reports,
18.Web sites:
*  Www.,mospi.gov.in/national-sample-survey-office-ms@vinistry of Statistics and Programme ImplemermtatiGol)
* https://www.toppr.com/ask/question/economic-develeptyis-characterized-by-which-of-the-following/
e https://www.economicsdiscussion.net/economic-dgyeknt/role-of-agriculture-in-the-economic-developine
* https://www.iedunote.com/foreign-trade
e https://www.vedantu.com/commerce/liberalisation
* https://ncert.nic.in/textbook/pdf/keec103.pdf

OR

Savitribai Phule Pune University, Pune
Third Year, B.Com. (Core Course)
Revised Syllabi for Three Years B. Com. Degree Cose
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Semester -V Subject: International Ecamics-|
Course Code: 353 Total Credits: 3
Preamble:

An approach to International Economics is to exantie International Trade on the basis of tradertbs. International Economics is subject
that is ever dynamic and relevant in the curremitex. International Economics provides a framewornkinternational trade and finance in the
theoretical context, along with economic analysiswell as practical applications. This paper aimsptovide knowledge about International
Economics that includes trade theories, trade jgesciand their implications. It also aims to makelsnts familiar about the various concepts of
international economics, international tradeandrotbacepts related to international economics
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Scope of the Programme:

Knowledge of trade theories, trade policies andragbbject matters related to international econemic

Objectives:

1. To acquaint the students with the basic theoriestefnational trade and international economics.
2. To help the students evaluate the working and fanstof international organizations and institutions
3. To develop a foundation in the subject that wilphhe students in their future academic and psidesl ventures.

Course Outcomes:-

1.Students will be able to understand present Ecom&@uenario of Indian Economy as well as World Econpom

2.Students will understand the working of foreigrdeanarket and foreign exchange market.

3. Students will be able to comprehend trade poliares concepts related to trade policies.

4. Students will be able to use the subject knoggdd their future academic and professional vestur

Unit No. Topic Purpose & Skills to be Developed
International Economics
1.1 Meaning and Scope of International Economics )
1.2 Importance of International Economics Purposg.To make th? students aware of concepts
. - . . international economics
Unit 1 1.2 Inter-regional Trade and International Trade - . . . "
. . - Skills: Analyze & think critically, developing writing
1.4 Role of International Trade in Economic skills
Development '
1.5Trade Problems FacingpC’s
Theories of International Trade Purpose:To give the knowledge to students about
Unit 2 | 2.1 Theory of Absolute Cost Advantage trade theories in international economics
2.2 Theory of Comparative Cost Advantage - ) ) _
2.2 Theory of Factor Endowment (Heckscher-Ohlin) Skills: understand theories of international trade,

in
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2.4 Leontief Paradox

2.E Recent Development in Theories-
2.5.1 New Trade Theory (Zeala- Harrison)
2.5.2 Product Life Cycle Theory (Vernon)

developing writing skills.

Unit 3

Trade Policy

3.1Free Trade Policy — Meaning, Arguments for and
Against

3.2 Protection Policy — Meaning, Arguments for and
Against

3.2 Tools of Protection: Meaning and Types
3.3.1 Tariffs
3.3.2 Quotas

3.4 Dumping: Concept and its Effects

Purpose: To give the knowledge about trade
policies.

Skills: Analyze & think critically, developing writing
skills.

Unit 4

Terms of Trade

4.1 Meaning and Importance of Terms of Trade

4.2 Types of Terms of Trade
A) Gross Barter Terms of Trade
B) Net Barter Terms of Trade
C) Income Terms of Trade
D) Single Factorial Terms of Trade

4.2 Factors affecting Terms of Trade

4 .4 Causes of Unfavourable Terms of Trade to
Developing Countries

Purpose: To make the students aware of concept
terms of trade.

Skills: Analyze & think critically, developing writing
skills.

Teaching Methodology:

Unit | No. of Innovative methods  Film Shows Project Expected Outcome
No. | Lectures | to beused and AV
Applications
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1 10 * Open book
discussion

* Digital lectures

* Reading

* Projects

2 14 » Group discussion

e Case studies

3 12 * Pair learning
» Group discussion
* Open book

discussion

4 12 » Group discussion
e Teacher driven
 Games and

simulation

Recommended Books:

You tube lectures
on International
economics

You tube
lectures,
Lectures on
SWAYAM Portal

» Teacher oriented
PPTs.

* You tube
lectures

* You tube
lectures
* Online PPTs

Difference in Inter-
regional and
International trade

Role of international
trade in economic
development of country

» Critical evaluation
of trade theories.

» Comparison
between different
trade theories

e Recent
development in
trade theories

Critical evaluation of
Free Trade Policy
Protection policy

* In present context

« Different concepts of
terms of trade

» Causes of
unfavourable terms of
trade for India

» Students will understand
concepts of international
economics

* Will be able to analyze and
interpret

Will know various theories of
international trade.

Will understand the difference
between classical and modern
approaches of trade theories

Will understand the difference
between Free Trade Policy

Protection policy

Able to interpret means of protection
and free trade

Will understand the concept of terms
of trade

Will know the factors affecting on
terms of trade
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1. Dr.D.M.Mithani — International Economics (HimalaRablishing house Itd)

2. Bo Sodersten, Geoffirey Reed, International Ecomsr(8® Edition) Publisher Red Globe Press

3. Z.M.Jhingan : International Economics (Vrinda Paation)

4. Robert Feenstra, Alan M Taylor, International Tré&sl&Edition) Publisher Worth

5. Dr.Mrs.NirmalBhalerao&S.S.M.Desai — InternationaldBomics (Himalaya Publishing house Itd)

1. Kenan, P.B. (1994), The International Economy, Qaagle University Press, London.

2. Kindlberger, C.P. (1973), International EconomRd®). Irwin, Homewood.

3. Krugman, P.R. and M. Obstgeld (1994), Internatid#@nomics: Theory and Policy, Glenview, Foresman.

4. Salvatore, D.L. (1997), International Economiagréice-Hall, Upper Saddle River, N.J.

5. Sodersten, Bo (1991), International Economics, MamPress Ltd., London.

6. International Economics , M.L. Jhingan

7. Bhagwati, J. (Ed.) (1981), International Trade eStdd Readings, Cambridge University Press, Mass.

8. Greenaway, D. (1983), International Trade Policychktillan Publishers Ltd., London.

9. Joshi V. and I.M.D. Little (1998), India's Econoniteforms, 1999-2001, Oxford University Press, Delhi

10. Panchmukhi, V.R. (1978), Trade Policies of IndiaQAantitative Analysis, Concept Publishing Compaysw Delhi.

11. Patel, S.J. (1995), Indian Economy towards the gstury, University Press Ltd., India.

12. DeminicSalvatove — International Economics

13. Francis Cherunilam — International Economics, MaGHill publications

14.Francis Cherulliom - International Economics (Pienhall)

15.L.M.Bhole — Financial Institutions Markets (Tata Giaw Hill)

16.H.R.Macharaju — Internathttps://saylordotorg.githoattext_international-trade-theory-and-policy/90F<factor-mobility- verview.htmlional
Financial Markets and India (Wheeler Publication)

17.https://princonkedi.files.wordpress.com/2015/0&tnational-economics-francis-cherunilam-pdf.pdf

18. https://www.emerald.com/insight/content/doi/10.1/D0R251749710160214/full/html

19. https://www.economicsonline.co.uk/Global_econondiesins_of trade.html

20. https://en.wikipedia.org/wiki/Main_Page

21. https://saylordotorg.github.io/text_internationedee-theory-and-policy/s07-01-factor-mobility-oview.html

22. https://www.worldbank.org/en/publication/global-@conic-
prosphttps://www.academia.edu/23377962/Internakidmade_and_Factor_Mobility Theoryssects

23. https://openknowledge.worldbank.org/handle/10986021

24. https://www.imf.org/en/About#:.~:text=The%20IMF%20s9420established%20in,staff%20drawn%20from %201 50 %iRims

25. https://infobrics.org/
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Faculty of Commerce & Management
TY B Com (Semester V)
(Choice Based Credit System)
Revised Syllabus (2021-22)

CORE COURSE - |
Subject: Auditing
Total Credits: 04 (Theory 03 + Practical 01=04)

Course Code: 354
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Objectives of the Course:

1. To acquaint themselves about the Definition, Na@ipgectives and Advantages of Auditing, Types of Wudrrors and Fraud, Audit Program,
Notebook, Working Paper, Internal Control, Check.

2. To get knowledge about concept of Checking, Vouchiegification and Valuation, Types of Audit Repartd Auditing Assurance Standard.

3. To understand theprovision related QualificatiorsgDalification, Appointment, Removal, Rights ,[agiand Liability of Company Auditor and
Provisions regarding Tax Audit as per Income Tak 961 (Section 44 AA to 44AE).

4. To know the various new concepts in computerizestiesy and Forensic Audit.

Unit | Unit Title Contents Skills to be developed

No

1. Introduction to | Definition, Nature-objects-Advantages of Auditingpes|i) Understanding the concept of Auditing, Various tybe
Principles of of errors and frauds Various Classes of Audit. Audi Audit
Auditing and programme, Audit Note Book, Working Papers, Intérinp Help to Find out Errors frauds and help to improve
Audit Process Control-Internal Check-Internal Audit. internal control system in business organization.

2. Checking, Test checking-Vouching of Cash Book-Verificationdar) Know the procedure of vouching, Verification, and

Vouching and| Valuation of Assets and Liabilities. Types of Audit Valuation use for audit.

Audit Report Report-Audit  Certificate-Difference  between Audi} To know the terms used in Audit Report, Certificatel
Report and Audit Certificate. Auditing Assurance Standard.

Auditing and Assurance Standards.
(AAS-1,2,3,4,5)

3. Company Audit | Company Audit i) Understanding provisions for Work as Company
and Tax Audit Qualification, Disqualifications, Appointment, Renabyv Auditor as per Companies Act 2013.
Rights, Duties and liabilities of Company Auditor i) Enhance Provisions under Income Tax Act 1961 used
for Conduct Tax Audit.

Tax Audit

Provisions under Income Tax Act 1961 (Sec 44AA,
44AB, 44AD, 44ADA,44AE)

Recent Amendment made as applicable as per Incom
Tax Act 1961

112

4. Audit of | Auditing in an EDP_Environment i) Enhance the knowledge of Computerized Systems
Computerized General EDP Control — i) Forensic Audit used for new techniques applicabte f

90



Systemsé&
Forensic Audit

EDP Application Control-
Computer Assisted Audit Techniques (Factors and
Preparation of CAAT)

Forensic Audit

Definition, Importance of Forensic Auditor, Sensge
Render by Forensic Auditor, Process of Forensic gl
and Forensic Audit Techniques and Forensic Audiidre

new business trends.

Teaching Methodology:

Un | Tot | Innovative Film Shows and A.V. Projects / Practical’s ExpectedOutcome
it al Methods to be Applications
No |lect |used
ures
1 16 | Introduction to Lectures of experts available | Individual assignment of | Acquaint with knowledge and
Principles of on You Tube solving practical problems,| maturitytounderstandconcept o
Auditing and Audit | About Errors, Frauds, Types ofeport review Auditing, types of Audit and
Process Audit. Audit Process.
2 12 | Checking, Lectures ofexpertsavailableon Individual assignment of | ConceptualClarity and
Vouching and YouTube andother solving practical problems,| Practicalunderstanding of
Audit Report digitalplatforms. report review Vouching Verification and
valuation and Types of Audit
Report.
3 10 | Company Audit Lectures ofexpertsavailableon Individual assignment of | Practical knowledge about

and Tax Audit

YouTube andother
digitalplatforms. Website
Review

solving practical problems,
report review

appointment, reappointment ang
other related provision.

Practical knowledge about Tax
Audit as per I.T. Act 1961 (Form

3CA, 3CB & 3CD)
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4 10 Audit of

Audit

Computerized
Systems & Forensic| digitalplatforms.

YouTube andother

Lectures ofexpertsavailableor

report review

1 Individual assignment of
solving practical problems,| under Audit of Computerized

Understanding new concepts

Systems & Forensic Audit

Method of Evaluation:

Subject InternalEvaluation ExternalEvaluation Suggested Ad
on Course
Unit-1 |MCQ/ AssignmenWritten As pel University norms --
test/PPT
Unit—Il  MCQ/Quiz/ Written test As per University norms --
Unit-Ill  |Practica As pel University norms -
Problems/writtenTest/MCQ/PPT
Unit-IV  MCQ/ Assignment/Written As per University norms -
test/PPT
Reference books:
Sr. Title of Book Author/s Publication
No
1 Practical Auditing Spicer and Peglar Allied, 19FB5F.L., 1978
2 A Handbook of Practical Auditing B.N. Tondon Sabd & Co Ltd
3 Auditing assurance standards The Institute of ICAI
Chartered Accountants of
India
The Institute of Cost ICMAI

Company Accounts & Audit

Accountants of India
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Auditing

5 Fundamentals of Accounting and

The Institute of Company ICSI
Secretaries of India

Guidelines for completion of Practical’s:

a

Sr. | Title of Practical Objective of the Practical Outcanes Methodology

No

1 A study of Audit i) To study the meaning & Definition Acquaint with knowledge | Report based on visit to
Procedure of Audit and maturity to Understand Individual assessee and
organisation i) To study the nature, scope & objectiveconcept of Auditing,

of Audit Know the concept of Audit collection of documents
iii) To study the Audit Procedure of Process. K .

L now the audit process
Organisation.

2 A study of 1)To study the concept of voucher and itsConceptualClarity and Report based on visit to
Procedure of contain Practicalunderstanding of BUSInessman or
Vouching in i) To study the concept of vouching and Vouching
Auditing precautions to be taken by Auditor while professionals and

vouching documents collected
iii) To conduct vouching of representative
vouchers
3 A study of Audit i)To study the concept of Audit report | Understand concept of Report based on visit to
Report i) To study the types and features of Audiudit Report and its types BUSi
: usinessman or
Report Know the various forms of
i) To study forms of Audit Report Audit Report professionals and
documents collected

4 A Study of Tax i) To study the meaning of Tax Audit Acquaint Practical Practical example in

Audit i) To Study scope of Auditor’s Role knowledge about Tax Audit Guest Lecture /seminar
under Income Tax Act as per L.T. Act 1961 (Form
lii) To Study criteria for Compulsory Tax 3CA, 3CB & 3CD) workshop and Report
Audit
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based on visit to a

=

iv) To study Formats for Tax Audit (Forn
3CA, Form 3CB, Form 3CE & Form
3CD)

Businessman or
professionals and

documents collected

1. For each semester minimum three practicals shaultbmpleted.
2. Two practicals are compulsory from the above table.
3. Teachers are allowed to choose one practical aicgptd the situation in their local area.
4. If a student fails to complete minimum number adgtical’s, then the student shall not be eligiloledppearing at the practical examination.
Revised syllabi (2019 Pattern) for three years B.Com. Degree course (CBCS)
Semester : -V (T.Y.B.Com) Subject Code :- 355 (a)
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Subject : - Business Administration — Il ( Human Resource Management)
Preamble

Human resource management is centered around developing a strategic approach to find, train, recruit and retain the right professionals, for
the right job, and at the right time, such that they become future leaders to further the organizational goals, keeping in mind the company’s most
important asset — IT’S PEOPLE.

This is possible if the organization embraces the idea of building effective management of its human resource management department. As such,
human resources enables institutions and businesses to create a well-structured team with a distinctive organizational culture. With this, the
workforce stands a high chance of getting engaged or developed with whatever activity they are doing. In simple language, effective human
resource management helps the organization to enhance productivity. Study of Human Resource Management not only helps you work on the
theory but also enables you to discover your own style of managing people.

Human resource management plays a crucial role in any organization and has a range of functions that it undertakes. The scope of HR is vast and
diverse, as well as hugely impactful. To comprehensively know about its entire scope, all the disciplines and subdisciplines, one must pursue any of
the credible human resource management courses. Going through those will give you insights not only into the theories that define the human
resources framework but also the application of those concepts

Objectives of the course

1. To acquaint the student with knowledge about various Concepts , Objectives of the Human Resource Function, to identify the difference
between Human Resource Management and Human Resource Development
2. To update the students on the emerging trends in the area of Human Resource Management

3. To develop understanding among the students the process of Recruitment and Selection, understanding the various means and
methods associated with the Recruitment and Selection function
4. To educate the students on the importance of Training and Development and its impact on Career Planning and Development

5. To acquaint the students on the concept of Performance Appraisal ,d the process for effective Performance appraisal and imbibe the values
of Ethical Performance appraisal among the students
Depth of the program — Fundamental Knowledge
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Unit | Unit Title Contents Skills to be developed
No
1 Introduction to 1.1 Meaning, Objectives and Functions of Human Resource , , Difference between Conceptual

Human Resource
Function of

Management

Human Resource Management and Human Resource Development

1.2 Organization, Scope and functions of Human Resource Department in Modern
Business.

1.3 Human Resource Planning — Nature and Scope, Job analysis - Job description -
Job specification.

1.4 Human Resource Planning — Role of Human Resource Planning, Steps in
Human Resource Planning, Factors influencing Human Resource Planning.
Essentials of a Good Human Resource Planning , Job Analysis — Process , Tools
and Techniques , Job Description & Job Specification — Meaning and Distinguish
between Job Description & Job Specification.

1.5 Emerging Concept of H.R.D.

Quality Circles ,Kaizen ,Talent Management and Leadership Development ,HRD as a

Business Partner ,Visionary and Transforming Leadership, E- Learning: Integration

of IT and HR, HRIS (Human Resource Information Systems) ,Incorporation of career

development ,Internal consultancy and Linkage to knowledge management

Understanding

Critical thinking skills

Accessing and analyzing
information skills

Imaginative thinking

Awareness on the latest in
the trends
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Recruitment and

11

Recruitment — Meaning, Purpose/ Importance, Sources of Recruitment, and

Conceptual
Understanding

Selection Factors Governing Recruitment Process
1.2 Selection — Meaning, Importance of selection procedure, Tools of Selection and
selection Process Analytical skills
1.3 Distinguish between Recruitment and Selection Accessing and analyzing
information
1.4 Types of Employment tests, Types of Interviews
Imaginative thinking
Training and 1.1 Meaning ,Need, Objectives of Training and Development, Benefits/ Conceptual

Development

1.2

1.3

Importance

of Training to the organisation and employees.

Types of Training , Methods of Training and Development, Process/ Procedure
for effective Training.

Career Development, Steps in Career Development , Stages of Career
Development , Advantages and Limitations of Career Development, Career

Development Cycle , Career Counselling and Self Development

Understanding

Analytical Skills

Technical skills

Critical thinking

Performance
Appraisal

Management

11
1.2
1.3
1.4
1.5

Introduction, Meaning, Need and Importance of Performance Appraisal
Process of Performance Appraisal

Merits and Limitations of Performance Appraisal

Methods and Techniques of Performance Appraisal

Ethical Performance Appraisal

Conceptual
Understanding

Analytical skills

Accessing and analysing
information
Value Education
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Topic | Total Innovative methods to be | Film shows and AV Applications Project Expected Outcome
No. Lectures | used
1 10 PPT, Lectures by experts Online Videos of Human Resource | Interview Report of Developing Conceptual
from Industry experts, Managers. Human Resource understanding and
Live online session by Industry Manager/s of business of | Conceptual Clarity Learning
Experts various sizes and sectors | of the Latest development
in Human Resource
2 12 PPT, Lectures by experts Online Videos Interview Report of Conceptual Clarity and
from Industry experts and Placement Agency Practical understanding
Placement Agency Personnel , Hands on Experience
Managers, Detailed Project report Technical Knowledge
Role Play , Mock Interview on any 3 Sources of
, Demonstrations Recruitment
3 18 PPT, Videos of Various Videos of various Multi Product Creation of Short Video Conceptual Clarity and
Products from inception Line Manufacturers of Innovative Product Practical understanding
till date, Development, Pricing, Creative and Imaginative
Demonstration Market Launch Strategy | Skills Innovation
4 08 PPT, Lectures by Experts Online Videos of Tata Group of Study of Performance Analytical skills

from the field of Media,
Comparative Case study of
Ethical and unethical
Performance Appraisal
Practices

Industries

Appraisal System of
various organisations
And Study of
Performance Appraisal
System of Domestic,
Multinational and
International companies

Decision making skills
Creative and Imaginative
Skills |
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Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit—1 MCQ, Field Visit Report, Interview Report As per University norms Certificate Course in Best Practices
in Human Recourse Development
Unit—1I MCQ, Assighments, PPT As per University norms Certificate course in Ethical
Leadership Development
Unit—1ll MCQ, Interview Report with Placement As per University norms Certificate Course in Ethics in
Agencies, Case Study , Project on Need Human Resource Management

and Importance of Campus Placement
Office and Campus Interviews

Unit—1V MCQ, Case study, Project As per University norms

References:

List of Books Recommended: -

¢ Personnel and Human Resource Management — A M Sharma (Himalaya Publishing House)

e Personnel Management and Industrial Relations- R S Davar (Vikas Publishing House)

e Human Resource Development and Management- Biswanath Ghosh (Vikas Publishing House)

e Personnel Management — C.B. Mamaria, S V Gankar (Himalaya Publishing House)

* Human Resource Management — AShwathappa

* Human Resource Management - Gary Dessler

e HR from the Outside In: Six Competencies for the Future of Human Resources - Dave Ulrich, Jon Younger, Wayne Brockbank, Mike
Ulrich

e The HR Scorecard - Brian Becker, Mark Huselid, Dave Ulrich

e Victory Through Organization - Dave Ulrich, David Kryscynski, Wayne Brockbank, Mike Ulrich

* Investing in people. Financial Impact of Human Resource Initiatives - KirsWayne Cascio, John Boudreau

¢ Work Rules! -Laszlo Bock



HR Rising!!: From Ownership to Leadership -Steve Browne

The Practical Guide to HR Analytics: Using Data to Inform, Transform, and Empower HR Decisions - Shonna D. Waters, Valerie N.

Streets, Lindsay McFarlane, and Rachael Johnson-Murray

Revised syllabi (2019 Pattern) for T.Y.B. Com Degeecourse (CBCS)
SPECIAL ELECTIVE COURSE (Special Course — 1)
Banking and Finance-Special Paper Il (Semester-V)
(Financial Markets and Institutions in India — I Course code:355-B

Objectives:

Total Credits: 04 (Theory 03 + Practical 01=04)

1. To acquaint the students with Indian Financiat&m and its various segments.
2. To make the students aware about Indian Moneké&ia

3. To analyse and understand the functions of in@iapital Market.
4. To enable the students the functioning of Faré&gchange Market.

d

Unit Topic Number of | Teaching Method Proposed skills to be developed
No. Lectures
01 | 1. Indian Financial System: 10 Lecture, PPT, Understanding thindian Financial
1.1 Meaning and Definition of Financial Group and System.
System in India. Panel Understanding the meaning, structure ar
1.2 Structure of Indian Financial System Discussion, role of Financial System in India.
1.3 Functions of financial system in India Library Work,
1.4 Role of financial system in Economic Assignments
Development
1.5. Indicators of Financial Development
02 Indian Money Market : 14 Lecture, PPT, Understanding the meaning, functions,

2.1 Meaning and definition of Indian
Money Market

2.2 Functions of Indian Money Market

2.3 Participants in Indian Money Market

2.4 Credit Instruments used in Indian

Group and
Panel
Discussion,
Library Work,
Assignments

credit instruments, deficiencies and rece
development in Money Market in India.
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Money Market
2.5 Deficiencies of Indian Money Market
2.6 Recent development in Indian Money

Market
03 | Indian Capital Market: 12 Lecture, PPT, Understanding the meaning, definition
3.1 Meaning and definition of Indian Group Discussion, | functions, credit instruments, deficiencies
Capital Market Library Work gnd recent development in Capital Market
3.2 Functions of Indian Capital Market Book Assignment, | N India
3.3 Participants in Indian Capital Market Use of internet
3.4 Credit Instruments used in Indian
Capital Market
3.5 Deficiencies of Indian Capital Market
3.6 Recent development in Indian Capital
Market
04 | Foreign Exchange Market: 12 Lecture, PPT, Understanding the meaning, definition
4.1. Meaning and definition of foreign Group and Panel functions, participants and recent
exchange market Djscussion, development in Foreign Exchange Market.
4.2. Functions of Foreign Exchange Market Library Work,
4.3 Participants in Foreign Exchange Assighments
Market
4.4. Determination of Exchange Rate
4.5 Recent development in Foreign
Exchange Market
Total 48

References:

1. Avadhani V.A. (2019), ‘Investment and Securifiéarkets in India’, Himalaya Publishing House
2. Bhole L.M. (2004), ‘Financial Institution and kkats’ McGraw Hill Education

3. Khan M.Y. (2019), ‘Indian Financial System™Edition, McGraw Hill Education

4. Kohok Mukund, ‘Business Finance and Financialiges’

5. Kumar, Gupta and Kaur (2021), ‘Financial Marketd &mstitutions’ Taxmann

6. Meir Kohn (2000), ‘Financial Institutions and Matk’, Tata MC Graw-Hill Publication
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* 7. Michael Brandl (2016), ‘Money, Banking, FinancibMarkets and Institutions’, CENGAGE Learning Custom
» 8. Mittal Anand (2003), ‘Economic Reforms and Capkarkets in India’, Galgotia Publishing Compahgw Delhi.

® 9. Pathak Bharti V. (2018), “The Indian Financial $mst, Pearson Education [India] Ltd.

SYLLABUS FOR T.Y.B.COM UNDER CBCS PATTERN 2019
SEMESTER-V
PAPER- 11
SUBJECT NAME: - BUSINESS LAWS AND PRACTICE PAPER II (BLP-II)

COURSE CODE - 355 (c)

Objectives of the course:

To develop an understanding of the significant provision of selective Business & labour Laws.
To acquaint the students to address a basic business legal application-oriented issues.

Depth of the program:

Basic to application based knowledge.

Objectives of the Subject:

e To impart the students with the fundamental understanding of important business laws.

¢ To study & acquaint students an application based knowledge of various Business & Labour Laws.

e To familiar the students with legal Business Environment of India.

* To develop & strengthen students through the legal practical knowledge and their importance to the Indian Business organizations.
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Unit
. No.

Unit Title

Contents

Purpose skills to be
developments

An Introduction to
Labour Laws in India

1.1 History and Evolution of Labour
Laws in India

1.2 Labour Policy of India

1.3. Classification of Labour Laws
and an overview of labour

laws.

1.4 Unfair Labour Practices

1.5 Labour Laws in the unorganized
sector

1.6 Authorities under the Labour
Laws in India (Ministry of Labour

& Employment —-Government of
India, Chief

Labour Commissioner Labour
Courts / Industrial Tribunals,
(Appointment, Qualification,
Disqualification, Rights & duties)

Understanding of evolution
& historical legal
framework of Labour Laws
in India.

The Factories Act,
1948 (Sections 1-50)

1.1 Introduction, Objectives & Key
Definitions, Approval,

1.2 Licensing and Registration of

Factories,

1.3 The Inspecting Staff, Provisions

Regarding Worker's Health,

1.4 Provisions Regarding Safety and

Welfare of Workers. Recent

amendments (If any)

Students will get the basic
knowledge about various
provisions under factories
Act 1948.

The Employees State
Insurance Act,1948

3.1 Scope, Application and
Definitions

3.2 Chapter II of the Act(ESI
Corporation, Standing Committee,
Medical Benefit Council, Principle
Officers)

3.3 Chapter IlI of the Act(Finance &

It will help the students to
gain insights of the
Employees State Insurance
Act,1948.
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Audit)

3.4 Chapter IV-(Contributions,
Recovery of Contribution,)

3.5 Chapter V(Benefits)

3.6 Chapter VI(Adjudication of
Disputes & Claims)

3.7 Chapter VII(Punishment)

4 The Employees 5.1 Introduction, Objectives and To learn various provisions
Provident funds and scope of the Act, & applications of the
Miscellaneous 5.2 Applicability and Constitutional | Employees Provident funds
Provisions Act, validity of the Act., & Miscellaneous Provisions
1952 5.3 Definitions, Employees’ Act, 1952.

Provident Fund Scheme,

5.4 Employees' pension scheme and

Employees Deposit Linked

Insurance scheme

Authorities - Under the Act, and

their workings, penalties, offences

and protection.

Teaching Methodology
Innovative
Topic Total Methods to be Film shows and AV Expected
No. | Lectures used Applications Project Outcome
1 12 » E-Content on
Evolution of Labour
laws provided by Project report | Understanding
UGC/University/M | shall be the actual
» Group 00C etc. to be prepared on | requirement of
Discussion analyzed. Development | legal
» Article Reviews [> Other open E- of labour laws | framework in

Content Internet as per their India.
Sources. necessity.
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12 » Benefits of
Factories Actto |» E-Contenton
be discussed in Factories Act
Group. provided by Project
» Internet Sources. UGC/University/M | report can be | Understanding
» Discussion on 00C etc. to be prepared on | the major
legal analyzed. applications insights of
requirements. of Factories Factories Act
Act 1948. 1948.
12 » You tube E-Content
» Benefits of Sources.
Insurance to be > E-Contenton the
discussed in Employees State
Group. Insurance Act Project report
» Internet Sources. provided by can be
» Discussion on UGC/University/M | prepared on Make students
various 00C etc. to be benefits of aware about
Provisions of the analyzed. Employees Employees
Act. State State Insurance
insurance Act. | Act.
12 » Benefits of The
Employees Project report
Provident funds [»> You tube E-Content | can be

and Sources. prepared on
Miscellaneous » E-Content on the benefits of
Provisions Act, Employees The Make students
1952 to be Provident funds Employees aware about
discussed in Group. and Miscellaneous | Provident The Employees
> Internet Sources. Provisions Act, funds and Provident funds
» Discussion on » 1952 provided by | Miscellaneous | and
various UGC/University/M | Provisions Miscellaneous
Provisions of the 00C etc. to be Act, Provisions Act,
Act. analyzed. 1952 1952
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References

Sr. No. Title of the Book Author/s Publication
Labour Laws Taxmann Taxmann
1
Labour & Industrial Laws S N Misra Central Law Publication
2
3 Labour and Industrial Laws M.N. Mishra Central Publicaions
4 Business & Commercial Laws Sen & Mitra --
5 Business Law for Management | Bulchandani K.R. -

Practical for Semester - V

Topic

Mode of Practical

Evolution of labor policies in India

Group Discussion & Survey can be conducted.

Applications of Factories Act 1948

Overview & Presentation can be taken.

Benefits of Employees state insurance Act.

Online data analysis with library sources.

Overview of Employees Provided fund & Miscellaneous
provisions Act.

Applications to studied.
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Revised Syllabi (2019 Pattern) for Three years B.Gon Degree Course (CBCS)

Semester -V Course Code-355 (d)
Subject: --: Co-operation & Rural Development ((Speial Paper-II)
Total Credits: - 04 (Theory 03 Internship 01=04)

Preamble:

Cooperative learning requires students to engageomp activities that increase learning and addsratmportant dimensions. The positive outcomes
include academic gains, improved race relationsiacr@ased personal and social developmBEme. purpose of this course is to impart knowledge o
concept of cooperative marketing, consumer cooperand marketing of other cooperative organisatidinis course enables students to acquire in-
depth knowledge of cooperative marketing.

Objectives of the Course:
1)To create awareness among students about co-aeenadrketing
2)To develop the capability of students for knowinifedent types Marketing.
3)To create awareness about the role of Nationalcfitiral Co-operative Marketing Federation (NABED

Unit Unit Title Contents Skills to be developed
No.
1 Introduction to 1.1 Meaning and definition Understanding Basic Marketing and
Marketing 1.2 Elements of marketing its importance
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1.3 Objectives of marketing

1.4 Importance of marketing

1.5 E- marketing for co-operatives

1.6 Recent trends in co-operative marketing

Co-operative
Marketing

2.1 Basic concepts and features of co-operative
marketing

2.2 Structure of cooperative marketing

2.3 Primary Co-operatives Marketing Societies-
Objects, Functions andProgress.

2.4 District and State Co-operatives market
societies /  Federations objectives, Functioms
Progress.

2.5 Development and Evaluation

Understanding basic concepts of ¢o-
Cooperatives
functions

operative Marketing,
federations, their
objectives etc.

ing
a

Consumer Co-

3.1 Meaning, Need and Importance

1) Creating awareness about

operatives 3.2 Structure of consumers Co-operatives consumer co-operatives, its

3.3 Primary Co-operative Consumer Stores, needs and structure.
Student Consumer Stores. 2) Understanding about
3.4 Wholesale Co-operative Stores & Super markets  problems of consumer co-
3.5 State Co-operative Consumer Federation & operatives, their evaluation
National Co-operative Consumer Federation and development
3.6 Problems of consumer co-operatives
3.7 Evaluation and development

Other Co- 4.1 Dairy Co-operatives Creation of awareness about differq

operative 4.2 Poultry Co-operatives cooperative originations and the

Organizations 4.3 Sugar Co-operatives. marketing strategies

and It's 4.4 Cotton processing ( Ginning, Spinning Mills)

Marketing Pricing

D

4.5 Meaning and Objectives of Pricing

r
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4.6Competitive and

Co-operative Pricing

4.7Agricultural Cost and Price Commission(ACPC)

Teaching Methodology:

Topic Total Innovative Methods to be used Film Shows and A.V. Project Expected Outcome

No. | Lectures Application

1 12 Lecture, PPT Presentation Relevant  You Tub Individual assignment Understanding of basic
Poster Presentation, Group Discussioxjdeos, Relevant slidereport knowledge of Marketing
Library visit ,Home Assignment ,Preshow, online Video
reading, Class discussion , library vis|tShort Film Show
internet resources

2 12 Pre reading, Class discussion, internBelevant You Tub VideosVisit to Office of co-| Understanding the
resources, Lecture, Expert Lecture, PRTShort Film Show, A.\| operative society importance and Essentials
/ Poster Presentation, Group DiscussioApplication , co-operative Marketing
Library /Home Assignment ,Internal
Assignmentcase study

3 12 Lecture, PPT Presentation Relevant  You Tub Presentation 1) To acquire the
Poster Presentation, Group Discussioxjdeos.PPT fundamental knowledge
Library visit ,Home Assignment ,PreAV Application, consumer co-operative
reading, Class discussion , library visjtgnline video institutions
internet resources ,Students 2) To understand the
Seminar/Workshopcase study function of state and

National consumey
federations

4 12 Guest Lectures of eminent Online Videos, RelevantVisit to co-operative To understand elements
Personalites , Group Discussigrslide show , organization &| different co-operative
Library visit ,Home Assignmentcase Short Film Show Presentation on it. organization and their
study pricing policies and

pricing policies.

Method of Evaluation:
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Thought(JCMT)

Subject Internal Evaluation External Evaluation Sugyested Add-on Course
Unit- | Attendance, Continuous Assessment Testighssent | As per University norms.
/Quiz/Course project, Seminar and Discussion
Unit-II Attendance, Continuous Assessment Testjgksaent | As per University norms. .
. . . : J : P y Certificate Course on
/Quiz/Course project, Seminar and Discussion .
- . - - . Cooperation and Rural
Unit-11 Attendance, Continuous Assessment Testigement | As per University norms.
. . . . : Development
/Quiz/Course project, Seminar and Discussion
Unit-1V | Attendance, Continuous Assessment Testjghgaent | As per University norms.
/Quiz/Course project, Seminar and Discussion
References:
Sr. No Title of Book Author/s Publication Place
1 New Dimensions of Co-operative G.S.Kamat Himalaya Publication Mumbai
management House,
2 Co-operative Management principals and | Dr.Nakkiran S.A.- Himalaya Mumbai
techniques Publication House,
3 Co-operative Management and Goel B.B Deep and Deep New
Administration Publication Delhi.
4 Co-operation and Rural Development Principal RmNGhorpade Success Pune
5 Human Resource Management Practices in Principal Dr.Shaikh Aftab Anwar, Idea Publication e Delhi
Co-operative sector
6 Theory & Practice of Co-operation, Dr. Dhiraj Zalte &Others — Prashant Publication Jalgaon
7 C.A State and C-operative Movement
8 https://wwwbhagirathgram.org/
9 Journal of Commerce and Management

110



SPPU, Pune
Revised Syllabi (2019pattern) for three years B.Com. Degree Course CBCS

T.Y. B.Com. (Semester V)
Subject Name -: Cost and Works Accounting. Special Paper Il
Subject Title -:Overhead and Accounting for Overheads Course Code -: 355 —e
Obijectivs:
To provide knowledge about the concepts and principles of overheads.
To Introduce the cost accounting standards and the cost accounting standard board.

To understand the stages involved in the accounting of overheads.
To build an ability towards strategic overhead accounting under Activity Based Costing

B W N

Unit No. | Unit Title Contents Skills to be developed
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Overheads

1.1 Meaning and definition of overheads.

1.2 Classification of overheads

1.3 Introduction to Cost Accounting Standard, Cost
Accounting Standard Board

1.4. Introduction to of CAS 3, CAS 11, CAS 15

1.5 Cost Accounting Standard 3: Production and operation
Overheads

Ability to understand the concept of
Overhead and classification of overheads.
Students will be able to relate the cost
Accounting Standard with respective
overheads.

Accounting | 2.1 Collection and Allocation of overheads. To understand the stages in the process of
of _ _ accounting overheads.
Overheads 2.2 Apportionment and Reapportionment of overheads Students will be able to calculate total
(Part-1) 2.3 Simple problem of primary distribution of Overhead departmental overheads after
implementing Primary and Secondary

2.4 Simple Problem of Secondary distribution of overheads Distribution.

(Repeated & Simultaneous Equation method only)
Accounting | 3.1 Absorption - Meaning, Rate and Methods of Overhead Conceptual understanding of under and
of Absorption over absorption.
Overheads Enable the learner with accounting
(Part-1I) 3.2 Under and Over Absorption of overheads- Meaning, treatment for under and over absorption.

Reasons and Accounting treatment

3.3 Simple problems on the accounting treatment of under
and overabsorption of Overheads
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4 Activity
Based
Costing

4.1 Definitions-Stages in Activity Based Costing
4.2 Purpose and Benefits of Activity Based Costing
4.3 Cost Pools and Cost Drivers

4.4 Problems on Activity Based Costing [Simple Problems
only]

a. Students will be able to identify overheads as
per various activities.

Teaching Methodology

Unit | Total Innovative Methods to be Films Shows | Practical Expected Outcome
No. | Lectures | used and AV
Applications
1 08 Powerpoint Presentations Relevant Group To remember and
Youtube discussion understand the
concept of

113



16 Group Discussion
12 Quiz
12 Expert lecture

Links

overhead and
classification of
overheads

Visit small units
and make a list
of overheads of
the respective

units.

Understanding the
significance of

overheads
in the total cost of

product/service.

Powerpoint
Presentations

1)Ability to
understand the
stages in the process
of accounting
overheads.

2) Application of
accounting
treatment for under
and over absorption.

Case Study

Knowledge about
detection of
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overheads to
different activities

Method of Evaluation

References

Subject Internal Evaluation External Suggested Add-On Course
Evaluation
Unit | Multiple Choice Questions, Written SPPU Two industrial visits and
T Test, Internal Examination, Powerpoint subsequent reports on the
nit
Presentations, Orals, Assighments, visits.
Unit Il Tutorials etc.
Unit IV
Sr. Title of the Book Author Publisher Place
No
01 Practice in Advanced costing Prof. Subhash Jagtap | Nirali Prakashan Pune
and Management Accounting.
02 Advanced Cost Accounting and | Ravi Kishor Taxman’s Allied New Delhi
Cost Systems Service Pvt. Ltd.
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03 Cost Accounting Principles and | S.P. lyengar Sultan Chand & Sons | New Delhi

Practice. Accounting,
Taxman’s

04 Students Guide to Cost Ravi Kishor Taxman’s, New New Delhi
Accounting Delhi.

05. | Cost Accounting Principles and | M.N. Arora Vikas Publishing New Delhi.
Practice House Pvt. Ltd.

06 Cost Accounting, Theory and S.N. Maheshwari Mahavir book Depot | New Delhi
Problems, and S.N. Mittal

07 Theory and Techniques of Cost | B.L. Lall and G.L. Himalaya Publishing | New Delhi.
Accounting. Sharma House

08 Cost Accounting — Textbook. V.K. Saxena and Sultan Chand and New Delhi.

Vashista Sons

09 Cost Audit and Management V.K. Saxena and Sultan Chand and New Delhi
Audit. Vashista Sons

10 Cost Accounting Principles and | Jain and Narang Kalyani Publishers Kolkata
Practice.

11 Principles and Practice of Cost | N.K. Prasad Book Syndicate Pvt. Kolkata
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Web References

Accounting

Ltd.

12 Advanced Cost Accounting N.K. Prasad Book Syndicate Pvt. Kolkata
Syndicate Pvt Ltd., Calcutta. Ltd.
13 Practical Costing. R.K. Motwani Pointer Publisher Jaipur
14 Cost Accounting. R.S.N. Pillai and V. Sultan Chand and New Delhi.
Bhagavati Sons
15 Advanced Cost Accounting Dr D. M. Gujarathi Idol Publication Pune
Sr. No Lectures Films PPTs Articles Others
For all Guest Lectures by | YouTube Relevant | Articles from professional https://ic
the Field Personnel films PowerPoi | journals such as The mai.in
units. such as working showing the | nt Management Accountant, The
executives from working of presenta | Chartered Accountant, The
industries and of different tions are | Chartered Secretary, The www.glo
practising Cost available | Institute of Chartered Financial
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and Management | industries. on all Analyst of India balcma.in

Accountants. these
topics.
eclm.unp
une.ac.in

Notes: The breakup of marks in the Examination will be as follows:

® 50 % of the marks for Theory & 50 % of the marks for Practical Problems (Simple Problem Only)

Areas of Practical Problems

» Accounting & Control of Overhead. [Part ]

Primary and Secondary Distribution of Overheads( Repeated & Simultaneous equation methods only)

» Accounting & Control of Overhead. [Part II] Problems of Machine Hour Rate Only.

» Problems ofActivity Based Costing [Simple Problems only]

Revised syllabi (2019 Pattern) for three years @nCDegree course (CBCS)

Syllabus forB. Com. Semester: - V
Subject Name: Business Statistics Il
Course code: 355(F)
Credit 3
Preamble to the syllabus:
Tools and techniques learned in Statistics give argcise way of formulating and analyzing a problem ad to make logical

conclusions. Concepts and tools introduced in thisourse are useful to students for higher studies a@ncareer in any branch of
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Economics, Commerce and Management. Professional®sking in these fields, wishing to upgrade their kmwledge, will also benefit. The
stress of the course will be on building the concépand their applications.
In modern times, Statistics is viewed not as a merdevice for collecting numerical data but as a meanof developing some

techniques for their handling and analysis and drawg valid inferences from them. Statistics providegools for making decisions when
conditions of uncertainty prevail. So it is very usful in various fields like agriculture, business,management, economics, finance,
insurance, education, biotechnology and medical sgice etc.
Depth of the Course— Basic Knowledge of Probability Theory
Objective of the Course

1. To understand and Master the concepts of Probabilt

2. To understand the concepts of discrete probabilitgistributions.

3. To make students to understand the art of applyingtatistical techniques to solve some real life prééms.

4. To gain knowledge of Statistical Computations.

Uni
t Unit Title Contents Purpose/Skills to be developed

No.

1 Probabililty Definition of permutation and combination of distin 1. To understand the concepts of probability
objects; Relationship betwea#r and~Cr, Statement of 2. To apply the concepts of probability to real
binomial theorem for positive integral index (withg life business problems.
proof); Sample space - Definitions of sample spagent,
sure event, null event, Complimentary events, Hygual
likely events, Simultaneous occurrence of the twenés,

Occurrence of at least one of the two events; Bibtya-
Definitions of probability using classical and axiatic
approach; Addition and multiplication laws of proilgy:;
Conditional probability £(A|B), P(B|A) WhereA andB
are any two events defined on same sample space,
independence of two events, Bayes Theorem (statemen
only); Examples and problems related to business.
2 Univariate and Random Variable - Meaning of a random variablé, To understand the concept of randpm
Bivariate Discrete discrete random variable; Probability distributioh a variable
Probability discrete random variable; Probability mass function To understand the concepts of univariate
Distribution (p.m.f); Expected value, variance and S.D, Exampled and bivariate probability of distribution
problems related business based on finite sampleesp
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Bivariate discrete random variable; Joint prob#pbili3.

distribution of a bivariate discrete random var&abl
Marginal probability distribution of a discrete diom
variable; Independence of two discrete random btes
Examples and problems related to business.

To apply the concept of random variab

and probability distribution to real life

business problems.

Some standard discrete
probability
distributions

Bernoulli distribution - Bernoulli trials, Probaltit mass| 1.
function, Expected value, variance and S.D; Bindmia

2.

distribution - Probability mass function, Expectealue,
variance and S.D (Formulae only) statement of aekdjt
property (without proof), Problems to
probabilities, Expected value and parameters abrhial
distribution, Relation with Bernoulli distributioiReal life
situations; Poisson distribution -

—h

only) statement of additive property (without prod
problems to calculate probabilities, expected vediunel
parameter of Poisson distribution, Real life situzd.

calculate

probability mass
function, Expected value, variance and S.D (Forsula

es

1%

To understand the concepts of different

discrete probability distributions
To apply concepts of discrete probabill

distributions to real life business problems.

Inventory Control

Meaning and necessity of inventory control; Deteistic
inventory Model: - Economic order quantity fpr
instantaneous replenishment with uniform demandagn
shortages not allowed, b) shortages allowed; Léad, 1
Re - order level and Buffer stock; Probabilistiwdntory
Model : - Single period probabilistic model withaét up
costs.

control
To apply the concept of inventory control
real life business models.

List of Practicals

Sr. No

Name of the Experiment

Applications of Binomial distribution using

Application of Poisson distribution

Application of Bivariate discrete probability diftmtions

Teaching methodology

[

y

1. To understand the concept and Inventory
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Topic Total Innovative methods Film shows and Proiect Expected Outcome
No. Lectures to be used AV Applications ) b
1 12 IcT NA NA Studen_t_s will be able to u_nderstand and apply qasce
probability to real world business problems.
2 14 ICT NA NA Students will be able to understamdi applythe concepts
of discrete probability distributions to real woibdisiness
problems.
3 Students will be able to understand and apply spme
14 ICT NA NA | standard probability distributions to real worldsimess
problems.
4 08 ICT Students will be able to understand and apply treept
NA NA . .
of inventory control to real world business probéem

Method of Evaluation

Subject Internal Evaluation  External Evaluati )%L;?Esv?siiglséggrﬂggtgn Suggested Add on Course
Unit — | 30% 70%
Unit — Il 30% 70%
Unit — 1l 30% 70%
Unit — IV 30% 70%
Total

Notes: -
1. Internal evaluation is continuous assessment.

2. Internal evaluation shall have following components-
a. Atleast one test of 20 marks involving objective westions of following type: - multiple choice, trueor false, state definitions/concepts,

one line answer etc.

b. Atleast one assignment of 05 marks.
c. Iftime and resources permit then there can be poweoint presentation of group or individual (this component is not compulsory)
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d. Final score will be average score of all components

References:
Sr. No. | Title of the Book Author/s Publication Plae

1 Business Mathematics and Statistics N.G. Das & Dd.K. Das McFraw Hill New Delhi

2 Fundamentals of Business Mathematics| M. K. Bhowal Asian Books Pvt. Ltd New Delhi

3 Mathematics for Economics and Martin Anthony and Norman Cambridge University Press| Cambridge
Finance: Methods and Modeling Biggs

4 Statistical Methods Gupta S. P. Sultan Chand an8ons New Delhi

5 Applied Statistics Mukhopadhya Parimal New CentrdaBook Agency | Calcutta.

Pvt. Ltd.
6 Fundamentals of Statistics Goon A. M., Gupta, MK. and World Press Calcutta.
Dasgupta, B.

7 Fundamentals of Applied Statistics Gupta S. C. ahKapoor V. K., Sultan Chand and Sons New Delhi

8 Statistics for Business and Financial Cheng-Few Lee, John C. Lee Springer New York
Economics and Alice C. Lee

9 Fundamentals of Statistics S. C. Gupta Himalayaublishing House | New Delhi

10 Statistics for Business and Economics J. S. Claan Vikas Publishing House New Delhi

11 Business Statistics S. P. Gupta and M. P. Gupta | Sultan Chand and Sons New Delhi

12 Quantitative Techniques N. D. Vohra McGraw HillEducation New Delhi
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13 Business Statistics S. C. Gupta and Indra Gupta | Himalaya publishing House | New Delhi

14 Complete Business Statistics Amir Aczel, J. Sodarpandian, | McGraw Hill Education New Delhi
and P. Saravanan

15 Fundamentals of Statistics D. N. Elhance Kitab ldhal New Delhi

Revised Syllabi (2019 Pattern) for Three years B.Gon Degree Course (CBCS)

Semester V (T.Y.B.Com)

Subject code -: 355 (g)

Subject -: Business Entrepreneurship (Special Papél)
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Total Credits: - 04 (Theory 03 Internship 01=04)

Preamble:

Entrepreneurs create jobs, increase innovatiorse rabmpetition and are responsive to changing ecenopportunities and trends. Youth
entrepreneurship is also attractive to policy makeecause of the high rates of latent entreprehiguasnongst young people. Entrepreneurship
education aids students from all socioeconomic ¢paxinds to think outside the box and nurture uneatinal talents and skills. It creates
opportunities, ensures social justice, instillsf@®nce and stimulates the econor@ytrepreneurship is the capacity to not only starmhpanies, but
also to think creatively and ambitiously. Hences ivery important to be included in curriculum.

Objectives:

1) To Develop understanding of MSME and its formation

2) To Develop Knowledge and understanding in creadimg) managing new venture.

3) To Equip students with necessary tools and teclesitpi set up their own business venture
4) To help students to bring out their own busineas pl

5) To make students aware about business crises emkss.

Depth of Programme: - Basic knowledge of BusinessnEepreneurship

Unit Unit Title Contents Purpose Skills to be developed

No.

1 MICRO SMALL AND | Introduction, Definition, Investment and Anndal 1) To understand the concept |of
MEDIUM ENTERPRISES | Turnover, Key Announcements of Atma Nirbhar MSME
(MSME) POLICY 2020: Bharat Abhiyan, Criterion, Classification of 2) To study the government

Enterprises, Government Schemes for MSME| in schemes related to MSME
India, Covid impact on MSME

2 FORMATION OF MSME: | Business opportunity, scanning the environment for 1) To study the procedure of
opportunities, evaluation of alternatives and formation of MSME
selection based on personal competencies. 2) go sFudy the Dc?velgpml\irSnMa;d
Registration under MSME, Udyam Registration ervice covered under
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Portal, MSME Development and Service covered 3)

under MSME, Limits of MSME, and Eligibility for
MSME.

To study Limits of MSME anc
Eligibility for MSME.

BUSINESS
PREPARATION
PROJECT REPORT:

PLAN
AND

Meaning and importance - objectives - Selection|of 1)
suitable form of organization - Precautions to be
taken by an entrepreneur while preparing Busingss 2)
Plan.

Meaning, Concept and classification of project

Project for Retail store, Oil Mill, Cold Storage¢d
friendly Bag production- Reasons for failure of

project

Project Appraisal - Break - Even Analysis and Ratio

Analysis : Debt : Service Coverage Ratio - Gr
Profit : Net Profit Ratio and Return dnvestment
(ROI), Project Audit

0SS

)

To understand the concept and

various aspects of Busine
Plan and Project Report

To study the concept of proje
appraisal and its related aspe

SS

ct
cts

PROJECT ASSISTANCE:

Financial assistance through State Finang
Corporation’s (SFC's,) District Industries Cent
(DIC), Maharashtra Industrial Developmer
Corporation (MIDC), National Institute for

Entrepreneurship and Small Business Developm
(NIESBUD), National Institute of Small Industry
Extension Training (NISIET), Small Industrie
Development Organization (SIDO), Small Industri
Development Bank of India (SIDBI), Technicg
Consultancy Organization (TCO), Commerci
Banks,
(IFCIl) - Non-financial assistance from Distrig
Industries Centre (DIC), Small Industries Servi

Industrial Finance Corporation of India

ial 1)
re
nt 2)

ent
/

al
al
al

t
ce

To study the role of variou

institutions in Projec
assistance
To study the scheme ¢

assistance and incentives
various institutions

[

Df
of
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Institute (SISI), Khadi
Small Scale Industries (SSI's) amax
- Assistance for obtaining Raw Mate
Land and Building, Venture Capital
Assistance

and Village
Commission (KVIC) - Financial incentives for

Industrie

()

Concessions
rial, Machinery,
and Technigal

Teaching Methodology:

Topic No. | Total Lectures Innovative Methods to be used Film Bows and A.V. Expected Outcome
Application
1 12 Group Discussion, Quiz Related Videos and | Understanding the concept
PPTs and government schemes
related to MSME
2 12 Power Point Presentation, Survey Analysis Relaté/ideos and Gaining practica
PPTs knowledge related to
formation of MSME
3 14 Poster Making, Article Review, PractigdProject Reports of Students will be able tp
based learning, Problem solving basé&bmpanies, Relatedprepare business plan and
learning Videos and PPTs formulate project report
4 10 Power Point Presentation, Case study Annual Reporf| Understanding the role and
Companies Relatedschemes of various
Videos and PPTs institutions  in  Project
assistance

Method of Evaluation:

126



>

Topic No. Internal Evaluation External Evaluation Suggested Add On Course

1 MCQ, Assignment As per University Norms 1) MSME Entrepreneurship

2 Project, Presentation As per University Norms . .

3 Project, Quiz, Tutorials As per University Norms 2) Professional Entrepreneurship Courses

4 MCQ, Assignment As per University Norms 3) Entrepreneurship: Launching an Innovative Busine
4) Essentials of Entrepreneurship: Thinking and Actio

References:

1) Pandey G.N. - 'A Complete Guide to Successful néreeurship' Vikas PublishingHouse PvL Ltd.

2) Maharashtra Centre for Entrepreneurship Developm&mbject Profile’, 'Profile for SSIProjects.’

3) Edward D. Boao - 'Opportunities’.

4) Prof. John Mullins - 'The New Business Road Ted®&arson.

5) Prof. Rajeev Roy - 'Entrepreneurship' Oxford UrsitgrPress.

6) Rashmi Bansal - 'Stay Hunary Stay Foolish' - CNMFIAhmedabad.

7) Dr.Patel V.G. - 'When The Going Gets Tough' - Tdt&Graw Hill, New Delhi.

8) Mark. J. Dollinger, Entrepreneurship - Strategied Resources, Pearson Edition.

9) Udai Pareek and T.V. Rao, Developing Entrepreneprshi

10)S.V.S. Sharma, Developing Entrepreneurship, Isandgroblems

11)Srivastava, A Practical Guide to Industrial Entegpaurs

12)Anil Kumar: Small Business and Entrepreneurship Itikernational Publishers

13)Government of India, Report of the committee on &epment of small and mediumentrepreneurs, 1975

14)Bharusali, Entrepreneur Development

15)23 Vidya Hattangadi : Entrepreneurial
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16)Dr. Venkataramanappa : : Entrepreneurship Developme

17)B. Janakiraman , Rizwana M: Entrepreneurship Dgratnt

18)N.V.R Naidu : Entrepreneurship Development, |.Ketnational Publishers
19)Business Entrepreneurship — Dr. M. B. Sonawane

20)Business Entrepreneurship —Dr. S. L. Shirgave.

Web References
1) https://msme.gov.in/
2) https://www.startupindia.gov.in/
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T.Y. B.Com. (Semester -V) (2019 Pattern)
Special Paper-II
Marketing Management-I|

Course code — 355 (h)

Objectives:

e The objective of this course is to facilitate urefanding of the conceptual framework of marketind @s applications in decision making under vasiou
environmental constraints.

e The course will make learners understand how toemeafiective marketing decisions, including assegsimarketing opportunities and developing
marketing strategies and implementation plans.

Unit No Topic No. of Teaching Method Proposed skills to be developed
Lectures
1 Market Demand and Sales Forecasting 12 Conceptual Learning, | To equipped with a comprehensive
Power Point

understanding of the key factors in
demand and sales forecast.

i 5 .
What is Demand~ Presentation,

Definition Library Work,

Meaning Assignment.
Determinants
Understanding Needs, Wants and Demands in Marketing
Types of Demands in Marketing
Meaning of Sales Forecast, Sales Budget and Sales ()

Sales Forecasting Methods
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Forecasting Techniques

Marketing of Non-Profit Organization 12 Conceptual Learning , | Familiarizing the students with the
Non-Profit O i ation-C Visit application of the concept & need of
on-brofit Organization-Concept, , marketing in Non-profit organization.
.- Assignment.
Characteristics
Types
Problems
Need of Marketing of Non-Profit Organization
Non-Profit Organization in India
Changing Role of Marketing Organizations 12 Conceptual Learning, | Understandingnarketing organization
. . L _ and its changing role.
Meaning of Marketing Organization Power Point
. o Presentation,
Types of Marketing Organizations
. . o Library Work,
Factors Affecting on Marketing Organization
. . . o Case Study.
Essentials of an effective Marketing Organizations
The changing role of marketing and marketers.
Brand Building Strateqy 12 Conceptual Learning, | Understanding the concept and
c t of Brand Strat Power Point importance of Building Brand Strategy
onceptot bran rategy Presentation, as well as its relationship in reviewing
ildi to competitive advantage.
Importance of Building a Brand Strategy Group Discussion, p g
Brand Building Strategy key concepts and Steps Assignment.
Various types of Brand Building Strategies
Reviewing Brand Building Strategies
Total 48
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References

Sr.No Title of the Book Author/s Publication

1 Marketing Management Philip Kotler Pearson Pualion

2 Marketing Management Rajan Saxena McGraw Hilldation

3 Marketing Management V. S. Ramaswamy & S.Macmillan Publication

Namakumari

4 Strategic Brand Management, Building, Keller .K Pearson Publication
Measuring and Managing Brand Equity.

5 Marketing Management Dr.K.Karunakaran HimalayhliBhing House

6 Agriculture Marketing J.W.Barker Oxford Univers®ress

7 Sales Forecasting Management: A John T.Mentzer & Mark | Sage Publications
Demand Management Approach A. Moon

8 Global Marketing Carlyle Farrell Sage Publicasion
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Semester - V
Course Code: 355 (i)

Objectives:
1. To understand the concept of Agricultural Mdirkg and related Issues.
2. To impart adequate knowledge role of Agric@tdProcessing in India.
3. To understand the Role, Importance and Gr@fviMajor Industries in India.

4.To get acquainted with the role and problemBudilic sector Enterprises in India.

Savitribai Phule Pune University, Pune

Third Year, B.Com.

Revised Syllabi for Three Years B. Com. Degree Cose
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Subject: Agricultural and Industral Economics | Paper-II
Total Credits: 4

Depth of the program — Fundamental Knowledge

Unit | Unit Title Content Purpose Skills to be Developed
No.
1 | Agricultural 1.1 Nature, Scope and Role of Agricultural Markgtin India » To apprise students regarding variQus
Marketing 1.2 Organisation and Functions of Agricultural Matrkg in India| aspects of Agricultural marketing.
1.3 Problems of Agricultural Marketing, » To understand the functions and Problem
1.4 Present Status of Food Retail Marketing Systeimdia of Agricultural Marketing.
1.5 Recent Agricultural Marketing Policies in India » To impart knowledge about Policies [of
1.5.1 National Agriculture Market (e-NAM ) Agricultural Marketing.
1.5.2 Model APLM Act, 2017
2 | Agricultural 2.1 Role and Growth of Agricultural Processingndia = To understand the role of Agricultural
Processing 2.2 Scope & Importance of Agricultural Processing. Processing.
2.3 Problems & Remedial Measures of Agriculturald@ssing. |= To make the students know about Problems
2.4 Governments Schemes for Development Agro-Psougs & remedial measures of Agricultural
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Industries

Processing.

3 | Major The Role, Importance, Growth and Problems of... To understand the Role, Importance and
Industries in | 3.1 Agro-Industries Growth of Agricultural Industry, Textiles
India 3.1.1 Textiles and Jute Industry and Jute Industry, Sugar Industry, Service

3.1.2 Sugar Industry Industry, Information Technology Industry,
3.2 Service Industry Health Sector
3.2.1 Information Technology Industry
3.2.2 Health Sector
4 | Public sector | 4.1 Role of Public Sector in Economic Developmdnnhdia. = To understand the role of the Public sector

Enterprises

4.2 Government Policy towards Public Sector.
4.3 Problems of Public Sectors, Issues Regardimgddéation
4.4 Disinvestment and Future of Economic Reforms

sector in India

= To get acquainted with Governme
Policy towards Public Sector.
= To understand the problems of the Publi

nt

\J

Teaching Methodology:

L

D

Topic | Total Innovative methods to | Film shows and AV .
. Project Expected Outcome
No. | Lectures be used Applications
1 14 Lecture, PPT/ Relevant videos, = Visit any Agriculture Marketing After completing this topic, the
Group Discussion, Consortium for Committee and ldentify the problepstudent will be able to
Library, Problem-solving | Educational of Agricultural Marketing. understand
based learning, Case studyCommunication- SWH » The Meaning and Role ¢
Jigsaw reading, Practical | E-Content Agricultural Marketing
based learning » Various aspect of Agriculturg
Marketing In India.
= Agricultural Marketing Policies
in India
2 10 Lecture, PPT/ Relevant videos, = the importance of Agro-Processing|im Role of Agricultural Processin
Group Discussion, Consortium for India. in India
Library, Problem-solving | Educational = Scope & Importance O
based learning, Case studyCommunication- SWH Agricultural Processing.
Jigsaw reading, Practical | E-Content » Problems & remedial measur
based learning of Agricultural Processing.
» Scheme for Agro-Processir

g
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Industries
3 12 Lecture, PPT/ Relevant videos, = |dentify the Problems of the Sugar The role, Importance and
Group Discussion, Consortium for Industry. Growth of Iron & Stee
Library, Problem-solving | Educational Industry, Textiles and Jute
based learning, Case studyCommunication- SWF Industry, Sugar  Industry,
Jigsaw reading, Practical | E-Content Cement Industry, Automobile
based learning Industry
4 12 Lecture, PPT/ Relevant videos, » Importance of Public sector in India| = Role of Public Sector
Group Discussion, Consortium for » Government Policy towards
Library, Problem-solving | Educational Public Sector, problems
based learning, Case studyCommunication- SWH associated with Privatization,
Jigsaw reading, Practical | E-Content issues regarding Deregulatign,
based learning Disinvestment and future of
Economic Reforms.

Recommended Books:

1. Acharya and Agarwal, 1987, Agricultural Marketingndia, Oxford & IBH Publishing Company.

2. Bhalla, G. S. and Singh G., 2001, Indian Agtied: Four Decades of Development, Sage Publications
3. Acharya and Agrawal (1992), Agricultural Marketiin India, Oxford and IBH Publishing Co. Pvt. Ltd

4. Crawford (1997), Marketing and Agribusiness Texts’, FAO.

5. Jelen P. (1985), Introduction to Food Procesd$Regton Publishing.

6.Potly, V.H. and M. J. Mulky (1993), Food ProcegsiOxford & IBH

7. Datt R. & K.P.M Sundharm (2007) Indian Econoi@yChand&Co.Ltd.Delhi.

8. Misra S.K. &V.K.Puri, (2017) Indian Economy, Hataya Publication house Mumbai.

9. Kavimandan Vijay, (2009) KrushiArthshastra, S¥langesh Prakashan, Nagpur.

10. Barthwal R.R (2204) Industrial Economics Introtbry Text Book, New Age International Limited, tfaur.
11. Govind Bhattacharjee (2020) Public Sector Emiges in India, Evolution, Privatization and Refgr, Sage Publication, Delhi

Web reference

1. https://www.youtube.com/user/cecedusat

2. https://lwww.swayamprabha.gov.in/

3. http://14.139.13.96:8080/ - UGC CEC E ContairAgricultural Economics
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4. http://14.139.13.96:8080/ - UGC CEC E Contairlradustrial Economics

Savitribai Phule Pune University
Faculty of Commerce &Management
TY B Com (Semester V)
(Choice Based Credit System)
Revised Syllabus (2019 Pattern)

SPECIAL ELECTIVE COURSE — |

Course Code: 355 (j)

Subject: Defence Budgeting Finance and Managemenpecial paper - Il

Total credits:

Objectives:

1. Understanding the importance of Defence Budget

2. To know the latest development of Indian Defence bustry.

3. To know the concept financial management regardingefence.

4. Understanding Defence Expenditure.

Unit Topic No. of Teaching Method Proposed Skill to be Developed

No. lectures

1 Defence budgeting 12 Lecture group .Understanding how the defence Budget is use
A) Budget as Instrument of financigl Discussion library | as instrument of financial direction & Control.
Direction & control work assignment
B) Ingredients of Budgeting field visit
C) Defence budgeting-it cost

d
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ne

red

—

Effectiveness
2 Development of Indian defence 12 Lecture group Understanding the development of Indian
Industry Discussion library | Defence Industry and growth opportunities in t
A) Indian Defence Industry : A work assignment Indian defence industry.
Historical overview field visit
B) Policy changes in Defence Industry
C) India’s offset Policy to encourage
domestic production
D) Growth opportunities in the Indian
Defence Industry
3. Financial management 12 Lecture group Understanding of propose, planning control, neg
A) Purpose, planning, control & need. Discussion library | and of defence financial management.
B) Salient features of India’s work assignment
Economic system field visit
4 Defence Expenditure Trends 12 Lecture group Understanding Defence Expenditure proportiot
A) Defence Expendituras a Discussion library | with GDP & know the calculating system of
production of the GDP work assignment defence Expenditure & also characteristics of
B) Calculating Defence Expenditure field visit Defence Expenditure.
C) Characteristics of defence
Spending
Reference:
1) Raju G. C. Thomas(1978), ‘The Defense of India: UdBetary perspective’, MacMillan Publication, New|bi
2) Subramanyam K. (1991), ‘India’s security perspectifolicy and Planning’ Lancer books, New Delhi.
3) Nanda Ravi, (1991), ‘National Security Perspectpaicy planning’, Lancer Books, New Delhi.
4) Khanna D. D. and Malhotra P N. (1993), ‘Defens®eselopment: A Case study of India’, Indus pubimattompany, New Delhi.
5) Kennedy Gavin (1983), ‘Defense Economics’ Geraldkwarth & Co. Ltd.
6) Ghosh Amiya (1996), “India’s Defense Budget & Expiturg Management in Wider Context”, Lancer Pubtica and Span Tech, Delhi
7) Dutta Meena and Sharma Jai Narayan, ‘Defence Ecmsgrbeep and Deep Publication, New Delhi.
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8) Deger s. & Sen S. (1986), ‘Military Expendituretive Third World countries: The Economic effectsduRet & Kegan Paul.
9) S. Sandeep (col retd), ‘Funding for Defence & Depatent’, Published by Sumit Enterprises, New Delhi.

10)Annual report, Ministry of Defence, government odliia.
11)Report of the finance Commission, government ofdnd

T.Y. B.Com. (Semester -V) (2019 Pattern)

Special Paper-Il, Course Code 355(k)

Insurance, Transport & Tourism-|

Objectives:
To acquaint the students with basic insurance terminology.
To aware about risk management and develop proper understanding in insurance.
To study the various pricing elements and its importance.
To review the various legislations and its application to insurance business in India

(Insurance)

Unit Topic No. of Teaching Method Proposed skills to be developed
No Lectures
1 Insurance Terminology- Common for both Life and 12 Lecture, PPT, Understanding the basic terminology in Lif
Non-Life Insurance Group Discussion, | and Non-life insurance
First Premium- Renewal- Mode- Limited Payment- Library Work,

Policies- Single Premium- convertible- Days of &rac

Lapse- paid Up Policy- Revival- Deferment Peri
Nomination- Assignment- Bonus- With Profit-
Participating- Non-Participating or Without Prof

nd-

t-

Surrender Value

Assignment, Visit to
institutions etc.

4%
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2 Risk Management: 12 Lecture, PPT, Understanding
Concept of Risk, Uncertainty, Perils and Hazards, Group Discussion, | the risk management in insurance.
Definition of Risk — classification of risk Personal Library Work,
Property & Liability Risk, Insurance and Risk Assignments, etc.
Management Techniquerisk sharing and Risk
Transfer, Risk prevention & avoidance.
3 Pricing Elements - Pricing Objectives, Pricing 12 Lecture, PPT, Understanding the pricing elements and its
elements Probability & Mortality Tables, Time value of Group Discussion, | importance.
Money, Loading & benefits promised, Rate computatio Library Work,
single premium plan, level premium plan, flexible Assignments, tests,
premium plan, yearly renewable plan, saving | & etc.
investment aspect of life insurance, Methods ohgat
4 Other Legislations Applicable to Insurance Business 12 Lecture, PPT, Understanding various legislations and its
in India: Motor Vehicles Act 1988,Marine Insu_ran(?e A_ct G_roup Discussion, | application to insurance business
1963, Consumer Protection Act 1986, Public Liapilit Library Work,
Insurance Act 1991, The Insurance Laws (Amendment) Assignment, Visit to
Act 2015. institutions, tests,
etc.
Total 48
References
1.  Sharma M.N. (2006), ‘Insurance Principles and Practice (in Hindi), Apex Publishing House, 1*" edition.
2. Vinayakam N. Radhaswamy and Vasudevan S. V., ‘Insurance Principles & Practice’, S. Chand & Co. New Delhi,
3. M. Arif Khan (2016), ‘Theory and Practice of Insurance’, Educational Book House, Aligarh
4. Malhotra R. P. ‘Elements of Insurance’ , Macmillan Publisher
5. M. N. Mishra & S.B. Mishra (2016), ‘Insurance Principles and Practices’, S. Chand & Company, New Delhi.
6. Panda G.S.(2011), ‘Principles & Practice of Insurance, Kalyani Publisher,
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Savitribai Phule Pune University, Pune

(T.Y. B.Com.)
Computer Programming and Application Special Papell (Sem V)

Subject Name:Computer Networking and E-Commerce-I. Course Code355( L).

Course Objectives:

1. To know about computer network.

2. To understand different topologies used in netwagki

3. To learn different types of networks.

4. To understanding the use of connecting device urseetwork

Term-|
Unit No Name of Topic No. Of | Reference Books
Lectures
1 Computer Networks. 12 Book No 1,3
Introduction Computer Network, Topology, Types of

Networks
Communication TypesSerial, Parallel
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Modes of Communication: Simplex, Half Duplex, full
Duplex,

Server Based LANs &Peer-to-Peer LANs, Compariso
of both Protocols and Standards

>

Network Models
ISO-OSI Reference Model: Layers in the OSI Model,
Functions of each layer
SAP Terminology
Internet Model (TCP/IP)
Comparison of ISO-OSI & TCP/IP Model
Addressing : Physical Addresses, Logical Addresses
Port Addresses
IP Addressing: Classful addressing, Classless
addressing
Transmission Media
Guided Media (Wired) : Coaxial cable, Twisted Pai
Cable, Fiber Optic cable
Unguided Media(Wireless):Radio Transmission,
Microwave Transmission, Infrared Transmis:

[

14

Book No 1,3

Types Of Networks

IEEE Standards

Wired LANSs : Ethernet Ethernet Types
Standard Ethernet (MAC Sublayer, Physical
layer), Fast Ethernet(MAC Sublayer,
Physical layer). Gigabit Ethernet(MAC
Sublayer, Physical layer)

Network Interface Cards (NIC):-
Components of NIC, Functions of NIC,
Types of NIC.

Wireless LANs
IEEE802.11 (Architecture, MAC Sub layer, Fran

12

Book No 1,3
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Format, Frame Types, Addressing Mechan
Bluetooth(Architecture Piconet and Scatter net
Applications

4 Case Studies of -Commerce 10 Book No 4,5
Amazon, Flipkai, Google Pay, Phone Pay, Paytm,
Total No of Lectures 48
Teaching methodology
Topic No. Total Innovative methodgFilm shows and AV Project Expected Outcome
Lectures to be used Applications
Use ICT or U—tube Tutorial on Familiar with Computer Networks.
Unit — | 12 presentation on  |[Computer Networks. -
Computer Networks.
Use ICT or U—tube Tutorial Familiar with Network Models
Unit — I 14 presentation on  |[Network Model: -
Network Model:
Use ICT or U—tube Tutorial Familiar with Types Of Networks
Unit — 11l 12 presentation on  [Types Of Networks -
Types Of Networks
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Use ICT or
presentation on

U—tube Tutorial
Case Studies of E-

E-Commerce

Case Study on  [Familiar with Case Studies of E-Commerce

Unit - IV 10 Commerce
Case Studies of E-
Commerce
Method of Evaluation

Subject Internal Evaluation External Evaluation
Unit — | 30 70
Unit—1I 30 70
Unit —1lI 30 70
Unit - IV 30 70

Guidelines for Examination:
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[1]. Internal Exam (30 Marks):
[2]. To be conducted by college as per rules providedriyersity of Pune. Semester Exam 70 Marks):
[3]. To be conducted by University of Pune at the enth@facademic year.
[4]. Passing marks for the course are 40 (Out of witichmum 32 marks are compulsory in
Semester Examination).

Recommended Books:

Computer Networks - Andrew Tanenbaum (111 Edition)

Data Communications & Networking - Behrouz Ferou@d#rEdition)

Complete Guide to Networking - Peter Norton

E-Commerce, Strategy, Technologies And ApplicatioDavid Whiteley, Tata Mcgraw Hill
E-Commerce & Mobile Commerce Technologies: Pan8ayrabh Shukla, S. Chand

aprwbdPE

Revised syllabi (2019 Pattern) for three years B.Com. Degree course (CBCS)

Semester : -V ( T.Y.B.Com) Subject Code :- PR- 356 (a)

Subject : - Business Administration — Il ( Finance)

Preamble

Financial management is one of the most important aspects in business. In order to start up or even run a successful business. Financial

management deals with directing, controlling, planning and strategically organizing financial projects or accounts of an organization. Financial
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management education involves using management rules for the finances of an organization. Study of financial management opens up lot of diverse

career opportunities for students in the private and public sector such as include investment banking, entrepreneurship, financial analysis, financial

and managerial accounting, and strategic financial management. It also serves larger benefit to young entrepreneurs who aspire to set up their own

ventures.

Objectives of the course

1. To acquaint the student with knowledge about Corporate Finance and the structure if the Indian Financial Market
2. To develop the Financial Planning Skills among the Students by introducing them to the process of efficient Financial Planning
3. To educate the students on the importance of Capitalisation and the importance to maintaining an optimum capital structure
4. To create awareness among the students in the various sources of Finance available for raising corporate capital
Depth of the program — Fundamental Knowledge
Unit
Unit Title Contents Skills to be developed
No
Introduction to 1.1 Meaning, Features, Need, Importance of Corporate Finance, Finance Functions | conceptual
1 | Corporate ( Executive and Routine Functions) Understanding
Finance and 1.2 Meaning, Objectives, Scope of Financial Management
Indian Financial 1.3 Indian Financial Market — Meaning and Structure ( Money Market & Capital Accessing and analyzing
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System

1.4
1.5

1.6
1.7

Market)

Stock Exchange — Meaning , Features ,Functions.

Bombay Stock Exchange , National Stock Exchange of India , Dematerialisation
of Securities

Securities Exchange Board of India — Objectives , Powers and Functions

Credit Rating Agencies — Function/ Role and Advantages .

Overview of Credit Rating Information Services of India Limited (CRISIL)
Investment Information and Credit Rating Agency of India (ICRA) Limited

Credit Analysis and Research (CARE) Limited.

information skills

Technical Knowledge

Financial

Planning

11

1.2
1.3
1.4

Financial Planning — Meaning, Nature and Characteristics , Scope , Importance,
Advantages and Limitations ,

Steps in Financial Planning

Factors Influencing Financial Plan Formulation

Methods of Estimating Financial Requirement

Conceptual
Understanding

Analytical skills

Technical Knowledge

Capitalization
and Capital

Structure

1.1 Capitalization and Capital Structure

1.2 Capitalization — Concept, Factors governing capitalization, Over and Under

capitalization - Causes and effects, Fair Capitalization.

1.3 Capital Structure- Meaning, Concept and Principles of capital structure, Factors

Conceptual
Understanding

Analytical Skills
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influencing the pattern of capital structure.

1.4 Trading on equity- Concepts and effects.

Technical skills

Medium Term and Long Term

1.1 Types of Capital — Fixed and Working, Owned and Borrowed, Short Term ,

Conceptual
Understanding

Sources of
1.2 Sources of Capital — Bank Overdraft, Trade Credit Accrual Accounts, Financial
4 | Corporate Analytical skills
i Lease, Operating Lease , Hire Purchase , Bank Loan , Merchant loan,
inance
Debentures, Equity Shares, Preference Shares Stock Dilution and Flotation
1.3 Concept Cost of Capital and Concept of Risk and Return Accessing and analysing
information
Topic Total Innovative methods to be Film shows and AV Applications Project Expected Outcome
No. Lectures used
PPT, Lectures by experts from . . . Conceptual understanding
o Online Videos, Project Report on SEBI and ]
1 10 Industry experts, Visit to Stock . . . and Conceptual Clarity
Credit Rating Agencies
Exchange
PPT, Lectures by Finance . . Conceptual Clarity and
2 12 Online Videos - . .
Managers Practical understanding
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Technical Knowledge

PPT Conceptual Clarity and
3 18 Online Videos -—-- Practical understanding

PPT, Lectures Finance .
Project Report on Study of . .
Experts, Analytical skills

] ) ) Capital Structure of o . .
4 08 Case Study , Study of Capital | Online Videos L Decision making skills
o organisations from Annual . .
Structure of organisations Technical skills

Reports of 3 companies
from Annual Reports

Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit—1 MCQ / Project As per University norms Certificate course of SEBI for Investor Awareness
Unit -l MCQ, Assignments, PPT As per University norms Certificate course in Collaboration with Credit
Rating Agencies for Financial Statement Analysis
Unit =11l MCQ, Project and Assignment As per University norms
Unit—1V MCQ,, Case study, Project Report As per University norms
References:

List of Books Recommended: -

e Capital Market and Financial System in India ,Asheesh Pandey (Author),Ingram short title
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CAPITAL MARKET ,S Gurusamy (Author),McGraw Hill Education

Indian Financial System: Financial Markets, Institutions and Services,Siddhartha Sankar Saha (Author),McGraw Hill
Capital Marketing and Securities Law ,Kumar Rajnish ,Commercial law Publication

Investment Analysis and Portfolio Management ,Chandra Prosanna,Tata McGraw-Hill Eduction Private Limited

An Introduction to International Capital Markets: Products, Strategies, Participants ,Andrew M. Chisholm,willey
Capital Markets in India ,Rajesh Chakrabarti (Author),SAGE Response

Financial Accounting for Management (Author: N Ramchandra and published by Tata Mgraw Hill).

Industrial Finance (Author: R. Vishwanthan and published by Macmillian).

Fundamentals Of Financial Management (Author: Vyuptakesh Sharan and published by Dorling).

Financial Management (Author: Sheeba Kapil and published by Pearson).

Revised syllabi (2019 Pattern) for T.Y.B. Com Degeecourse (CBCS)
Semester — V
SPECIAL ELECTIVE COURSE (Special Course — I11)

Banking and FinanceSpecial Paper Il (SemV)

(Banking Law and Practices in India — | Course code 356-B
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Total Credits: 04 (Theory 03+ Practical 01=04)

Objectives:
1. To familiarize the Banking Laws and Practiceanrelation to the Banking System in India.
2. To understand the legal aspects of Banking &ctimns and its implication as a Banker and as
a customer.
3. To familiarize the students with the Banking Isaand Practices in India.
4. To make students capable of understanding apigliag the legal and practical aspects of
banking to help them technically sound in bagkparlance.
Unit No. Topic and Contents No. of Teaching Method Skills to be developed
Lectures
1. Banking Regulation Act, 1949: Introduction the djectives and selective provisions 14 Lectures, Understanding the
: PPT, Banking Regulation Act
1.1 Definition of word Banking (Section 5B) and Banle¢Eon 5C) Group and Panel 1949 with Objectives anp
1.2 Management (Section. 10, 10A, 10B, 10BB), CapgBaction 11)- Reserve Fund Discussion, Library | selective Provisions.
(Section 17) - Bank Licensing (Section 22) - Brarigbensing (Section 23) |- Work, Assignments
Liquid Assets (Section 24)
1.3 Profit and Loss Account and Balance Sheet, Auection 29 and 30).
1.4 Powers of Reserve Bank of India- (Section
35, 35A and 36)
1.5 Voluntary Amalgamation (Section 44A) —
Compulsory Amalgamation (Section 45)-
Liquidation (Section 45 R)
1.6 Banking Regulation Act, 1949 applicable to
Cooperative Banks- The Banking Regulation
(Amendment) Bill, 2020-Features.
2. Negotiable Instruments Act, 1881 12 Lectures, PPT, Groug Understanding the

2.1 Introduction-Definition-Meaning- Features
of Negotiable Instruments.

and Panel Discussion
Library Work,

Provisions of Negotiablg
Instruments Act, 1881
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2.2 Types of Negotiable Instruments- Promissory
Note, Bill of Exchange and Cheque

2.3 Parties in Negotiable Instruments

2.4 Negotiation-Presentment-Concepts of
Dishonour of Negotiable Instruments

2.5 Noting and Protesting

Assignments
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Insolvency and Bankruptcy Code, 2016

3.1 Objectives and importance of IBC, 2016

3.2 Applicability

3.3 Important definitions: (Section 3) Board,
Corporate Person, Corporate debtor, Creditor,
default, Financial Information, Insolvency
Professional, Corporate Applicant, Corporate
Guarantor, Insolvency and Bankruptcy.

3.4 Corporate Insolvency Resolution Process
(Section 6,7,12,13,14)

3.5 Liquidation Process (Section 33. 34, 35)

3.6 Voluntary Liquidation of Corporate Person
(Section 59)

3.7 Fast Track Corporate Insolvency Resolution
Process (Section 55, 56, 57)

3.8 Offence and Penalty regarding Corporate
(Section 68to 71)

3.9 Bankruptcy Order for Individual and
Partnership Firm (Section 121, 125, 126,128,
138, 139)

3.10 Offence and Penalties regarding Individual
(Section 184 to 187)

3.11 The framework of Insolvency and

Bankruptcy Board of India (Section 1886

14

Lectures, PPT, Grouq
and Panel Discussion
Library Work,
Assignments

Understanding the
Objectives, Importance,
Selective Definitions ang
Provisions Insolvency
and Bankruptcy

Banking Ombudsman Scheme-2006

4.1 Objectives of Banking Ombudsman Scheme-
2006

4.2 Important Definitions: Banking Ombudsman,
Appellate Authority, Authorised

Lectures,

PPT,

Group and Panel
Discussion, Library
Work, Assignments

Understanding the detai
Banking Ombudsman
Scheme, 2006
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Representative, Complaint, Secretariat
4.3 Appointment and Tenure of Ombudsman
4.4 Power and Duties of Ombudsman
4.5 Procedure for Redressal of Grievance

Total

48

References:

1
2
3
4
5
6
7
8

. Bangia R.K. (2015), ‘Banking Law and Negotialistruments’, Allahabad Law Agency
. Banking Regulation Act- 1949, Universal Law Rsitihg

. Banking Ombudsman Scheme, 2006 Reserve Bamidiaf, IMumbai.

. Insolvency and Bankruptcy Code, 2016- The Geasttndia, New Delhi.

. Kandasami K.P. (2010), ‘Banking Law and Practie Chand Publication

. K. Natarajan , Yefim Gordon, (2007), ‘Bankindheébry, Law and Practice’ Himalaya Publishing House

. Kothari Vinod (2017), ‘Tannan’s Banking Law aRchctice in India’ Lexix Nexis Publisher
. Varshney P.N. (2014), “Banking Law and PracticBaltan Chand and Sons
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Objectives of the Course: To develop an understanding of the significant provision of Custom Act & GST Act and gain the ability to address a basic and

Syllabus for T.Y. B.Com
Semester-V, Paper-III

Subject Name: - Business Laws and Practice Paper III

Course Code - 356 (c)

advanced application-oriented issue.

Depth of the program: Fundamental Knowledge

Objective of the Program:

¢ To understand the Basic Concepts of Customs Law& GST Law

¢ To familiar the students with applications of Custom Law & GST Law

e To educate the students on the recent trends in Customs Law& GST Law
* To develop practical knowledge and their implication in Business

Definitions - Customs Area,
Customs Port / Air Port / Station
/Water - Prohibited goods -
smuggling - Shipping Bill - Entry -
Bill of Entry-Bill of Export - Costal
Goods.

2. Levy and exemption from Custom

duty - Valuation of goods for
purpose of assessment.

Unit. | Unit Title Contents Purpose skills to be
No. developments
1 Custom Act 1962. 1. Meaning object and scope, e Have the

understanding of the
basic aspects of
Customs Law

* Understand various
procedures involved in
importation and
exportation of goods
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Clearance of Imported and
Exported goods - Confiscations of
goods and conveyances and
imposition of penalty.

GST In India - An
Introduction

Constitutional Background &
Introduction of Goods & Service
tax in India (CGST Act, 2017 &
IGST Act, 2017)

Important definitions &
concepts under CGST Act, 2017
Types of GST

To Acquaint with
Constitutional
Background of GST
Laws

Understand
definitions & concepts
under CGST Act, 2017

GST - Applicability,
Registration
Procedure &

Administration of GST

Applicability & Exemption
under GST

Registration procedure under
GST

Administration of GST & Role of
GST Council

Understand
Applicability &
Registration under
GST.

To learn the online
Registration
procedures under
Goods & Service Tax
Laws

Understand the
Administration of GST

GST - Returns & Audit

Various Returns and their due
dates under GST Laws
Applicability of Audit under GST
Accounting & Books to be
maintained under GST

Offences & Penal Provisions
under GST Laws

To impart the
knowledge of
Accounting & Books to
be maintained under
GST

To understand
applicability of Audit
under GST

To learn the various
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Laws

Offences & Penal
Provisions under GST

Teaching methodology
Topic | Total Innovative Film shows and AV Project Expected
No. Lectures | methods to be used | Applications Outcome
1 12 Pre Literature, Case |+ You tube E-Content | Projectreport Equip students
Studies, Group Sources. can be prepared | with the
Discussion, PPT E-Content on the on Levy and knowledge of
Presentation, Custom Act 1962 exemption from Cus.tom Law in
provided by Custom duty India
UGC/University/MO
OC etc. to be
analyzed.
2 12 Pre Literature, Moot | ¢ You tube E-Content | Projectreport To Acquaint the
court Lecture, Group Sources. can be prepared | students with
Discussion, e E-Content on the on Types of GST | basic knowledge
Prereading, Quiz GST In India - An about GST Law in
Competition, Expert Introduction India
Lecture, provided by
UGC/University/M
00C etc. to be
analyzed.
3 12 Field visit, PPT *  You tube E-Content | Project report To give
Presentation, Sources. can be prepared | Comprehensive
Interaction with the | ® E-Content onthe on Registration | insight about the
industry expert, GST._ ApPllCablllty, procedure GST T
Article Reviews Registration under GST App‘llcabl.llty,
Procedure & Registration
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References

Administration of Procedure &
GST provided by Administration of
UGC/University/M GST
00C etc. to be
analyzed.
4 12 case studies, Group | You tube E-Content | Projectreport Equip students
Discussion, Quiz Sources. can be prepared | with the
Competition, Expert |« E-Content on the on Accounting | Knowledge of GST
Lectu.re, Team GST.— Retull‘ns & & Books to be - Returns & Audit
exercise, Audit provided by maintained
UGC/University/M
00C etc. to be under GST
analyzed.
Sr. No. Title of the Book Author/s Publication
Guide to The Customs Act- Law ) ) .
Practice And Procedures B.N. Gururaj Lexis Nexis
1
The Cust Act 1962 Bare Act
.e ustoms fic e8| Government of India Educreation Publishing
with Amendments
2
Taxmann's GST & Customs Law | CA K.M. Bansal Taxmann Publication Pvt. Ltd.
3
T 's GST Practi
axmann's ractice Aditya Singhania Taxmann Publication Pvt. Ltd.
Manual
4

Goods and Services Tax GST

H.C. Mehrotra, V.P.
Agarwal

Sahitya Bhawan Publications

GST Made Simple

Awdhesh Singh

Centax Publication
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Practical for Semester - V

Topic Mode of Practical
Levy and exemption from Custom duty Case Study / Library Assignment.
Constitutional Background of GST Overview & Presentation can be taken.
Registration procedure under GST Filled up the registration form.
Various Returns under GST Laws Filled up the Various Returns form.

Revised Syllabi (2019 Pattern) for Three years B.Com Degree Course (CBCS)

Semester -V Course Code- 356 (d)

Subject: --: Co-operation & Rural Development ((Special Paper-lil)

Total Credits: - 04 (Theory 03 Internship 01=04)

Preamble:

Cooperative learning requires students to engage in group activities that increase learning and adds other important dimensions. The positive
outcomes include academic gains, improved race relations and increased personal and social development. The purpose of this course is to impart

knowledge of concept of Cooperative Management and its related dimensions.

Objectives of the Course:

1) To acquaint students with the Co-operative Management.

2) To study the Co-operative Organization and Management
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Unit Unit Title Contents Skills to be developed
No.

1 Introduction to Co-operative 1.1 Meaning, Nature and Scope of Co- 1) Conceptual clarity and

Management Operative Management understanding the Meaning,
1.2 Objectives of Co-operative Managemernt. Characteristics and Importance
1.3 Principles of Co-operative Management. cooperative management
1.4 Functions of Co-operative Management 2) To understand the Principles and
Process of management
1.5 Ethics in co-operative Management 3) To understand functions of
cooperative management

2 Role of Co-operative 2.1 Evaluation of Co-operative Management 1) To understand the importance

Management 2.2 Levels of Management. and role of co-operatives.
2.3 Board of Directors and Executives 2) To understand need of
Duties, Responsibilities profess.ional management in co-
operatives
2.4 Role in Co-operative Management.
2.5 Professionalization of Management- Need
and Significance.

3 Human Resourct 3.1 Human Relationship in Co-operative. 1) To acquire the fundamental
Management and Co- 3.2 Co-operative Philosophy and H.R.D. knowledge about human
operative Organizations 3.4 Recruitment resource in co-operative

3.4 Training and Managerial Development institutions
3.5 Appraisal and Evaluation 2) To understand the Elements of
Human resource management
4 Decision Making and Co- 4.1 Decision Making — Meaning and To understand elements of decision

operative Management

Importance
4.2 Decision Making Process, Steps Involy

4.3 Measures to overcome the defects in Co-

making, process of decision making in
&-operative management
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Operative Management.
4.4 Trends in Co-operative Management in

Global Scenario

Teaching Methodology:

Topic Total Innovative Methods to be used Film Shows and A.V. Project Expected Outcome
No. Lectures Application
1 12 Lecture, PPT Presentation Relevant You Tub Videos, | Individual Understanding of basic
Relevant slide  show, | assighment | knowledge of co-operation
Poster Presentation, Group Discussion, online Video, Short Film
Library visit ,Home Assignment ,Pre Show report
reading, Class discussion , library visit,
internet resources
2 12 Pre reading, Class discussion, internet Relevant You Tub Videos, | Visit to | Understanding the importance
resources, Lecture, Expert Lecture, PPT / Short Film Show, A.V | Office and Essentials role of co-
Poster Presentation, Group Discussion, Application operation
Library /Home Assignment ,Internal
Assignment, case study
3 12 Lecture, PPT Presentation Relevant You Tub Videos | Presentation | 1) To acquire the fundamental

Poster Presentation, Group Discussion,
Library visit ,Home Assignment ,Pre

PPT, AV Application,

knowledge about human
resource in co-operative
institutions
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reading, Class discussion , library visit, online video
internet resources ,students
Seminar/Workshop ,case study

2) To understand the Elements
of Human resource
management

Guest Lectures of eminent Online Videos, Relevant Individual
slide show, Short Film Resume,

Personalities , Group Discussion, Library Show Bio—Data

visit ,Home Assignment, case study Writing

To understand elements of
decision making, process of
decision making in co-operative
management

Method of Evaluation:

Subject Internal Evaluation External Evaluation Suggested Add-on Course
Unit- | Attendance, Continuous Assessment Test, Assignment As per University norms.
/Quiz/Course project, Seminar and Discussion
Unit-lI Attendance, Continuous Assessment Test, Assignment As per University norms.
/Quiz/Course project, Seminar and Discussion Certificate Course on
Unit-lll Attendance, Continuous Assessment Test, Assignment | As per University norms. Cooperation Management
/Quiz/Course project, Seminar and Discussion
Unit-IV Attendance, Continuous Assessment Test, Assighnment | As per University norms.
/Quiz/Course project, Seminar and Discussion
References:
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Sr. No Title of Book Author/s Publication Place

1 New Dimensions of Co-operative G.S.Kamat Himalaya Publication House, Mumbai
management

2 Co-operative Management principals Dr.Nakkiran S.A.- Himalaya Mumbai
and techniques

Publication House,

3 Co-operative Management and Goel B.B Deep and Deep Publication New Delhi.
Administration

4 Co-operation and Rural Development Principal Dr.Nitin Ghorpade Success Pune

5 Human Resource Management Practices | Principal Dr.Shaikh Aftab Anwar Idea Publication New Delhi
in Co-operative sector

6 Theory & Practice of Co-operation, Dr. Dhiraj Zalte &Others — Prashant Publication Jalgaon

7 C.A State and C-operative Movement

8 https://www.bhagirathgram.org/

9 Journal of Commerce and Management Thought(JCMT)
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Name -: Techniques of Cost Accounting

T.Y. B.Com.
B.Com Degree Course Revised 2019 Pattern (CBCS)

Cost and Works Accounting Special Paper Il

Course Code -: 356 —E (SEM-V)

Objectives:
1. To prepare learners to understand the basic techniques in Cost Accounting
2. To understand the learner, application of Cost Accounting techniques in cost control and decision making.
3. To enable the learners to prepare various types of Budgets.
4. To learn the basic concept of Uniform Costing and Inter-firm comparison
5. To enhance the knowledge of students about MIS and Supply Chain Management.
Unit Unit Title Contents Skills to be developed
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No.

Marginal Costing

1.1 Meaning and concepts- Fixed cost, Variable costs,
Contribution, Profit-volume Ratio, Break-Even Point,
Margin of Safety. and Angle of Incidence.

1.2 Cost-Profit-Volume Analysis- Assumptions and
limitations of cost-profit volume analysis

1.3 Application of Marginal Costing Technique:- Make or
buy decision, Acceptance of export order & Limiting
factors.

1.4 Ethical and Non-Financial Considerations relevant to
decision making.

(simple Practical Problems based on concepts excluding
decision making)

a. Understanding of important concepts in Marginal
Costing.

b. It will develop the ability of a the learner to make
short-term decisions with the help of Marginal
Costing.

c. Develop the mindset of the student for making
ethical decisions.

Budgetary Control

2.1 Definition and Meaning of Budget & Budgetary
control

2.2 Objectives, essentials, and procedure of Budgetary
control

2.3Advantages and Limitations of Budgetary control
2.4 Types of Budgets
2.5 Zero Base Budgeting

( Simple practical problems based on cash and flexible

a.lt will help the learner to understand the basics of
Budget and Budgetary Control

b. The learner will get an idea of how to prepare
different types of Budgets
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budget only)

3 | Uniform costing and

3.1 Meaning, objectives, advantages, and disadvantages | a.lt will acquaint the learner to understand essential

Chain Management

features, and procedure, preparation.

Inter-firm of Uniform Costing. concepts of Uniform Costing and Inter-Firm
Comparison 3.2 Uniform Cost Manual Comparison.
3.3 Meaning, pre-requisite, advantages, and
disadvantages of Inter-firm comparison.
(Theory Only)
4 | MIS and Supply 4.1 Management Information System- Introduction, a.The student will familiar with MIS and SCM

b. The student will understand the basic concept of

4.2 Supply Chain Management(SCM)- Meaning, SCM
features, and Models of SCM.
(Theory Only)
Teaching Methodology
Unit | Total Innovative Methods to be | Films Shows Project Expected
No. Lectures | used and AV Outcome
Applications
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16 Discussion of related Case | Classroom Visit to small Development
studies discussion industries for of overall
understanding the | outlook of
decision making Marginal
with the help of Costing.
Marginal costing
16 Expert Lecture Observation of | Visit small Develop the
annual Budget industries to get knowledge
of Public and an idea about about
Private functional preparation of
Companies budgets. various types
Budgets
08 Group Discussion ICAI cloud Group discussion Understand
campus videos about the the
on Uniform application of implementatio
costing and Uniform costing n of Interfirm
Interfirm and Interfirm comparison
Comparison Comparisonin
industry.
08 Expert Lecture of Cost YouTube Discussion of Understand
Accountant or Industrialist | clippings on various case the
case studies of | studies. implementatio
modern costing n of modern
environment . costing
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Method of Evaluation

References

environment

Subject Internal Evaluation External Suggested Add-On
Evaluation Course
Unit | Multiple Choice Questions, SPPU Visit industries and
. Written Test, Internal make a report on the
Unit l Examination & PPT based visit.
Unit 1Nl presentation, Orals,
Assignments, Tutorials, etc.
Unit IV
Sr. No | Title of the Book Author Publisher Place
1 Theory and Techniques | B.L. Lall and G.L. Sharma Himalaya Publishing New Delhi.

of Cost Accounting.

House
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Strategic Cost
Management and

Performance Evaluation

Board of Studies, ICAIl

ICAI

New Delhi

Advanced Cost Dr. D. M. Gujrathi Idol Publication Pune
Accounting

Advanced Cost Dr.Kishor. M. Jagtap Tech-Max Publication Pune
Accounting

Cost Accounting- Dr.M.N. Arora Vikas Publishing House, | New Delhi
Principles &Practices

Advanced Cost S. P.Jain and K. L. Narang | Kalyani Publication New Delhi
Accounting

Cost Accounting- Jawaharlal&SeemaShrivas | Tata Mcgraw Hill New Delhi
Principles & Practices tawa

Advanced Cost N.K. Prasad Book Syndicate Pvt. Ltd. | Kolkata

Accounting
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Principles and Practice.

Accounting, Taxman’s

9 Cost Accounting P. V. Rathnam and P. Kitab Mahal Delhi
Lalitha
10 Practice in Advanced Prof. Subhash Jagtap Nirali Prakashan Pune
costing and
Management
Accounting.
11 Practical Costing. R.K. Motwani Pointer Publisher Jaipur
12 Cost Accounting. R.S.N. Pillai and V. Sultan Chand and Sons New Delhi.
Bhagavati
13 Advanced Cost Ravi Kishor Taxman’s Allied Service New Delhi
Accounting and Cost Pvt. Ltd.
Systems
14 Cost Accounting, S.N. Maheshwari and S.N. | Mahavir book Depot New Delhi
Theory and Problems, Mittal
15 Cost Accounting S.P. lyengar Sultan Chand & Sons New Delhi
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16 Cost Audit and V.K. Saxena and Vashista Sultan Chand and Sons New Delhi
Management Audit.
Web References
Sr. No Lectures Films PPTs Articles Others
For all Guest Lectures by | YouTube Relevant Articles from the
the Field Persons such | films Professional
. . . Power Point https://icmai.in
units. as working showing Journals such as
executives from working Presentations The Management
Practicing Cost different | 3| these topics. | Chartered www.globalema.i
and Management | industries. Accountant, The n
Accountants. the Chartered
Secretary, The
Institute of eclm.unpune.ac.i
Chartered n

Financial Analyst
of India

Notes: The breakup of marks in the Examination will be as follows:

® 50 % of the marks for Theory &50 % of the marks for Practical Problems
Areas of practical problems:

1. Marginal Costing
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2. Cash and Flexible Budget

Revised syllabi (2019 Pattern) for three years B. Com. Degree course (CBCS)
Syllabus for B. Com. Semester: - V
Subject Name: - Business Statistics - IlI Course code: - 356(F)

Credit 3
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Preamble to the syllabus:

Tools and techniques learned in Statistics giveegige way of formulating and analyzing a problemd g0 make logical conclusions.
Concepts and tools introduced in this course aeduliso students for higher studies and careemin l@ranch of Economics, Commerce and
Management. Professionals working in these fiakdshing to upgrade their knowledge, will also bénéfhe stress of the course will be on
building the concepts and their applications.

In modern times, Statistics is viewed not as a rdexece for collecting numerical data but as a medirteveloping some techniques for
their handling and analysis and drawing valid iafees from them. Statistics provides tools for mgkiecisions when conditions of uncertainty
prevail. So it is very useful in various fieldsdilagriculture, business, management, economi@)de) insurance, education, biotechnology and

medical science etc.

Depth of the Course — Basic Knowledge of Operations Research and Decision Theory

Objective of the Course

PwbE

To understand and Master the concepts of Game Thepr

To understand and Master the concepts of Statisti¢decision Theory.
To understand and Master the concepts of Replacemeand Sequencing Problems
To understand and Master the concepts of Statisti¢®uality Control.

Unit

it Titl
No. Unit Title

Contents

Purpose/Skills to be developed

Game Theory

Meaning, two person zero-sum game, pure and mix
strategies, Pay off tables, saddle points, Minimax and
Maximin principles, Dominance principles, Algebraic
Method to solve 2 X2 Game, Graphical Method,
Examples and problems.

To understand the concepts of game
theory

To apply the concepts of game theory
to real life business problems.
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) Statistical Decision | Introduction, acts, states of nature, pay off, regret, 1. To learn different statistical methods of
Theory Decision Making Under Risk, Expected Opportunity decision making.
Loss (EOL) Criterion and Expected Monetary Value 2. To apply the different statistical
(EMV) Criterion, Decision Making Under Uncertainty, methods to real world decision making
Maximin Criterion, Maximax, Minimax Regret
Criterion, Laplace Criterion, Hurwitz Criterion, problems.
Examples and problems.
Replacement and Replacement Problem - Introduction, replacement of 1. To understand the concepts |of
3 Sequencing problem | Item that deteriorates with time when value of money replacement and sequencing problems.
remains same during the period. 2. To apply the concepts of replacement
Sequencing Problem - Assumptions in sequencing and sequencing to real world problems.
model, Basic terminology, n-jobs through two machine
problems.
4 Statistical Quality Introduction, Chance and assignable Causes of 1. To understand the concept of statistical
Control variation, Uses of SQC, Control limits, specification quality control.
limits, Tolerance limits Process and product control, 2. To understand different SQC techniques.
Control charts for mean, range, P-Chart, C-Chart, 3. To apply SQC techniques to real world
Process Capability study, Interpretation of capability problems.
index C, and Cpy,

List of Practicals

Sr. No. Name of Experiment

1 Game Theory
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Statistical Decision Theory

3 Statistical Quality Control
Teaching methodology
. Innovative .
Topic Total methods to be Film sho.ws .a\ nd Project Expected Outcome
No. Lectures AV Applications
used

1 10 IcT NA NA Students will be able to undgrstand and apply concepts
game theory to real world business problems.

2 14 ICT NA NA Students will be able to understand and apply concepts of
statistical decision theory to real world business
problems.

3 Students will be able to understand and apply concepts of

10 ICT NA NA replacement and sequencing problems to real world
business problems.

4 14 ICT Students will be able to understand and apply the concept

NA NA of statistical quality control to real world business
problems.

Method of Evaluation

Subject

Internal Evaluation

External Evaluation

Unit wise distribution of
Marks (Final Examination)

Suggested Add on Course
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Unit—1 30% 70%
Unit—II 30% 70%
Unit =1l 30% 70%
Unit—1V 30% 70%
Total

Notes: -

o

References:

Internal evaluation is continuous assessment.

Internal evaluation shall have following components: -

At least one test of 20 marks involving objective questions of following type: - multiple choice, true or false, state definitions/concepts,

one line answer etc.

At least one assignment of 05 marks.
If time and resources permit then there can be power point presentation of group or individual (this component is not compulsory)
Final score will be average score of all components.
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Sr. No. | Title of the Book Author/s Publication Place
1 Operations Research Harmdy A. Taha Pearson India Ltd. New Delhi
2 Operations Research Kanti Swaroop,P. K. Gupta and Sultan Chand and Sons New Delhi
Man Mohan
3 Business Mathematics J. K. Sharma Vikas Publishing House New Delhi
4 Statistical Quality Control D.C. Montgomery John Wiley and Sons New York
5 Fundamentals of Mathematical S. C. Gupta and V. K. Kapoor Sultan Chand and Sons New Delhi
Statistics
6 Fundamentals of Statistics S. C. Gupta Himalaya Publishing House | New Delhi
7 Operations Research D. S. Hira and P. K. Gupta S. Chand and Sons New Delhi
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Revised syllabi (2019Pattern) for three years B. Gn. Degree course (CBCS)

Semester -V (T.Y.B.Com) Course Code : 356 (Q)
Subject : - Business Entrepreneurship (Special Pap-IIl)
Total Credits: - 04 (Theory 03 Internship 01=04)

Preamble:

The purpose of this course is to impart professdiknawledge on the theories, models and basic pliex of organizational behaviour in the field of
entrepreneurship, and teach students how to appiy tto entrepreneurial activities. After completithg course, students should improve their
decision-making skills. , Leadership and entrepuestap skills make meaningful contributions to theerests of stakeholders. This course enables
students to acquire in-depth entrepreneurial kndgde

Objectives of the course:

1) To acquaint students with knowledge and skills negufor organizing and carrying out entreprendwadivities.

2) To develop the ability of analyzing and understagdiusiness situations.

3) To study the interdependent, fast-changing andrsieveorld of entrepreneurship and innovation.

4) To familiarize students with various concepts aratpsses involved in entrepreneurship and busfoessition and development.
5) To provide students with the knowledge, skills amativation to encourage entrepreneurial approa@hvariety of settings.

6) To study the application of group dynamics to celing, personal growth and other psychologicallgoted groups.

Llilr;'t Unit Title Contents Skills to be developed

Organization: Meaning, Definition, Goals, 1. To understand the concept Organization.
Approaches. Students should be able to know the organizational

Organizational Organizational Behavior for Entrepreneurship: | behavior required for entrepreneurship.

Behavior for Meaning, Definitions, Need, Nature, Importance |&. To study the organization and how to balancekwor

1 Entrepreneurship | Scope, Characteristics, Types, Objectives, Meritsand life. _ _

and Demerits of Organizational Behavior for 3. To equip the students with various aspects of
Entrepreneurship, Organizational Behavior Modelsrganizational behavior with organizational models
Developing Entrepreneurial Behavior in the and the culture developed in the organizational
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Organization: Opportunity Identification,
Opportunity Facilitation, Organizational
Competencies, And Individual Competencies.

entrepreneurship.

Individual
Behavior and
Personality for
Entrepreneurship

Individual Behavior for Entrepreneurship:
Characteristics, Determinants of individual
behavior, Requisites for Individual Behavior in
Entrepreneurship.

Personality for Entrepreneurship: Meaning,
Definitions, Characteristics, Determinants of

1. Students will be able to learn how to estabisink
culture and patterns in an office space or a simila
environment.

interaction at work place.

Personality for Entrepreneurship. Personality Braisoft or technical skills.

Personality Development, Emotional Intelligence
for Entrepreneurship, Entrepreneurial Personality
Difference between Individual Behavior and Gro
Behavior in Entrepreneurship, Factors of
Personality, Role of Personality, Theories of
Personality

5. To focus on transferable skills that make one a
competitive candidate for any job.

4. To develop their competency in a way of learning
yby self-analysis on necessary areas for improvement
uand necessary skills to advance in career or ingust

2. To equip the students with techniques of emotigna

3. To enhance students personal development through

The Study of
Autobiographies
of Entrepreneurs

Autobiographies of Entrepreneurs:
1)

& Mahindra)

Mr. Baba Kalyani (MD, Bharat Forge)

Mr. Shiv Nadar (Indian Industrialist)

Mr. Laxmi Niwas Mittal (CEO, Arcelor

Mittal)

Mr. Adar Poonawala (CEO, Serum Institu

of India, India’s Vaccine King)

Women Entrepreneurs: Falguni Nayar (Th

founder of Nykaa)

Kiran Mazumdar Shaw (Founder of Bioco

Ltd)

2)
3)
4)
5)
6)

7

get answers for their dilemmas.

2. Students will be able understand the role aiual
in entrepreneurship.

3. Students will be made aware and learn how the
student entrepreneurs in India build their own
ventures.

€. Students will also have an idea how these
entrepreneurs have lived out their dreams with
&ncredibly big, risks, trials, and tribulations agaoine
on to become the top in their businesses.

n

1. Students will able to develop and adopt some new
Mr. Anand Mahindra (Chairman, ManindraVvalues, and learn from their hardships, they vidba
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Group and Group
Dynamics for
Entrepreneurship

Structure.

Group: Meaning, Definition, Classification, Grouj
Task, Group Size, Group formation process, Grg

Group Dynamics for Entrepreneurship:
Influence in Group, Types, Principles and Functi
of Group Dynamics in Entrepreneurship, Group
Cohesion- Helping Behavior, Co-Operation and
Competition, Improved Work Group. Role of

1. To understand the concept of group and group
ugynamics for Entrepreneurship.

2. Students will be able to equip the knowledge of
Organizing and Planning skills, Decision making
pakills, Students will get hands on Problem solving

skills, Communication skills, Persuasion and
influencing skills, feedback skills, skills in chiaig
meeting, conflict resolution skills for

Entrepreneur. Entrepreneurship.
Teaching Methodology
. Innovative :
Topic Total methods to be Film shqws 'and AV Project Expected Outcome
No. Lectures used Applications
Group discussion | Related Videos and Personal or group projegtCapacity to:
and case studies | PPTs on new business creationl: Analyze Individual and group
behavior, and understand the
implications of organizational behavipr
on the process of management.

1 12 li .Demonstrate the applicability of the
concept of organizational behavior [to
understand the
Behavior of people in the organization.
iii) Analyze the complexities associated
with management of the group behawvior
in the Organization.

Completing Related Videos and To prepare a detailed | Capacity to:
5 1 research or PPTs report on new age I. Analyze the complexities associated

conceptual papers

on topics

entrepreneurship.

with management of the group behawvior

in the organization.
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appropriate for the
course.
Participation in
classroom
discussion and
group exercises.

li. Develop the necessary managerial ¢
personal skills which are essential to
current business environment.

and
the

12

Interactive
teaching-learning
methods- Process-
oriented learning -
Learning from
mistakes -
Interviewing
entrepreneurs -
Bilateral learning -
Group discussion -
Networking —
Discussion -
Problem-oriented
learning - Active
learning

Biographical videos or
CDs of entrepreneurs

Assign small business
models, product or
project(s) to students to
understand them with th
360 degree of the
business.

lii Understanding the new age
entrepreneur and will learn each.

eUnderstanding to interpret their own
business plan.

12

Small students
group formation

Related Videos, PPTs

Assign small projects
group.

irCapacity to-
I. Demonstrate understanding of
principles of group dynamics, including
group process components.
li. Become more conscious of his/her
personal growth through participation a

S

a group member.
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Method of Evaluation:

Subject Internal Evaluation External Evaluation | Suggested Add-on Course
Unit- | Attendance, Continuous Assessment Testighssent | As per University
/Quiz/Course project, Seminar and Discussion norms.
Unit-11 Attendance, Continuous Assessment Testjgkseent | As per Universit o
. . . . J : P y Certificate Course on:
/Quiz/Course project, Seminar and Discussion norms. .
. . . . . Business Fundamentals
Unit-111 Attendance, Continuous Assessment Testkigsment | As per University .
. . : . : Entrepreneurship
/Quiz/Course project, Seminar and Discussion norms.
Unit-1vV Attendance, Continuous Assessment Testjgksaent | As per University
/Quiz/Course project, Seminar and Discussion norms.
References:

1) Barringer B.R. and Ireland R.D., 2006. Entrepreskip. Successfully Launching New Ventures. Pearllenv Jersey.

2) Bartlett C.A. and Ghoshal S., 2002. Managing AciBsslers: The Transnational Solution. Harvard BessSchool Press: Boston.
3) Failing to succeed: The story of India’s first evanerce company by K.Vaitheeswaran
4) Entrepreneurship simplified from idea to IPO by Bklsoota and S. R .Gopalan

5) Cut the crap and jargon by Shradha Sharma and arN H

6) A thought to million dollars by Salma Moosa and \k\&rinivasan.
7) The manual for Indian Startups by Vijay Kumar Ivativieena Ganesh, Alok Mittal, Sriram Subramany®i&f Sadagopan.
8) Entrepreneurship Development, Khanna S.S, S. Cinmd,Delhi.

9) Entrepreneurship Development, Gupta, Shrinivasa@h@nd, New Delhi
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Revised Syllabi (2019Pattern) for T.Y. B. Com. Degre course (CBCS)

Semester - V

SPECIAL ELECTIVE COURSE (Special Course Paper - III)

Marketing Management _Cour

se Code356(H)

Objectives of the Course

1.

To introduce the concept of advertising and adsiegi media.

2. To provide the students the knowledge alappeals and approaches in advertisement
3. To acquaint the students to enomic ,social and regulatory aspects of aduegtis
4. To make the student understand the role of Brand Management in marketing.
5. To enable the students to apply this knowledgeaéaipeby enhancing their skills in the field of adising.
Unit Unit Title Contents Proposed Skills to be developed
No
1 Introduction | Fundamentals of Advertising Definition of Advertising,| @ Conceptual clarity of the meaning of advertising.
to Advertising. | Objectives of Advertising, Functions of Advertisingypes of
Advertising, Benefits and Limitations of AdvertiginRole of _ o .
Advertising in Modern Business, Role of Advertisirig | ® 10 impartthe knowledge about Advertising Media.
Marketing Mix.
Advertising  Media:  Definition,  Classifications  and
Characteristics of Different Advertising Media, Eas affecting
Selection of Advertising Media, Media Mix, E-Advisihg.
2 | Appealsand | Appeals: Introduction of Different Appeals and theie To impart knowledge about the appeals and apprsag

Approaches in

Significance, Advertising Message, Direct and ladirAppeal,

in Advertisement.
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Advertisement

Relation between Advertising Appeal and Buying Meti

Approaches: Positive and Negative Emotional Approaches
Advertisement.

& To acquaint the students to direct and indireceafsp

3 Economic,
Social and
Regulatory
Aspects of
Advertising

Economic Aspect-Effects of Advertising on Production Coste To make students understand the Effects of Adwegti

Effects of Advertising on Distribution Costs, Effec of
Advertising on Consumer Prices, Advertising and blaoly,
Wastes in Advertising,

Social Aspects- Ethics in Advertising, “Truth” in Advertising,

on Production Cost, Distribution Costs and Consumer

Prices.

e To help the students to develop the knowledge

Regulatory AspectsRole of Advertising Standards Council pf Economic and Social and Regulatory Aspects

India (ASCI).

Advertising.

)

4 Brands and
Brand

Management

Meaning & definitions of brand, Characteristicsbodnds, Types
of brands, Advertising and Branding, Brand ExtengsiBrand
identity, Identity Sources — symbols, logos, tradem, Brand

loyalty. Brand Management Process, Challenges inwv Ne

Branding.

e Conceptual clarity of meaning of brand.

e To impart knowledge about Brand identity, Brand
Extension and Brand loyalty.

Teaching Methodology:

AV Application

Topic | Total Innovative Methods to | Film shows and | Expected Outcome

No. Lectures | be used AV Applications

1 14 Power Point Short Film, e Student willunderstandhe
Presentation, Survey concept of advertisingnd

Presentation, Group

Discussion, Survey AV Application

Use of You Tub

Analysis isi '
y Use of You Tube advertising media
® To enable them toanalyze
and interpret
2 10 Power Point Short Film, ® To enable the students to study

the Appeals and Approaches in

o Advertisement

of
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Methods of

Analysis

3 12 Power Point Short Film,
Presentation, Group

Discussion, Survey AV Application

Use of You Tube

It will help the students to apply
the various Economic and socia

aspects of advertising.

Analysis
Feld visit

4 12 Group ' Short Film, e It will help them to
DISCUSSIOH,9 - AV Application mgﬁ@ggé in practir::i:ll
Poster Making Use of You Tube

situations by enhancing
their skills in the field of
Marketing

Topic | Internal Evaluation ExternalEvaluation Suggested Add on Course
No
1 | Quiz, Project, Practical, Descriptive Certificate Course iRole

. . uestions, Quiz
Group Discussion Q Q

of Advertising in Modern
Business

2 Practical, Presentation Practical, Descriptive Short Course Advertising
Questions, Quiz Appeal and Buying Motive.
3 | Quiz, Group Discussion | Practical, Descriptive Certificate Course inareer
Questions, Quiz options in Advertising.
4 | Presentation, Group Practical, Descriptive Short Course in Branding.
Discussion, Practical Questions, Quiz

Evaluation:
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References:

Sr. Title of the Book Author/s Publication Place

No.

1 Marketing Philip Kotler Pearson Publication | New Delhi
Management

2 Marketing Rajan Saxena McGraw Hill New Delhi
Management Education

3 Principles of Marketing Philip Kotler Pearson Publication | New Delhi

4 Advertising Rajiv Batra Pearson Publication | New Delhi
Management

5 Marketing V. S. Ramaswamy &| Macmillan Noida
Management S. Namakumari Publication
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Semester
Course Code:356 (i)

Objectives:

Savitribai Phule Pune University, Pune

Third Year, B.Com.

Revised Syllabi for Three Years B. Com. Degree Cose
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Subject: Agricultural and Industrial Economics 1l

1. To understand the Features, Role andriRdeends in Rural Economy.
2. To impart adequate knowledge about the tgpes, and Problems of Agricultural Credit.
3. To understand thenew Industrial Policy.
4. To acquaint the learner with various aspectshdralisation.

Depth of the program —

Fundamental Knowledge

Paper- Il

Total Credits: 4

Unit

NO Unit Title Content Purpose Skills to be Developed
1 | Rural 1.1 Meaning and Features of Rural Economy » To understand the meaning and
Economy of 1.2 Recent Trends in Rural Economy Features of Rural Economy
India 1.3 Interdependence of Agriculture and Industry » To make the students know about

1.4 Need of Coordination in Agricultural Developrhand
Industrial Development

1.5 Sustainable Agriculture- Concept, Needs,fadeading
to Sustainable Agriculture

Role of Agriculture in Rura

Development

= To impart knowledge about Concept,

and Need of Sustainable Agriculture

2 | Agricultural
Credit

2.1 Role and Importance of Agricultural Credit
2.2 Types and Sources of Agricultural Credit
2.3 Cooperative Credit Organisations and Agricalt@redit

» To understand the Role al
Importance of Agricultural Financg
Types and Sources of Rural Credit,

1372
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2.4 Financial Sector Reforms and Rural Credit To make the students know about
2.4.1 Micro Finance in Rural Credit- Emergence,eRahd| Financial sector reforms and
Challenges Challenges of Agricultural Credit in
2.4.1 Financial Sector Reforms and Cooperative €redi India.
2.5 Challenges of Rural and Agricultural Creditndia
3 | Industrial 3.1 Importance of Industrial Policy in IndustriaéiZelopment{= To understand the Importance |of
Policy 3.2 New Industrial Policy 1991- Broad Features Industrial  Policy in  Industrial
3.3 Impact of New Industrial Policy 1991 on Indiaconomy | Development
3.4. Shortcomings of the New Industrial Policy 1991 To make the students know about the
Industrial Policy 1991
4 | Towards 4.1 Concept and Role of Multinational CorporatighNCs) To make the students know about the
Liberalisation | 4.2 Concept and Role Foreign Direct Investment JRidid| Concept and Role of Multinational
Foreign Institutional Investment (FII). Corporations, Foreign Direct
4.3Special Economic Zones (SEZ)- Concept, Featlteke,| Investment and Foreign Institutional
Growth and Problems Investment and SEZ

Teaching Methodology:

Topic | Total Innovative Film shows and AV Project Expected Outcome
No. | Lectures methods to be Applications After completing this topic, the
used student will be able to understand

1 10 Lecture, PPT/ Relevant videos, = Impact of Recent Trends am Features of Rural Economy
Group Discussion, | Consortium forl Agriculture Economy = Recent Trends in  Agriculture
Library, Problem- Educational Economy
solving based Communication- = Agriculture and Industryt
learning, Case SWF E-Content Interrelations
study, Jigsaw = Sustainable Agriculture- Concept,
reading, Practical Need and factors leading to leading| to
based learning Sustainable Agriculture.

2 14 Lecture, PPT/ Relevant videos, = Visit to Any Agricultural| = Role and Importance of Agricultural
Group Discussion, | Consortium fori Credit Society and Make [a Credit
Library, Problem- Educational small project on Functioning= Types and Sources of Rural Credit
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solving based Communication- of Credit Society » Financial Sector Reforms and Rural

learning, Case¢ SWF E-Content Credit
study, Jigsaw = Micro Finance in Rural Finance |-
reading, Practical Emergence, Role, and Challenges
based learning = Challenges to Rural and Agricultunal
Credit in India

3 10 Lecture, PPT/ Relevant videos, = Write a note on Importance o Importance of Industrial Policy in
Group Discussion, | Consortium forl  Industrial Policy in Economi¢  Economic Development
Library, Problem- Educational Development = Industrial Policy 1991,
solving based Communication- = |mpact of Industrial Policy 1991 gn
learning, Case¢ SWF E-Content Indian Economy, Shortcomings of the
study, Jigsaw New Industrial Policy,

reading, Practical
based learning

4 14 Lecture, PPT/ Relevant videos, = Make a short Project om Concept and Role of Multinational
Group Discussion, | Consortium fory Identify the role of MNCs| Corporations
Library, Problem- Educational FDI and SEZ in Economic= Concept and Role Foreign Direct
solving based Communication- Development of India Investment and Foreign Institutional
learning, Case¢ SWF E-Content Investment.
study, Jigsaw = Concept and Role, Growth and
reading, Practical Problems of Special Economic Zone

based learning

Recommended Books:

1.Ramesh Chand, S. K Srivastava and Jaspal Sia@h7), Changing Structure of Rural Economy of Indiplications for Employment and Growth,
NITI Ayog Discussion Paper.

2.Dabesh Roy, Gopakumaran Nair, Gynendra Mani,§pBural India Perspective 2017, Oxford Universttess, India.

3.DevonathNarzary, PhanindraGoyari, (2011), Instihal Agriculture Credit in India, LAP Lambert Adamic Publishing

4. J. Satyanarayana, (1996), The New Industriatf?ahd Its Impact on India's Industrial EconomypoRlinks Corporation,

5.Puri V.K., Misra S.K., Indian Economy (2019), B'Edition, Himalaya Publishing House.

6. Gardner, B.L. and G.C. Rausser (2001), Handlbddigricultural Economics, Vol. I., Elsevier.
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7. Kavimandan Vijay, (2009) KrushiArthshastra, Sdangesh Prakashan, Nagpur.

9. Kavimandan Vijay, KrushiArthshastra.

6. Ramesh Singh, Indian Economy, Tata Mc-Graw Riliblication

7. Annual Reports, Department of Agriculture, Gaftindi

8. Agricultural Statistics at a Glance 2019, Diogate of Economics and Statistics, Ministry of
Agriculture, Government of India, New Delhi.

Web reference

1) https://niti.gov.in/writereaddata/files/documepdiblication/Rural_Economy_DP.pdf

2) https://maitri.mahaonline.gov.in/PDF/Maharashi?®New%20Industrial%20Policy-2019.pdf

3) https://eands.dacnet.nic.in/PDF/At%20a%20GlarkE2019%20Eng.pdf

4) https://www.youtube.com/user/cecedusats

https://www.swayamprabha.gov.in/

http://14.139.13.96:8080/lectures.aspx?pno=Pape)05( -UGC CEC E Contain on AgricultuEaonomics
http://14.139.13.96:8080/lectures.aspx?pno=Papen06( -UGC CEC E Contain on IndustBabnomics
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SPECIAL ELECTIVE COURSE -1

Total credits:

Objectives:

PWNPE

Subject: Defence budgeting finance and Management special paper - Il

TY B Com (Semester V)
(Choice Based Credit System)

Revised Syllabus (2019 Pattern)

To understand the impacts of war & how the economic structure affects
To know the elements of war ability

To understand the challenges in 21st century against Defence.

To Understand the system of financial management in Defence

Course Code: 356 (j)

Unit Topic No ‘of Teaching Method Proposed Skill to be Developed
No. lectures
1 War Impact 12 Lecture group Discussion library Understanding the Impact of war on
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A) Economic Structure
B) Impact on Industry
C) Post war Problem

work assignment field visit

economy & the post war problem

financial management

A) System of financial
management in defence

B) Linkages between planning &
Budget

C) Arm Impact vs.
Indigenisation,pitfans fans &
Impact on Defence Budget

work assignment field visit

2 Determinates of war Ability 12 Lecture group Discussion library Understanding the elements of war
A) Economic Determinates work assignment field visit economy, natural resources, manpower &
B) Natural Resources and raw Industrials capacity and contribution of
Material foreign aid.
C) Man power & its utility
D) Industrial Capacity
E) Foreign Aides contributory
Element
3 Military power in 21st century | 12 Lecture group Discussion library Understanding the sources of military
An Analysis work assignment field visit power the elements of national power and
A)Sources of military power the importance of nuclear weapons
B) Elements of military power
C) Equation to Measure military
power
D) Nuclear Weapons
4 Latest contest in Defence & 12 Lecture group Discussion library Understanding the financial management

System in defence and the linkages
between pit fans & defence Budget.

References

1. Degers. & Sen S. (1986), ‘Military Expenditure in the Third World countries: The Economic effects’, Rout let & Kegan Paul.
2. Agarwal Rajesh K. (1978), ‘Defence Production and Development’, Gulab Vazirani for Arnold Heinemann publishers.
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3. Thomas Raju G. C. (1988) ‘Indian security policy’, Princeton, New Jersey, University press.
4. Robert Loony and David winter ford (1995), ‘Economic Causes and consequences of Defence Expenditure in the Middle East and South Asia’,
University press.
5. Shriniwas V.N. (2008), ‘Budgeting for Indian Defence: Issues of contemporary Relevance’, KW Publishers Pvt. Ltd. New Delhi.
6. Annual Report, Ministry of Defence, Government of India.
7. Report of the Finance Commission, Government of India
T.Y. B.Com. (Semester -V) (2019 Pattern)
Special Paper-lll, Course Code - 356 (K)
Insurance, Transport & Tourism-I
(Insurance)
Objectives:

To know the insurance customer and their behaviors.

To understand the principles of underwriting and its process.
To study the insurance market and its regulators.

To review the insurance business, challenges and its prospects.

Unit Topic No. of Teaching Method Proposed skills to be developed
No Lectures
1 The Insurance Customer 12 Lecture, PPT, Understanding the insurance customer
Customers are Different- Different Mind sets, Their Group Discussion, and their behaviours.
Satisfactions-Ethical Behaviours- Risk Management- Library Work,
Avoidance or Prevention-Reduction- Retention- Assignment, Visit to

191



Transfer- The techniques, Separation- Duplication, institutions etc.
Diversification- Retention and The Individual.

2 Underwriting — Origin, Definition, Objectives & 12 Lecture, PPT, Understanding
principles of underwriting, Underwriting process- Group Discussion, the principles of underwriting and its
source of information concerning life insurance risk, Library Work, process.
special underwriting practices in areas such as Assignments, etc.

non-medical insurance, guaranteed issue insurance,
reinstatement & policy changes and highly impaired

risk.
3 The Insurance Market: 12 Lecture, PPT, Understanding the insurance market and
Life and Non-life Insurers- Reinsurers- Individual and Group Discussion, its regulators.
Corporate  Agents-Brokers-  Surveyors- Medical Library Work,
Examiners- Third Party Administrators- Regulator Assignments, tests, etc.

IRDA- Insurance Councils- Ombudsmen- Educational
Institutes- Councils- Tariff Advisory Committee.

4 Insurance Business Current Scenario & Future 12 Lecture, PPT, Understanding insurance business,
. Privatization, Foreign Direct Investment in India, Group Discussion, challenges and its prospects.
Status of Indian Insurance Industry in the context Library Work,
of International Insurance Market, Challengeg & Assignment, Visit to
Future of Insurance Business in India, Insurance institutions, tests, etc.

Regulatory Systems in UK and USA. Right|to
Information Act and Insurance Business

Total 48

References-

1 M. N. Mishra & S.B. Mishra (2016), ‘Insurance Principles and Practices’, S. Chand & Company, New Delhi.
2 M. Arif Khan (2016), ‘Theory and Practice of Insurance’, Educational Book House, Aligarh.
3 S. Balachandran, ‘Life Insurance — Insurance Institute of India’, Mumbai,
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G. S. Panda (2011), ‘Principles and Practices of Insurances, Kalyani Publishers, Ludhiana.

Kothari & Bahal (2019), ‘Principles and Practices of Insurance’, Sahitya Bhavan , Agra.

Dr. Inderijit Singh, Katyal, Sanjay Arora, ‘Insurance Principles & Practices’, Kalyani Publishers,Ludhiyana,

K. C. Mishra & C. S. Kumar (2009), ‘Life Insurance Principle & Practice’ Cengage Learning India Pvt. Ltd, Delhi.
Insurance Regulatory Development Act 1999

Life Insurance Corporation of India Act,1956

Insurance Act- 1938

B@OONQQ'I%

Savitribai Phule Pune University, Pune

(T.Y. B.Com. Sem V)
Computer Programming and Application Special Papeitll Course Code -356 (L)

Subject Name -:Software Engineering- (l).

Obijective: To understand the different system concepts us&aftware Engineering.
To learn the different types applications of Sof@vBngineering.
To know the facts about Software Development.
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Term-I

Unit No.

Name of the Topic

Number of lectures

Reference Book

Introduction to System Concepts

System, System Concepts

Definition Elements of System, Characteristics p$t8m, Types of

10

Book1

Requirement Analysis

SRS(System Requirement Specification)

Definition of System Analysis , Requirement Antidipa, Knowledge
and Qualities of System Analyst, Role of a Systemalgst, Feasibility
Study And It's Types, Fact Gathering Techniques,

14

Book1

Introduction to Software Engineering

Software Qualities ( McCall's Quality Factors

Definition, Need for software Engineering, Softw&iearacteristics,

10

Book?2

Software Development Methodologies

Model, RUP Model,

Agile Model Methodology

SDLC (System Development Life Cycle), Waterfall MbdSpiral
Model, Prototyping Model, RAD MODEL. V-Model, Inareental

14

Book?2

Total Lectures -

84
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Teaching methodology

Topic No. |Total Innovative Film shows and [Project Expected
Lectures |methods to be |AV Applications Outcome
used
Use ICT or U—tube Tutorial Familiar with
Unit — | 10 presentation on |on System - System
System Conceptgoncepts Concepts
Use ICT or U-tube Tutorial | One case studfamiliar with
presentation on |Requirement on Requirement
Unit — i 14 |Requirement  |Analysis . Analysis
Analysis Requwement
Analysis
Use ICT or U—tube Tutorial Familiar with
Unit — 1] 10 presentation on [Software ] Software
Software Engineering Engineering
Engineering
Use ICT or U—tube Tutorial | Familiar with
presentation on [Software Software
: Development Development
Unit — IV 14
Software Methodologies Methodologies
Development
Methodologies
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Method of Evaluation

Subject Internal Evaluation External Evaluation
Unit — | 30 70
Unit — Il 30 70
Unit — Il 30 70
Unit — IV 30 70

Guidelines for Examination:

[1].
[2].
[3].
[4].

Recommended Book

Term End Exam (30 Marks):

To be conducted by college as per rules providedriyersity of Pune. Semester Exam 70 Marks):
To be conducted by University of Pune at the entth@facademic year.

Passing marks for the course are 40 (Out of whichmum 32 marks are compulsory in

Semester Examination).

1. Software Engineering: A Practitioner's ApproachAger S. Pressman and Bruce Maxim McGraw-Hill Higheernational; ISBN-10:
1259872971; ISBN-13: 978- 1259872976, 9 th Edition

S

Software Engineering (10th Edition) by lan SommigJwearson; ISBN-10: 0133943038; ISBN-13: 978-@43930 (04/15)
System Analysis, Design and Introduction to SofeMangineering (SADSE) - S. Parthsarthy, B.W. Khalka

Analysis and Design of Information Systems(Secoditid) - James A. Senn, McGraw Hill

System Analysis and Design- Elias Awad, Galgotialieation, Second Edition

Fundamentals of Software Engineering- Rajib MaH] Publication, Fourth Edition
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Savitribai Phule Pune University, Pune
Revised syllabi (2019 Pattern) for three years B. @n. Degree course

Credit Base Choice System (CBCS)
Syllabus for T.Y.B. Com. Course code:361

Semester VI Credit- 3
Subject Name: Business Regulatory Framework

Depth of the program — Fundamental Knowledge

Preamble

This Course is designed to acquaint the comm®tedents with the Legal frame work applicable tsibess enter prison in
the Country. The understanding of legal systempsegequisite for better decision making. The dipyecof this course is to acquaint
the students with basics of intellectual propergts with special reference to Indian law and pcac The students will be able to
understand the consumer Protection and Negotiabteuments andrbitrates Law.This course focuses on orientation of students to
legal studies from the point of view of basic cgstseof business law and legal system in India. @twerse will be useful to the
commerce students to understand and apply thedsssiaws in commercial situations.

Objectives of the Program

1. To develop general awareness of Business Law athengfudents.

2. To understand the various statutes containing aégyl mechanism of business and its relevant pianssincluding
different types of partnerships.

3. To have a understanding about the landmark casgsions having impact on business laws

4. To create awareness among the students aboutdegabnment relating to the business activities aed ways dispute
resolutions provided under Arbitration Act.

5. To acquaint the students on relevant developmartissiness laws to keep them updated.

6. To enhance capacity of learners to seek the capgmartunity in corporate sector and as a businessop.



Table of Contents

Unit Unit Title Contents Purpose Skills to be
No developed
1 Negotiable Concept of Negotiable Instruments: Characteristics, | To Equip the students with
Instruments Meaning Important relevant definitions under the Ac | procedure and practices abg
Act, 1881 o ) _ negotiable instruments and
. Definitions, Essentials of promissory note, bill | iapjjities of parties in case o
(14 Lectures) exchange and cheque. Distinction between these dishonor of negotiable
instruments. Crossing of cheques — It's meaning and | jnstruments.
types.
. Holder and holder in due course, Privileges of
holder in due course.
. Negotiation, endorsement, kinds of endorsement.
. Liabilities of parties to negotiable instruments.
. Dishonor of N. 1., kinds, law relating to notioé
dishonor.
2 E-Contracts (E- | » Significance of E-Transactions /E-Commerce. Comprehensive

Transactions/E-
Commerce.):

(06 Lectures

Nature, Formation, Legality. Recognition.

(Chapter 4.Sec.11-13 of | T Act,2000 relating to
attribution, acknowledgement, dispatch of E-Recprds

* Digital Signatures —Meaning & functions, Digital
Signature, certificates [Sections 35-39]

* Legal issues involved in E-Contracts and persdatd
protection (Sec.43 A)

understanding about the E-
Contracts, E-Commerce and
their legal aspects

ut



The Consumer
Protection
Act, 2019

(14 Lectures

The Consumer Protection Act, 2019

* Salient features of the C.P. Act,2019

* Definitions-Consumer, Complainant, Services, Defe
& Deficiency,

Complainant, unfair trade practice, restrictival&a
practice, unfair contract.

» Consumer Protection Councils.

* Procedure to file complaint & Procedure to dedhw
complaint in commissions &

Reliefs available to consumer.(Sec.39)

» Consumer Disputes Redressal Commissions.
(Composition, Jurisdiction,

Powers and Functions.)

To acquaint students about
regulatory mechanism of
Consumer Protection and
Procedural aspect of
Redressal of Consumers’
grievances.

Intellectual
Property Rights

(14 Lectures)

Intellectual Property Rights : (IPRs)

* Meaning & importance of IPRs, International ef$an
protection of IPR: WIPO (Objectives & activities)
TRIPS Agreement: Objectives

» Definition and conceptual understanding of foliogy
IPRs under the relevant Indian current statutes.

* Patent: Definition & concept, Rights & obligatioh
Patentee, its term.

» Copyright: Characteristics & subject matter of
copyright, Author & his Rights, term.

» Trademark: Characteristics, functions, illustas,
various marks, term, internet domain name- Rights o
trademark holder.

* Design: Importance, characteristics, Rights cigie
holder.

To be able to appreciate the
emerging developments in tf
area of intellectual property
Laws and their impact on the
Indian businesses.

ne




» Geographical Indications, Confidential Informaiti&
Trade Secrets,

Traditional knowledge—Meaning & scope of these IPRs

[Note: Recent amendments in the Acts and relevantdndmark cases decided by courts are expected to sidied]

Teaching Methodology

Topic | Total | Innovative Film shows | Project Expected Outcome
No. Lectu | methods to be and AV
res used Applications

1 14 Documentary You Tube Report Review | To Equip the students
making on about cases with procedure and
Consumer on negotiable practices about
Protection Act , instruments negotiable
Case Study, Act. instruments and
Narration, , Survey liabilities of parties in
Analysis case of dishonor of
Article review. negotiable

instruments.




06 Project making, | Use of You | New Emerging | To have
Street play, slogan| tube, Review Issues in the E- | Comprehensive
, Quiz case study | Contracts, E- understanding about
Competition, Commerce. the E-Contracts, E-

Commerce and their
legal aspects.

14 Case study, PosterCase Recent Laws To acquaint students
making, Interview | Analysis, and silent about regulatory
with Consumer Mute court, | feature of mechanism of
Protection Court Consumer Consumer Protection
Lawyer, jingles, Protection Act | and Procedural aspe

of Redressal of
Consumers’
grievances.

14 Virtual Learning, | Film on Project on of To be able to

Group Discussion,

procedure of
of intellectual

property
Laws

intellectual

property Laws

appreciate the
emerging
developments in the
area of intellectual
property Laws and
their impact on the

Indian businesses




Methods of Evaluations

_ ) External Suggested Add on
Subject Internal Evaluation
Evaluation Course
Unit — | Continuous Evaluation,As per University | Seminar New
Quiz, MCQ, Negotiable instruments
Assignment ,Oral, Act
Unit — Il Continuous Evaluatior},As per University | Awareness  prograr]
Quiz, MCQ, E-Contracts, =
Assignment ,Oral Commerce and thejr
legal aspects
Unit — Il Continuous Evaluatior},As per University | Workshop on
Quiz, MCQ, Consumer  Protection
Assignment ,Oral and Procedural aspect pf
Redressal of Consumers’
grievances.
Unit — IV Continuous Evaluation,As per University | Awareness program on
Quiz, MCQ, intellectual  property
Assignment ,Oral Laws.




References

Negotiable Instruments Act :-Khergamwalzexis Nexis,(2017)

Intellectual Property Law:-NarayaBastern Law House, (2020)

The Consumer Protection Act 2019 Bare Act With Adraents 2020 Edition, Government of India,(2020)
Law Relating To Electronic Contracts, R. K.SingxiseNexis (2019)

Business regulatory framework, Chaudhari, BhawatieZDagade, Prashant Publication (2021)
Law Relating to Intellectual Property Rights,V.Kn§j Lexis Nexis,(2017)

Introduction To Intellectual Property Rights, HGhawala, Oxford & IBH Publishing (2020).
https://legislative.gov.in/sites/default/files/A1B26.pdf
https://egazette.nic.in/WriteReadData/2019/2104#2.p
https://ipindia.gov.in/acts-patents.htm
https://www.indiacode.nic.in/handle/123456789/1999
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Revised Syllabus (2019 Pattern) for three years B.om. Degree Course (CBCS)
T.Y.B. Com.(Semester- VI)
Paper: ADVANCED ACCOUNTING -1l
Code: 362 No. of lectures: 48
Preamble
In today’'s modern age, the Corporate as well ao@ative sectors are the major contributors tosvatevelopment of rural
economy. In the last decade, these sectors hawdlsedargest and fastest growing sectors. Dubisogrowth various new trends are
arisen. In this growth, accounting plays an enégete and to ensure safeguard of the intereth@®ftakeholders and the society. It
is, therefore, important to educate the studentsoaimerce in the accounting practices adopted thgreint organizationdt helps
stakeholders make better business decisions andwita problems by providing them with accurate dfircial information.

By studying the learning path in accounting — adeactoncepts will gain a deeper understanding ohtiteunting process.

Objectives of the course
1. To acquaint the student with knowledge about thallprovisions regarding preparation and presemtaif final accounts
of Co-operative Societies.
2. To empower to students about the branch accoumtisignple.
3. To make aware the students about the conceptuattsspf various recent trends in the field of actimg especially
forensic accounting, accounting of CSR activitiescounting of derivative contracts and Artificiaitdlligence in
Accounting.

4. To understand the procedure and methods of anaf/éisancial statements.

Objectives of the Program

1. Toinstill the knowledge about accounting procedunesthods and techniques.

2. To impart students’ knowledge of various Advancedtdunting Concepts.



Depth of the program — Fundamental Knowledge

CONTENTS
Unit . .
NoO Unit Name Contents Purpose skills to be developed
Meaning and Introduction,
Final Accounts Allocation of Profit as per Maharashtra State Ce- To upgrade regarding legal provisions of co-opeeagiccounting.
1 of Co-operative operative Societies Act. - To develop the skill regarding preparation & preagan of final
Societies Preparation of Final Accounts of Credit Co-op accounts of Credit Co-op. Societies & Consumer goSmcieties.
Societies & Consumer Co-op. Societies
Concept of Branches & their Classification fro m T.O develop conceptual -understanding about - accaynfior
accounting point of view different branches.
Branch . gp ' - To ascertain whether the branch should be expaadetbsed, ta
2 : Accounting treatment of dependent branches & . .
Accounting . ascertain the requirement of cash and stock fdr beanch
independent branches. . .
. - To develop the skill & upgrade the knowledge regaydnethods
Methods of charging goods to branches. .
of charging goods to branches.
Forensic Accounting . . .
. . L= T I tual t tf t
Recent Trends Accounting for Corporate Social Responsibility 0 develop cgncep ua u.nq.ers and.mg. abou oreasm)urllr?g,
3 . . . o corporate social responsibility, derivative contsaand artificial
in Accounting Accounting for Derivative Contracts . . . .
e : . . intelligence in accounting.
Artificial Intelligence in Accounting
Ratio Analysis: Meaning - Objectives - Nature|of
Ratio analysis, Types of Ratios — Profitability, | - To understand the conceptual knowledge, objectinethods &
Liquidity, Leverage etc. tools of analysis of financial statements.
Analysis of Simple Problems on following Ratios: - Grgss To develop the analytical skill and decision-makiigll of the
4 Financial Profit, - Net Profit, Operating, - Stock students.
Statements Turnover, - Debtors Turnover, - Creditgrs To diagnose the information contained in finangtements s

Turnover, - Current Ratio, Liquid Ratio, - Det
Equity Ratio, - Working Capital to Net wort
Assets Turnover Ratio.

as to judge the profitability, liquidity & solvencposition of
business organizations.




Teaching Methodology

Unit Total Innovative methods to be Film shows and AV Project Expected Outcome
No. | Lectures used Applications
1 14 Use of e- contents, online| Study of the Final Accounts Individual assignment of Practical understanding of
lectures, MCQ based Quiz of Co-operative Societies | solving practical problems preparation of final accounts of
and Presentations from its Annual Report Co-operative Societies.
2 10 Use of e- contents, online| Lectures of experts availablelndividual assignment of Knowledge about of the
lectures and PowerPoint | on YouTube and other solving practical problems Accounting for Branches
Presentations digital platforms
3 12 Use of e- contents, online| Lectures of experts availablelndividual assignment report | Conceptual Clarity about new
lectures, and PowerPoint | on YouTube and other trends like forensic accounting,
Presentations digital platforms accounting for CSR activities,
derivative contracts and artificial
intelligence
4 12 Use of e- contents, online| Study of the Financial Individual assignment of Analytical skills enhancement anc
lectures, MCQ based Quiz Statement Analysis from solving practical problems Decision making skills of students
and PowerPoint different Annual Reports will developed.
Presentations

Method of Evaluation

Unit

Internal Evaluation

External Evaluation

Suggeged Add on Course

1

MCQ / Practical Problem

As per University norms

Practical Problem

As per University norms

As per Universignms --

2
3 MCQ / Assignments/ Presentatign
4

MCQ / Small Practical Problems As per Universityms | Certificate Course on Financial Statement Asialy

10



References:

¢ List of Books Recommended:
Advanced Accounts: By M.C. Shukla & S.P. Gre{@&Chand & Co. Ltd.)

1.
. Advanced Accountancy: By S. P. Jain & K.N. Ngréidalyani Publishers)

. Advanced Accountancy: By R. L. Gupta & M. Radhasy (Sultan Chand & Sons)
. Advanced Accounts: By Paul Sr.

. Notes Issued by ICAI

. Management Accounting: By I. M. Pandey

~N o oA WN

+ List of Videos Recommended:

. Principles of Management Accounting: By |. MnBay

Unit

Topic Name

Links

Final Accounts of Co-operative Societies

https://youtu.be/BtOsv9lZwls

https://youtu.be/CCgR pJg49c

Branch Accounting

https://youtu.be/OnrgPiAEzac

https://youtu.be/aiablxASh24

Recent Trends in Accounting

https://youtu.be/L_Q9rXAFZeg

Analysis of Financial Statements

https://youtu.be/76gMXQBnbps

https://youtu.be/1liYK6s5 DbO

*kkkk
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Savitribai Phule Pune University, Pune
Third Year, B.Com. (Core Course)
Revised Syllabi for Three Years B. Com. Degree Couss
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Semester VI Subject: Indian & Global Economic Development Course Code363
Total Credits: 3

Preamble:

An approach to Indian and Global Economic Develapneto examine the Indian economic developmelitips in context
with global economies. This paper aims to providevidedge about economic development of India, esconaevelopment policies
that are applied for development of economy in ganand development of various sectors in partricdlaalso aims to develop
ability of the students to analyze the developnwnihdian economy as compared to global econonfigsugh the comparison of
different sectors like agriculture, Industry, seevand availability of resources and its quality.

Scope of the Programme —

Knowledge related to development policies of Indimonomy as compared to World Economies.
Objectives:

1. To develop ability of students to analyze ecoicatevelopment process of India.

2. To acquaint the students with the knowledgesoént trends in Human Development Index.
3. To acquaint students with the emerging issug®licies of India’s foreign trade.

4. To update the students about International u&iits and organizations.

Course Outcomes:-

Students will be able to understand the conceptushan Resource Development.
Students will be able to understand the role dadifpr capital in Economic Development.
Students will be able to critically evaluate thdiém Foreign Trade Policy.

Students will be able to analyzethe role of Intéomal Financial Institutions.

Students will be able to evaluate the success gidRal Economic Cooperation’s.

NS
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Unit

No Topic Purpose & Skills to be Developed
Human Resources and Economic Development
1.1 Role of Human Resources in Economic Development
1.2 Human Development Index and India
1.3 Concepts of Different Indexes in Quality of Lifeca | Purpose: To make the students aware of concepts related to
Unit 1 | Status of India Human Development and HDI
1.3.1Gender Development Index Skills: Analyze & think critically, develop writing skills
1.3.2Gender Inequality Index
1.3.3Human Poverty Index
1.3.4Global Hunger Index
Foreign Capital and Economic Development
2.1 Role of Foreign Capital in Economic Development | Purpose: To give the knowledge to students about Foreign
Unit 2 | 2.2 Types of Foreign Capital Capital and issues related to Foreign capital dialn
2.2 Foreign Investment in India Since 2001 Skills: Analyze & think critically, develop writing skills
2.4 Limitations of Foreign Capital
India’s Foreign Trade and Balance of Payment Purpose To make aware to students about the situation of
: : : : Foreign Trade and Balance of Payments.
3.1 Role of Foreign Trade in Indian Econom . : . - .
Development 'g I ! = Skills: Analyze & think critically, develop writing skills
3.2 India’s Foreign Trade Since 2001
3.2India’s Recent Foreign Trade Policy
Unit 3 | (EXIM Policy)

3.4 Meaning and Components of Balance of Payment

3.EIndia’s Balance of Payment Since 2001

3.€ Causes of Unfavorable Balance of Payment

3.7 Convertibility of Indian Rupee — Current and Cabit
Account
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Unit 4

International Financial Institutions & Regional
Economic Cooperation

4.1 International Bank for Reconstruction and
Development (World Bank) - Objectives and Functions

4.2 International Monetary Fund (IMF) - Organizatiamda
Functions

4.2 World Trade Organization (WTO) - Introduction and
Functions

4.4 South Asian Association for Regional
Co-operation (SAARC) — Introduction and Functions

4 5 BRICS: Introduction and Functions

Purpose To give the knowledge to students about
International Financial Institutions and RegionabBomic
Cooperation
Skills: Analyze & think critically, develop writing skills

Teaching methodology:

} ==

o. |Lectures 10 beused Applications Project Expected Outcome
» Open Book
discussion | You tube Implication of HDI » Students will understand concepts of
» Casestudies lectures Policies of Indian Development
1 10 » Problem . Fil Government for improving |+ Will be able to critically evaluate
: iims : )
solvingbased Human Quality status of India as compared to worl
learning
- Digital * Youtube [ Role of Foreign Capital in
lectures . ; »  Will understand the concepts of
2 10 . Project based Iect_ures Developing Counf[rles _ Foreign Capital
learning » Online PPT® Concepts of Foreign Capital
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Cooperation in Developme

Pair learning |» Films » Role of Foreign Trade in
Group e You tube Development of Developing  Will understand the concepts of
discussion lectures Countries Balance of Trade and Balance of
3 14 e PPTs made* Trends of Trade in develop, Payment
by Teachers and developing countries  Will able to make comparison of
» Concepts of Balancaf Tradq Indian trade with other countries
and Balance of Payments
Group * Youtube ¢ Role of International »  Will understand the importance of
discussion lectures Financial Institutions In International Financial Institutions.
Teacher drivee  Online Development of Developing Will be able the Organization and
4 14 : . ) )

power point PPTs Countries Functions of International Cooperat
presentation » Importance of Economic Organizations

Recommended Books:

©CoNoGORr~WNE

Agarwal A.N.,
Bhole, L.M.,
JaywantR. Bhadane (2018) Foreign Policy of Nardvddi, International Publi.

Misra S.K. and Puri V.K. Indian Economy, Himalayablitshing House, Delhi.
Black and Sundaram,International Business Enviraripi&rentice Hall India.
TayebmonisH., The Global Business Environment, $ag#ication, New Delhi.

Charles Hill, International Business, Competinghe Global Market place, Arunkumar Jain, Tata MaGHill.
Jhingan M.L., International Economics, Vrinda Paations, Delhi.
RuddarDatta and K.P.M. Sundaram, Indian Economghand and Co., New Delhi.

Indian Economy, Problems of Developtnand Planning, New Age International Publishers.

impacts of Monetary Policy, Himalayaldishing House, New Delhi.

10 Brics development bank launched, first presidettetdrom India, Times of India July 16,2014
11.Ministry of Finance, Government of India (OxfordeBs), Economic Survey 2020.

12. Arun Kumar, International Business- competing i@ @lobal Marketplace- Charles Hill.
13.UNDP, Human Development Report.
14.World Bank, World Development Report
15.Magazines / Journals Reports,

16.Web sites:

www.,mospi.gov.in/national-sample-survey-office-ms@vinistry of Statistics and Programme ImplememtatiGol)
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https://www.yourarticlelibrary.com/economics/foreigapital-in-india-need-and-forms-of-foreign-capj8565
https://www.iedunote.com/foreign-trade

https://www.vedantu.com/commerce/liberalisation

https://ncert.nic.in/textbook/pdf/keec103.pdf
http://hdr.undp.org/en/content/latest-human-deval@mt-index-ranking
https://communitymedicine4all.com/2019/12/24/hunpanerty-index-hpi-and-multidimensional-poverty-ixeeapi/
https://resourcewatch.org/data/explore/Gender-[@raeent-Index
https://en.wikipedia.org/wiki/Brexit#:~:text=Bret20(%2F%CB%88br%C9%9B,(00%3A00%20CET)
https://www.sebi.gov.in

https://www.rbi.org.in- (Reserve Bank of India)
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Savitribai Phule Pune University, Pune
Third Year, B.Com. (Core Course)
Revised Syllabi for Three Years B. Com. Degree Couss
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Semester - VI Subject: International Economic$l Course Code: 363
Total Credits: 3

Preamble: International Economics is subject that is relévanthe current context. This provides an undeditag of balance of
payments, foreign exchange market and Internatif@aébrs mobility. The subject discusses BalancBayfments, Foreign Exchange,
Currency Management as well as International chfy@as. The subject discusses Free Trade, BarteiBrade, Trade Agreements
and Trade Organizations. Various issues are diedumsd analyzed arising out of international trade finance.

Objectives:

1. To acquaint the students with the concept of b&af@ayments, foreign exchange and internaticabfs’ mobility.
2. To help the students evaluate the working and fanstof international organizations and institu§on
3. To develop a foundation in the subject that wilphie students in their future academic and peifesl ventures.

Course outcomes:

1. Students will be able to comprehend the basic quead balance of payment and foreign exchange.
2. Students will be able to evaluate the working amttfions of international organizations and insititos.
3. Students will be able to apply the knowledge whileparing for the competitive examinations and iothire prospects.
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m _ .
LIJ\IY;I Topic Purpose & Skills to be Developed

Balance of Payment Purpose To make the students aware of concepts balance

1.1 Concept of Balance of Trade and Balance of Paysnent | Payments

1.2 Balance of Payment on Current Account and Capitabunt

1.3Causes of Disequilibrium in Balance of Payment Skills: Analyze & think critically, developing writing skd.

1.4 Measures to Correct Disequilibrium in Balance afient

1.5 Convertibility of Rupee on Current and Capital Account

Foreign Exchange

2.1Foreign Exchange Market
2.1.1 Meaning
2.1.2 Functions Purpose: To understand the concepts of foreign exchange
2 1.3 Structure market, foreign exchange rate, euro market etc.

2.1.4 Euro Dollar Market

2.2. Foreign Exchange Rate Skills: Analyze & think critically, developing writing skdl.
2.2.1 Meaning of Foreign Exchange Rate
2.2.2Fixed and Flexible Exchange Rate- Merits and Demerits

2.2.3 Determination of Foreign Exchange RBtechasing

18




Power Parity Theory

International Factor Mobility

3.1 Labor Migration- Meaning, Causes and Effects

3.2 Brain Drain- Concept, Causes and Effects

3.3 Types of Foreign Capital
33.1 Foreign Direct Investment

3.3.2 Foreign Institutional Investments

3.4 Problems of Foreign Capital

3.5Role of Multinational Corporations (MNC'’s)

Purpose: To understand the concept of international factor
mobility and its effects on economy

Skills: Analyze & think critically, developing writing skd.

International Economic Institutions and

Cooperation

Regional

4.1 World Trade Organization (WTO): Objectives and étons

4.2 International Monetary Fund (IMF): Organization and

Functions

4.2 World Bank: Objectives and Functions

4.4 South Asian Association for Regional Cooperation

(SAARC): Objectives and Functions

4.5 BRICS- Introduction and Functions

Purpose: To make the students aware about different
organizations working for international finance dratle
development

Skills: Analyze & think critically, developing writing skd.
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Teaching Methodology:

Unit [No. of Innovative  [Film Shows |Project Expected Outcome
No. |Lectures methods to b
used and AV
Applications
» Open book | You tube « Difference in » Students will understand
discussion | lectures on Balance of Trad|  basic concepts of
1 12 * Digital balance of and Balance of Balance of Trade and
lectures payments, Payments Balance ofPayments
« Reading | Teacher » Comparison » Account Will be able to
 Projects oriented between current  analyze and current
PPTs Account and Account and Capital
Capital Account]  Account
2 12 » Group You tube » Role of foreign  |» Will know Meaning of Foreign
discussion | lectures, exchange market in exchange market
» Case studies the economy. *  Will know the methods of foreign
Lectures on : S
e Problem Methods of foreign exchange determination
X SWAYAM
solving base| pota| exchange
learning determination
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Recommended Books:

1
2
3
4.
5.
6
7
8
9

ts

12 * Pair learning|* Teacher * Problems of * Will understand the concept of
o Group oriented Foreign Capital international factors mobility
discussion PPTs. * Will understandCauses and Effec
« Open book |* You tube Rollg of | of Lab0|_' migration and Brain Drai
discussion lectures Multinationa * Able to interpret Role of
Corporations Multinational Corporations
(MNC’s) (MNC’s)
12 » Group * Youtube |* Role and Functiong Will understand role of internatior|
discussion lectures of WTO institutions in development of
eTeacher o Online PPTS® Comparison World egonomies
driven Bank and IMF o Will know the effect of
power point * Stu_dy Olf the regdional c(j:c()joperlation on
presentation regional trade and development
coopertions
* You tube
videos and
presentations

Dr.D.M.Mithani — International Economics (Himalakablishing house Itd)
Bo Sodersten, Geoffirey Reed, International Ecomsr(@® Edition) Publisher Red Globe Press
Kenan, P.B. (1994), The International Economy, Qaaigie University Press, London.
Kindlberger, C.P. (1973), International EconomR<. Irwin, Homewood.

Krugman, P.R. and M. Obstgeld (1994), Internatidg@nomics: Theory and Policy, Glenview, Foresman.
. Salvatore, D.L. (1997), International Economiagrice-Hall, Upper Saddle River, N.J.
. Sodersten, Bo (1991), International Economics, Mb@mPress Ltd., London.

. International Economics , M.L. Jhingan
. Z.M.Jhingan : International Economics (Vrinda Paodtion)

10. Robert Feenstra, Alan M Taylor, International Tr&sl&Edition) Publisher Worth
11.Dr.Mrs.NirmalBhalerao&S.S.M.Desai — Internationa&loiomics (Himalaya Publishing house Itd)
12.DeminicSalvatove — International Economics
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13. Francis Cherunilam — International Economics, MaGHill publications

14.Francis Cherulliom - International Economics (Piemball)

15. Panchmukhi, V.R. (1978), Trade Policies of IndiaQAantitative Analysis, Concept Publishing Compaew Delhi.

16. Patel, S.J. (1995), Indian Economy towards the €gstury, University Press Ltd., India.

17.L.M.Bhole — Financial Institutions Markets (Tata Giaw Hill)

18.H.R.Macharaju — Internathttps://saylordotorg.githattext_international-trade-theory-and-policy/s0F-factor-mobility-
overview.htmlional Financial Markets and India (Véhex Publication)

19. https://www.economicsdiscussion.net/international-economics/international-economics-its-concept-parts/4205

20. https://www.emerald.com/insight/content/doi/10.1108/00251749710160214/full/html

21. https://www.economicsonline.co.uk/Global economics/Terms of trade.html

22. https://en.wikipedia.org/wiki/Main Page

23. https://openknowledge.worldbank.org/handle/10986/2140

24. https://infobrics.org/

25. https://economictimes.indiatimes.com/definition/Brexit

26. https://europa.eu/european-union/index_en
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Savitribai Phule Pune University
Faculty of Commerce & Management
TY B Com (Semester VI)
(Choice Based Credit System)
Revised Syllabus (2021-22)

CORE COURSE - |
Subject: Auditing & Taxation - |l Course Code: 364
Total Credits: 04 (Theory 03 + Practical 01=04)

To understand the basic concepts of Income Tax1®&]1 and create awareness of direct taxation artengtudents.
To understand the income tax rules and regulatowsits provisions.

To have a comprehensive knowledge of calculatioioua types of income.

To know the recent changes made by the financéAut) every year and its impact on taxation ofsoer.

To acquaint the students on Income tax departnmatal(ITD), e-filing and e-services mechanism tielgto Assessee.

Al S

Unit No | Unit Title Contents Skills to be developed

1. Income Tax Act- Introduction- Features of Income Tax, Scope of Income TaxJnderstanding the concept of

Definitions and of country.
Concepts.

Exempted Income, Gross Total Income (GTI) , To@tadble
Income (TTI), Residential Status of an Assessed\,PIPAN

Concept of Capital receipts, revenue receipts and capital
expenditure, revenue expenditure.

1961- Important Act, and Importance of Income Tax payment for depelent | Income and tax on Income.

Acquaint the students of incom
Definitions-Income, Person, Assessee, Deemed Assesseg, tax provision and tax payable f¢
Assessment year, Pervious year, Agricultural Ingome the development of the country

11

r

2. Sources and 1. Income from Salary —Meaning of salary, Salient Know the procedure of

Computation of features of salary Allowances and tax Liability- computation of income under
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Taxable Income
under the various
Heads of Income

. Income from House Property Basis of Chargeability

. Income from Profits and Gains of Business and

. Income from Capital Gains —Meaning,

. Income from other sources-Chargeability Method of

Perquisites and their Valuation, Treatment of paewnt
fund, Deductions from salargTheory and Problems)

Types of property, Annual Value Self occupied ard
out property, Deductions allowed (Theory and
Problems)

Professions PBefinition of Business , profession,
vocation, speculative business, Methods of accognt
Deductions expressly allowed and disallowW&deory
And Problems)

Chargeability-definitions- Capital assets, transteist
of acquisition, Cost of Improvement, Short term and
long term capital assets and Capital gains, cdisttion
Index, Deductions allowedTheory only)

accounting, deductions, Amounts not deductible.
(Theory And Problems)

different heads of income and
tax payable on the income.

le

3. Computation of Total
Taxable Income
(TTland tax liability

Gross total IncomeDeductions u/s-80C, 80CCC to 80 U —
Total Taxable Income, Income Tax calculation ofividlial -
(Rates applicable for respective Assessment yEddcation
cess and higher education cess, surcharge, etti@adn of

tax payable as per old regime and new regime )

Understanding the calculation ¢
total income and tax payable by
individual person.

4, E-Filing and E-
provisions

Due dates of filing return, E-filing of income taxreturn

and forms used, advance tax , TD3@x deducted at
source),Assessmet|R (Annual information return)SFT(
Specified financial transactions ).

Know the e-filing due dates,
recent changes in income tax
provisions.

(Note- Recent amendments made by finance bill eveprevious year and changes made before six monthEexamination will

also be applicable.)
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Teaching Methodology:

Unit | Total | Innovative Methods Film Shows and A.V. Projects / Expected Outcome
No to be used Applications Practical’s
Lectu
res

1 08 The Income Tax Act, | You Tube clips about Report Review Acquaint with knowledge and maturity to
1961 Documents, PPT], The Income Tax Act, understand The Income Tax Act, 1961.
Article review, research 1961
paper

2 24 Use of e- contents, Lectures of experts| Individual Conceptual Clarity and Practical
online lectures and available on YouTube and assignment of understanding of sources of
quiz, PowerPoint other digital platforms. solving practical income

problems, report

Presentations, Article review
review, research papel

3 08 Use of e- contents, Lectures of experts Individual To understand the calculation of total
online lectures available on YouTube assignment of income and tax payable for individual
and quiz, PowerPoint | @nd other digital solving practical assessee

platforms. problems, report

Presentations, Article review
review, research papel

4 08 Use of e- contents, Lectures of experts availablelndividual Understanding latest amendment of th

online lectures
and quiz, PowerPoint

Presentations, Article
review, research papel
online income tax
website view

on YouTube and other digit
platforms.web site review

alpssignment of
solving practical
problems, report
review

act and impact on the person
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Method of Evaluation:

List of Practical’s

Subject Internal Evaluation External Suggested Add
Evaluation on Course
Unit — | MCQ / Written test As per University norms --
Unit — Practical Problems/ As per University norms --
Il MCQ / Written test
Unit — Practical Problems/ | As per University norms --
I written Test / MCQ
Unit — Written Test / MCQ As per University norms | E-filing of Income Tax Return
v of Individual
S.N. | Title of the Objective of thePractical Outcomes Methodology
practical
1 The basic To make the students Students will be able to | Report based on
concepts of understand the basic concepts,identify the technical various reference
Income Tax definitions and terms related tg terms related to income
Act,1961 direct taxation. tax books
2 Income from | Understanding the provisions afApplication of correct Report based on visit
salary salary income and its taxability provision of salary and | i, |ndividual assesset
determination of tax )
liability and its impact and collection of
on his annual income | documents

A1”%J
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of total income

the net total taxable income of
an assessee after reducing the
deductions from the gross tota
income earned from all or eithe

of the five heads of income and income from all heads of

also to compute tax based on
slab rates.

compute the net total
income and the total tax
liability of an individual
rassessee considering th

income and the deductia
under Chap VI- A of the
Income tax Act, 1961.

3 Income from | Understanding the provisions afStudents should be able| Report based on
house property House property income and itsto compute income from| Guest lecture
taxability House property /seminar/ workshop
organized by the
college
4 Income from | To make students understand tH&tudents should be able| Report based on visit
Business or procedure of computation of | to compute income from| ;4 4 Businessman or
profession income from business or Businness or profession )
profession professionals and
documents collected
5 Computation | To make the students determineStudents will be able to | Practical example in

Guest Lecture
/seminar / workshop
eand report based on

this .
n

Guidelines for completion of Practical’s:

1) For each semester minimum three practical’s Ishioel completed.

2) Two Practical are compulsory from the given list

3) Teachers are allowed to choose one practicarding to the situation in their local area.
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Reference books:

Sr. Title of Book Author/s Publication Place
No
1 Indian Income Tax Dr.Vinod Singhania Taxmann Rualtion . www. | New Delhi
Taxmann.com
2 Income Tax Dr. Girish Ahuja and Dn. Wolters kluwer New Delhi
Ravi Gupta
3 Income Tax Act Shri.R.N.Lakhotia Vision books NBwlhi
4 Indian Income Tax Dr. H.C. Melhrotra , Dr. | Sahitya Bhavan publication Agra
Act S.P Goyal
5 Income Tax T.N. Manoharn and G R.Snow white New Delhi
Hari
6 Student guide to | Dr.Vinod Singhania Taxmann Publication www| New Delhi
Income Tax Taxmann.com
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Revised syllabi (2019 Pattern) for three years B.Go. Degree course (CBCS)
Semester : - VI ( T.Y.B.Com) Subject Code PR- 365 (a)
Subject : - Business Administration — 1l (Marketing)

Preamble

Business Administration describes a set of activities necessary to maintain the level of operations within business
organizations and is a key element associated with a high level of productivity and efficiency. Business administration is a field of
study that focuses on the planning, analyzing, management, and organizing of various business activities and financial needs of an
organization . the knowledge of which opens the path to a high possibility of advancing to management or leadership positions in

reputed organisation and contributing to the growth of the organisation, industry and the Nation at large.

Marketing is one of the most essential factors/areas to achieve the business objectives and also provides a wide range of
career opportunities to the aspiring students. Marketing Knowledge prepares students for more than just a career in business.
Marketing is a thorough exploration of customer perceptions, buyer personas, messaging, communication, data, and much more.
Marketing Knalowledge, equips students to act as well-rounded, critical thinkers. Not only do marketers present impeccable skills in
data interpretation, but they also offer the higher-level thinking that turns analytics into strategy. Foundational knowledge in

Marketing makes savvier professionals — no matter what the industry.
Objectives of the course

1. To acquaint the student with knowledge about Marketing, Marketing Concepts identification on various types of markets.

2. To develop understanding among the students on the various elements of Marketing Mix and Market Segmentation
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3. To update the students with knowledge on varied dimensions of Product Management , Branding and Pricing Management

4. To update the students with the knowledge on various aspects of Promotion and Distribution and to update them on the

recent trends in the field of Marketing.

Depth of the program — Fundamental Knowledge

Unit
Unit Title Contents Skills to be developed
No.
Conceptual
Understanding
1.1 Marketing — Introduction, Meaning , Scope , Objectives , Features, Functions and
Importance
1.2 Types of Markets — Regulated Market , Organised Market & Unorganised Market Critical thinking skills
Introduction to ,Virtual/ Internet Market, Industrial Market, Consumer Market, Financial Market,
1

Marketing

Auction Market and Black Market

1.3 Difference between Selling & Marketing

1.4 Evolution of Marketing Concepts — Exchange Concept, Production Concept, Product
Concept, Selling Concept Marketing Concept, Societal Concept, Relationship

Marketing Concept, Holistic Concept and Pace Concept

Accessing and analyzing
information skills

Imaginative thinking
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Marketing Mix &
Market

Segmentation

1.1 Marketing Mix — Meaning , Features, 7 P’s of Marketing ( Product, Price, Place,
People, Promotion, Processes and Physical Evidence) , Environmental Factors
affecting Marketing Mix — Consumers, Competitors, Trade Factors, Political & Legal ,
Economic, Social , Technological , Global.

1.2 Market Segmentation — Meaning , Advantages and Limitations , Essentials of
Effective Market Segmentation, Methods /Basis of Market Segmentation :
Geographic, Demographic, Sociographic, Psychographic and Behavioural., Steps in
Market Segmentation

1.3 Mass Marketing, Multi Segment Marketing and Niche Marketing — Meaning,

Advantages and Limitations

Conceptual
Understanding

Analytical skills

Accessing and analyzing
information

Imaginative thinking

Product
Management,
Pricing

Management,

1.1 Product Levels — Core Product, Basic Product, Expected, Augmented Product and
Potential Product

1.2 Product Life Cycle

1.3 Branding - Meaning , Types of Brands, Brand Equity & Brand Loyalty and Brand
Extension — Meaning Advantages and Limitations

1.4 Pricing — Meaning, Objectives

1.5 Factors affecting Pricing — Internal Factors — Cost, Objectives of Firm, Product, Image
of Firm, Product Life Cycle Product Line and Credit Policy  External Factors —

Competition, Demand, Consumers, Channel intermediaries, Economic Conditions,

Conceptual
Understanding

Analytical Skills

Technical skills

Critical thinking
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Government Control.

1.6 Pricing Methods — Cost Plus Pricing, Mark up Pricing, Brake Even Pricing, Target
Return Pricing , Marginal Cost Pricing , Early Cash Recovery Pricing , Perceived Value
Pricing , Going Rate Pricing , Sealed Bid Pricing , Differentiated Pricing , 2 Part Pricing

and Demand Backward Pricing

Promotion and
Distribution and
Recent Trends in

Marketing

1.1 Promotion Mix — Meaning , Objectives , Elements of Promotion Mix — Advertising ,
Publicity , Sales Promotion, Personal Selling , Public Relations, Packaging , Direct
Marketing , Trade Fairs and Exhibitions

1.2 Advertising — Meaning, Importance , Scope , Advantages of Advertising

1.3 Types of Advertising Media — Radio , News Paper , Print Media, Social Media
Advertising , Online Advertising

1.4 Difference between Advertising , Publicity and Sales Promotion

1.5 Recent Trends in Marketing - Visualization , Voice Search ,Live Video and Video
marketing, Integrated Online-Offline Customer Experience, The Internet of
Everything ,Content marketing ,Search Engine Optimization /Semantic keyword
research , Browser push notifications ,Social Media Marketing ,Virtual / Internet

Marketing , Green Marketing , Social Marketing

Conceptual
Understanding

Analytical skills

Accessing and analyzing
information

Imaginative thinking

Awareness on the latest
in the trends
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Teaching Methodology

Topic
No.

Total
Lectures

Innovative methods to be
used

Film shows and AV Applications

Project

Expected Outcome

10

PPT, Visit to various types of
Markets , Role Play,
Demonstrations

Online Videos of various types of
markets in India and at Global
Levels

Individual assignment
report on comparative
analysis of types of Markets

Developing understanding
about Marketing ,
Learning the difference
between Marketing and
Selling.
Understanding the various
markets in operation

12

PPT, Lectures by Marketing
Managers/Executives ,
Case Study of various
Products and services

Online Videos

Interview with Marketing
Managers and various
business owners from

different segments of the

Market

Conceptual Clarity and
Practical understanding

18

PPT, Videos of Various
Products and its life cycle ,
Demonstration

Videos of various Multi Product
Line Manufacturers

Creation of Short Video of
Innovative Product
Development, Pricing,
Market Launch Strategy

Conceptual Clarity and
Practical understanding
Creative and Imaginative
Skills
Innovation

08

PPT, Lectures by Experts
from the field of Media and
Advertising Agencies

Analysis of Advertisements on
various Media

Group Activity — Creation of
Videos, Charts, Posters,
Message for advertisement
and promotion of Products
on various types of Media

Analytical skills

Decision making skills
Creative and Imaginative
Skills

Innovation
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Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit—1 MCQ, Field Visit Report As per University norms
Unit—1I MCQ, Assignments, PPT As per University norms Certificate course in Soft Skills
Unit—1lI MCQ, Interview Report with As per University norms Certificate Course in Photoshop,
Manufacturers/distributors / Retailers Corel Draw
etc., Assignments , Case Study
Unit -1V MCQ,, Charts/Posters/Video, As per University norms Certificate courses Digital
Market Survey , Case Study Marketing, Retail Marketing
References:

List of Books Recommended: -

* Basics of Marketing- Cannon

e Marketing Management, Philips, Kotler

* Marketing — Gandhi 9

* Principles of Marketing — Sherlekar S.A.

e International Marketing- P. Saravanavel (Himalaya Publishing House)

* Modern Marketing Management- R.S. Davar

* Epic Content Marketing by Joe Pullizzi

e Social Media ROI by Olivier Blanchard

e The Anatomy of Buzz by Emanuel Rosen

* Selling the invisible by Harry Beckwith

* Permission Marketing by Seth Godin
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Principles of Marketing , Philip Kotler, Gary Armstrong

Marketing Management, Philip Kotler, Kevin Lane Keller, Mairead Brady, Malcolm Goodman, Torben Hansen

Ultimate Guide to Google AdWords: How to Access 100 Million People in 10 Minutes by Perry Marshall and Bryan Todd

The New Rules Of Marketing And PR: How to Use Social Media, Online Video, Mobile Applications, Blogs, News Releases, and

Viral Marketing to Reach Buyers Directly by David Meerman Scott

Web Analytics 2.0: The Art of Online Accountability and Science of Customer Centricity by Avinash Kaushik
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Revised syllabi (2019 Pattern) for T.Y.B. Com Degeecourse (CBCS)

Semester — VI

SPECIAL ELECTIVE COURSE (Special Course — 1)

Banking & Finance-Special Paper 1) Semester-VI(
) Financial Markets and Institutions in India — Il C ourse code :365-B
Total Credits :04 (Theory 03 +Practical 01=04)

Objectives :

1 .To familiarize students about various basiccepis of stock market.

2 .To analyse the types and process of stockngadi

3 .To enable the students to understand the fumectind working of Non -Banking Financial
Institutions in India .

4 .To enable the students to acquire sound knowlefi®egulatory Bodies in India.

Unit Topic Number of Teaching Method Proposed skills to be
No. Lectures developed
01 Basic Concepts of Stock Marke! 10 Lecture, PP Understanding theasic

1 Primary & Secondary Market .
Merchant Banking, IPO,FPO
2 .Selective Stock Exchanges .Concept
of Stock market
2.1 BSE - Bombay Stock Exchange
2.2 NSE- National Stock Exchange
2.3 Broker &Sub.broker, Demat Account,
broker account, IPO Price band, Stock
Listing, IPO Stock allotment
2.5 Small Cap, Mid Cap & Large Cap
Companies
2.6 .Selective Market Index. Sensex, Niffty,
Bank Niffty, Niffty future & Option
2.7 Bear & Bull Market

Group and Panel
Discussion,
Library Work,
Assignments

concept of stock market.
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02 Stock Trading: 14 Lecture, PP Understanding the bas
2.1. Cash Market, Future &Option Market Group and Panel | concept and types of stoc
2.2 Types of Stock Trading Discussion, trading.
A Day Trading )Intra.day Trading ( Library Work,
i ) Assignments
B Delivery Trading
C. Future & Option Trading
2.3 Types of Orders
A. Buy
B. Sell
C. Stoploss.
2.4 Premium amount, Lot size
2.5. Lower & Upper Circuit.
2.6 Trade Settlement, Stock Oxen
2.7 Carrier opportunities in Stock Market
03 Non-Banking Financial Institutions (NBFIs): 12 Lecture, Understanding th
3.1 Meaning and definitions Of NBFIs PPT, functions and working of
3.2 Distinction between Bank and NBFIs Group Discussion, | Non -Banking Financial
3.3 Functions and workings of. Library Work Institutions in India .
i) Lease Financing Book Assignment,
i) Mutual Fund Use of internet
iii) Housing Finance Companies
iv) Life Insurance Company )LIC (
v) General Insurance Company) GIC(
3.4 carrier opportunities in Insurance
Sector
04 Regulatory Bodies 12 Lecture, PP Understanding the role |
4.1 SEBI -Security Exchange Board of India Group and Panel | SEBI in financial Market
4.2 IRDA -Insurance Regulatory & Development Aarty. Discussion, and
Library Work, Understanding the role of
Assignments IRDA in Insurance Sector
Total 48
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References:
1. Financial Institution and Market: L .M .Bhole
2 . Prasanna Chandra, “Investment analysis & 8latManagement”, New-Delhi,
The McGraw Hill Company Ltd.
3. V. K. Bhalla, “Portfolio Analysis & ManageméntNew-Delhi, Sultanchand & Sons Publication.
4. Panithavathy Pandian, “Securities Analysis &udtfolio Management”, New-Delhi, Vikash PublistpHouse Pvt. Ltd.
5. M. Ranganathan & R. Madhumabhi, “Investin Analysis and Portfolimanagement”. Pearson Education [India]
6 .Indian Financial System: Dr .M .Y .Khan
7 .Investment and Securities Markets in India: V.A&adhani
8 .Economic Reforms and Capital Markets in IndinaAd Mittal

9. Financial Market and Institutions in India: Dr r#iuShete, Success Publication.
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SYLLABUS FOR T.Y.B.COM UNDER CBCS PATTERN 2019
SEMESTER-VI
PAPER- 11
SUBJECT NAME: - BUSINESS LAWS AND PRACTICE PAPER II (BLP-II)

COURSE CODE - 365 (c)

Objectives of the course:

To develop an understanding of the significant compliances under various Laws.

To gain the ability of students to address a basic business legal application-oriented issues.
Depth of the program:

Basic to application based

Objectives of the Subject:

* Toimpart the students with the fundamental understanding of rules & regulations under various business laws.
* To study & acquaint students an application & overview based knowledge of Laws.
* Tomake the students aware about legal Business Environment of India.

Unit | Unit Title Contents Purpose sKills to be
. No. developments
1 Historical 1.1 Historical Overview, Understanding the
Development of Development of various concepts historical development of
Company Law in India | and trends in company law, Company law.
: Social responsibilities of
companies, Development of




company law administration.

1.2 Need based (Major)
amendments from inception to till
the date.

Prevention of
Oppression and

2.1 Meaning of oppression, who can
apply to court, Rule of Majority,

It will help the students to
gain insights of prevention

Mismanagement. protection of minority interest, of oppression &

remedies and rights of minority mismanagement.

shareholders,

2.2 Prevention of oppression and

mismanagement, powers

of the court
Inspection, 3.1 Inspection and investigation To create awareness
Investigations, suo-moto - Investigation by among the students about
Compromise and Government. Inspection and
Arrangement: 3.2 Rights and duties of Inspector - | Investigations.

Report by an Inspector.

4.1 Schemes for Compromise and
Arrangement - Persons entitled to
apply for sanction of court.

4.2 Powers of court - Conditions for
sanction of

compromise - Effect of sanction

To study & understand the
Compromise and
Arrangement in detail.

Rules of Corporate
Governance :

5.1 Meaning & Concept of corporate
Governance, History of Corporate
Governance - Cadbury Committee
Report

5.2 Principles of Morality and
business ethics —-Code of conduct
for professionals.

Understand the rules of
Corporate Governance in
detail.
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Teaching methodology

Innovative
Topic | Total methods to Film shows and AV Expected
No. | Lectures be used Applications Project Outcome
1 12 » You tube videos on
Historical Development
of Company Law in
India Project report
» E-Content provided by | should be
UGC/University/MOOC prepared on Understanding
/You tube etc. to be Historical the Historical
Internet studied. Development of | Development of
Sources. Company Law in | Company Law in
India India
2 12 » E-Content on
Prevention of
Oppression and
Mismanagement
Group provided by Project report
Discussion. UGC/University/MOOC | can be prepared | Understanding
Internet etc. to be studied & on overview of in detail
Sources. analyzed. Prevention of Prevention of
Oppression and | Oppression and
Mismanagement. | Mismanagement.
3 12
» E-Content on
Inspection and
investigation provided Understanding
Internet by Projectreport | the Inspection,
Sources. UGC/University/MOOC/ | can be prepared | Investigations,
Presentatio You Tube etc. to be on Inspection, Compromise and
n can be Watched & analyzed. Investigations, Arrangement
taken. Compromise and
Arrangement
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References

4 12 » Internet
Sources. E-Content on Corporate Project report
» Presentatio | Governance provided by can be prepared | Understanding
n can be UGC/University/MOOC/You | on benefits of the Corporate
taken. Tube etc. to be Studied & Corporate Governance in
analyzed. Governance. detail.
Sr. No. Title of the Book Author/s Publication
1 Company Law Dr. Avtar Singh Eastern Book Co. (EBC)
2 Lexis Nexis’s Guide to the RAMAIYA Generic book
Companies Act
3 Taxmann's Companies Act with | Taxmann Taxmann
Rules
4 The Companies Act 2013 Bare | Government of India Educreation Publishing
Act
5 Adjudication of Companies Act | Rajender Kumar Urmila Publication House
matters under NCLT
6 Taxmann's Company Law Taxmann Taxmann

Ready Reckoner
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Practical for Semester - VI

References

Topic

Mode of Practical

Historical Overview,

Development of various concepts and trends in company

law

Library Assignment

Prevention of Oppression and Mismanagement

Applications with library & Online sources.

Inspection, Investigations, Compromise and
Arrangement:

Library Assignment.

Corporate Governance

Review of Research Papers/Articles, News
Paper Articles etc.

Sr. No. Title of the Book Author/s Publication

1 Company Law Dr. Avtar Singh Eastern Book Co. (EBC)

2 Lexis Nexis’s Guide to the RAMAIYA Generic book
Companies Act

3 Taxmann's Companies Act Taxmann Taxmann
with Rules

4 The Companies Act 2013 Bare | Government of India Educreation Publishing
Act

5 Adjudication of Companies Rajender Kumar Urmila Publication House
Act matters under NCLT

6 Taxmann's Company Law Taxmann Taxmann
Ready Reckoner
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Revised Syllabi (2019 Pattern) for Three years B.Go Degree Course (CBCS)

Semester -VI Subject: --: Co-operation & Rural Deelopment (Special Paper-I11) Course Code- 365 (d)
Total Credits: - 04 (Theory 03 Internship 01=04)

Preamble:
Cooperative learning requires students to engaggaunp activities that increase learning and adtdsramportant dimensions. The

positive outcomes include academic gains, impraaee relations and increased personal and socielafement.The purpose of
this course is to impart knowledge of concept afpmrative agricultural marketing and its relativenensions. This course enables

students to acquire in-depth knowledge of agricaltaooperative marketing.

Objectives of the Course
1)To create awareness among students about co-meensdrketing
2)To develop the capability of students for knowirifedent types Marketing.
3) To create awareness about the role of Nationalcifitiral Co-operative Marketing Federation (NAFED)

Unit Unit Title Contents Skills to be developed
No.
1. Marketing Strategy for 1.1 Meaning and definition of marketing Strategy | Understanding about co-
Co-operatives 1.2 Importance of marketing strategy in co-opessiv | OPerative marketing
1.3 Factors influencing marketing strategy of co- strategies
operatives
1.4 Marketing strategy followed by co-operatives
1.5 Agricultural Cooperative Processing.
1.6 Co-operative produces Marketing.

1.7 Co-operative Service Marketing.
1.8 Strategy for Exporting Agricultural Produce.
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2. National Agricultural 2.1 Objectives Understanding about
Co-operative Marketing 2.2 Organizational Set-up functhn, QbJeCtheS and
Federation of India Ltd. | 2.3 Functions organizational set-up of
(NAFED) 2.4 Performance and evaluation of NAFED. NAFED

2.5 Problems and challenges for NAFED

3. Agricultural Produce 3.1 Organizational Set-up Awareness about

Market Committee 3.2 Functions agricu!tural marketing
3.3 Importance & scope committee.
3.4 Progress, Problems and challenges

4. The Agricultural 4.5 Objectives Understanding about Agrij.
Produce Marketing 4.6 Basic features. Produce Marketing Act,
(Development & 4.7 Main provisions 2003.

Regulation)Act, 2003 4.8 Impact on Agricultural Marketing
(Model Act)
Teaching Methodology:
Topic Total Innovative Methods to be used Film Shows and A.V. Project Expected Outcome
No. Lectures Application
1 12 Lecture, PPT Presentatic Relevant You Tub Video: | Individual Understanding of bas
Poster Presentation, Group Relevant slide show, online assignment knowledge of Marketing
Discussion, Library visit ,Home Video, Short Film Show report strategies for co-
Assignment ,Pre reading, Class operatives
discussion , library visit , internet
resources
2 12 Pre reading, Class discussi Relevant You Tub Videos| Visit to Office | Understandinthe
internet resources, Lecture, Experff Short Film Show, A.V| of NAFED importance and
Lecture, PPT / Poster Presentation, Application Presentations | Essentials NAFED

Group Discussion, Library /[Home
Assignment ,Internal Assignment,

case study
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3 12 Lecture, PPT Presentatic Relevant You Tub Video:| Visit to To acquire the

Poster Presentation, Group PPT, AV  Application,| Agricultural fundamental knowledge
Discussion, Library visit ,Home online video produce Agricultural produce
Assignment ,Pre reading, Class marketing marketing committee
discussion, library visit , internet committee
resources ,students office.
Seminar/Workshopcase study
Report writing
4 12 Guest Lectures of emine Online Videos, Relevar| Guest Lecturt | To understand elemer
Personalities , Group Discussion, | slide show, Short Filn of agricultural produce
Library visit ,Home Assignment Show marketing Act..
case study
Method of Evaluation:
Subject Internal Evaluation External Evaluation Suggested Add-on Course
Unit- | Attendance, Continuous Assessment Testighssent | As per University norms.
/Quiz/Course project, Seminar and Discussion
Unit-11 Attendance, Continuous Assessment Testjgkgaent | As per University norms. .
: . . . ’ . P y Certificate Course on
/Quiz/Course project, Seminar and Discussion . .
. . . . . Agricultural Cooperative
Unit-ll1 Attendance, Continuous Assessment Testigsment | As per University norms. .
. . . . - Marketing
/Quiz/Course project, Seminar and Discussion
Unit-IlV | Attendance, Continuous Assessment Testjgkgaent | As per University norms.
/Quiz/Course project, Seminar and Discussion
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References:

Sr. No Title of Book Author/s Publication Place
1 New Dimensions of C-operative manageme | G.S.Kame Himalaya Publicatioi | Mumba
House,
2 Cao-operative Management principals ¢ Dr.Nakkiran S.A- Himalaye Mumba
techniques Publication House,
3 Cao-operative Management and Administra | Goel B.E Deep and Dee New
Publication Delhi.
4 Ca-operation and Rural Developm Principal Dr.Nitin Succes! Pune
Ghorpade
5 Human Resource Management Practic Principal Dr.Shaik} Idea Publicatiot New Delh
Co-operative sector Aftab Anwar
6 Theory & Practice of Co-operation, Dr. Dhiraj Zalte Prashant Publication| Jalgaol
&Others —
7 C.A State and C-operative Movement
8 https://wwwbhagirathgram.org/
9 Journal of Commerce and Management
Thought(JCMT)
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SPPU, Pune
Revised Syllabi (2019pattern) for three years B.Cbv. B.Com.

Degree Course CBCS
Semester VI
Subject Name -: Cost and Works Accounting. Specidaper Il Course Code -: 365 — E
Subject Title -: Methods of Costing

Objectives:

1. To provide knowledge about the various methods of costing.
2. To understand the applications of different methods of costing in
manufacturing and service industries.

w

To enable students to prepare cost statements under different types of manufacturing industries and Service Industries
4. To build the applicability of cost accounting standards in the method of costing.

Unit No. | Unit Title Contents Skills to be developed
1 Methods of 1.1. Introduction to Methods of Costing. a. Lerner will understand the various methods of
Costing costing

1.2 Job Costing Meaning,
Features, Advantages and

Limitations ( Simple problems b. Develop the ability to prepare a job cost sheet
Only)

1.3 Introduction of Batch costing-
(theory Only)
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Contract

2.1 Meaning and Features of Contract Costing

a.lt will help the learner to understand the concept

Costin i
& 2.2 Work-Certified and Uncertified, of contract costing
Escalation clause, Retention
Money, Cost Plus contract, work-in-
progress b. learners will understand the process of
2.3 Profit on incomplete contract calculation of profit on incomplete contracts
Process 3.1 Meaning and features of process costing
Costing
3.2 Preparation of process accounts a. Students will get an idea of how to prepare
including normal and abnormal process accounts.
loss/gain b. Understand the basic concept of CAS 19: Joint
cost
3.3 Joint Products and By Products [Theory and Simple
problems]
3.4 Cost Accounting Standard 19: Joint Cost
Service 4.1 Meaning, Features and Applications of service a. The student will be enabled to understand the
Costing costing concept of service costing

4.2 Cost Unit-Simple and Composite
4.3 Cost Sheet for Transportation Service
4.4 Cost Statement for Hospital and Hotel Organization

4.5 Cost Accounting Standard 13: Cost of service cost
center

b. Learners will be able to prepare a cost sheet
for transportation services, hospital and hotel
organisation.

c. Understand the basic concept of
CAS13:service cost center
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Teaching Methodology

Unit | Total Innovative Methods to be Films Shows | Practical Expected Outcome
No. | Lectures | used and AV
Applications
1 10 Powerpoint Presentations, Relevant Group Discussion Understand the basic
Youtube methods of costing.
Links
2. 14 Quiz PPT Develop the ability to
calculate the profit of
an incomplete contract.
3 12 Group Discussion Study of process The student will be able
costing by visiting to prepare Process
various process Account
industries
4 12 Invite the tour operators, Visit transportation, | Development of
accountants of hotels & hospital & hotel knowledge about cost
hospitals to provide practical undertakings to find | sheets in service
exposure for ascertaining the out the Industries.
cost thereof. methodology
applied in cost
ascertainment.
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Method of Evaluation

Subject Internal Evaluation External Suggested Add-On Course
Evaluation
Unit | Multiple Choice Questions, Written SPPU Two industrial visits and
=T Test, Internal Examination, Powerpoint subsequent reports on the
nit
Presentations, Orals, Assignments, visits.
Unit 1l Tutorials etc.
Unit IV
References

Sr. No Title of the Book Author Publisher Place

01 Practice in Advanced costing Prof. Subhash Nirali Prakashan Pune
and Management Accounting. Jagtap

02 Advanced Cost Accounting and | Ravi Kishor Taxman’s Allied Service New Delhi
Cost Systems Pvt. Ltd.

03 Cost Accounting Principles and | S.P. lyengar Sultan Chand & Sons New Delhi
Practice. Accounting, Taxman’s

04 Students Guide to Cost Ravi Kishor Taxman’s, New Delhi. New Delhi
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Accounting

05. Cost Accounting Principles and | M.N. Arora Vikas Publishing House New Delhi.
Practice Pvt. Ltd.

06 Cost Accounting, Theory and S.N. Maheshwari Mahavir book Depot New Delhi
Problems, and S.N. Mittal

07 Theory and Techniques of Cost | B.L. Lall and G.L. Himalaya Publishing New Delhi.
Accounting. Sharma House

08 Cost Accounting — Textbook. V.K. Saxena and Sultan Chand and Sons New Delhi.

Vashista

09 Cost Audit and Management V.K. Saxena and Sultan Chand and Sons New Delhi
Audit. Vashista

10 Cost Accounting Principles and | Jain and Narang Kalyani Publishers Kolkata
Practice.

11 Principles and Practice of Cost N.K. Prasad Book Syndicate Pvt. Ltd. Kolkata
Accounting

12 Advanced Cost Accounting N.K. Prasad Book Syndicate Pvt. Ltd. Kolkata
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Syndicate Pvt Ltd., Calcutta.
13 Practical Costing. R.K. Motwani Pointer Publisher Jaipur
14 Cost Accounting. R.S.N. Pillai and V. Sultan Chand and Sons New Delhi.
Bhagavati
15 Advanced Cost Accounting Dr. D. M. Gujarathi | Idol Publication Pune

Web References

Sr. No Lectures Films PPTs Articles Others
For all Guest Lectures by | YouTube Relevant Articles from professional https://icmai.in
the Field Personnel films PowerPoint | Journals such as The
units. such as working showing the | presentatio | Management Accountant,
executives from working of ns are The Chartered Accountant, www.globalcma.in
industries and of different available on | The Chartered Secretary,
practising Cost industries. all these The Institute of Chartered eclm.unpune.ac.in
and Management topics. Financial Analyst of India

Accountants.
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Notes: The breakup of marks in the Examination will be as follows:

® 50 % of the marks for Theory & 50 % of the marks for Practical Problems (Simple Problem Only)

Areas of practical problems

» Job Costing - Preparation of job cost sheet

» Contract Costing - Preparation of Contract Account & Contractee Account [without B/s] Simple Problem without an
Escalation clause

» Process Costing Simple Problems on Process Costing, Joint Products and By Products [Where there is no work in process].

» Service Costing - Cost Sheet for Transportation, Hotel and Hospital Service.
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Syllabus forB. Com. Semester: - VI
Subject Name: Business Statistics Il
Course code: 365(F)

Credit 3

Preamble to the syllabus:

Tools and techniques learned in Statistics give agrise way of formulating and analyzing a problem ad to make
logical conclusions. Concepts and tools introduceith this course are useful to students for higher sties and career in
any branch of Economics, Commerce and Managementréfessionals working in these fields, wishing to wgrade their
knowledge, will also benefit. The stress of the caae will be on building the concepts and their apjptations.

In modern times, Statistics is viewed not as a merdevice for collecting numerical data but as a mean of
developing some techniques for their handling andrealysis and drawing valid inferences from them. Stistics provides
tools for making decisions when conditions of unc&inty prevail. So it is very useful in various fiéds like agriculture,
business, management, economics, finance, insurapeducation, biotechnology and medical science etc.

Depth of the Course— Basic Knowledge of Elementary Statistics

Objective of the Course
1. To understand and Master the concepts, techniques &pplications of Sampling Methods.

2. To understand and Master the concepts, techniques &pplications of Hypothesis Testing.

Unit

No. Unit Title

Contents

Purpose/Skills to be developed

Sampling Methods

Meaning of census and sampling. Advantages of sagpver census
Methods of Sampling: - Simple random sampling witbplacemen
(SRSWR), Simple random sampling without replaceméBRSWOR),
Stratified sampling, Systematic sampling; Meaniofjthe terms: - Estimato
and estimate, Statistic, Sampling distribution taftistic, Standard error ¢
statistic, Examples and problems - Numerical pnoisleto estimate
population mean, population total, standard erfounrbiased estimator ¢
population mean in case of SRSWR and SRSWOR, Naaigriroblems tg

estimate population mean and population total seaH stratified sampling.

—_ =

=

3.

To understand the concept
sampling.
To understand different methods |of
sampling.
To apply sampling methods to real
life business problems.
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Normal
Distribution

Probability density function o- Normal distribution with mearp and
variances’, Standard normal variate (SNV); Properties of rardistribution

(without proof); Additive property of two indepente normal variates
(without proof); Problems to evaluate probabilitiésd to find mean angy

variance.

. To understand the concept |of

. To understand the

distribution and it

Uy

normal

relevance.
relation of
normal distribution with other
standard distributions.

Large and Small
Sample Tests

Large Sample Tests

Concept of hypothesis, statistical hypothesis, mylpothesis, alternative
hypothesis, critical region, two types of erroedl of significance, P-Value;p

Large sample test for testing

Hy:pu=pov/s Hy: p # o (1: Mean)
Ho:py =pp v/s Hyitpy # 1y

Hy:P=Pyv/s Hi: P+ P,

Hy:P,=P,v/s H: P, # P,

Examples and problems related to business
Small sample tests

x? test of goodness of fit for proportions.

x? test of independence of two attributesx 2 contingency tablen x n
contingency table

t-testforHy : p = pov/s Hy: n # Yo
t-testforHy : u = 1y v/s Hitpy # Uy
Pairedt testHy : g = 0v/s Hyipg # 0
t-testforHy: p=0v/s Hi:p # 0

(Test of significance of correlation coefficient.)
F-testforH, : 6 = 02 v/s H,: 6% # 03
Examples and problems related to business

. To apply the concepts of large

. To understand the concept large

sample tests for hypothesis testing.

. To understand the concept of small

sample tests for hypothesis testing.

sample tests and small sample test
to real world business problems.

Analysis of
variance

Meaning; One way classification; Two way classtfica; Basic hypothesi

and preparation of ANOVA table arfdtest for the hypothesis; Examples and

problems related to business.

. To understand

. To apply the concept of ANOVA

the concept |of
ANOVA

>

to real world business problems.
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List of practical's

Sr. No Name of the experiment

1. Sampling methoc

2. Applications of normal distributic

3. Project/Case study based on testing of hypot

Teaching methodology

Topic Total Innovative Film shows and Proiect Expected Outcome
No. Lectures | methods to be used AV Applications ) b

1 12 ICT NA NA | Students will be able to applyne concept sampling ar
different sampling methods to real world businesblems.

2 10 ICT NA NA Students will be able to apply thencept of norma
distribution to solve real world business problems.

18 ICT Students will be able to apply the concept largea tests

3 NA Yes and small sample tests for hypothesis testing.
Students will be able to apply the concepts ofdasgmple
tests and small sample test to real world busipesisiems.

4 08 ICT Students will be able to apply the concept of ANOWA

NA NA .

real world business problems.
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Method of Evaluation

Subject Internal Evaluation  External Evaluati )W%Tgsvzllfiigllslftzg%ggtgn Suggested Add on Courge
Unit — | 30% 70%
Unit — Il 30% 70%
Unit — Il 30% 70%
Unit — IV 30% 70%
Total

Notes: -
1. Internal evaluation is continuous assessment.
2. Internal evaluation shall have following components-
a. Atleast one test of 20 marks involving objective ugstions of following type: - multiple choice, trueor false, state
definitions/concepts, one line answer etc.
b. At least one assignment of 05 marks.
c. If time and resources permit then there can be powepoint presentation of group or individual (this component is not

compulsory).

d. Final score will be average score of all components

References:
Sr. | Title of the Book Author/s Publication Place
No.
1 Business Mathematics and Statistics N.G. Das & Di.K. Das McFraw Hill New Delhi
2 Fundamentals of Business M. K. Bhowal Asian Books Pvt. Ltd New Delhi
Mathematics
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3 Mathematics for Economics and Martin Anthony and Norman Biggs Cambridge University Press Cambridge
Finance: Methods and Modeling
4 Statistical Methods Gupta S. P. Sultan Chand an8ons New Delhi
5 Applied Statistics Mukhopadhya Parimal Néaw CentraBook Agency Pvt. | Calcutta.
Ltd.
6 Fundamentals of Statistics Goon A. M., Gupta, MK. and World Press Calcutta.
Dasgupta, B.
7 Fundamentals of Applied Statistics Gupta S. C. ahKapoor V. K. Sultan Chand and Sons New Delhi
8 Statistics for Business and Financial | Cheng-Few Lee, John C. Lee and Alice Springer New York
Economics C. Lee
9 Fundamentals of Statistics S. C. Gupta Himalayaublishing House New Delhi
10 | Statistics for Business and Economics J. S. Cldan Vikas Publishing House New Delhi
11 | Business Statistics S. P. Gupta and M. P. Gupta Sultan Chand and Sons New Delhi
12 | Quantitative Techniques N. D. Vohra McGraw HillEducation New Delhi
13 | Business Statistics S. C. Gupta and Indra Gupta Himalaya publishing House New Delhi
14 Complete Business Statistics Amir Aczel, J. Soderpandian, and P.| McGraw Hill Education New Delhi
Saravanan
15 | Fundamentals of Statistics D. N. Elhance Kitab lsthal New Delhi
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Revised Syllabi (2019 Pattern) for Three years B.Go Degree Course (CBCS)

Semester VI (T.Y.B.Com) Subject code -: 365 (Q)
Subject -: Business Entrepreneurship (Special Papél) Total Credits: - 04 (Theory 03 Internship 01=04)
Preamble:

Entrepreneurs create jobs, increase innovatioge reompetition and are responsive to changing exignopportunities and trends.
Youth entrepreneurship is also attractive to potiakers because of the high rates of latent ertinepirship amongst young people.
Entrepreneurship education aids students fromoalloeconomic backgrounds to think outside the b maurture unconventional
talents and skills. It creates opportunities, eeswgocial justice, instills confidence and stimedathe economy. Entrepreneurship is
the capacity to not only start companies, but &dsthink creatively and ambitiously. Hence it igweémportant to be included in
curriculum.
Objectives:

1) To Develop understanding of MSME and its formation

2) To Develop Knowledge and understanding in creadimd) managing new venture.

3) To Equip students with necessary tools and teclesi¢m set up their own business venture

4) To help students to bring out their own business.pla

5) To make students aware about business crises ekss.
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Depth of Programme: -Basic knowledge of Business Entrepreneurship

with in promoting team -

Avoiding failure — Problem-Solving,
Creativity and Innovation,

Stability Phase Management,
Growth phase Management,

MSME Registration, Consultants, Udyog Adhar
Registration Consultancy, Enterprise Risk
Management (ERM), Challenges in implementatio

=)

of Enterprise Risk Management (ERM)

Unit Unit Title Contents Purpose Skills to be developed
No.
1 BUSINESS PLAN (BP) | Meaning - importance - preparation of Business Plan 1) To understand the concept,
IMPLEMENTATION Financial aspects, Marketing aspects, Human Importance and  various
Resource aspects, Technical aspects, Social aspects  2SPects of Business Plan
of Business Plan. Common pitfalls to be avoided|in 2) TO. stu_dy the steps, Ide_as,
. Guidelines in
preparation implementation of Busines
of a Business Plan., Steps in Business Plan, Plan
Implementation, Objectives, Ideas, Guidelines |in
Business Plan
2 MSME (As Distinct from corporate 1) To study various approaches
MANAGEMENT : sector management) of MSME management
Functional v/s Integrated 2) To _stut_iy the MSME
Registration,  Consultangy
Approach Services related to MSME
Structured v/s Flexible Approach Registration
Logical v/s Creative Approach
Start up phase Management: Difference of opinion

61



3 BUSINES: ~ CRISES| Types of Business Crises, Starting crises, Cash 1) To understand various types
AND SICKNESS : crises, Delegation Crisis, Leadership Crises, of Business Crises including
Financial Crises, Prosperity Crises, Succession Crises under Covid-19
. . . _|..2) To study the concept of
Crlseg, Crlsgs Managemenf[ and Business Continuity: industrial  sickness,  its
Meaning, Crises under Covid-19 Causes, Turnaround
Sickness : Meaning and Definition, Symptoms, Strategies and Revival
Causes, Turnaround Strategies, Revival Schemeés of  Schemes of Sickness
Sickness,

4 INTRODUCTION TO Aim of Startup- Significance of Startup- Advantages 1) To study the concept ¢
START UP INDIA of Startup-Significance of Startup-Advantages | of  Start up India Scheme and
SCHEME: Startup- Eligibility for Startup India-Do’s and D its related aspects

for Startup — Examples of Startup-Wow! Mome— 2) To study some typical
Cabs- Zomoto-Paytm-Digit  Insurance-Vedantu- examples of Startup
Dailyhunt-Sharechat-Topper-Urban Ladder
Teaching Methodology:
Topic No. | Total Lectures Innovative Methods to be used Film Bows and A.V. Expected Outcome
Application
1 12 Group Discussion, Quiz Related Videos and PPTs ndetstanding the  concept
Importance and various aspects
of Business Plan
2 12 Power Point Presentation, PracticRlelated Videos and PPTs| Gaining practical knowledg
based learning related to Registration of MSME
and various approaches
MSME management
3 12 Power Point Presentation, Caderoject Reports of Students will be able tp
study Companies, Relatedunderstand various types pf
Videos and PPTs Crises including Covid 19 Crisis
4 12 Power Point Presentation, Cag&nnual Reports of Understanding the role and
study Companies Related Videg$-unctioning of Startup India
and PPTs Scheme
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Method of Evaluation:

tart

nent

Topic No. Internal Evaluation External Evaluation Suggested Add On Course
1 MCQ, Assignment As per University Norms 1) Startup Entrepreneurship
2 Project, Presentation As per University Norms - . o
3 Project. Quiz, Tutorials As per University Normé 2) Global Entrepreneurship: Design Thinking and S
4 MCQ, Assignment As per University Norms ups
3) Entrepreneurship and Leadership Developn
Programme
References:

1) Pandey G.N. - 'A Complete Guide to Successful pnérgeurship’ Vikas PublishingHouse PvL Ltd.

2) Maharashtra Centre for Entrepreneurship Developmé&hbject Profile’, 'Profile for SSIProjects.’

3) Edward D. Boao - 'Opportunities’.

4) Prof. John Mullins - 'The New Business Road Ted®&arson.

5) Prof. Rajeev Roy - 'Entrepreneurship’ Oxford UrsitgrPress.

6) Rashmi Bansal - 'Stay Hunary Stay Foolish' - CNFIAhmedabad.

7) Dr.Patel V.G. - 'When The Going Gets Tough' - TdtaGraw Hill, New Delhi.
8) Mark. J. Dollinger, Entrepreneurship - Strategied Resources, Pearson Edition.

9) Udai Pareek and T.V. Rao, Developing Entreprendpirsh

10)S.V.S. Sharma, Developing Entrepreneurship, Isaod<Problems

11)Srivastava, A Practical Guide to Industrial Entespgurs
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12)Anil Kumar: Small Business and Entrepreneurship Itkernational Publishers

13)Government of India, Report of the committee on &epment of small and mediumentrepreneurs, 1975
14)Bharusali, Entrepreneur Development

15)23 Vidya Hattangadi : Entrepreneurial

16)Dr. Venkataramanappa : : Entrepreneurship Developme

17)B. Janakiraman , Rizwana M: Entrepreneurship Derabnt

18)N.V.R Naidu : Entrepreneurship Development, |.Ketnational Publishers

19)Business Entrepreneurship — Dr. M. B. Sonawane

20)Business Entrepreneurship —Dr. S. L. Shirgave.

Web References
1) https://msme.qgov.in/
2) https://www.startupindia.gov.in/
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T.Y. B.Com. (Semester -VI) (2019 Pattern)
Special Paper-Il, Course Code - 365(h)
Marketing Management-|

Objectives:

e The primary purpose of this course is to brief studnts about agricultural marketing, various marketing regulations, importance
of global marketing and various measures used by bgr security marketers in today’s digital world.

Unit Topic No. of Teaching Proposed skills to be develope
Method
No Lectures
1 | Agricultural Marketing 12 Conceptua To understand meaning of agricultural marketing,
Meaning of Agricultural Marketing Learning, identify its problems and find solutions for the same.
) Library Work,
Types of Agri-Products
i Assignment.
Features of Agri-Products
Various Functions in Agricultural Marketing System
Problems of Agriculture Marketing and its Solutions
2 Marketing Requlations 12 Conceptua Familiarizing the students with the different mdikg
. . . . Learning ,Power | regulations in India.
Importance of Marketing Regulations in Marketing Point
Relevance and importance of following acts in fthe Presentation,
context of Marketing Regulations: Library Work,

Consumer Protection Act.1986 Assignments,

Trade Mark Acts,1999 Case Study.
Competition Act,2002
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Indian Patent ( Amendment) Acts.2(

Bureau of Indian Standard Act

Global Marketing . 12 Conceptua To provide an understanding of the factors thatladsto
Learning, the growth of global marketing.
Meaning and Definition of Global Marketing g g g g
Library Work.
Features of Global Market y
Elements of the Global Marketing
Factors Affecting Global Marketing
Global Marketing Strategies
Issues, Examples
Global Vs. International Marketing
Cyber Security Marketing 12 Conceptua To provide aninsight on cyber security marketing
i i i Learning, Power | today's digital world.
Meaning of Cyber Security Marketing Point
Emergence of Cyber Security Marketing Presentation
Essentials to develop cyber security marketingesgsa Group
_ _ Discussion,

Need and Importance of Cyber Security Marketing

) . . Assignment.
Various Tactics used by Cyber Security Marketers
Advantages and Challenges
Total 48
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References

Sr.No Title of the Book Author/s Publication
1 Marketing Manageme Philip Kotlet Pearson Publicati
2 Marketing Manageme Rajan Saxer McGraw Hill Educatiol
3 Marketing Manageme V. S. Ramaswamy & ¢ | Macmillan Publicatio
Namakumari
4 Strategic Brand Manageme Keller .K Pearson Publicati
Buiding, Measuring and Managing
Brand Equity.
5 Marketing Manageme Dr.K.Karunakara Himalaya Publishing Hou
6 Agriculture Marketin J.W.Barke Oxford University Pres
7 Sales Forecasting Management: | John T.Mentzer & Sage Publicatiol
Demand Management Approach | Mark A. Moon
8 Global Marketin Carlyle Farre Sage Publicatiol
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Savitribai Phule Pune University, Pune
Third Year, B.Com.
Revised Syllabi for Three Years B. Com. Degree Couss
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Semester VI Subject: Agricultural and Industrial Economics I Paper-Ii Course Code:365 (i)
Total Credits: 4

Objectives:

1. To understand the meaning, types and ProblerAgridultural Labour.
2. To get acquainted with Recent Trends in Adtica
2. To impart adequate knowledge about IndudRedhtions
3. To understand the recent Industrial Poliaiefndia.

Depth of the program — Fundamental Knowledge

Hnit Unit Title Content Purpose Skills to be Developed
0.
1 Agricultural 1.1 Meaning, Types, Status and Magnitude of Agrictliral |= To understand the types and status| of
Labour Labour Agricultural labour.
1.2 Socio-Economic Characteristics of Agricultural » To understand the Characteristics |of
Labour Agricultural labour.
1.3 Problems of Agricultural Labour » To get acquaintedwiththe Problem |of
1.4 Causes of Increasing Agricultural Labour in Inda Agricultural labour.
1.5 Remedial Measures for Solving the Problems of
Agricultural Labour
2 RecentTrends| 2.1 Diversification of Agriculture = To understand the various recent trends in
in 2.2 Water Management Initiatives Agricultural
Agriculture 2.3 Increasing Trends in Horticultural &
Floricultural Output
2.4 Farmers Producer Organizations(FPO)- Need of
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Leveraging
2.5 Impact of Climate Resilience on Agriculture
2.6 Farm Bill 2020.
2.7 Impact of Covid-19 Pandemic on Agricultural t8ec

3 Industrial 3.1 Meaning, Scope, Historical Background of Indabtr To understand Concept, Scope, Evolution
Relations Relations Industrial Relations
3.2 Conflict, Disputes and Co-ordination in Indisdtr To understand theConflict, Disputes and
Relation cooperation in Industrial Relation
3.2.1 Grievance Handling and Disciplinary Actiorgde To wunderstand the importance of sou
of Conduct Industrial Relations.
3.3 Steps Taken from the Employer Side
3.4 Industrial Relations in Changing Scenario
4 Recent 4.1 National Manufacturing Policy 2011 To understand the National Manufacturi
Industrial 4.2 Make in India Policy 2011, Make in India, Start-Up Ind
Policies 4.3 Start-Up India and National Intellectual Property Righ

4.4 National Intellectual Property Rights Policy180
4.5 Maharashtra Industrial Policy 2019

2016.

Teaching Methodology

Topic Total Innovative Film shows and Proiect Expected Outcome
No. Lectures | methods to be used AVApplications ) b
1 12 Lecture, PPT/ Relevant videos, |= Identify the Problems of After completing this topic, the

Consortium for Agricultural

India.

Group Discussion,
Library, Problem- | Educational
solving based Communication-
learning, Case study,SWF E-Content
Jigsaw reading,
Practical based
learning

Labour in| student will be able to
understand
» Meaning, Types, Status and
Magnitude  of  Agricultura

Labour
» Socio-Economic Characteristics
of Agricultural labourProblem
of Agricultural Labour
= Unemployment,Migration-
Causes and Remedies,
Discussed unemployment

Ul
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12 Lecture, PPT/ Relevant videos, | = Visit Farmer Producer = Diversification of Agriculture,
Group Discussion, | Consortium for Organisation to Increasing Trend in
Library, Problem- | Educational understand the Function | Horticultural &
solving based Communication- the FPOs. Floricultural Output,
learning, Case study,SWF E-Content » Leveraging the Farmer
Jigsaw reading, Producer Organizations,
Practical based Water management initiatives,
learning Impact of Climate Resilience
on Agriculture
= Farm Bill 2020
12 Lecture, PPT/ Relevant videos, | = List the importance the | = Concept, Scope, Evolution of
Group Discussion, | Consortium for Industrial Legislation. Industrial Relations
Library, Problem- | Educational = Conflict, Disputes and
solving based Communication- cooperation in Industrial
learning, Case study, SWF E-Content Relation
Jigsaw reading, » Collective Bargaining, Workers
Practical based Participation in Management
learning » Grievance Handling and
Disciplinary Action, Code of
Conduct
= Employers’ organisations.
» Industrial Relations in changin
scenario
12 Lecture, PPT/ Relevant videos, |= Importance of recent National Manufacturing Polic

Group Discussion,
Library, Problem-
solving based
learning, Case study
Jigsaw reading,
Practical based

learning

Consortium for
Educational
Communication-
SWEF E-Content

Industrial Policy.

2011, Make in India, Start-U
India and National Intellectua
Property Rights 2016

=T =

i
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Recommended Books:

1. Datt, G (1996), Bargaining Power, Wages and Bgimpent: An Analysis of Agricultural, Labour: Markeah India: Sage
Publications, New Delhi.

2. McConnell, C.R. And S.L. Brue (1986), Contempyiaabour Economics, McGraw-Hill, New York.

3. T.N.Srinivasan (Eds) The Handbook of Developntgdnomics North-Holland, New York.

4. Datt, G (1996), Bargaining Power, Wages and Bympent: An Analysis of Agricultural, Labour: Markeih India: Sage
Publications, New Delhi.

5. Misra S.K. &V.K.Puri, (2017) Indian Economy, Hataya Publication house Mumbai.

6. Kavimandan Vijay, (2009) KrushiArthshastra, Slangesh Prakashan, Nagpur.

7. Barthwal R.R. (1985), Industrial Economics, Wikeastern Ltd., New Delhi.

8. Barthwal R.R (2204) Industrial Economics Introauy Text Book, New Age International Limited, Kau.

9. W. Stewart Howe, Industrial Economics An Applisgdproach, Springer Link, Switzerland.

10. Singh, A and A.N. Sandhu (1988), Industrial immics, Himalaya Publishing House, Bombay.

11.Jain S.C. Industrial Economics, (Edition: Figf119), Publisher: Kailash PustakSadan, 30 ShakliBgj Hamidia Road, Bhopal.
Web reference

1) https://'www.meity.gov.in/writereaddata/files/Matal%20Manufacturing%20Policy%20(2011)%20(167%2pBf

2) http://164.100.47.4/BillsTexts/LSBillTexts/Padkeksabha/113 2020 LS Eng.pdf

3) https://dipp.gov.in/sites/default/files/Nationd?R_Policy English.pdf

4) https://maitri.mahaonline.gov.in/PDF/MaharashiP®New%20Industrial%20Policy-2019.pdf

5) https://www.youtube.com/user/cecedusat

6) https://www.swayamprabha.gov.in/

7) http://14.139.13.96:8080/ -UGC CEC E ContaimAgmicultural Economics

8) http://14.139.13.96:8080/-UGC CEC E Contain mauistrial Economics
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Savitribai Phule Pune University
Faculty of Commerce &Management
TY B Com (Semester VI)
(Choice Based Credit System)
Revised Syllabus (2019 Pattern)

SPECIAL ELECTIVE COURSE - |
Subject: Defence budgeting finance and Managemenpscial paper - ||

Total credits:

Objectives:

1. To know concept of defence, Development.
2. To understand Economic & political aspect of deéepoduction in India.
3. To understand the significance of selfrelient sgpti@ defence production.

Course Code: 365())

D

—

Unit Topic No. of | Teaching Method Proposed Skill to be Developed
No. lectur
es
1 Defense Development 12 Lecture, Group discussion, | To know how the defence &development are
A) Concept of Defence & Library work, Assignment, equally related with each other, the evolutiot
Development Field visit & future prespects of defence and
B) Evaluation of the debate development.
C) Future prospects of the
debate
2 Fundamentals of Defence | 12 Lecture, Group discussion, | Understanding the Defence production strategy
production in India Library work, Assignment, from economic & political point of view.
A) Economic aspects of Field visit field visit
defence production
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B) Political aspects of
Defence production
3 India’s selfrelient strategy | 12 Lecture, Group discussion, | Understanding the status of Indigenous arms
in Defence production Library work, Assignment, production in India the need of selfrelient in
India Field visit defence production
A) Status of Indigenous arms
production in India.
B) From self — sufficiency tg
self-Reliance
4 Mobilization of Resources | 12 Lecture, Group discussion, | Understanding the concept of resources
A) Pattern of Resources Library work, Assignment, mobilization in India the principles of war
Mobilization in India. Field visit finance.
B) Principles of war finance
References:
1. S. Sandeep (col retd), ‘Funding for Defence & Depetent’, Sumit Enterprises, New Delhi.
2. Dutta Meena and Sharma Jai Narayan, ‘Defence Eciesgrdeep and Deep Publication, New Delhi.
3. Deger s. & Sen S. (1986), ‘Military Expendituretive Third World countries: The Economic effectsuRet & Kegan Paul.
4. Thomas Raju G. C. (1988), ‘Indian security polidytinceton, New Jersey, University Press.
5. Robert Loony and David Winter Ford (1995), ‘Econor@auses and consequences of Defence Exependitine Middle

East and South Asia’, University Press.
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TYBCOM

SPECIAL ELECTIVE COURSE - VI
Subject: INSURANCE, TRANSPORT AND TOURISM - 1l (TOURIS M)-Special Paperdl
Course Code: 365 (k)

Objectives:

1. To acquaint students with the concepts of toutinsport.
2. To create awareness about different types ofdparator.
3. To make the students aware of career opportanitithe field of tourism.

4. To aware the students about the tourism orgaoiza

Unit | Topic No. of Teaching Proposed skills
No. Lectures | Methods to be developed
1. Transport and Tourism 12 Lecture PPT, Understanding tt
1.1 Transport — Element, Types and Linkages Group Discussion, the interrelationship
1.2 Tourism and Transport — the Library Work, between transport and tourism
interrelationship Assignments
1.3 Tourism Transport — Nature and Types
1.4 Factors influencing Tourist Transport
Selection
1.5 Tourism Demand and Transport
2. Tour Operator 12 Lecture PPT, Understanding the to operator ant
2.1 Meaning and Definitions of Tour Operator Group Discussion, Career in Tourism Business in India
2.2 Types of Tour Operators Library Work,
2.3 Functions of Tour Operator Panel Discussion,
2.4 Importance of Tour Operators Study Visit to
2.5 Difference between Travel Agent and Tour Travel Agency
Operator
2.6 Career in Tourism Business in India
3. Tourist Accommodation 12 Lecture PPT, Understanding tt
3.1 Meaning Group Discussion, Concept of tourism accommodation
3.2 Types of Accommodation Library Work,
3.3 Role of Accommodation sector in Tourism 74




4, Tourism Organization and their role in Tourism 12 Lecture PPT
Development Group Discussion,
1 Indian Association of Tour Operators (IATO) Library Work,
2. Travel Agents Association of India (TAAI) Assignments

3. India Tourism Development Corporation (ITDC)

4. United Nations World Tourism Organization (UN@®)T
5. IATA International Air Transport Association (TA)

6. International Civil Aviation Organization (ICAQ)

Understanding tt
important tourism organizations and it
role in tourism development

48

References:
Bezbaruah, M.P. (1999), ‘Indian Tourism beyondNtigennium’, Gyan Publication, New Delhi,
Bhatia A.K., (2012), ‘Travel Agency and Tour Opéast’, Sterling Publications, New Delhi.

Bull, A. (2095), ‘The Economics of Travel and Tisan’, Longman: UK.

Chand, M., (2007), ‘Travel Agency Management: Atrdductory Text’, Anmol Publication Pvt. Ltd., Neelhi.

Goeldner, R and Ritchie. B., (2011), ‘Tourism: Fisss, Principles and Philosphies’, John

Holloway, J.C.,and Claire Humphreys (2016), ‘ThesB®ess of Tourism’, Pearson.

Jagmohan Negi (2005), ‘Travel Agency Operations@adcepts and Principles’, Kanishka, New Delhi.

1.
2
3
4
5. Dileep M.R., (2019), ‘Tourism, Transport and TraMdnagement’, Routledge New York
6
7
8
9.

Mill and Morrison- (2002), ‘The Tourism SystemKendall/Hunt Pub.

10. Murphy G. J.(1972, ) ‘Transport and DistributiolRandom House Business Books

11. Negi J., (2006), ‘Travel Agency and Tour Operatiddencepts and Principles’ Kanishka, New Delhi.

12. Singh S. P. (2006), ‘Travel Tourism ManagementBDAPublishers;
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Savitribai Phule Pune University, Pune (T.Y. B.Con).

Computer Programming and Application Special Paper II
Subject Name:  Computer Networking and E-Commerce-Il.

Term-Il

Course Code365( L).

Unit No.

Topic

No. of Lectures

Ref. Books

Information Security Concepts

Information Security

Overview: Background and Current Scenafigpes of
Attacks

Goals for Security

E-commerce Security Computer

Forensics

Steganography

12

Book No.
1,2,3

Security Threats and Vulnerabilities
Overview of Security threats

Weak / Strong Passwords and Password Cracking
Insecure Network connections
Malicious Code :Programming Bugs

Components of wireless networks
Security issues in wireless

12

Book No.
1,2,3
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Applications of Networks in E Commerce
Framework of E-Commerce: Application Services — Ingrface
Layers - Secure Messaging - Middleware Services artetwork

7 Infrastructure - Site Security - Firewalls & Network Security

- TCP/IP —HTTP - Secured HTTP — SMTP - SSL.

2 Applications of Ecommerce: E-Commerce Organizatio

Applications - E- Marketing - E-Advertising - E-Banking -
Mobile Commerce - E-Trading - E-Learning - E- Shopjing.

14

Book No 4,5

Letters

E-MARKETING TECHNIQUES:

Il Introduction - New Age of Information - Based Marketing -
Influence on Marketing - Search Engines & Directory
Services - Charting the On-Line Marketing Process Chain
- Applications of 5P’s (Product,
Promotion, People) E-Advertisement - Virtual Realiy &
Consumer Experience - Role of Digital Marketing.

Price,

Plae,

10

Book No 4,5

Total No. Lectures

48

Teaching methodology

Topic No.

Total
Lectures

Innovative
methods to be
used

Film shows and
AV Applications

Project

Expected
Outcome

Unit — |

10

Use ICT or
presentation o
Information
Security Concep

U—tube Tutorial
on Information
Security Concep
S

Familiar with
Information
Security
Concepts
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Use ICT or U—tube Tutorial Familiar with
presentation o |Security Threats Security
Unit — Il 14 Security Threats fand - Threats and
and Vulnerabilities Vulnerabilities
Vulnerabilities
Use ICT or U—tube Tutorial Familiar with
presentation o  |Applications of Applications o
Unit — 11l 10 Applications of |Networks in E - Networks in E
Networks in E  |[Commerce Commerce
Commerce
Use ICT or U—tube Tutorial - Familiar with
_ presentatioon |[E-MARKETING E-marketing
Unit — IV 14 TECHNIQUES techniques
E-MARKETING
TECHNIQUES
Method of Evaluation
Subject Internal Evaluation External Evaluatior
Unit — | 30 70
Unit — Il 30 70
Unit — Il 30 70
Unit — IV 30 70
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Guidelines for Examination:

[1]. Term End Exam (30 Marks):

[2]. To be conducted by college as per rules providedriyersity of Pune. Semester Exam 70 Marks):

[3]. To be conducted by University of Pune at the entth@facademic year.
[4]. Passing marks for the course are 40 (Out of whithimum 32 marks are compulsory in
Semester Examination).

Recommended Books:

Computer Networks — Andrew Tanenbaum (Il Edition)

Data Communications & Networking - Behrouz Ferou@ériEdition)

Complete Guide to Networking - Peter Norton

E-Commerce, Strategy, Technologies And ApplicatioDavid Whiteley, Tata Mcgraw Hill
E-Commerce & Mobile Commerce Technologies: Pan8ayrabh Shukla, S. Chand

N
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Revised syllabi (2019 Pattern) for three years B.Com. Degree course (CBCS)

Semester : - VI ( T.Y.B.Com) Subject Code :- PR- 366 (a)
Subject : - Business Administration — Il ( Production and Operations Management)
Preamble

The very essence of any business is to cater needs of customer by providing services and goods, and in process create value
for customers and solve their problems. Production and operations management talks about applying business organization and
management concepts in creation of goods and services. Production is a scientific process which involves transformation of raw
material (input) into desired product or service (output) by adding economic value. Production can broadly categorize into following
based on technique: Operations management is the process that generally plans, controls and supervises manufacturing and
production processes and service delivery. Operations management is important in a business organization because it helps

effectively manage, control and supervise goods, services and

people. Production and Operations Management have a great utility in diverse fields. Businesses Houses seek executives that have a

holistic understanding of the business, which includes Production and Operations Management.
Objectives of the course

5. To acquaint the student with knowledge of Production Management and Production Functions
6. To equip the students with knowledge for efficient Inventory Management and the recent development in the area

Inventory Management
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7. To introduce the students to the concept of Quality Management and to motivate to adopt quality management even in
the regular lifestyle
8. To update the students with the knowledge of Logistics Management

Depth of the program — Fundamental Knowledge

Unit
Unit Title Contents Skills to be developed
No.

Conceptual
Understanding
1.5 1.1 Meaning, Definition, Functions of Production Management,

Responsibilities of Production Manager.

Production Accessing and analysing

1.6 Production Planning - Objectives, Importance, levels of planning.

1 M information skills
anagement | 4 ; Routing & Scheduling - Meaning, Route Sheets, Scheduling, Master and

Functions sequential scheduling, scheduling devices.
1.8 Production control- Definition and meaning, Necessity, objectives, factors Technical Knowledge

and techniques of production control

Analytical Skills
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Plant
Location and

Plant Layout

1.4 Introduction, importance, factors responsible for plant location.
1.5 Plant Layout- Meaning, Definition, Importance of good layout, factors
relevant for choice of layout, Line, Process and Product layout.

1.6 Plant Layout - Advantages, disadvantages and techniques.

Conceptual
Understanding

Technical Knowledge

Analytical Skills

Inventory
management
& Quality

Management

1.7 Inventory management -Introduction, methods, Economic Order Quantity ,
Use of Computers in Inventory Management, Material Requisition Planning
(MRP), Just In Time ( JIT ),ABC Analysis

1.8 Recent trends in Inventory Management - Radio Frequency Identification
(RFID), Automated guided vehicles (AGVs) and automated mobile robots
(AMRs), Artificial intelligence (Al) and Machine learning (ML), Distributed
inventory management, Cloud-based solutions Predictive picking

1.9 Quality Management — Features, Techniques of Quality Control

1.10 Total Quality Management, Six Sigma, International Organisation for

Standardisation (ISO)

Conceptual
Understanding

Analytical Skills

Technical skills

Awareness on the latest
in the trends
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Supply Chain
Management
and Logistics

management

and Logistics.

docking.

1.6 Supply Chain Concepts: Objectives of a Supply Chain, Stages of Supply chain,
Value Chain Process, Cycle view of Supply Chain Process, Key issues in

Supply Chain Management, Difference between Supply Chain Management

1.7 Logistics: Evolution, Objectives, Components and Functions of Logistics
Management, Distribution related Issues and Challenges, Transportation-

Functions, Costs, and Mode; Network and Decision, Containerization, Cross

Conceptual
Understanding

Analytical skills

Accessing and analysing
information

Imaginative thinking

Awareness on the latest
in the trends

Teaching Methodology

Topic Total Innovative methods to be | Film shows and AV Applications Project Expected Outcome
No. Lectures used
PPT, Lectures by Industry . ) )
1 10 Online Videos - Conceptual Understanding
Exerts
PPT, Visit to Factories to Online Videos on functioning of )
. Conceptual Clarity and
2 12 understand Plant Layout Factories of reputed | = -

organisations

Practical understanding
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PPT, Lectures from experts
of Industry, Visit to
organisations to study

Project Report on

Conceptual Clarity and
Practical understanding
Technical Understating

3 i T Innovative Inventory
Inventory Management, . Awareness on Latest
. . Management Techniques
Establishment of Quality Trends
Circles among Students
Analytical skills
PPT, Lectures by Experts . .
. o . . Practical understanding
from the field Logistics Online references of E- Project Report on any . .
] . T Technical Understating
4 08 Management, Case study of | Commerce companies and their Logistics Management

organisations such as
Amazon Flipkart etc.

Logistics Management Practices

Organisation

Awareness on Latest
Trends

Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course

Unit -1 MCQ, Field Visit Report As per University norms

Unit—1I MCQ, Assignments, PPT As per University norms Certificate Course in Cloud
Computing

Unit -1l MCQ, Field Visit Report, Case Study As per University norms Certificate Course in Logistics
Management

Unit—1V MCQ , Assignment, Field Visit Report As per University norms

Case Study
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References:

List of Books Recommended: -

Modern Production and Operation Management ,Buffa Elwood S,Wiley India Ltd

Production and Operation Management ,Sexena J.P.,Tata McGraw-Hill Eduction Private Limited
Production and Operation Management ,Madan Pankaj,Global Vision Publishing House

Production and Operation Management ,Nair N.G.,Tata McGraw-Hill Eduction Private Limited
Production (Operation ) Management ,Jhamb L.C.,Everest Publishing House

Production and Operations Management ,Adam and Ebert, Prentice-Hall

Operations Management : Theory and Practice , B Mahadevan,Pearson

Production and Operations Management, Panneerselvam,Prentice Hall India Learning Private Limited

Operations Management (McGraw-Hill Series in Operaipns and Decision Sciences)

Supply Chain Management: Strategy, Planning and Operation Chopra, Sunil, Meindl, Peter and Kalra, D. V. ,Pearson
Education;;

Supply Chain Management: Concepts and Cases Altekar, Rahul V, PHI Learning Reference.

Supply Chain Management, Ballou, Ronald H,Pearson Education.

Supply Chain Management, Sahay, B.S. ,Macmillan;; 6. Business Logistics Management, Ballou, R.H., Prentice-Hall Inc..
Logistical Management, Bowersox D.J. ,Closs D.J., McGraw-Hill, 1996

Fundamentals of Business Finance- Dr. R. M. Shrivastav

Production, Operations Management - Dr.B.S. Goel (Pragati Prakashan Meerut) 7. Operations Management- Norman Gaither,

Greg Frazaier (Sengage Learning) 8. Production Management - Chunawalla
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Revised syllabi (2019 Pattern) for T.Y.B. Com Degeecourse (CBCS)
Semester — VI
SPECIAL ELECTIVE COURSE (Special Course — 1l1)
Banking & Finance-Special Paper 111) Sem.VI
Banking Law and Practices in India — Il Course coe :366-B
Total Credits :04 )Theory 03 +Practical 01=04(

Objectives:

1. To familiarize students about concept and type&yimes in banking.

2. Tounderstand the aspects of paying and collet@miker.

3. To analyse the banker and customers relationship.

4. To enable the students to apply the legal and ipedetspects of bank advances.

Unit No. Topic and Contents No. of Lectures| TeachipMethod Skills to be developed
1. Cyber Crimes in Banking: 14 Lectures, PP1 Understanding the conce
1.1 Meaning and Definition of Cyber Crimes Group and Panel and types of cyber-crimes
1.2 Types of Cyber Crimes Discussion, Library | in banking
1.3 Types of Cyber Crimes in Banking- Work, Assignments
a) Virus attack Guest Lectures
b) Hacking
¢) Phishing
d) Vising

€) Spamming

f) ATM skimming

g) E-mail spoofing
1.4 Reasons of Cyber Crimes in Banking
1.5 Impact of Cyber Crimes on Banking
1.6 Measures to control Cyber Crimes in

Banking:
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A) Legal Measures: i) IP-420 ii) IT Act
(2000) SEC 66C,66D
B) Non-legal Measures

Paying and Collecting Banker 12 Lectures, PP1 Understanding th
2.1 Meaning and Definition of Paying Banker Group and Panel the concept of paying arn
2.2 Precautions to be taken while doing payment of Discussion, Library | aspects of paying an
cheques Work, Assignments, | collecting banker.
2.3 Duties and Rights of Paying Banks
2.4 Meaning and Definition of Collecting Bank
2.5 Precautions to be taken while collecting
payment of cheques
2.6 Duties and Rights of collecting Banker
Banker and Customer Relationship: 12 Lectures, PPT Understaning the
3.1 Definition of Banker and Customer - Group and Panel relationship between
Relationship as Debtor and Creditor Discussion, Library | banker and customers
3.2 Banker as Trustee Banker as Agent Work, Assignments
3.3 Banker’s Obligation of Secrecy of Accounts
3.4 Banker’s Lien Right of Set Off
3.5 Garnishee Order
3.6 Termination of Relationship
Bank Advances: 10 Lectures, PPT Understaning the legal
4.1 Secured and Unsecured loans Group and Panel aspects of bank advances
4.2 Types of loan schemes in Banks Discussion, Library
4.3 Securities for Loans Work, Assignments
4.4 Mode of creating Charges: Lien, Pledge,
Hypothecation and Mortgage
4.5 Causes of loan recovery problems
4.6 Recovery Measures: a) Legal measures b) Non-
legal measures
Total 48
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1. Practice and Law of Banking: G.S. Gill
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Syllabus for T.Y.B. Com
Semester- VI, Paper-III

Subject Name: - Business Laws and Practice Paper III

Objectives of the Course :

To impart Basic and Advanced knowledge of the various provisions of the Companies Act, its schedules, rules, notifications, circulars,

guidance note including case laws.

Depth of the program:

Fundamental and Advanced Knowledge

Objective of the Program:

Course Code - 366 (c)

To understand the Companies Act, 2013 and its provisions.

To develop general awareness among the students about the Company Law.
To create awareness among the students about the legal environment relating to the Company Law.
To enhance the capacity of learners to seek career opportunities in the Corporate Sector.

Payment of
Dividend[Sections 123-
127]

2(35)]

2. Types of Dividend (Interim

Dividend & Final Dividend)

3. Declaration of Dividend [Sec.
123 & Companies (Declaration
and Payment of Dividend)
Rules, 2014]

4. Unpaid/ Unclaimed Dividend

Unit. | Unit Title Contents Purpose skills to be
No. developments
1 Declaration and 1. Meaning of Dividend [Sec. ¢ Understand the legal

provisions relating to
declaration and
payment of dividend

¢ Learn about the
conditions which need
to be fulfilled before
declaring dividend out
of accumulated
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[Sec. 124]

Investor Education and
Protection Fund[Sec. 125]
Punishment for failure to
distribute dividend within 30
days [Sec.127]

reserves.

Accounts of
Companies[Sections
128-134, 136-138]

Types of accounts to be
maintained (section 128 and
129)

Reopening and recasting of
accounts on Court's or
Tribual's Orders (Section 130)
Voluntary revision of accounts
(section 131)

Constitution of NFRA & power
of CG to prescribe accounting
standards(Section 132- 133)
Financial Statements, Board
reports, etc (Section 134)
Right of members & Filing of
Financial statement with
Registrar (Section 136- 137)
Internal Audit (Section 138)

To acquaint with
preparation and
maintenance of books
of account etc. to be
kept by company.
Understand the various
concepts related to
National Financial
Reporting Authority
(NFRA).

Learn procedure
related to internal audit
of companies

Audit and
Auditors[Sections 139-
148]

Appointment of Auditors,
Removal, resignation of
auditor and giving of special
notice

Eligibility, Qualification &
Disqualification, Remuneration
of Auditor

Powers & Duties of auditors
and auditing standards
Segment of Audit Reports,

Understand the
procedure for
appointment of
auditors, their removal,
resignation, eligibility,
qualifications,
disqualifications and
remuneration.

Know the powers and
duties of auditors.
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Prohibited Services, Signing of
Audit Reports

Auditor to attend AGM,
Punishment Provisions, Cost
Auditor

Know about auditing
services and certain
services which an
auditor cannot render

Appointment and
Qualifications of
Directors [Sections
149-172]

Company to have Board of
Directors, Manner of selection
of independent directors,
Appointment of directors.
Application, Allotment,
Prohibition of Director
Identification Number,
Punishment for contravention.
Right of persons other than
retiring directors to stand for
directorship, additional
director, alternate director and
nominee director., Appointment
of directors to be voted
individually. Number of
directorships.
Disqualifications, Duties,
Vacation of office, Resignation,
Removal, Register of directors
and key managerial personnel
and their shareholding.
Members right to inspect.
Punishment.

To Know the provisions
relating to the
appointment of
directors, number of
directors, resident
director, appointment
of woman director and
others.

Understand about the
Director Identification
Number (DIN), its
allotment and other
matters relating to DIN.
Understand the concept
of disqualifications,
duties, vacation of
office, resignation,
removal of director, etc.
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Teaching methodology

Topic | Total Innovative Film shows and AV Project Expected
No. Lectures | methods to be | Applications Outcome
used
1 12 Pre Literature, You tube E-Content Project report To understand
case studies, Sources. can be prepared | the concept of
Group E-Content on the on Declaration | Declaration of
Discussion Declaration and of Dividend Dividend
' Payment of Dividend
Expert Lecture, .
) provided by
Team exercise, UGC/University/MOOC
etc. to be analyzed.
2 12 Case studies, You tube E-Content Project report To gain the
Moot court Sources. can be prepared | knowledge about
Lecture, Group E-Content on the on Types of the different kinds
Discussion Accounts of Companies | accounts to be of account to be
- y provided by maintained maintained by
Article Reviews UGC/University/MOOC company
etc. to be analyzed.
3 12 Expert Lecture, You tube E-Content Project report To be able to
Team exercise, Sources. can be prepared | discuss the various
Field visit, PPT E-Content on the Audit | op Eligibility, provisions relating
Presentation and Auditors provided Qualification & to the Auditors of
Interaction with l[)I}E}C/University/MOOC Disqualification, | & ©°©MPanY
the industljy etc. to be analyzed. Remuneration
expert, Article of Auditor
Reviews
4 12 Case studies, You tube E-Content Project report To be able to
Moot court Sources. can be prepared | discuss the various
Lecture, Group E-Content on the on Director provisions relating
Appointment and Identification to the Directors of
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Discussion, , Qualifications of Number a company
Quiz Directors by
Competition UGC/University/MOOC
T . etc. to be analyzed.
eam exercise,
Field visit, PPT
Presentation
References
Sr. No. Title of the Book Author/s Publication
1 Company Law Dr. Avtar Singh Eastern Book Co. (EBC)
2 Lexis Nexis’s Guide to the RAMAIYA Generic book

Companies Act

3 Taxmann's Companies Act Taxmann Taxmann
with Rules

4 The Companies Act 2013 Bare | Government of India Educreation Publishing
Act

5 Adjudication of Companies Rajender Kumar Urmila Publication House
Act matters under NCLT

6 Taxmann's Company Law Taxmann Taxmann
Ready Reckoner

Practical for Semester - VI

Topic Mode of Practical

Types of Dividend Library Assignment.

Constitution of NFRA Overview & Presentation can be taken.
Eligibility, Qualification & Disqualification, Remuneration | Problem or case-based Assignment

of Auditor

Manner of selection of independent directors Group Discussions




Revised Syllabi (2019 Pattern) for Three years B.Go Degree Course (CBCS)

Semester -VI

Course Code- 366 (d)

Subject: --: Co-operation & Rural Development (Speial Paper-Il)
Total Credits: - 04 (Theory 03 Internship 01=04)

Preamble:

Cooperative learning requires students to engaggaunp activities that increase learning and adtderamportant dimensions. The

positive outcomes include academic gains, imprawaee relations and increased personal and socielafement.The purpose of

this course is to impart knowledge of financial mg@ment of Co-operatives.

Objectives of the Course:

1) To acquaint students with the financial manager&fto-operatives

2) To study the Co-operative Organization and Managgme

Unit Unit Title Contents Skills to be developed

No.

1 Financial Ma_nagemen‘ 1.1 Meaning, Nature and Importance of Financial 1) To understand the meaning , nature

of Co-operatives Management and significance of financie
1.2 Sources of Finance to Co-operative management of co-opgrgtivc_as
1.3 Distinction between Corporate Finance and Co- 2) To understand distinction between
operative Finance corporate finance and co-operative
1.4 Significance of financial Management in Co-  financial management
operatives

2 Financial Planning 2.1 Meaning and Characteristics To understand the Recent Trends and
2.2 Estimation of Financial Requirement financial requirement of cooperatives.
2.3 Capital and Funds of Co-operatives and their
raising

94



2.4 Budget and Accounting of Co-operatives

ge

Audit

4.2 Objectives and Significance of Co-operative
Audit

4.3 Provisions of co-operative law related to Audit

3 Financial Control 3.1 Meaning and Need To acquire the fundamental knowled
3.2 Proper utilization of Funds and Capital. financial controls for co-operatives
3.3 Investment Policy- Profitability and Security
3.4 Operating Expenditure and Cost Control

4 Co-operative Audit 4.1 Meaning, Definition and Nature of Co-operativé) To understand the co-operative audits,

process, powers rights of co-operative

auditor.

2) To understand Audit reports and its

_ _ _ importance
4.4Types of Audit — Statutory Audit, Re-Audit, Test
Audit and Internal Audit
4.5 Co-operative Auditor
4.6 Powers and Duties of Auditor
4.7 Audit Report and Rectification
4.8 Importance of Audit Report
Teaching Methodology:
Topic Total Innovative Methods to be used| Film Shows and A.V. Project Expected Outcome
No. Lectures Application
1 12 Lecture, PPT Presentation Relevant You Tub Report writing of | Understanding of basic
Poster Presentation, Group Videos ,Relevant slide | students meeting| knowledge financial
Discussion, Library visit ,Home | show, online Video management of co-operatives
Assignment ,Pre reading, Class Short Film Show
discussion , library visit , internet
resources, case study
2 12 Pre reading, Class discussion, | Relevant You Tub Project Report on| Learning the Recent Trends in

internet resources, Lecture,
Expert Lecture, PPT / Poster
Presentation, Group Discussion, online Video
Library /Home Assignment
,Internal Assignment, students
Seminar/Workshop

Videos , Short Film

Show, A.V Application ,| Media

types of Social

competitive markets.

co-operative financial planning
and its need in present
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12 Lecture, PPT Presentation Relevant You Tub Writing of any To acquire the fundamental
Poster Presentation, Group Videos, PPT ,AV one Business knowledge financial control
Discussion, Library visit ,Home | Application , Short Film| letter for co-operatives
Assignment ,Pre reading, Class| Show , Online Videos
discussion , library visit , internet
resources ,case study

12 Guest Lectures of eminent Online Videos, Relevant Blog writing 1) To understand the co-

Personalities , Group Discussiopslide show
Library visit ,Home Assignment,
case study

operative audits, its proces
powers rights of co-
operative auditor.

2) To understand Audit report
and its importance

[2)

Method of Evaluation:

Subject Internal Evaluation External Evaluation Suggested Add-on Course
Unit- | Attendance, Continuous Assessment Testighssent | As per University norms.
/Quiz/Course project, Seminar and Discussion
Unit-11 Attendance, Continuous Assessment Testjgksaent | As per University norms. Certificate Course on
/Quiz/Course project, Seminar and Discussion Financial Planning and
Unit-111 Attendance, Continuous Assessment Teskigsment | As per University norms. Management of
/Quiz/Course project, Seminar and Discussion Cooperatives
Unit-IlV | Attendance, Continuous Assessment Testjgkgaent | As per University norms.
/Quiz/Course project, Seminar and Discussion
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References:

Sr. No Title of Book Author/s Publication Place

1 New Dimensions of C-operative G.S.Kame Himalaya Publication Hous Mumba
management

2 Co-operative Management principals ¢ | Dr.Nakkiran S.A- Himalaye Mumba
techniques Publication House,

3 Cao-operative Management a Goel B.E Deep and Deep Publicati New
Administration Delhi.

4 Ca-operation aniRural Developmel Principal Dr.Nitin Ghorpad Succes! Pune

5 Human Resource Management Practic | Principal Dr.Shaikh Aftab Anwi Idea Publicatiot New Delh
Co-operative sector

6 Theory & Practice of Co-operation, | Dr. Dhiraj Zalte &Others — Prashant Publication Jalgaol

7 C.A State and C-operative Movemen

8 https://wwwbhagirathgram.org/

Journal of Commerce and Managemé

2Nt

Thought(JCMT)

List of Industries/Institutions for Internship Progra mme:

Co-operation & Rural Development (Special Paper-lland Special Paper 111)

1)
2)
3)
4)
5)
6)
7

Any Co-operative stores, student’s Co-operativeestetc.

Any Co-operative credit society

Co-operative bank

Employee’s Co-operative credit society

Co-operative auditor’s offices, CA establishmentditing Co-operative.

Entities like Amul, or Milk producer’s Co-operatwvetc.

Any other industry in consultation with subjectdkar

For more details of Internship please refednternship Programme Manual
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T.Y. B.Com.

B.Com Degree Course Revised 2019 Pattern (CBCS)

Cost and Works Accounting Special Paper lli

Name -: Techniques of Cost Accounting and Cost Audit

Course Code -: 366 — E (SEM-VI)

Objectives:
1. To impart knowledge about Standard Costing and Variance Analysis
2. To learn about pricing policy and its implementation.
3. To know the related Cost Accounting Standards and Cost Management practices in specific sectors
4. To provide a conceptual understanding of procedures and Provisions of Cost Audit.
Unit No. Unit Title Contents Skills to be developed
1 Standard Costing 1.1 Definition and meaning of standard cost | 1.The student will develop the ability to

and Standard Costing.

1.2 Types of standards, setting up of
Material, Labour Standards

1. 3 Difference between Standard Costing &
Budgetary Control.

1.4 Advantages and Limitations of standard
costing

understand the basic concepts of Standard
Costing

2.The learner will be able to calculate
variances

(Material and Labour)
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1.5 Variance Analysis & its Significance

1.6. Meaning, types, and causes of material
& labour variances.

1.7. Problems on Material & Labour
variances.

Pricing Decisions

2.1 Principles of Product Pricing
2.2 Pricing Policy

2.3 Pricing of New Products and Finished
Products

2.4 Target Costing. Meaning ,Importance in
Pricing decision

2.3 Pricing Methods

a. Competition based
Cost-based
c. Value-based

(Simple Problems Only)

1. Students will be able to understand the
Principles of product Pricing and Pricing
Policy.

2. Students will learn to calculate the
Selling price under different pricing
methods.
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Cost Accounting
Standards and
Cost Management
for Specific Sector

3.1 Cost Accounting Standards

a. CAS-6 Material Cost
b. CAS-7 Employee Cost

3.2 Cost Management for Specific Sector

a. Agricultural Sector
b. Information Technology (IT) Sector

1. Students will be able to understand the
application of Cost Accounting Standards.

2.Learners will be able to understand Cost
Management practices in the Agricultural
and IT sectors

Cost Accounting
Record Rules &
Cost Audit:

4.1 Introduction to cost accounting record
u/s 148 of the companies Act 2013.

4.2 Cost records and Verification of Cost
Records

4.3 Cost Audit — History, Meaning,
applicability, Scope, objectives &
advantages of Cost Audit

4.4 Cost auditor — Qualification,
disqualification, rights, and duties.

4.5 Preparation and Submission (XBRL) Cost
Audit Report.

1. Learners will be able to understand the
compliance about the preparation of Cost
Accounting records U/S 148 of Companies
Act 2013.

2.Students will get exposure to details of
Cost Audit and Role of a Cost Auditor
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Teaching Methodology

Unit
No.

Total
Lectures

Innovative Methods to be
used

Films Shows
and AV
Applications

Project

Expected
Outcome

16

Variance analysis problems
discussion.

PPT

The practice of
problem-solving

Development
of overall
outlook of
StandardCosti

ng.

12

Case Study

Videos

Group Discussion

Develop
knowledge
about Pricing
and pricing
strategies

10

Expert Lecture

YouTube
clippings of

Discussion about
recent changes in
Cost Management
in specific sectors.

Understand
the basics of
Cost
Accounting
Standards and
recent
changes in
Cost
Management
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Preparation of Charts

Collection and
analysis of
published Cost
Audit Reports

Group discussion
and Project-based
learning

Conceptual
understanding
of Cost
Records and
Cost Audit
Reports.

Method of Evaluation

Subject Internal Evaluation External Suggested Add-On
Evaluation Course
Unit | Multiple Choice Questions, SPPU Visit industries and
Written Test, Internal make a report on the
Unit Il Examination & PPT based visit.
Unit 1Nl presentation, Orals,
Assignments, Tutorials, etc.
Unit IV
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References

Sr. No | Title of the Book Author Publisher Place

1 Theory and Techniques of Cost | B.L. Lall and G.L. Sharma Himalaya Publishing New Delhi.
Accounting. House

2 Strategic Cost Management Board of Studies, ICAI ICAI New Delhi
and Performance Evaluation

3 Advanced Cost Accounting Dr. D. M. Gujrathi Idol Publication Pune

4 Advanced Cost Accounting Dr.Kishor. M. Jagtap Tech-Max Publication Pune

5 Cost Accounting-Principles Dr.M.N. Arora Vikas Publishing House , | New Delhi
&Practices

6 Advanced Cost Accounting S. P. Jain and K. L. Narang Kalyani Publication New Delhi
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Cost Systems

Pvt. Ltd.

7 Cost Accounting-Principles & JawaharLal&SeemaShrivastaw | Tata Mcgraw Hill New Delhi
Practices a

8 Advanced Cost Accounting N.K. Prasad Book Syndicate Pvt. Ltd. | Kolkata

9 Cost Accounting P. V. Rathnam and P. Lalitha Kitab Mahal Delhi

10 Practice in Advanced costing Prof. Subhash Jagtap Nirali Prakashan Pune
and Management Accounting.

11 Practical Costing. R.K. Motwani Pointer Publisher Jaipur

12 Cost Accounting. R.S.N. Pillai and V. Bhagavati Sultan Chand and Sons | New Delhi.

13 Advanced Cost Accounting and | Ravi Kishor Taxman’s Allied Service | New Delhi
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14 Cost Accounting, Theory and S.N. Maheshwari and S.N. Mahavir book Depot New Delhi
Problems, Mittal

15 Cost Accounting Principles and | S.P. lyengar Sultan Chand & Sons New Delhi
Practice. Accounting, Taxman’s

16 Cost Audit and Management V.K. Saxena and Vashista Sultan Chand and Sons | New Delhi
Audit.

Web References

Sr. No Lectures Films PPTs Articles Others
For all the Guest Lectures | YouTube Relevant Articles from the
units. by Field films Professional
Persons such showing Power Point Journals such as https://icmai.in
as working working of | presentations , The
executives different are available on | Management
from industries. all these topics. | Accountant, The www.globalcma.i
industries and Chartered n
of Practicing Accountant, The
Cost and Chartered
Management Secretary, The eclm.unpune.ac.i
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Accountants. Institute of
Chartered
Financial Analyst
of India

1>

Notes: The breakup of marks in the Examination will be as follows:

® 50 % of the marks for Theory &50 % of the marks for Practical Problems
Problems on Material and Labour Variances
2. Problems on Pricing decisions

=

SUGGESTED AREAS FOR INTERNSHIP
Duration: 60 hours
Total Credits: 4
Nature of Internship: Compulsory

Guidelines: As per INTERNSHIP MANUAL of SPPU

Sr.No Suggested areas for Internship

Inventory Management

Printing Press.

Food Processing.

Travel and tourism Industry.

Hospitals.

Dairy Technology.

N\ A IWIN e

Practicing Cost Accountant or Chartered Accountant.
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Courier Services.

Real estate developers / contractors.

10.

Cost management in Educational Institution

11.

LPG cylinder distribution

12.

Supply chain IT sector

13.

Software Companies / Professionals

14

MSME micro, small, medium enterprise

15

Cargo Industry, Logistics,

16

Hotels( Lodging and Boarding)

17

Job Costing ( Engineering workshop, Interior decorators, painting etc)

18

Service centers (automobile, electronics, home appliances etc.)

19

Agriculture industry.

20

Agro tourism.

21

Sugar Industry.

22

MIS /SAP/ ERP maintenance of material and employee records through software

23

Preparation and presentation of Budget.

24

Purchase procedure and documentation.

25

Mess/ Canteen / Catering

26

Entertainment and Mass Media Industry

27

Departmental stores (Big Bazar, More, Reliance fresh, D Mart etc)

28

Bakery /Confectionery

Subject teacher may initiate Internship Program in any of the above areas or any other appropriate area.
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Preamble to the syllabus:

Syllabus forB. Com. Semester: - VI
Subject Name: Business Statistics - Il
Course code: 366(F)

Credit 3

Tools and techniques learned in Statistics givesaipe way of formulating and analyzing a problerd &b make logical
conclusions. Concepts and tools introduced in ¢hisrse are useful to students for higher studiescameer in any branch of
Economics, Commerce and Management. Professioralang in these fields, wishing to upgrade theipktedge, will also
benefit. The stress of the course will be on boddihe concepts and their applications.

In modern times, Statistics is viewed not as a nadendgce for collecting numerical data but as a reaindeveloping
some techniques for their handling and analysis dgragving valid inferences from them. Statisticsiles tools for making
decisions when conditions of uncertainty prevad.iSis very useful in various fields like agriaule, business, management,
economics, finance, insurance, education, biotdogyand medical science etc.

Depth of the Course— Basic Knowledge of Elementary Statistics

Objective of the Course

1. To understand and Master the concepts, techniques &pplications of Statistical Methods Operations Re=arch.
2. To develop the skills of solving real life problemsising Statistical Methods and Operations Research.
3. To make students to understand the art of applyingtatistical techniques to solve some real life prééms.
4. To gain knowledge of Statistical Computations.
Unit - _
No. Unit Title Contents Purpose Skills to be developed
1 CPM/PERT Meaning and scope, activity, event, node, network, path, critical | 1. To wunderstand the concept
path, slack, float (total, free, independent), forward pass and | CPM/PERT.
backward pass methods. Pessimistic, Most likely and Optimistic | 2. To apply techniques
times in PERT, mean and variance for each activity, expected | CPM/PERT methods to real life
duration of project, probability of completion of project, | pysiness problems.
Examples and problems.
2 Simulation Meaning and scope, Advantages and disadvantages of | 1. To understand the concept |of
simulations, Monte-Carlo Simulation, Examples and problems. simulation.
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2. To apply concept of simulation

to real world problems.

functions and
its meaning in computation of maxima and minima of a function.
Concept

of average cost, marginal cost, variable cost and fixed cost,
Market Equilibrium, Tax and Market Equilibrium. Concept of
elasticity, elasticity of supply, elasticity of demand, cost
elasticity. Maximization of revenue, minimization of cost,
maximization of profit, effect of taxes and subsidies on profit,

Examples and problems.

derivative to real world problems.

Queuing Theory Meaning, calling population, queue discipline, inter arrival rate, | 1. To understand the concept
service rate, traffic intensity, single channel Poisson arrival with | queuing theory.
exponential service rate, average waiting time in i) queue and ii) | 2. To apply concept of queuing
system, average length of i) queue and ii) system, Examples and theory to real world problems.
problems.

Application of Algebraic Function: Demand function, Supply function, Cost | 1. To understand the concept |of

Derivative in function,  Profit function, and Revenue function. | derivatives.

Business Derivative and double derivative of some simple algebraic | 2. To apply the concept af

List of Practicals:

Sr. No. Name of Experiment

1 CPM/PERT

2 Simulation Using Excel
3 Queuing Theory
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Teaching methodology

Method of Evaluation

Notes: -

Topic Total Innovative
methods to be Expected Outcome
No. Lectures used
1 14 ICT Students will be able to understand and apiply
concept CPM/PERT to real life business problems
2 10 ICT Students will be able to understand anglyaphe
concept of simulation solve real world business
problems.
10 ICT Students will be able to understand and yapbé
concept queuing theory to real world problems.
4 14 ICT Students will be able to understand anglyaphe
concept of derivatives to real world problems.
Subject Internal Evaluation  External Evaluation
Unit — | 30% 70%
Unit — I 30% 70%
Unit — 11l 30% 70%
Unit — IV 30% 70%
Total

1. Internal evaluation is continuous assessment.
2. Internal evaluation shall have following components-
a. Atleast one test of 20 marks involving objective ugstions of following type: - multiple choice, trueor false, state
definitions/concepts, one line answer etc.

b. At least one assignment of 05 marks.
c. If time and resources permit then there can be powepoint presentation of group or individual (this component is not

compulsory).

d. Final score will be average score of all components
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References:

Sr. | Title of the Book Author/s Publication Place

No.
1 | Operations Research Harmdy A. Taha Pearson Indiatd. New Delhi
2 | Operations Research Kanti Swaroop, P. K. Gupta ah | Sultan Chand and Sons New Delhi

Man Mohan
3 | Business Mathematics J. K. Sharma Vikas PublishgiHouse New Delhi
4 | Statistical Quality Control D.C. Montgomery JohnWiley and Sons New York
5 | Fundamentals of Mathematical Statistics S. C. Gup and V. K. Kapoor Sultan Chand and Sons New Delhi
6 | Fundamentals of Statistics S. C. Gupta HimalayRublishing New Delhi
House

7 | Operations Research D. S. Hira and P. K. Gupta Ehand and Sons New Delhi

Web reference for Semester V & VI

www.freestatistics.{fNational Statistical Agencies)
www.psychstat.smsu.edu/sbk00.li@nlinebook)
www.bmj.bmjournals.com/collections/statsbk/indeknsh

www.statweb.calpoly.edu/bchance/stat-stuff.html

CoNoGOMLDNE

10 www.stat.ucla.edu/cas@3ase studies in Statistics).

11. www.statsoft.com

www.amstat.org/publications/jse/jse-data-archival{ihternational journal on teaching and learningtatistics)
www.amstat.org/publications/chari€hancemagazine)
www.statsci.org/datasets.hifbatasets)
www.math.uah.edu/st@tirtual laboratories in Statistics)
www.amstat.org/publications/sté&TATS : the magazine for students of Statistics)
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12. www.statistics.com

13. www.indiastat.com

14. www.unstat.un.org

15. www.stat.stanford.edu
16. www.statpages.net

17. www.wto.org

18. www.censusindia.gov.in
19. www.mospi.nic.in

20. www. statisticsofindia.in
21. https://swayam.gov.in/
22. https://www.coursera.org/in
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Revised syllabi (2019Pattern) for three years B. Com.dgree course (CBCS)

Semester : VI(T.Y.B.Com) Course Code : 366 (g)
Subject : Business Entrepreneurship (Special Papétl)
Total Credits: - 04 (Theory 03 Internship 01=04)

Preamble:
Its goal is to teach students how to think likerepteneurs or how to establish their own businesghe future. Social

Entrepreneurship, MSME and Family Business, andJation and Creativity are just a few of the difiogs covered in this

curriculum. The programme examines a variety ofvp@nts on entrepreneurship.

Objectives of the Course:

1) To acquaint students how to establish connectiemsourage communication and teamwork, foster intnmvand creativity and
building team bonds.

2) To develop the ability in studenistap personal strengths for preventing stress and achieving meaningful goals.

3) To develop the ability in students howak@ept the responsibility of taking charge of your own levels of stress.

4) To identify theories of motivation and evaluateitiapplicability.

5) To study the students how design thinking is made fdigital world.

L’ilr:)'t Unit Title Contents Skills to be developed
Team in Entrepreneurship: 1. To understand the concept Team and significahtEam in
Team Building in | Meaning, Definition, Activities, achievement of organizational objectives.
1 Entrepreneurship | Skills, Virtual Learning, Corporate | 2. To understand the concept of digital team and ihsaves
Training, Digital Team, Challenges | the resources of organization in entrepreneurship.
and Application to Team Building. | 3. To explain the concept team building and hoiw éssential
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Team V/s Group, Types of Team,
Creating High Performance Team,
Managing Team

in performing task in entrepreneurship.

4. To equip the students with the difference betwteam and
group, and how team enhances its performance w.r.t.
achieving organizational objectives.

5. To identify ambiguities and confusions festelimgach
other and take proactive steps to overcome them.

Stress and Conflict
Management in
Entrepreneurship

Stress in Entrepreneurship:
Introduction, Meaning, Definition,
Nature, Characteristics, Types, Cau
of Stress in Entrepreneurship. Sourg
and Consequences of Stress, Stress
Management- Personal and
Organizational Approach

1. To understand and to recognize the stressorsignsl or
causes of stress in work place.

5@s To recognize the cognitive components of streggecially
ghe effects of one's automatic thoughts and intetiatogue

5 0n appraisal of stressors.

3. To learn various relaxation methods to reduassstr

4. To understand the theoretical and practical efgaon

Entrepreneurship. Measures to reducerganizational culture, business communication ntlaén

stress in the workplace.

Conflict Management in
Entrepreneurship: Meaning,
Definition, Nature, Characteristics,
Types of Conflict Management in
Entrepreneurship, Causes of Conflig
in Entrepreneurship, Stress Factors
Influencing on Conflict Management
in Entrepreneurship, Strategies of
Conflict Management in
Entrepreneurship, Theories of Confl
Management.

characteristics and reasons of conflicts in orgations, and
stress management.

5. To recognize the nature of conflict and its itz
interpersonal relationships and organizations.

6. To demonstrate the role of communication in gatireg
tproductive conflict outcomes and to use commurocaskills
effectively in a rage of specific conflict situatm

7. To effectively utilize and apply conflict integmtion
strategies such as coaching, negotiation, medigadiath
system design in the management and resolutioardfict.
. To integrate and appropriately apply a broadeanf
theoretical concepts, processes and methodolagies i
analyzing, managing and resolving conflicts relévartheir

study.
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Motivation for
Entrepreneurs

Motivation: Motivation at Work
Place- Meaning, Definition, Need an
Types of Motivation For
Entrepreneurs, Techniques of
Motivation, Motivational Theories,
Motivation In Covid-19 Crises For
Entrepreneurs. Job Description, Job
Analysis, Management By Objective
(MBO), Job Rotation, Job
Enrichment, Job Enlargement,
Employee Involvement Programme
Entrepreneurship.

1. To understand the term motivation in entreprestep and
dappreciate different views of how people are matigia
2. To understand how to apply different theorieario
individual’s motivation.
3. To initiate and accomplish entrepreneurial goalsrder to
become successful business managers.
4. To familiarize students about the different mation
stheories.
5. To understand how employee motivation is kegoimpany
success during Covid crises.
I'6. To familiarize with the new concepts in motiati

Digital Marketing for
Entrepreneurship

Digital Marketing: Concept,
Meaning, Definition, Significance Fo
Entrepreneurs, Types Of Digital
Marketing, Role Of Digital
Marketing In Entrepreneurship, Issu
In Digital Marketing, The New 4 P’s
Of Digital Marketing, Key Elements
Of Digital Marketing, Ways To
Become The Best Digital Marketer,
Future Scope For Digital Marketing,
Role Of Covid-19 In Digital
Marketing For Enhancing
Entrepreneurship.

1. To analyze the convergence of marketing, operstiand
rhuman resources in real-time delivery.

2. To have an idea of how to demonstrate cognkneevledge

of the skills required in conducting online reséaand
egesearch on online markets, as well as in idemigfyassessing
and selecting digital market opportunities.
3. To explain emerging trends in digital marketangl
critically assess the use of digital marketing $doy applying
relevant marketing theories and frameworks.
4. To investigate and evaluate issues in adapdirgiptalize
markets those are constantly changing and incrglgsin
networked.
5. To understand the importance of conversion amidiwg
with digital relationship marketing.
6. To analyze cross-cultural and ethical issuegadbalised

)

digital markets.
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Teaching Methodology:

Topic

Total

Innovative methods to

Film shows and AV

2SS

D.

No. Lectures be used Applications Project Expected Outcome
Team building games, | Related Videos and | Asked students to To Recognize Strengths and
exercises, activities and | PPTs participate in activities and| Weaknesses, Problem Solving
1 12 quizzes also warm up prepare detailed report with Skills.
meetings, improve case studies. To Enhances Creativity,
training, and liven up Increased Confidence, Team
conferences. work.
Actually teach the Related Videos and | Assign small projects To understand the list and
students how to PPTs (Stress & Conflict Specific)| describe common stressors, stré
2 12 recognize and effectively to students in individual or | and conflict, types of business
manage stress. group research. conflict, managing conflict,
consequences of conflict.
Interactive/participative, | Motivational videos or| Allow students to choose | To identify different motivationa
content-focused, learner- CDs of entrepreneurs | specific tasks or theories and evaluate
centered methods to be | and enterprises assignments for themselvesmotivational strategies used in &
used to teach motivation where possible, because | variety of organizational settings
3 12 their choices are more likely
than usual to reflect prior
personal interests, and
hence be motivated more
intrinsically than usual.
To show students the | Interviews of Assign small projects in To practically experience and
creative possibilities of | consumers, customers, individual or in group. study the digital marketing.
4 12 content marketing. PPTs

Experiential learning
through digital marketing
simulations.
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Method of Evaluation:

Subject

Internal Evaluation

External Evaluation

Suggested Add-on
Course

Unit- |

Attendance, Continuous Assessment Testighssent
/Quiz/Course project, Seminar and Discussion

As per University norms.

Unit-lI

Attendance, Continuous Assessment Testjgksaent
/Quiz/Course project, Seminar and Discussion

As per University norms.

Unit-111

Attendance, Continuous Assessment Testigsment
/Quiz/Course project, Seminar and Discussion

As per University norms.

Unit-IV

Attendance, Continuous Assessment Testjgksaent
/Quiz/Course project, Seminar and Discussion

As per University norms.

Certificate Course on:
Innovation, Managemen
and Entrepreneurship

—

References:

1) Business Environment, Francis Cherunilam, HimaRwyhlishing House, New Delhi.
2) Entrepreneurship Development, Khanna S.S, S. CiNed,Delhi.

3) Entrepreneurship Development, Gupta, Shrinivasa@h&nd, New Delhi

4) Dynamics of Entrepreneurship, Desai Vasant, HinaRyblishing House, New Delhi

5) Indian Economy, Ruddar Datt, K.P.M. Sundharam, I&ar@, New Delhi

6) THE ENTREPRENEUR MIND, KEVIN D. JOHNSON, JOHNSON NMA INC.
7) THE BEGINNER ENTREPRENEUR, ANGELA JENKINS, INNOVAVE THINKING PUBLISHING
8) The Lean Startup, ERIC RIES, Random House Audio
9) Udyog, Udyog Sanchalaya, Mumbai

10)Vyawasaya Udyojagata, Dr. S. L. Shiragave, Sudeabtication, Pune
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List of Industries/Institutions for Internship Progra mme:

Business Entrepreneurship Special Paper (Special Papk AND Special Paper llI)

1) Retail Trade

2) Corporate sector- Local Units in nearby MIDC/ Inulizd Area.
3) Banking Sector

4) Insurance Sector

5) Financial Institutions

6) Public Sectors Organization e.g. MSEB, Railway, Bits
7) Agro Tourism Industry

8) Hospitality Industry

9) Textile Industry

10) Automobile Industry

11)Pharmaceutical Industry

12)Cement Industry

13)Steel Industry

14)Process Industries

15)Telecommunication Industry

16)Engineering and Capital Goods Industry

17)Logistics

18)Print media

19)Social Media Consultant
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20)Project Management Services

21)Event or Party Planning Firm
22)Catering Services

23)Crafts Seller Firms

24)Local Tour Consultant Firms

25)Interior Designer Services

26)Makeup artist services

27)Repair computers or phones firms
28)Digital marketing

29)Hotels and restaurants

30)Placement and Management Consultancy Services.
31)Healthcare Industry

32)Auto Repair, Services and Garages
33)Industrial Testing Labs

34)Small Workshop

35)Assembling Business under SEZ project
36)Press tools

37)Businesses Registered under MSME

38)Any other industry in consultation with subjectdbar

For more details of Internship please refeidnternship Programme Manual
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Revised Syllabi (2019Pattern) for T.Y. B. Com. Deg@gre course (CBCS)
Semester - VI
SPECIAL ELECTIVE COURSE (Special Course Paper — 1lI)

Marketing Management _Course Code: 366(H)

Objectives of the Course:

1. To introduce the concept dfarketing of Service.
2. To provide the students the knowledgeCodative Advertisements.
3. To acquaint the students\arious social media marketing.
4. To make the student understand the technique and process of Marketing Control and Audi
5. To enable the students to apply this knowledgeaetirality by enhancing their skills in the fieddl advertising.
Unit Unit Title Contents Proposed Skills to be developed
No
1 | Service Introduction - Meaning, Definition, Characteristics, | ® To impart knowledge about the concept
Marketing Components, B2B Services and B2C Services, Importance of Service Marketing.
Services, 7P’s concept of Service Marketing, Challenges of
Service Marketing.
2 Creative Introduction to Typography, Principles of Design, Setting | ® The objective is to make students
Advertisements | Advertising, Developing Advertising Strategy, Introduction to understand the art and craft of creating
copy writing, Message, Making Radio Commercials, advertisements for various media.

Television Advertising

3 | Introduction to | Introduction -Meaning , Importance , Myths about Social
Social Media | Media Marketing, Brief History, Characteristics of Social
Marketing Media Marketer, Various Social Media Marketing Careers in
Social media marketing

e The objective is to introduce various Social
Media Marketing.
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4 | Marketing
Control and

Marketing Control-Meaning and Definition, objectives of
Marketing Control, Benefits of Marketing Control, essential
Audit of an effective Marketing Control System, Techniques of
Marketing Control, Process of Marketing Control, Marketing
Audit — Meaning, characteristics, objectives, process of
Marketing Audit.

e Conceptual Clarity of Marketing Control.

e To impart knowledge about Marketing
Audit.

Teaching Methodology:

Topic | Total Innovative Methods to | Film shows and AV Expected Outcom:
No. Lectures | be used Applications
1 12 Power Poin Short Film, AVA Student will understand
Presentation, Survey : the challenges of Service
Analysis,Problem- Relevan_t videos, Marketing.
solving based Consor_tlum for
learning. Educational
Communication (CEC)
E-Content
2 12 Power Poin Short Film, AVA Students will understan
Presentation, Group . various Creative
DiSCUSSion, Survey Relevan_t V|deOS, Advertisements
Analysis Consortium for '
Educational
Communication (CEC)
E-Content
3 12 Power Poin Short Film, AVA Students will understand
Presentation, Group . changing role of
Discussion, Survey Relevant videos, advertisement.
Consortium for
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Consortium for
Educational
Communication (CEC)
E-Content

Analysis Educational
Feld visit Communication (CEC)
E-Content
4 12 Group Short Film, AVA Students will
Discussion,Quiz, )
Q Relevant videos, unders_tand
Poster Presentation Marketing ~ Control

Technique and Audit
Process.

Methods of Evaluation:

Topic
No

Internal Evaluation

ExternalEvaluation

Suggested Add on Course

D

1

Quiz, Project,

Group Discussion

Practical, Descriptive
Questions, Quiz

Certificate Course in Role
of Service Marketing.

Quiz, Practical,
Presentation

Practical, Descriptive
Questions, Quiz

Short Course in Creative
Advertisements.

Quiz, Group Discussion,
Project.

Practical, Descriptive
Questions, Quiz

Certificate Course in any
Social Media Marketing.

Quiz, Presentation, Group
Discussion, Practical

Practical, Descriptive
Questions, Quiz

Short Course in Marketing
Audit.

122



References:

Sr. | Title of the Book Author/s Publication Place
No.
1 A framework for Philip Kotler Pearson Publicatic | New Delhi
marketing management
2 Marketing Rajan Saxen McGraw Hill New Delh
Management Education
3 Principles of Marketin | Philip Kotler Pearson Publicatic | New Delhi
4 Advertising Rajiv Batr¢ Pearson Publicati New Delh
Management
5 Marketing V. S. Ramaswamy ¢ | Macmillan Noide
Management S. Namakumari Publication
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Savitribai Phule Pune University, Pune
Third Year, B.Com.
Revised Syllabi for Three Years B. Com. Degree Couss
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Semester VI Subject: Agricultural and Industrial Economics Il Paper- 1l Course Code:366 (i)
Total Credits: 4

Objectives:
1. To understand the Agricultural Policy feeawork in India
2. To impart adequate knowledge about thecéifjural Price Policy in India.
3. To understand the concept of Industriddlance.
4. To acquaint the learner with various Istdal Legislations

Depth of the program — Fundamental Knowledge

Hnit Unit Title Content Purpose Skills to be Developed
0.
1 Agricultural 1.1 Need for Sound Agricultural Policies » To understand the need for sound
Policy 1.2 Agricultural Policy and Programmes under Plagni Agricultural policy in India.
Framework in | Periods » To understand thBolicy on Agrarian
India 1.3 Need for Policy Intervention — Productivity, iy and Reforms.
Sustainability » To understand the policy on Agrarian
Reforms.
2 Agricultural 2.1 Introduction and Need of Agricultural Price iepl » To understand the need and role| of
Price Policy 2.2 Concept of Minimum Support Price and Procurdmen | Agricultural Price policy
Price. » To understand thBolicy on Agrarian
2.3 Cost Concepts of Commission for Agriculturals€and| Reforms.
Price » To understand the policy on Agrarian
2.4 Role of CACP in Agricultural Cost and PriceReforms.
determination ’C- To make the students know abgut
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2.5 Critical Evaluation of Market Intervention Sahes

various reforms in Agriculturag
Produce Marketing Committee.

Industrial 3.1 Meaning of Regional Industrial Imbalance. » To understand the meaning |of
Imbalance 3.2 Need for balanced the Regional Industrial Dewelent Industrial Imbalance and the Need for
3.3 Causes of Regional Industrial Imbalance balanced regional Industrial
3.4 Remedial Measures for balanced regional devetop Development.
» To make the students know about
causes of Industrial Imbalance.
Industrial 4.1 Need of Industrial Legislations » To understand the various industrial
Legislations 4.2 Legislations Relating to Wages and Benefitslfy®noad| Legislations regarding Employment,

features)

4.2.1 Payment of Wages Act, 1936.

4.2.2 Minimum Wages Act, 1948,

4.2.3. Payment of Bonus Act, 1965
4.3 Legislations Concerning with Industrial Relagso(only
broad features)

4.3.1 Industrial Disputes Act, 1947,

4.3.2 The Trade Unions (Amendments) Act, 2001,

4.3.3 The Sexual Harassment at the Workplacv@ation,
Prohibition and Redressal) Act, 2013
4.4.Legislations Relating to Environment and Saf@gdnly
broad features)
4.4.1 The National Green Tribunal Act, 2010
4.4.2 The Air (Prevention and Control of Pollutigkgt, 1981
4.4.3The Water (Prevention and Control of Pollufidat,
1974.

Wage and Benefits,
Relations, Environment and Safety.

Industrial
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Teaching Methodology:

Expected Outcome

TI(\)lgllc ngﬁles Innovatlljveeurggéhods o :\'}rlsgﬁ;zgnng Project After completing this topic, the student will be
able to understand
Lecture, PPT/ Relevant videos, | = Make a project om= Need for sound Agricultural Policies
Group Discussion, Consortium for Important = Agricultural Policy and Programmes under
Library, Problem-solving Educational Agricultural Planning Periods
1 12 based learning, Case | Communication- Policies in India. | = Policy on Agrarian Reforms: Tenancy Reform,
study, Jigsaw reading, | SWF E-Content Ceiling of Agricultural Landholdings, Impact of
Practical based learning Land Reforms on Farming Community,
» Need for Policy Intervention — Productivity, Equity
and Sustainability,
Lecture, PPT/ Relevant videos, | = Understand = Introduction and Need of Agricultural Price Policy
Group Discussion, Consortium for Fixation of | = Concept of MSP & Cost Concepts of Commissjion
5 12 Library, Problem-solving Educational Minimum Support  for Agricultural Cost and Price
based learning, Case | Communication- Price in India. » Role of CACP in Agricultural Cost and Price
study, Jigsaw reading, | SWF E-Content determination
Practical based learning = Market Intervention Schemes and Governments
Lecture, PPT/ Relevant videos, | = Identify the Less 3.1 Meaning of Industrial Imbalance.
Group Discussion, Consortium for developed Areas in3.2 Need for balanced the Regional Industrial
3 12 Library, Problem-solving Educational District and Find Development
based learning, Case | Communication- the causes of legs3.3 Causes of Industrial Imbalance and Remedial
study, Jigsaw reading, | SWF E-Content Development Measures
Practical based learning
Lecture, PPT/ Relevant videos, | = List the benefits 4.1 Need of Industrial Legislations
Group Discussion, Consortium for and Need of 4.1 Industrial Employment Legislations
4 12 Library, Problem-solving Educational Industrial 4.2 Legislations Relating to Wages and Benefits
based learning, Case | Communication- Legislation  in| 4.3 Legislations Concerning Industrial Relations
study, Jigsaw reading, | SWF E-Content India. 4.4 L egislations Relating to Environment and Safety

Practical based learning
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Recommended Books:

1. Acharya and Agarwal, 1987, Agricultural Marketim India, Oxford & IBH Publishing Company.

2. Gardner, B.L. and G.C. Rausser (2001), Handlbédigricultural Economics, Vol. 1., Elsevier.

4. Misra S.K. &V.K.Puri, (2017) Indian Economy, Hataya Publication house Mumbai.

5. Bhalla, G. S. and Singh G., 2001, Indian Agtiand: Four Decades of Development, Sage Publicsition
7. Kavimandan Vijay, (2009) KrushiArthshastra, Sdangesh Prakashan, Nagpur.

8. Gardner B.L. &Rausser G.C. (2001). Handbook gifiéultural Economics. Vol. I. Agricultural Produah. Elsevier
9. Kavimandan Vijay, KrushiArthshastra.

6. Ramesh Singh, Indian Economy, Tata Mc-Graw Riliblication

7. Annual Reports, Department of Agriculture, Gaftindi

8. Agricultural Statistics at a Glance 2019, Diogate of Economics and Statistics, Ministry of
Agriculture, Government of India, New Delhi.

Web reference

1) https://maitri.mahaonline.gov.in/PDF/MaharasitP®New%20Industrial%20Policy-2019.pdf
2) https://eands.dacnet.nic.in/PDF/At%20a%20Glark2619%20Eng. pdf

3) https://www.youtube.com/user/cecedusat

4) https://www.swayamprabha.gov.in/

http://14.139.13.96:8080/lectures.aspx?pno=Pap@en05( -UGC CEC E Contain on AgricultuEailonomics
http://14.139.13.96:8080/lectures.aspx?pno=Pap@&n06( -UGC CEC E Contain on IndustriabBemics
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Savitribai Phule Pune University
Faculty of Commerce &Management
TY B Com (Semester VI)
(Choice Based Credit System)

Revised Syllabus (2019 Pattern)
SPECIAL ELECTIVE COURSE - | Course Code: 366 (j)

Subject: Defence budgeting finance and Managemenpeacial paper - Il

Total credits:
Objectives:

1. Understanding the importance of Defence Budget

2. To know the latest development of Indian Defencgtry.

3. To know the concept financial management regardefgnce.
4. Understanding Defence Expenditure.

Unit Topic No. of | Teaching Method Proposed Skill to be Developed

No. lectures

1 Defence budgeting 12 Lecture, Group Discussion| .Understanding how the defence Budget is
A) Budget as Instrument of Library work, Assignment, | used as instrument of financial direction
financial Direction & control Field visit & Control.

B) Ingredients of Budgeting
C)Defence budgeting-it cost
Effectiveness
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11

ure

2 Development of Indian 12 Lecture, Group Discussion| Understanding the development of India
defence Industry Library work, Assignment, | Defence Industry and growth
A) Indian Defence Industry : A Field visit opportunities in the Indian defence
Historical overview industry.
B) Policy changes in Defence
Industry
C) India’s offset Policy to
encourage domestic production
D) Growth opportunities in the
Indian Defence Industry

3. Financial management 12 Lecture, Group Discussion| Understanding of propose, planning
A) Purpose, planning, control & Library work, Assignment, | control, need and of defence financial
need. Field visit management.
B) Salient features of India’s
Economic system

4 Defence Expenditure Trends | 12 Lecture, Group Discussion| Understanding Defence Expenditure
A) Defence Expendituras a Library work, Assignment, | proportion with GDP & know the
production of the GDP Field visit calculating system of defence Expenditt
B) Calculating Defence & also characteristics of Defence
Expenditure Expenditure.
C) Characteristics of defence
Spending

Reference:

1) Raju G. C. Thomas (1978), ‘The Defense of IndidBukigetary perspective’, MacMillan Publication, NBelhi.

2) Subramanyam K. (1991), ‘India’s security perspextifolicy and Planning, Lancer books, New Delhi.

3) Nanda Ravi (1991), ‘National Security Perspectpaicy planning’, Lancer Books, New Delhi.

4)

5)

Khanna D. D. and Malhotra P N. (1993), ‘Defens®eselopment: A Case study of India’, Indus pubimatcompany, New
Delhi.
Kennedy Gavin (1983), ‘Defense Economics’, Geraldkwvorth & Co. Ltd.
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6) Ghosh Amiya (1996), ‘India’s Defense Budget & Exgittre Management in Wider Context, Lancer Publocaand Span
Tech, Delhi.

7) Dutta Meena and Sharma Jai Narayan, ‘Defence Eciesgrdeep and Deep Publication, New Delhi.

8) Deger s. & Sen S. (1986), ‘Military Expenditurethe Third World countries: The Economic effecBgutlet & Kegan Paul.
9) S. Sandeep (col retd), ‘Funding for Defence & Depatent’, Sumit Enterprises, New Delhi.

10)Annual report, Ministry of Defence, government odia.

11)Report of the finance Commission, government ofdnd
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TYBCOM
SPECIAL ELECTIVE COURSE - VI
Subject: INSURANCE, TRANSPORT AND TOURISM - Il (TOURISM )
Special Paper-ll|

Objectives:
1. To acquaint students with the tour package
2. To create awareness about different types ofdparator.

Course Code: 366 (k)

3. To make the students aware about pre-tour pxgpas.
4. To aware the students about the managementiiof to

Unit | Topic No. of Teaching Proposed Skills
No. Lectures | Method to bedeveloped
1. | Tour Package 12 Lecture PPT, Grou Understanding tt
1.1 Meaning of Tour Package Discussion, the concept of tour package
1.2 Significances of Tour Package Library Work,
1.3 Types of Tour Packages Assignments
1.4 Components of Tour Package
1.5 Factor Affecting the Tour
Package Formulation
1.6 Tour Package Design and
Selection Process
2. | Tour marketing 12 Lecture PPT, Grou Understanding the tour marketi
2.1 Tour brochure Discussion, and role of tour operator
2.2 Market segmentation and target Library Work, Panel
market Discussion,
2.3 Tourist buying behavior and the Study Visit to
role of tour operators Travel Agency
2.4 Image, branding and positioning
2.5 Distribution system
2.6 Career in tour marketing
3. | Pre-tour Preparations 12 Lecture PPT, Grou Understanding tt
3.1 Tour booking and administration Discussion, Pre-tour preparations
3.2 Travel documents Library Work,
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3.3 Tour manager briefir
3.4 Pre-departure meeting
4. | Managing the Tour 12 Lecture PPT Understanding tt
4.1 Arrival procedures Group Management of tour
4.2 Handling emergencies Discussion,
4.3 Post-tour activities Library Work,
4.4 Tour guiding Assignments
4.5 Need of quality and customer
satisfaction
48
References:

1. Bezbaruah, M.P. (1999), ‘Indian Tourism beyondNtikennium’, Gyan Publication, New Delhi,

2. Bhatia A.K., (2012), ‘Travel Agency and Tour Opé@as’, Sterling Publications, New Delhi.

3. Bull, A. (2095), ‘The Economics of Travel and Tisan’, Longman: UK.

Chand, M., (2007), ‘Travel Agency Management: Amdductory Text’, Anmol Publication Pvt. Ltd., NeDelhi.
Dileep M.R., (2019), ‘Tourism, Transport and TraManagement’, Routledge New York

Goeldner, R and Ritchie. B., (2011), ‘Tourism: Risss, Principles and Philosphies’, John

Holloway, J.C.,and Claire Humphreys (2016), ‘ThesBiess of Tourism’, Pearson.

Jagmohan Negi (2005), ‘Travel Agency Operations@adcepts and Principles’, Kanishka, New Delhi.

© © N o 0 &

Mill and Morrison- (2002), ‘The Tourism SystenKendall/Hunt Pub.
10. Murphy G. J.(1972, ) ‘Transport and DistributiolRandom House Business Books
11. Negi J., (2006), ‘Travel Agency and Tour Operatiddsncepts and Principles’ Kanishka, New Delhi.

12.Singh S. P. (2006), ‘Travel Tourism ManagementBDAPublishers;
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Savitribai Phule Pune University, Pune (T.Y. B.Com.)

Computer Programming and Application Special Paper Il

Objective:

Subject Name -: Software Engineering- (ll).

To understand the different system concepts us&dfitware Engineering.

To learn the different types applications of SofvBngineering.

To know the facts about Software Development

Course Code -: 366 —L

Unit No

Name Of Topic

Number of Lectures

Referenc8o0k

Analysis and Design Tools

Entity-Relationship Diagrams,

Decision Tree and Decision Table, Data Flow
Diagrams (DFD), Data Dictionary

Elements of DD, Advantage of DD, Pseudo code,
Input and Output Design,

CASE STUDIES (Based on Above Topic solve min
case studies)

5

16

Book1, Book2

Structured System Design

Modules Concepts and Types of Modules Structure
Chart, Qualities of Good Design, Coupling, Types o
Coupling, Cohesion, Types of Cohesion

-

14

Book1 and Book?2

Software Testing

Definition, Test characteristics, Types of testing,
Black-Box Testing, White-Box Testing, Unit testing,
Integration testing

Validation, Verification, Testing Tools

Software risk, Risk identification, Risk projection

10

Bookl and Book?2
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Designing And Document Case Studies

CASE STUDIES (Based on Above Topic solve E
Commerce Case Studies)

Introduction
8 Feasibility Study 08 Book1

Fact Finding Techniques

Designing (E-R Diagram & Data Flow

Diagram)

Screen Layout Designing

Total Lectures 48
Teaching methodology
Innovative :
Topic No. Total methods to be Film Sh(.)WS. and Project Expected
Lectures AV Applications Outcome
used

Use ICT or U—tube Tutorial Familiar with

Unit — | 16 presentation o jon Analysis and ] Analysis and
Analysis and Design Tools Design Tools
Design Tools
Use ICT or U—tube Tutorial Familiar with

Unit — 1 14 presentation o |Structured Syste Structured
Structured Syste Design System Design
Design
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Familiar with

Use ICT or U—tube Tutorial
_ presentation o |Software Testing Software
Unit — I 10 Software Testing Testing
Use ICT or U—tube Tutorial Design and |[Familiar with
presentatioon |Designing And |Documentation ¢
o Document Case | CASE STUDIEscompk':‘te Cas
Unit — IV 8 Designing And Studies (Based on Abov
Docgment Case Topic solve E
Studies Commerce Cas
Studies)
Method of Evaluation
Subject Internal Evaluation External Evaluatior
Unit — | 30 70
Unit — Il 30 70
Unit — Il 30 70
Unit — IV 30 70
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Guidelines for Examination:

[1]. Term End Exam (30 Marks):
[2]. To be conducted by college as per rules providedtiyersity of Pune. Semester Exam 70 Marks):
[3]. To be conducted by University of Pune at the entth@ficademic year.
[4]. Passing marks for the course are 40 (Out of whithimum 32 marks are compulsory in
Semester Examination).

Recommended Book

1. Software Engineering: A Practitioner's ApproachMyger S. Pressman and Bruce Maxim McGraw-Hill Higheernational;
ISBN-10: 1259872971; ISBN-13: 978- 1259872976, &dition

2. Software Engineering (10th Edition) by lan SommiégrWPearson; ISBN-10: 0133943038; ISBN-13: 978-@uU3930 (04/15)

3. System Analysis, Design and Introduction to SofeMangineering (SADSE) - S. Parthsarthy, B.W. Khalka

4. Analysis and Design of Information Systems (Sedadition) - James A. Senn, McGraw Hill

5. System Analysis and Design- Elias Awad, Galgotiblieation, Second Edition

6. Fundamentals of Software Engineering- Rajib MaH) Publication, Fourth Edition

136



	Objectives of the Program
	[Note: Recent amendments in the Acts and relevant Landmark cases decided by courts are expected to be studied]
	Depth of the program:
	Objectives of the Subject:
	Teaching methodology

	2. Objective of the Course
	References:
	Books:
	Reports and Other:


	Method of Evaluation

